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Nghién ctru khoa hoc Pai hgoc Duy Tan

LOI CAM DOAN

Nhom tac gia xin cam doan rang day 1a cong trinh nghién ctru do nhém thuc hién
dudi sy huéng dan cia ThS. Piang Thién Tam va ThS. Pham Thi Quynh Lé. Toan bo
ndi dung, sb liéu, tai liéu sur dung trong dé tai: “Céach thuc Remarketing s6 dinh hinh
hanh vi mua sam ngiu himg cta ngudi tiéu dung tré tai Thanh ph Pa Nang: Goc nhin
cam xuc - nhan thire trong ky nguyén s6” déu trung thuc, ¢6 ngudn gdc rd rang va dam
bao tinh khach quan.

Néu phat hién bat ky hanh vi sao chép hay gian 1an nao, nhém tac gia xin hoan

toan chiu trach nhi€ém vé bai nghién ctru nay.

Pa Nang, ngay thdng ndm 2026

Dai dien nhom sinh vién thuc hién

[\/\w'
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LOI CAM ON

Trong sudt qua trinh thyc hién dé tai nghién ciru “Céach thirc Remarketing s6 dinh
hinh hanh vi mua sim ngiu hing cta ngudi tiéu dung tré tai Thanh phd Da Ning: Goc
nhin cam xuc - nhan thirc trong ky nguyén s6” nhém téc gia da nhan duge sy hd trg quy
bau tir nhiéu c4 nhan va té chiic gop phan quan trong gitip nhém hoan thanh nghién ciru
nay mot cach hi¢u qua.

Trude hét, nhom nghién ciru xin bay t6 long biét on chan thanh t6i Ban Giam hiéu,
Quy thﬁy c6 tai Pai hoc Duy Tan, dac biét 1a cac giang vién va chuyén gia da nhiét tinh
chia sé kién thirc chuyén mén, cung cap tai liéu gia trj va tao diéu kién thuan loi ¢é nhom
c6 thé trién khai nghién ctru trong méi truong hoc thuat chuyén nghiép va nghiém tic.
Dac biét, nhom xin gui 101 tri an sau sdc dén ThS. bang Thién Tam va ThS. Pham Thi
Quynh L&, ngudi dd dong hanh, tan tinh huéng dan va dinh huéng cho nhém trong sudt
qua trinh thyc hién dé tai. Nhitng gop ¥ quy bau, su hd tro vé mat phuong phép ciing
nhu tinh than tir thay chinh 12 dong lyc gitip nhém vuot qua nhitng khé khin, thach thirc
va khong ngung hoan thién nghién ciru nay.

Nhom téc gid cling xin chan thanh cdm on cac ca nhan, nhém nghién ctru va nguoi
tham gia khao sat da nhiét tinh cung cap thong tin, tai liéu va phan hoi xac thuc, gop
phan nang cao chat lugng va do tin cdy cua két qua nghién ctru.

Mic du d3 nd luc hét minh trong ting giai doan thyc hién nhung nhém tac gia van
¥ thirc rang dé tai khong tranh khoi nhitng han ché nhét dinh. Do d6, nhom rat mong
tiép tuc nhan dugc sy gdp ¥ va phan bién tir quy thay cd, cac nha nghién ciru va chuyén
gia nham hoan thién hon dé tai nghién ctru ndy va cac nghién ctu tiép theo.

Xin tran trong cam on!

Pa Nang, ngay thang ndm 2026

Dai dien nhom sinh vién thuc hién

o
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DANH MUC CAC TU VA KY HIEU VIET TAT

Ky hi¢u chi . x
STT . Chir viet day da Tén tieng Viét
viet tat
1 AR Arousal Su hung phén,
Average Variance '
2 AVE Phuong sai trich trung binh,
Extracted
3 CE Cognitive Ease Sy dé chiu trong nhan thirc,
4 CR Composite Reliability Do tin cay tong hop,
5 CTA Call-to-Action Nut kéu goi hanh dong
6 DOM Dominance Cam nhan kiém soat,
7 DPT Dual Process Theory Ly thuyét Quy trinh kép,
8 DRM Display Remarketing Tiép thi lai hién thi,
9 ERM Email Remarketing Tiép thi lai qua Email,
10 FOMO Fear of Missing Out Hoi chung so bi bo 10,
Ty 1€ Heterotrait-Monotrait (danh gia
11 HTMT | Heterotrait-Monotrait ratio .
tinh phan biét),
12 IBB Impulsive Buying Behavior Hanh vi mua sam ngau hing,
Importance-Performance . ,
13 IPMA . Phan tich Tam quan trong — Hi€u suat,
Map Analysis
Sai s6 tuyét d6i trung binh (thuéc do sai
14 MAE Mean Absolute Error ,
s0 du bao),
Chi s6 phi hgp chuan hoa (danh gia do
15 NFI Normed Fit Index
pht hop md hinh),
Pleasure — Arousal — Mo hinh cam xuc: Sy hai long — Su
16 PAD , ,
Dominance hung phan — Cam nhén kiém soat,
17 PF Processing Fluency Do tréi chay trong xur 1y thong tin,
18 PL Pleasure Su hai long
Partial Least Squares Phén tich mé hinh phuong trinh cau
19 | PLS-SEM Structural Equation tric tuyén tinh binh phuong nhé nhat
Modeling tirng phan,
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20 PPC Pay-Per-Click Quang c4o tra phi theo lugt nhap,
21 RE Reduced Cognitive Effort Su giam nd luc nhan thirc,
Recency, Frequency, M0 hinh phéan khac khach hang (Theo
- REM y, Frequency .p‘ , '.g.(
Monetary thoi gian, tan suat va gia tri chi tiéu)
Sai s6 toan phuong trung binh (thuéc
23 RMSE Root Mean Square Error o,
do sai s0 du bao),
24 SEA Search Engine Advertising Quang cao cong cu tim kiém
Search Engine , ,
25 SERM Ti€p thi lai trén cong cu tim ki€ém,
Remarketing
26 SMRM | Social Media Remarketing Tiép thi lai trén mang xa hoi,
Stimulus — Organism — | Mo hinh Kich thich — Cha thé — Phan
27 SOR
Response ung,
Statistical Package for the | Phan mém théng ké dung trong khoa
28 SPSS .
Social Sciences hoc xa hoi
Standardized Root Mean |Phéan du binh phuong trung binh chuan
29 SRMR '
Square Residual hoa,
Technology Acceptance , ,
30 TAM Ly thuyét Chap nhan Cong nghé
Model
Theory of Planned , ,
31 TPB . Ly thuyét Hanh vi c6 ké hoach
Behavior
Hé sd phuong sai phong dai (kiém tra
32 VIF Variance Inflation Factor )
da cong tuyen),
33 VRM Video Remarketing Tiép thi lai bang video
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TOM TAT NGHIEN CUU

Nghién ctru ndy nham phén tich anh huong cta remarketing s6 dén hanh vi mua
sam ngiu himg truc tuyén ctia ngudi tiéu dung tré tai TP. Pa Ning, dong thoi danh gia
vai tro trung gian cua cam xuc, nhan thirc va vai tro diéu tiét cua hoi chung s¢ bi bo 16
(FOMO) trong méi quan hé nay. Mau nghién ctru gdm 842 nguoi tré tir 18 - 35 tudi,
duoc chon loc tir 900 phiéu khao sat ban dau. Dua trén viéc ra soét cac co s 1y luén di
truée, mo hinh nghién ctru duoc xay dung vai 13 thang do thanh phan, sau sang loc con
48 bién quan sat va 9 gia thuyét nghién ciru chinh, dya trén 4 nén tang 1y thuyét cot 16i
gbém: M6 hinh Kich thich — Chu thé — Phan tmg (S-O-R), Ly thuyét Quy trinh kép (DPT),
Mo hinh cam xtic P-A-D va Ly thuyét Nbi so bi bo 15 (FOMO).

M6 hinh nghién ctru dugc thiét ké dudi dang ciu trac bac cao (Higher-order
constructs) gdm 1 bién doc 1ap 1a remarketing (duoc cdu tao tir email remarketing,
display remarketing, social media remarketing, search engine remarketing va video
remarketing); cic bién trung gian bao gdm: cam xuc (su hai long, sy hung phan, cam
nhan kiém soat) va nhan thuc (su dé chiu trong nhan thirc, sy gidm 1nd luc nhan thice, do
troi chdy trong xir Iy thong tin); bién phu thudc 1a hanh vi mua sam ngau hting (IBB) va
bién diéu tiét 1a ndi so bi bo 15 (FOMO). Nghién ciru dinh tinh duoc thyc hién thong
qua phong vén tryc tiép 20 ngudi tré nham kham pha, hiéu chinh va bdi canh hoa thang
do. Nghién ciru dinh luong duoc xir Iy v6i 842 mau hop 1é chuan héa, sit dung phan
mém SPSS 27 va SmartPLS 4.1.1.8.

Két qua cho thay ca 9 gia thuyét nghién ctru déu dugc chap nhan (P-value < 0.05).
Mo hinh giai thich dugc 62,8% su bién thién cua hanh vi mua sim ngau hing (R2 =
0.628) va c6 ning luc du doan tot (Q*predict = 0.452). Céc chi s6 danh gia mo hinh nhu
SRMR = 0.036 va NFI = 0.957 déu dat yéu cau. Pdng thoi, cam xtic va nhan thirc duoc
xac nhan 1a cac co ché trung gian quan trong, trong khi FOMO ¢ vai tro khuéch dai tac
dong ciia remarketing s6 dén hanh vi mua sam ngau htng.

Trén co s& két qua (dic biét 13 phan tich IPMA), nghién ctru dé xuat cac ham y
quan tri gitp doanh nghiép chuyén dich chién lugc tir quang céo bam dudi sang tiép thi
trao quyén cho khach hang, vu tién tdi wu hoa cac diém cham cé hiéu suat. Pong thoi,
nghién ctru cung cip céac giai phap thiét thuc gitp ngudi tiéu dung tré tai TP. Pa Néng
xay dung nang cao kha ning ty kiém soat trong méi truong sd, quan 1y tét trai nghiém

ca nhan va han ché cac quyét dinh tiéu ding phi 1y tri trong ky nguyén sd
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ABSTRACT

This study examines the impact of digital remarketing on online impulse buying
behavior among young consumers in Da Nang City, while investigating the mediating
roles of affective and cognitive states and the moderating role of Fear of Missing Out
(FOMO). The study was conducted with 842 respondents aged 18-35, selected from an
initial sample of 900 survey responses. Based on prior literature, the research model was
developed with 13 constructs, a total of 48 observed variables were retained following
the screening process and 9 hypotheses, drawing upon the Stimulus—Organism—
Response (S-O-R) framework, Dual Process Theory (DPT), the Pleasure—Arousal—
Dominance (P-A-D) model, and FOMO theory.

The model was designed as a higher-order construct model. Digital remarketing
comprises five dimensions: email remarketing, display remarketing, social media
remarketing, search engine remarketing, and video remarketing. The mediating
variables include affective states (pleasure, arousal, and dominance) and cognitive states
(cognitive ease, reduced cognitive effort, and processing fluency). Impulse buying
behavior (IBB) serves as the dependent variable, while FOMO acts as the moderator. A
qualitative study involving 20 young consumers was conducted to refine the
measurement scales, followed by a quantitative analysis of 842 valid responses using
SPSS 27 and SmartPLS 4.1.1.8.

The results show that all nine hypotheses were supported (p < 0.05). The model
explains 62.8% of the variance in impulse buying behavior (R*> = 0.628) and
demonstrates good predictive capability (Q*predict = 0.452). Model fit indices,
including SRMR = 0.036 and NFI = 0.957, meet the recommended thresholds.
Furthermore, affective and cognitive states were confirmed as important mediating
mechanisms, while FOMO strengthens the impact of digital remarketing on impulse
buying behavior.

Based on the findings, particularly the IPMA results, this study proposes
managerial implications to help businesses shift from intrusive remarketing practices to
customer-empowering marketing strategies and optimize high-performance touchpoints.
It also provides practical recommendations for young consumers to enhance self-control

and reduce irrational consumption decisions in digital environments.
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CHUONG 1: TONG QUAN VE VAN PE NGHIEN CUU
1.1. Ly do chon dé tai

Sau dai dich COVID-19, ca thé gidi néi chung va Viét Nam néi riéng déu ghi
nhan sy ting trudng dang ké vé ty 18 sir dung mang xa hoi, phan anh xu huéng chuyén
dich manh mé ciia cac hoat dong giao tiép, giai tri va tiéu dung sang mdi trudng s6. Theo
céc bao cdo toan cau cua DataReportal, vao giita nam 2020, hon 50% dén s6 thé gisi da
st dung mang xa hdi (Simon Kemp, 2020a); dén cudi nam 2025, con sd nay tang 1én
khoang 5,66 ty nguoi, tuong duong gan 71% dan sb toan cau (Datareportal, 2025). Day
12 minh chimg 1d nét cho vai trd ngay cang quan trong cta cac nén tang sb trong doi
séng hién dai.

Tai Viét Nam, xu hudng nay cling dién ra véi tée do rat nhanh. Ty 1€ nguoi dung
mang xi hoi ting tir khoang 67% vao cudi ndam 2019/dau nim 2020 1én gan 78% vao
dau nam 2022 (Simon Kemp, 2020b, 2022), va chii yéu nho sy gia ting manh mé cia ty
1¢ tiép can internet va thiét bi di dong. Pic biét, s6 liéu tir bao cao Digital 2024 cia We
Are Social va Kepios cho thdy mot thyc trang dang chti y: Viét Nam hién ¢6 72,70 triéu
nguoi dung mang xa hoi, trong d6 nhém ngudi dung tir 18 tudi trd 1én chiém t6i 72,55
triéu ngudi, tuong duong véi viée gan nhu toan b dan sb trudng thanh (99,2%) tai Viét
Nam déu dang hién dién trén céc nén tang s6 (We Are Social, 2024). Piéu nay cho thay
gﬁn nhu toan by nhom ngudi tré trudng thanh tai Viét Nam déu dang hi¢n dién va hoat
dong thudng xuyén trén cic nén tang s6. Nhu vay, trong ca giai doan trudc va sau
COVID-19, giéi tré Viét Nam ludn duy tri ty 1 sir dung mang x3 hdi & muc rat cao, tao
nén mot mdi trudong thuan lgi cho cac hoat dong tiép thi sd va thuong mai dién tur phat
trién.

Song song v&i sy phat trién ciia mang x3a hoi, thuong mai dién tir tai Viét Nam
cling ghi nhan murc ting truéng bung nd. Theo sb liéu tir B6 Cong Thuong, quy md thi
truong thuong mai dién tir da tang tuor 8 ty USD nam 2018 1én 20,5 ty USD vao nam
2023, hién chiém khoang 8% tong doanh thu ban 1¢ cta ca nuéc (Phac Khang, 2023).
Pang cht ¥, nhom ngudi mua sam tryc tuyén tré dang chiém wu thé rd rét véi khoang
61 triéu ngudi mua online trén toan qudc trong nam 2023 (Uyén Huong, 2024); trong
d6, 31% nhém nguoi tiéu dung két ndi thudc do tudi 21-34 1a nhitng ngudi thuong
xuyén thuc hién hanh vi mua sdm truc tuyén va ho xem mua sidm online khong chi 1a

hoat dong mang tinh tién lgi ma con 1a mdt trai nghiém thu vi, mang yé€u to giai tri va
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kham pha (Giang Tiéu San, 2019). Diéu nay phi hop véi xu huéng toan cau, khi nghién
clru ciia Xiao va cong sur (2026) chi ra rang trong moi truong livestream shopping, tinh
giai tri va tuong tac cta ndi dung c6 thé kich thich cam xuc, tir 6 1am gia tang hanh vi
mua sam ngau himg (Xiao va cong su, 2026).

Trong bdi canh ngay cang nhiéu khuyén mai kich thich ttc thoi qua mang x4 hoi
va video ngén, remarketing ngay cang duoc doanh nghiép sir dung rong rai dé tai thu
hat ngudi dung timg twong tac (Dave Chaffey & Fiona Ellis-Chadwick, 2016). Nhiéu
cong trinh phan tich hanh vi mua ngiu himg da dé cap cac yéu t tam 1y, dong co va gia
tri cam nhan nhu Rook (1987), Stern (1962) nhung chii yéu & bdi canh mua truyén thong
hodc thuong mai dién t&r n6i chung. Vi dy, mét khao sat cua Hatice Kafadar va Selin
Yilmaz (2022) chi ra rang hanh vi mua ngiu himg cta gidi tré phu thudc vao yéu t6
nhan thirc, ddc diém tinh cach va cam xuc d6i v6i xu huéng mua sim ngiu himg, nhung
khong dé cap dén bat ky chién luoc tiép thi nao (Kafadar & Yilmaz, 2022). Trong khi
d6, cac nghién ctru vé remarketing tai Viét Nam néi riéng va thé giéi néi chung phan
16n chi gidi thiéu khai niém, cong cu va hiéu qua chung ma thiéu cac bang chung khoa
hoc. Chua c6 nghién ctru nao két hop phan tich remarketing sé véi khia canh cam xuc —
nhan thirc ctia ngudi tidu dung tré va tic dong dén mua sim ngau hting. Piéu nay tao ra
khoang tréng d6 1 can 1am 1 co ché tac dong gian tiép ciia remarketing thong qua bién
trung gian cam xtc va nhan thuce dé xac dinh tai sao mot quang cao tai nhéc lai c6 thé
khién khach hang bam mua tuc thi.

Can cir Nghi quyét 202/2025/QH15, sau khi sap xép don vi hanh chinh, thanh
phé Pa Ning sau khi sap nhap véi tinh Quang Nam c6 quy mé dan sé khoang 3,06 triéu
nguodi, qua dé hinh thanh mot thi truong tiéu dung cé quy mod 16n va da dang. Véi dac
diém 1a mot d6 thi phat trién, Pa Nang dugc thira hudng xu hudng chung cta Viét Nam
vé murc do phé cap internet va mang xa hoi cao, dac biét trong nhém dan 36 tré (Simon
Kemp, 2024), qua d6 thic day su phat trién cta thwong mai dién tir va cac hoat dong
kinh doanh tryc tuyén. Do d6, nhitng dic diém nay khién Pa Ning tré thanh pham vi
phu hop dé nghién ctru hanh vi tiéu dung trong méi truong sd.

Xuét phét ttr nhitng co s& thuc tién va 1y luan néu trén, viéc lya chon dé tai “Cdch
thirc remarketing s6 dinh hinh hanh vi mua sdm ngdu hirng ciia nguwoi tiéu ding tré tai
thanh pho Pa Nang: Géc nhin cam xiic — nhdn thire trong ky nguyén sé” 1a can thiét va

c¢6 ¥ nghia ca vé mit hoc thuat 1an thyc tién.
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1.2. Muc tiéu nghién ctru

Muc tiéu tong quat: Nghién ctru cach thirc ma remarketing anh huéng dén hanh
vi mua sam ngiu hing tryc tuyén ciia ngudi tiéu ding tré tai Thanh phd Pa Nang, tap
trung xem xét vai tro diéu tiét cta hoi chimg so bi bo 16 (FOMO) va vai tro trung gian
clia cac yéu to cam xuc (su hai 10ng, su hung phan, cam nhan kiém soét) va nhén thirc
(su dé chiu trong nhan thire, su gidm nd luc nhan thic, do troi chay trong xir ly thong
tin). Tir két qua nghién ciru, dé xuat cac ham y quan tri thiét thyc nham t6i wu héa chién
lugc tiép thi lai cuia doanh nghiép va giup ngudi tiéu dung tré quan 1y hanh vi mua sim
hop 1y trong ky nguyén so.

Thong qua muc tiéu nghién ctru tong quat, dé tai xac dinh rd 3 muc tiéu nghién
ctru cu thé nhu sau:

Thir nhat: Hé thong hoa cac 1y thuyét nén tang va cac nghién ciru di trudc vé
remarketing ciing hanh vi mua sam ngau himg, phén tich tinh hinh nghién ciru hién tai
va chi ra cac khoang trong nghién ciru can giai quyét.

Thit hai: Phén tich va do luong mirc d6 anh huong cta hinh thirc remarketing dén
hanh vi mua sim ngiu himg truc tuyén cta gi6i tré tai TP. Pa Nang. Lam rd vai tro trung
gian cua trang thai cim xtic va qua trinh xtr Iy nhan thirc trong mdi quan hé nay.

Thir ba: Tim hiéu mirc d6 anh hudng cta hoi chimg so bi bo 1§ (FOMO) & gidi
tré tai TP. Pa Nang va phan tich vai tro diéu tiét cua yéu td nay trong mdi quan hé giita
cac trang thai tm 1y (cam xtc, nhan thirc) va hanh vi mua sim ngau hing truc tuyén
1.3. Poi twong va pham vi nghién ciru
1.3.1. Péi twong nghién civu va doi twong khdo sdt

Déi twong nghién ctru: Tac dong cua remarketing dén hanh vi mua sim ngau
hing thong qua sy trung gian cua cam xuc va nhan thuc

Péi tuong khao sat: Nguoi tré dang sinh sdng va 1am viéc tai thanh phd Pa Néing
(nhitg ngudi tré trong do6 tudi tir tir 18 dén 35 tudi)

1.3.2. Pham vi nghién cvuu

Pham vi khong gian: Nghién ctru duoc thyc hién tai dia ban thanh phé Pa Nang

Theo GS.TS Nguyén Vian Thing (2022) trong cudn gido trinh “Giao trinh Thuc
hanh Nghién ctru trong Kinh té va Quan trj kinh doanh (tai ban lan tht 5) nhan dinh ring
viéc khoanh vung nghién ctru tai mét khu vuc cu thé giup kiém soat tot hon cac yéu td

ngoai sinh, dong thoi dam bao tinh kha thi vé thoi gian va ngudn lyc thu thap dit liéu
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(Nguyén Vian Thing, 2022). Bén canh d6, theo Hair va cong su (2011) viéc gii han
pham vi nghién ctru trong mot khu vuc cu thé giup kiém soat tot cac yéu t6 nhidu, ting
dd chinh xac ciia m6 hinh nghién ctru va ddm bdo tinh kha thi trong viéc thu thap dir li¢u
(J. Hair va cong su, 2011). Pham vi nghién ctru tai Pa Nang con nham dam bao d6 sau
phan tich va tinh thuc tién ctia két qua, trude khi nhan rong cho cac nghién ctru da khu
VUC sau nay.

Pham vi thoi gian: Dt li€u nghién ctru dugc thu thap trong khoang thoi gian tu
thang 05 nam 2025 dén thang 04 nam 2026,
1.4. Phuwong phap nghién ctru

Nghién ctru nay duoc thuc hién thong qua phuwong phap nghién ctru hdn hop véi su
phdi hop gitra 2 phuong phép chinh 1a phwong phap dinh tinh va phuong phap dinh lugng.
1.4.1. Nghién cvwru dinh tinh

Phuong phap nghién ciru dinh tinh duoc trién khai nham muc tiéu kham pha va
hiéu sdu vé cac yéu t6 tac dong cua remarketing dén hanh vi mua sam ngiu hing cua
nhom ddi tugng tré tudi (tir 18 dén 35 tudi). Qué trinh nay bao gém cac hoat dong thuc
hién thao luan nhom va phong vén truc tiép 20 ngudi tré tai Pa Nang dé kham pha, diéu
chinh cau chit va hiéu chinh thang do bang héi cho phu hop vai bdi canh thyc té
1.4.2. Nghién cvru dinh luong

Phuong phap nghién ctru dinh lugng dugce trién khai sau khi hoan tat giai doan
nghién ctru so bd va hi¢u chinh bang héi chinh thirc. Dir li€u thu thap dugc tién hanh
ma héa va nhap li€u, sau d6 dugc sang loc nghiém ngat nham loai bo cac bang hoi khong
hop 18 (vi du: tra 10i thiéu, khong nhat quan hoic khong hoan chinh, khong muén tré 1oi
dién theo y kién chui quan). Tong sé phiéu thu thap dugc 13 900 mAu, sau khi sang loc
co 58 phiéu bi loai, s6 mau hop 1¢ cudi cung dugc dua vao phan tich 1a 842 mau,.

Dit liéu sau khi lam sach dugc xir Iy bang hai phan mém 1a SPSS 27 va SmartPLS
4. Trong d6, SPSS 27 dugc sir dung dé phan tich théng ké mé ta dic diém mau. Cac
budrc tiép theo dugc xir 1y thong qua phan mém SmartPLS 4 dé thyc hién phan tich mo
hinh do lwong, mé hinh céu tric tuyén tinh (PLS-SEM), phéan tich mé hinh bac cao va
kiém dinh cac chi sb theo quy trinh cac budc sau day

Buiéc 1: Lip bang tan sé thong ké dé mé ta mau (ndi dung phan tram theo gidi

tinh, do tuéi, thu nhap, tan suat, thoi gian)
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Thong tin cac bang trinh bay chi tiét ty 1& % cho timg bién va phan trim tuong
mg thong qua phan tich dir liéu bang phan mém SPSS 27. Cac budc tiép theo xir 1y
thong qua phan mém SmartPLS 4.

Buéc 2: Panh gid mé hinh do lwong: Do mé hinh c6 su két hop giira thang do
phan xa (reflective) va thang do cdu tao (formative), viéc danh gia duoc chia lam hai
tiéu chi:

- Bdi véi cac thang do phan xa:

+ Pénh gia chat luong bién quan sat: Dya vao hé s tai ngoai (Outer loadings > 0.7).

+ Panh gia do tin ciy thang do: Thong qua hé s6 Cronbach’s Alpha, rho A va
d6 tin cay tong hop Composite Reliability (CR).

- Pdi v6i cac thang do cu tao : Danh gia muc do dong gop cia timg thanh phan
thong qua trong sd tai ngoai (Outer weights) va kiém tra hién tuong da cong tuyén bang
hé sd VIF (VIF < 3.0)..

Buwéc 3: Danh gia tinh hoi tu va tinh phan biét cua thang do

- Panh gia tinh hoi tu: Po luong thong qua chi sd phuong sai trich trung binh
(AVE > 0.5).

- Panh gia tinh phan biét: St dung tiéu chuén Fornell-Larcker (VAVE 16n hon hé
sd twong quan) va chi sb ty 1& Heterotrait-Monotrait (HTMT < 0.90) két hop voi HTMT
suy luan (Bootstrapping),,.

Buéc 4: Panh gid dj phit hop tong thé va kha nang di bdo ciia mé hinh

- Péanh gid d6 phu hop mo hinh (Model Fit): Thong qua cac chi s6 SRMR (<
0.08),d ULS,d G vaNFL

- Banh gia kha nang giai thich va du bado: Dya vao hé sb x4c dinh R? va R? hiéu
chinh (Adjusted R?), ning luc du bao ngoai mau (Q? predict > 0), cung véi cac thudc
do sai s6 du bao nhu RMSE va MAE,,.

- Panh gia hién tuong cong tuyén trong cau trac: Thong qua hé s6 VIF.

Buéc 5: Kiém dinh mé hinh cdu tric tuyén tinh (PLS - SEM) va cdc gid thuyét

K¥ thuat Bootstrapping (v&i 5.000 mau) dugc str dung dé kiém dinh cac gia
thuyét nghién ctru, dya trén cac chi $0,,:

- Panh gid do 16n va chidu huéng tic dong: Hé sé duong dan (Path

Coefficients/Hé s tac dong p).
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- Panh gia mic y nghia thong ké: Gid trj T-statistics, P-values (< 0.05) va Khoang
tin cay (BCaCl 95%).

- Panh gia muc d6 hidu qua ciia bién doc 1ap 1én bién phy thudc: He s6 £ (Effect size).

Buwéc 6: Phén tich va kiém dinh cdc méi quan hé phire tap (Trung gian va Diéu tiét)

- Kiém dinh tac dong tryc tiép ctia cic bién trong mé hinh cau tric bac 1 va bac 2.

- Kiém dinh vai tro trung gian ctia Cam xtic va Nhan thirc trong méi quan hé giira
Remarketing va Hanh vi mua sam ngiu himg.

- Kiém dinh vai tro diéu tiét ctia hoi ching sg bi bo 15 (FOMO), két hop phan
tich Simple Slopes Plot va Johnson-Neyman Plot dé 1am rd hiéu ung khuéch dai,

Buwdc 7: Phan tich Ban do Tam quan trong — Hiéu sudt (IPMA)

Thuc hién phéan tich IPMA (Importance-Performance Map Analysis) véi bién
muc tiéu 1a Hanh vi mua sim ngiu hing. Budc nay gitp két hop hé sé tac dong (Tam
quan trong) va diém sd trung binh da chuan hoa (Hiéu suat) dé xac dinh chinh x4c cac
yéu t6 doanh nghiép can uu tién cai thién

Buwdée 8: Rt ra két ludgn va kién nghi de xudt

Tur cac két qua phan tich dinh lugng (kiém dinh gia thuyét va IPMA), nghién ciru
tién hanh thao luan két qua va dé xuét cac ham y quan tri thiét thuc cho doanh nghiép
cling nhu khuyén nghi cho nguoi tiéu dung treé.

1.5. Céu héi nghién ciru

Nghién ctru ndy nham dénh gia tic dong ctia remarketing dén hanh vi mua sam
ngau himg tryc tuyén ciia nguoi tiéu dung tré tai TP. Pa Nang, v6i cau héi chinh 1a:
Remarketing anh hudng nhu thé nao dén hanh vi mua sam ngau htng truc tuyén cua
nguoi tré tai TP. Pa Nang va nhing yéu t6 tim 1y ndo anh huéng dén mdi quan hé nay?
Trong céac yéu td d6 thi co yéu td ndo anh huéng manh mé hon dén mdi quan hé giira
remarketing va hanh vi mua sam ngiu himg?

T cu hoi chinh do, cac cau hoi chi tiét duoc dit ra nhu sau:

Cau héi 1: Remarketing tac dong tryc tiép nhu thé nao dén hanh vi mua sam
ngau htng ctia ngudi tré sinh sdng va 1am viéc tai TP. Pa Ning,?

Cau héi 2: Cac yéu t6 thudc vé Cam xiic va Nhan thic ¢6 vai tro trung gian nhur
thé nao trong mdi quan hé giira remarketing va hanh vi mua sim ngau hung cia nguoi

tré TP. Pa Nang?
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Ciu héi 3: Hoi chimg so bi bo 16 (FOMO) c6 vai tro diéu tiét nhu thé nao 1én
moi quan hé giita cac yéu t6 trung gian (cam xtic va nhan thtrc) dén hanh vi mua sim
ngau himg ctia ngudi tré tai TP. Da Nang?

1.6. Y nghia ciia nghién ciru

Vé mdt ly thuyét: Nghién ciru gop phan lam phong pha thém mé hinh S—-O-R
(Kich thich - Chu thé - Phan tng) bang viéc 1am 1 co ché tac dong kép cua hoat dong
tiép thi lai, thong qua ca hai khia canh cdm xuc va nhan thtrc. Déng thoi, két qua nghién
ctru khang dinh vai tro diéu tiét cua hoi chimg FOMO trong mbi quan hé giira kich thich
remarketing va hanh vi mua saim ngiu himg.

Vé mat thuee tién:

- Péi v6i doanh nghiép: Nghién ciru cung cap co so tham khao thong qua phan
tich IPMA (Tam quan trong — Hiéu sut), giap doanh nghiép nhan dién va uu tién cai
thién cac hinh thirc remarketing c6 hiéu qua twong d6i cao. Pong thoi, két qua nghién
ctru goi ¥ doanh nghiép can nhéc diéu chinh cach tiép can, han ché cac hoat dong tiép
thi mang tinh lap lai gay phién nhiéu, va ting cuong cac hinh thirc c4 nhan héa noi dung
cling nhu cai thién trai nghiém khéach hang.

- P6i voi nguoi tiéu dung tré: Nghién ciru gop phan cung cip thém thong tin gitip
nguoi tiéu dung hiéu & hon vé cach thic hoat dong cua cc cong cu remarketing trong
moi truong sd. Tir d6, nguoi tiéu dung cd thé can nhéc trong viéc bao vé dit liéu ¢4 nhan,
nang cao kha niang danh gia thong tin va nhan thirc rd hon vé yéu t6 tam Iy trong qua
trinh ra quyét dinh. Diéu ndy phan nao hd tro viéc kiém soat hanh vi mua sim va han
ché cac quyét dinh mang tinh ngiu himg
1.7. Tinh méi ctia nghién ctru

Thir nhat, thay vi chi xem xét 1-2 cong cu riéng 1é nhu cac nghién ciru trude,
nghién ciru ndy xay dung mo hinh két hop 5 hinh thirc remarketing s6 (Email, Display,
Social Media, Search Engine, Video).

Thir hai, trong khi nhiéu nghién ciru trudc chi tiép can tic dong ciia remarketing
theo timg khia canh riéng biét (cam xuc hoic nhan thirc), nghién ciru nay xem xét dong
thoi ca hai co ché. Cu thé, bao gdm phan (mg cam xuc (su hai 10ng, hung phan, cam
nhan kiém soat) va qua trinh nhan thirc (s dé chiu, giam nd luc, do troi chay), déng thoi
b sung vai tro diéu tiét cia FOMO, gitp 1am rd hon cach ngudi tiéu ding phan tmg vai

remarketing.
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Thir ba, khac véi cac nghién ctru chi yéu tip trung vao cac két qua marketing
truyén thong nhu ty 1& chuyén d6i hay y dinh mua c6 ké hoach, nghién ctru nay Iya chon
hanh vi mua sam ngau hing lam bién phy thudc. Két qua cho thay remarketing khong
chi hd trg cac quyét dinh mua c6 ké hoach ma con cé thé lién quan dén cac quyét dinh
mua mang tinh tirc thoi. Didu nay bd sung thém géc nhin cho cac nghién ciru trudc day
vé vai tro ciia remarketing trong hanh vi tiéu ding.

1.8. Tir khéa nghién ciru

Nghién ctru ndy tap trung nham tdi cac tir khoa nghién ctru nhu sau: Remarketing,
hanh vi mua sim ngau himg, cam xuc, nhan thirc, FOMO.
1.9. Két cau nghién ciru

Ngoai cac danh muyc bang, hinh, phan bia chinh bia phu, tai liéu tham khao, phu
luc thi ndi dung dé tai dugc chia thanh 5 chuong véi bd cuc cac chuong nhu sau:

Chirong 1: Tong quan vé van dé nghién ciru

Chirong 2: Co s6 1y thuyét va mé hinh nghién ciru

Chuwong 3: Phuong phap nghién cuu

Chirong 4: Két qua nghién ctru

Chuwong 5: Két luan va ham y quan tri
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TOM TAT CHUONG 1

Chuong 1 d trinh bay tong quan vé van dé nghién ciru, xuat phat tir sy bung no
cua mang xa hoi, thwong mai dién tr va vai tro ngay cang quan trong cia remarketing
(tiép thi lai) trong viéc dinh hinh hanh vi mua sim ngiu himg cta gidi tré tai Pa Ning.
Ttr bdi canh thue tién d6, chwong nay d xac dinh rd muc tiéu tong quat va 3 muc tiéu
cu thé, dinh vi d6i twong va pham vi nghién ctru (gidi tré 18-35 tudi dang sinh séng va
lam viéc tai Pa Nang). Pong thoi, chuong 1 ciing phac thao quy trinh ap dung phuong
phap nghién ctru hdn hop, hé théng hoa cau hoi nghién ciru, y nghia 1y luan, thuc tién
va 3 diém mai ndi bat ciia dé tai so voi cac nghién ctru di trude. Cudi cung, két cau tong

thé ctia bai nghién ciru dugc trinh bay gém 5 chuong
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CHUONG 2: CO SO LY THUYET VA MO HINH NGHIEN CUU
2.1. Tong quan vé quang cdo sb
2.1.1. Pinh nghia qudng cdo sé

Quang céo s6 da trai qua mot qué trinh chuyén doi ddng ké trong vai thap nién
gan day. Cac cong nghé s6 méi da thay d6i can ban cach thirc doanh nghiép giao tiép va
tuong tac v4i ngudi tiéu dung thong qua cac phuong tién truyén thong s6 (Heejun Lee
& Chang-Hoan Cho, 2020). Muc tiéu cbt 16i ctia quang céo sb 14 xdy dung nhan dién
thuong hi€u va long trung thanh cua khach hang muc tiéu thong qua cac thong diép
thuyét phuc va cac cong cu truyén théng phu hop (Vaibhava Desai, 2019). Trong bdi
canh nguoi tiéu dung ngay cang gan bo chit ché véi Internet va thudng xuyén tiép xuc
v6i nhiéu loai hinh quang cdo sd, vai tro clia quang céo s ngdy cang trd nén quan trong.

Dit lidu va phan tich giit vai tro then chét trong quang céo s6 vi chung gitip doanh
nghiép hiéu rd hon hanh vi khach hang va diéu chinh céc chién dich truyén thong nham
tiép can dung nhom d6i tugng muc tiéu. V4i su phat trién cta dir liéu 10n, cac nha quang
c40 hién nay c6 thé thu thap khdi luong 16n thong tin lién quan dén so thich, hanh vi va
lich sir mua sam cta ngudi tiéu dung, tir d6 nang cao muc d6 tip trung va hiéu qua cua
cac chién dich quang cdo.

Xét vé lich sir phat trién, email dau tién duogc sir dung cho muc dich marketing
dugc cho 1a xuit hién vao nim 1971 (Vaibhava Desai, 2019), trong khi quang c4o s6
theo hinh thtrc hién dai bat dau duge ghi nhan vao nam 1994 véi su ra doi cua quang
c4o banner dau tién cho AT&T trén trang HotWired (Jun Wang va cong su, 2017). Cung
v6i su phat trién ctia cong nghé di dong trong thap nién 2000 va su phd bién rong rai
clia mang x4 hoi trong thap nién 2010, quang cao sd da tiép tuc mé rong va trd thanh
mat khai niém ngay cang phuc tap, linh hoat va nang dong hon.

Sy chuyén d6i tir quang céo truyén thong sang quang cao s6 phan anh su thay doi
manh mé trong cach doanh nghiép giao tiép va twong tac vdi nguoi tiéu dung théng qua
cac phuong tién truyén thong sd (Heejun Lee & Chang-Hoan Cho, 2020). Trong céc
nghién ciru trude ddy, khai niém nay ciing duoc dién dat bang nhiéu thuat ngit khac nhau
nhu quang cdo trén Internet, quang cdo truc tuyén, quang cdo tuong tac hay quang cdo

thong minh (Heejun Lee & Chang-Hoan Cho, 2020).
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Nhin chung, Quang céo sé c6 thé dugc hicu 1a mot thong diép marketing nham
thu hut khéch hang tiem nang mua san phém hoac dich vu, déng thoi 1a cach thiac xay
dung hinh anh thuong hiéu thong qua sy hi¢n dién lap lai trén cadc phuong ti¢n truyén
thong s6 (Shuai Yuan va cong su, 2012). Shanahan va Kurra (2011) xem day 1a mot
hinh thire xtc tién sir dung Internet dé truyén tai thong diép marketing va thu hut sy chu
v cua nguoi tiéu dung (James G. Shanahan & Goutham Kurra, 2011). Andrew McStay
(2016) nhan manh ning lyc méi ma cong nghé s6 mang lai cho quang céo so véi cac
hinh thirc truyén thong trudc day (Andrew McStay, 2016).

Tir cac cach tiép can trén, c6 thé thiy diém tuong dong giira cac hoc gia 1a déu
xem quang cdo s6 nhu mot hinh thtrc truyén thong quang ba duge thyc hién thong qua
Internet, truyén thong truc tuyén va cic nén tang sé nham tiép can khach hang muc tiéu.
Pdng thoi, mot s6 nghién ciru cling cho rang khai niém nay can duoc hiéu sau hon khi
gan voi viéc theo ddi hanh vi trye tuyén cua nguoi tidu dung va st dung dir lidu thu thap
dugc dé hién thi quang cdo nham muc tiéu theo timg ca nhan (Sophie C. Boerman va
cong sy, 2017). Theo hudng tiép can do, quang cdo sd c6 thé duoc hiéu 1a thong diép
thuyét phuc vé san phém dugc thiét ké dua trén dit liéu thu thap tu d4u chan sd cua nguoi
tiéu dung va dugc truyén tai thong qua cac phuong tién truyén thong so.

Trong bdi canh hién nay, khi nguoi tiéu dung ngay cang phu thudc vao cac cong
cu s6 dé tim kiém thong tin vé san pham, doanh nghiép ciing di tich hop digital
marketing vao hau hét hoat dong ctia minh, qua d6 lam thay d6i cin ban cach thirc quan
1y va giao tiép voi khach hang (Francisco Diez-Martin va cong su, 2019). Nho kha ning
phéi hop nhiéu kénh truyén thong khac nhau, digital marketing tré thanh mot chién lugc
toan dién va hi¢u qua nham dat duoc cac muc tiéu kinh doanh. Tém lai, digital marketing
cho phép doanh nghiép twong tac véi khach hang & moi luc, moi noi; quang ba san pham
va dich vy; xay dung méi quan hé v6i khach hang; dong thoi theo ddi tic thoi hiéu qua
clia cac hoat dong quang céo. Tuy nhién, dé phat huy hiéu qua, doanh nghiép can xay
dung chién lugc pht hop va lién tuc cdp nhat cac kénh digital marketing ctia minh.
2.1.2. Phan logi quing cdo sé

Viéc phan loai quang cdo k¥ thuét s da duoc thao luan rong rii trong gidi hoc
thuat sau khi budc sang thé ky 21. Cac phan loai ban dau vé quang cao k¥ thuat sd tap
trung vao cac dinh dang hién thi cin ban nhu banner, da phuong tién, email va quang

cao tich hop tro choi (Philip Kitchen & Patrick de Pelsmacker, 2004; Sebastian Klapdor,
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2013). Kitchen va de Pelsmacker (2004) tap trung vao bon loai: biéu ngir, mua tir khoa,
tro choi va quang céo di dong.

Cung véi su ra doi cua cac cong nghé moi cac thudt ngtr phan loai quang cao da
thay d6i. Klapdor (2013) dé xuit bay loai co ban, bao gdm quang céo cong cu tim kiém,
hién thi (display), email, lién két, di dong, rao vit va dugc tai tro (Sebastian Klapdor,
2013). Campbell va cong su (2014) chi ra rang phan ung ctia nguoi tiéu dung dbi véi
quang cdo mang xa hoi khac nhau dang ké tuy theo loai ndi dung (thong tin hay cam
xuc) va hinh thirc phan phdi (tra phi hay ty nhién), nhdn manh vai trd ctia dbi twong muc
tiéu trong hiéu qua quang cdo sd (Colin Campbell va cong sy, 2014). Mot s6 hinh thirc
quang cio tryc tuyén phd bién nhat bao gdm quang céo tim kiém), quang céo hién thi
(con goi 13 quang cdo biéu ngir), quang cio di dong va quang céo trén mang xa hoi (N.
I. Horbal va cong su, 2017)
2.1.2.1. Quang cdo mang xd hoi

Cac nén ting mang xa hoi di tao ra su thay doi 16n trong hanh vi giao tiép
va twong tac ciia ngudi ti€éu dung va doanh nghiép (Constantinides & Zinck Stagno,
2011). Tiép thi mang xa hdi bao goém viéc sir dung cac mang xa hoi dé xay dung
nhan thirc hoic thiic ddy nhu ciu sin phim y twéng (Kelsey Hall, 2012). Loi ich cot
16i ctia tiép thi mang x4 hoi d6i véi nha quang cao 1a kha nang twong tac truc tiép va lién
tuc véi ddi tugng muc tiéu thong qua ndi dung ca nhan hoa, kha ning diéu chinh chién
dich theo thoi gian thuc dya trén dir li¢u hanh vi ngudi dung va kha nang phan khuc
quang cao theo gidi tinh, d6 tudi va sé thich ca nhan (David G. Taylor va cong sy, 2011;
Heejun Lee & Chang-Hoan Cho, 2020)

Céch nguoi tiéu dung nhin nhan ndi dung quang cdo quyét dinh mirc d6 quan tam
cua ho. Do do, quang céo ndi dung mang xa hoi cod thé tac dong tich cuc dén y dinh mua
hang ctua khach hang, khi cac thuwong hi€u thu hut khach hang mdt cach tich cuc thong
qua quang cdo mang x4 hoi, tir d6 thuc day hanh vi mua hang (Ali Hussain va cong su,
2022)

Tom lai, mdi quan hé giita quang cio mang xa hoi va hanh vi mua hang 1a phuc
tap va da chiéu. Cac quang céo dugc ca nhan hoa va truyén tai thong diép phu hop c6
thé mang lai két qua thanh cong cao (David G. Taylor va cong su, 2011). Xu hudéng nay

cang dugc tang cuong sau dai dich COVID-19 do mtrc d6 sur dung mang xa hoi tang vot.
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2.1.2.2. Quang cdo hién thi

Quang c4o hién thi 1a viéc sir dung cac tai liéu quang cao dd hoa trén cac trang
web, tng dung va nén tang k¥ thuat sd khac (Yoo Jung Kim & Jinyoung Han, 2014).
Day 1a phuong phép tiép thi san pham, dich vu bang hinh anh, video hodc d6 hoa hép
dan vé mat thi gidc. Quang céo hién thi co tac dong dang ké dén hanh vi khach hang,
anh huong dén thai d6 thwong hiéu, nhan thic va quyét dinh mua hang (Puneet
Manchanda va cong su, 2006; Yoo Jung Kim & Jinyoung Han, 2014). Chang han, n6
thay d6i nhan dién thuong hiéu, tri nhé va thai do, tat ca déu tac dong dén hanh vi mua
sam (Yoo Jung Kim & Jinyoung Han, 2014).

Hon thé nita, nhitng cam xuc tich cuc duge khoi goi trong qué trinh tiép xtc véi
thong diép tiép thi co thé tao ra phan (mg thuan loi va lam gia ting y dinh mua hang,
trong khi céc trang thai cam xuc kém tich cuc thuong lam suy giam phan tng ctia nguoi
tiéu dung ddi v6i san pham hodc thuong hiéu (Chin Lay Gan va cong sy, 2025). Quang
c4o hién thi c6 thé tac dong dén nhiéu giai doan mua hang (nhén thirc, cAn nhic, ra quyét
dinh) va ting cudng su quen thudc véi thuong hiéu, dan dén kha ning khach hang wu
tién thuong hi¢u d6 hon (Yoo Jung Kim & Jinyoung Han, 2014).

Nhin chung quang céo hién thi va hanh vi mua hang cua khach hang twong tac
theo mot cach phirc tap va da dang.
2.1.2.3. Quang cdo qua email

Quang cdo qua email 1a mot hinh thirc quang céo s6 co chi phi thap va tinh tap
trung cao, cho phép doanh nghiép tiép can truc tiép ddi twong muc tiéu. Kha ning tiy
chinh quang cdo cho cac nhom ngudi tiéu dung cu thé (phan khiic) dya trén nhiéu bién
s6 khac nhau 1a mot trong nhiing loi thé chinh cua viéc sir dung phuong tién sb cho
truyén thong thuong mai (Julian Chaparro-Peldez va cong su, 2022). Bén canh do, viéc
phan khuc co so dir liéu khach hang va giri cac thong diép dugc c4 nhan hoa dén timg
nhom ddi tuong con gitip giam tan sudt giri email khong can thiét va gop phan cai thién
ty 1€ mo email ciia nguoi nhan (Julian Chaparro-Pelaez va cong su, 2022).

Céc nghién ctru cho thdy quang cdo email c6 thé anh huong dang ké dén hanh vi
mua hang, dac biét khi két hop véi chién lugc targeting theo thoi diém va hanh vi duyét
web (Xi (Alan) Zhang va cong su, 2017). Tinh ca nhan hoa trong email marketing gitp
xay dung mdi quan hé bén chit va gia ting long trung thanh véi thuong hiéu (Dave

Chaffey & PR Smith, 2017; Marko Merisavo & Mika Raulas, 2004).
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Toém lai, nhiéu yéu t6 anh hudng dén hanh vi khach hang va quang céo qua email
12 mot trong sd d6. Viéc xac dinh mbi quan hé dut khoat giita cac dic diém nay va mo
hinh mua hang c6 thé phirc tap. Vi su tién bd ciia cong nghé email va sy pho bién cua
email 12 kénh giao tiép day 1a mot lya chon tiém niang dé doanh nghiép giao tiép véi thi
truong muc tiéu va tac dong dén quyét dinh mua hang.
2.1.2.4. Quang cdo céng cu tim kiém ( SEA)

SEA 1a viéc dat cac quang cdo duoc tai trg trén trang két qua cua cong cu tim
kiém nham tiép can dbi tuong muc tiéu, ting luu luong truy cap va doanh sd ban hang.
Muc tiéu ctia SEA 13 xuat hién trudc khach hang tiém ning dang chii dong tim kiém cac
san pham dich vu twong tu (Dave Chaffey & PR Smith, 2017).

Loai quang c4o nay tap trung vao hanh vi mua sim hon 1a xdy dung thuong hi¢u
(Sebastian Klapdor, 2013). Quang cio cong cu tim kiém (SEA) da tré thanh mot trong
nhitng hinh thirc quang cao s6 chu dao trén Internet, c6 tac dong dang ké dén nhén thuc
thuong hi¢u va hanh vi ti€éu dung tham chi ngay ca voi nhitng nguoi dung khong truc
tiép nhap vao quang cdo (German Zenetti va cong su, 2014). Nhin chung, SEA gitip cac
t6 chirc tiép can ddi twong muc tiéu, ting luu lugng truy cip va tao ra doanh sé ban hang.
SEA c6 thé tac dong dén hanh vi mua va ting doanh sé bang cach nhim muc tiéu dén
cac khach hang tiém nang dang tich cyc tim kiém cac mat hang hodc dich vu tuong
duong.

Tém lai, mdi quan hé phirc tap va da dang giita hanh vi mua hang ctia khach hang
va quang cdo k¥ thuat s, bao gdm mang x4 hoi, hién thi, email va quang cdo cong cu
tim kiém, 12 hién nhién. T4t ca cac kénh quang cdo nay déu dong gop dang ké vao viéc
dinh hinh hanh vi khach hang va anh huéng dén quyét dinh mua hang, do d6 trd thanh
tai san quy gia cho cac doanh nghiép mudn két néi véi dbi twong muyc tiéu cia ho.

2.2. Remarketing
2.2.1. Dinh nghia remarketing

Remarketing (tiép thi lai) 14 chién luoc tiép thi ki thuat s6 duoc thiét ké nham tai
tiép can nhitng nguoi tiéu dung da timg twong tac v4i thuong hiéu nhung chua hoan tat
hanh d6ng muc tiéu, chang han nhu mua hang, dang ky str dung dich vu hodc gui thong
tin ca nhan (Alexander Bleier & Maik Eisenbeiss, 2015a; Anja Lambrecht & Catherine
Tucker, 2013a). Trong bdi canh marketing s6, remarketing ngay cang dugc xem 1a mot

cong cu quan trong nhd kha ning nham dung vao nhom khach hang da ting tuwong tac
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v6i thuong hiéu. Thong qua chién lugc nay, doanh nghiép khong chi co thé gia ting mirc
dd hién di¢én thuong hi¢u ma con cdi thién doanh thu va nang cao chét lugng tuong tac
v6i khach hang bang cach tap trung vao nhimg nguoi dung da truy cap website hodc
tirng phat sinh giao dich. Nhiéu nghién ctru cho thay remarketing gép phan cai thién ty
1& chuyén d6i, t6i wu hoa chi phi thu hat khach hang va nang cao trai nghiém tong thé
cua nguoi tiéu dung. Trén co s& do, ndi dung nay tap trung lam rd cac hinh thic
remarketing, muc tiéu chién luge, loi ich cling nhu cach thuc trién khai trong thyc tién.

Céc nghién ctru vé hanh vi nguoi tidu dung cho thay phan 16n khach truy cap roi
khoi website ma khong hoan tit quy trinh mua sam. Thyc té nay da thac day doanh
nghiép ap dung nhirng hinh thirc quang cdo ¢ mirc d6 ca nhan hoa cao hon. Remarketing
hudng dén viéc khoi goi lai su quan tam cua khach hang tiem nang béng céch tai hién
thi cac thong di€p lién quan dén san phém hodc dich vu ma ho da tung tim kiém, xem
xét hodc twong tac trén cic nén tang s6 (Anja Lambrecht & Catherine Tucker, 2013a).
Co ché nay cho phép doanh nghiép diéu chinh ndi dung quang cao phu hop véi timg
nhom dbi tuong, qua d6 han ché su kém hiéu qua cua truyén thong dai tra va gia tang
mirc d6 lién quan cta thong diép ddi v6i nguoi nhan. P6i voi nhitg khach hang da ting
thé hién su quan tdm dén thuong hiéu, remarketing con gitip duy tri va cting ¢6 mirc d6
chu y, tir d6 tao nén tang cho viéc hinh thanh 1ong trung thanh trong twong lai.

Vé phuong dién ung dung, remarketing thuong duoc trién khai théng qua nhiéu
dinh huong chién luoc khac nhau. Trude hét 1a chién lugce toi wu hoa chuyén doi, voi
muc tiéu gia ting ty 16 chuyén d6i ctia nhitng ngudi dung da truy cip website nhung
chua thyc hién hanh dong mong mudn nhu mua hang, dang ky tai khoan hoic dién biéu
mau. Chién lugc nidy dic biét hiéu qua dbi v6i nhom khich hang da thé hién sy quan
tam nhung ro1 khéi trang trudce khi hoan tat giao dich. Chéng han, khi mot khéach hang
truy cap website ban 1¢ va xem mot miu gidy thé thao nhung chua thém san pham vao
gié hang, hé thong remarketing c6 thé hién thi lai quang céo vé chinh san phiam d6 hodc
cac san pham tuong ty kém theo wu dii nhu giam gia hodc mién phi van chuyén nham
khuyén khich ho quay lai va hoan tit mua hang.

Bén canh d6, chién luoc wu ddi ca nhan héa ciing dong vai trd quan trong trong
viéc nang cao hiéu qua remarketing. Chién lugc ndy tap trung truyén tai cac thong diép
khuyén mai dugc thiét ké phu hop véi timg nhém khach hang muyc tiéu. Khong chi

hudéng dén khach hang tiém nang, cach ti€p cén nay con nham t4i ca khach hang hién
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hiru nham duy tri mbi quan hé va kich thich hanh vi mua lap lai. Vi dy, hé thdng c6 thé
phan phbi cac thong diép nhu “mua 1 ting 17 hodc “giam gia 50%” theo ting phan khuc
khach hang cu thé, qua d6 gia ting strc hip din cua quang cao va kha nang phan hdi tich
cuc tir nguoi dung.

Ngoai ra, remarketing con dugc sir dung hiéu qua trong chién lugc ban thém va
ban chéo. Dya trén dit lidu vé lich sir mua hang va s¢ thich tiéu ding, doanh nghiép c6
thé dé xuit cac san phrflm hodc dich vu bd tro phu hop véi nhu cau cua khach hang.
Chang han, mét doanh nghiép cung cip phan mém cé thé sir dung remarketing dé goi y
khach hang nang cap tir goi tiéu chuan 1én goi cao cip nham mo rong thém cac tinh ning
bao mat hodc dung lwong luu trit. Cach tiép can nay khong chi gop phan gia ting doanh
thu ma con lam tang gié tri vong doi khach hang.

Tir nhimg phén tich trén co thé thay, dé nang cao hiéu qua cua cac hoat dong
remarketing, nha quang céo can xem xét déng bd nhiéu yéu t6 quan trong nhu xac dinh
chinh x4c chan dung khach hang muc tiéu, xy dung thong diép va wu dai du stc thuyét
phuc, da dang hoa hinh thirc trong tic v6i ngudi ding va kiém soat hop 1y tin suat xuat
hién ctia quang cdo. Viéc toi wu hoa toan dién cac yéu té nay sé& giup doanh nghiép cai
thién hiéu suét chién dich, mo rong kha nang tiép can va gia tang xac suét chuyén doi
d6i véi nhom khach hang tiém nang.

2.2.2. Cdc hinh thirc ciia remarketing

Xét theo kénh truyén thong va phuong thirc trién khai, nghién ciru nay tap trung
vao nim hinh thic remarketing chi yéu, bao gdm: email remarketing, display
remarketing, social media remarketing, search engine remarketing va video remarketing.
Cach phan loai nay phu hop véi logic nghién ctru thyc nghiém vi mdi hinh thirc phan
anh mot co ché tai tiép can khac nhau vé diém cham truyén thong, cach ca nhan hoa
thong diép va mirc do tac dong dén hanh vi mua sam ciia nguoi tiéu dung. Pong thoi,
cach tiép can nay ciing gitp phén tich 1d su khac biét trong phan tmg ctia khach hang
trude timg loai hinh remarketing trong méi trudng so.
2.2.2.1. Email remarketing

Email remarketing 13 hinh thirc doanh nghiép tai két ndi voi nguoi tiéu dung
thong qua cac email dugc ca nhan hoa dya trén dir li¢u hanh vi trude do, nhu san phém
da xem, gié hang bi bé quén, lich sit mua hang hodc mirc do twong tac voi website. So

v6i cac kénh khac, email remarketing c6 vu thé ¢ kha nang tiép cén truc tiép, chi phi
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tuong ddi thdp va mirc do ca nhan hoa cao, tir d6 gitp doanh nghiép nhic nhé khach
hang vé san pham di quan tdm va khuyén khich ho quay lai hoan tt giao dich. Céc
nghién ctru vé viéc sir dung dir liéu hanh vi khach hang trong email remarketing cho
théy ndi dung dugc ca nhan héa dya trén lich st hanh vi va s¢ thich mua sam c6 thé cai
thién hiéu qua phan phdi ndi dung va nang cao kha ning phan hdi tich cuc ctia nguoi
nhan (Sunil Wattal va cong sy, 2012).

Vé phuong dién hanh vi tiéu dung, email remarketing dic biét hiéu qua khi thong
diép duoc thiét ké phu hop voi ngit canh va nhu cau cu thé ciia nguoi ding. Nhirng email
nhic lai san pham da xem, gioé hang boé quén hodc wu dai gidi han thoi gian thudng tac
dong truc tiép dén y dinh quay lai website va hoan tdt mua hang. Tuy nhién, hiéu qua
cua hinh thtrc nay phu thuéc manh vao mtrc do ca nhan hoa, tan suét gui va gia tri thuc
té ctia ndi dung. Néu email bi giri qué day hodc thiéu lién quan, ngudi tiéu ding co thé
hinh thanh cam giac bi lam phién, tir 6 1am suy giam thai d6 ddi véi thuong hiéu. Vi
véy, email remarketing can dugc trién khai dong thoi v6i phan khic khach hang, téi uu
hoa thoi diém giri va kiém soét tan suat tiép can.
2.2.2.2. Display remarketing

Display remarketing 1a hinh thuc tai tiép can khach hang thong qua cic quang
cao dang banner, hinh anh hodc ndi dung truc quan xudt hién trén cac website, ung dung
hoic mang ludi quang cdo ma ngudi ding tiép tuc truy cp sau lan twong tac trudc véi
thuong hi¢u. P4y 1a mot trong nhing hinh thirc remarketing ph6 bién nhét vi cho phép
doanh nghié¢p duy tri sy hién dién thuong hiéu trong su6t hanh trinh duyét web ctia nguoi
tiéu dung. Nghién ctru kinh dién ctia Lambrecht va Tucker (2013) chi ra rang retargeting
hién thi khong phai luc nio ciing hidu qua nhur nhau; mire d6 chi tiét ctia thong tin quang
c40 can phu hop voi giai doan ra quyét dinh ctia ngudi tiéu ding dé tranh tao cam giac
xam pham hodc phén tac dung (Anja Lambrecht & Catherine Tucker, 2013b).

Vé mit co ché tac dong, display remarketing gitip ting kha nang ghi nhé thuong
hiéu va tai kich hoat su quan tdm cta nhimng nguoi dung di roi website ma chua chuyén
d6i. Khi quang céo hién thi lap lai mot cach hop 1y, nguoi tiéu dung c¢6 xu hudng nhé
lai san pham d& xem va quay lai hoan tat hanh vi mua hang. Tuy nhién, hiéu qua cua
hinh thirc nay chiu tic dong dang ké boi sy phu hop gitra ndi dung quang co va s thich
ngudi ding, cling nhu mure do phién nhiu cam nhan. Cac nghién ctru gan day cho thay

quang cdo nhac lai c¢o6 thé tré nén hi¢u qua hon khi doanh nghiép diéu chinh chién lugc
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nhim lai dua trén tin hiéu s thich va murc d6 khép gitra san phém v&inhu cau cua nguoi
tiéu dung, thay vi 4p dung mot thong diép ddng nhat cho moi dbi tugng (Anja Lambrecht
& Catherine Tucker, 2013Db).

2.2.2.3. Social media remarketing

Social media remarketing 1a hinh thtc tai tiép c4n nhiing ngudi tiéu dung da ting
tuong tic v4i thuong hiéu thong qua cic nén tang nhu Facebook, Instagram, TikTok
hodc cac nén tang xa hoi khac. Hinh thirc ndy cho phép doanh nghiép sir dung dit liu
tur luot truy cdp website, hanh vi twong tac véi fanpage, lugt xem ndi dung hodac phan
héi trude d6 dé phan phdi lai quang cdo c6 mire d6 lién quan cao hon. So vdi cac kénh
khac, social media remarketing c6 loi thé ¢ kha nang két hop dit liéu hanh vi véi dit liéu
nhan khau hoc, sé thich va mtc do tuong tac xa hdi, tir do tang tinh chinh xac cua hoat
dong nhim muc tiéu. Nghién ctru cua Voorveld va cong su (2018) cho th?iy cac tuong
tac trén mang xa hoi co6 lién hé tich cuc véi y dinh mua va hanh vi gén két cua nguoi
tiéu dung (Hilde A. M. Voorveld va cong su, 2018); trong khi d6 muc do ca nhan hoa
cao trong remarketing c6 thé thuc day y dinh mua, nhung dong thoi lam gia ting lo ngai
vé quyén riéng tu ctia nguoi tiéu dung néu khong dugc kiém soat hop 1y (Jun-Hwa Cheah
va cong su, 2022).

Trong thyc tién, social media remarketing dic biét hiéu qua ddi véi cac san phém
c6 tinh truc quan cao hodc can tao twong tic nhanh. Quang cdo tai tiép can trén mang x4
hoi 6 thé xuét hién dudi dang bai dang dugc tai tro, story, reel hodc video ngén, giup
doanh nghiép khong chi nhac nhé khach hang ma con duy tri ddi thoai véi ho trong moi
truong c6 tinh két ndi va chia sé cao. Tuy nhién, do mang xa hoi 14 khong gian c4 nhan
hon so voi website hay cong cu tim kiém, nguoi tiéu ding c6 thé nhay cam hon véi
quang cao bi xem 1a “theo ddi qua muc”. Vi vay, hiéu qua cua social media remarketing
phu thudc vao su cin bang giita tinh lién quan ctia ndi dung, mirc do ca nhan hoa va cam
nhan riéng tu ciia nguodi dung.
2.2.2.4. Search engine remarketing

Search engine remarketing 1 hinh thirc doanh nghiép tai tiép can ngudi dung dua
trén lich st tim kiém, hanh vi truy van hoidc céc tin hiéu quan tam trudc do dén san phém,
dich vu hodc thuong hi¢u. V& ban chét, hinh thtc nay tan dung thong tin tir hanh vi tim
kiém dé giup quang céo xuat hién lai trudc nhimg nguoi da c6 nhu cau nhung chua dua

ra quyét dinh mua hang. Nghién ctru ctia Zhenling Jiang va cong su (2021) chi ra rang
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retargeting dya trén hanh vi tim kiém c6 thé cai thién hiéu qua mua hang néu doanh
nghiép lwa chon ding ndi dung tai tiép can, chang han nhu goi ¥ lai san pham phu hop
hoic sir dung vu dii dang thoi diém. Nghién ciru nay ciing cho thiy viéc nham lai dya
trén dir liéu tim kiém gitip doanh nghiép hiéu rd hon tién trinh tim kiém thong tin cta
nguoi tiéu dung trudce khi ho mua hang (Zhenling Jiang va cong su, 2021).

Piém manh cua search engine remarketing nim ¢ chd n6 phan anh twong ddi rd
¥ dinh tiéu dung, bai hanh vi tim kiém thudng gin véi nhu ciu thong tin cu thé hon so
véi chi sb tiép xuc quang céo thy dong. Do d6, khi quang céo duoc hién thi lai dya trén
truy van trude d6, mirc do phu hop cua thong diép thudng cao hon, dic biét trong cac
nganh c6 hanh trinh mua hang kéo dai hoac c6 tinh can nhic cao. Tuy nhién, dé dat hiéu
qué, doanh nghiép can phéan biét gilta ngudi dung chi méi tim kiém thong tin ban dau
va nguoi dung da tién gan dén quyét dinh mua hang, vi cing mot thong diép sé khong
phu hop cho moi giai doan ctia hanh trinh khach hang. Diéu nay ciing tuong thich vai
két luan ctia Lambrecht va Tucker (2013) rang hiéu qua retargeting phu thudc vao mirc
d6 phu hop cua thong tin véi tién trinh ra quyét dinh cia nguoi tiéu dung (Anja
Lambrecht & Catherine Tucker, 2013b).
2.2.2.5. Video remarketing

Video remarketing 13 hinh thirc str dung video dé tai tiép can nhiing ngudi dung
d3 timg xem san pham, truy cap website hodc twong tac voi thuong hiéu trude do. So
v6i quang céo tinh, video c6 kha ning truyén tai thong tin phong phti hon nho két hop
hinh anh, 4m thanh, chuyén dong va yéu t6 ké chuyén, qua d6 giup ting mirc d6 chu ¥,
kha ning ghi nhé va sy tham gia cua nguoi tiéu dung. Nhiéu nghién ctru gin day vé
quang cao video ngin cho thiy cac dic diém nhu tinh giai tri, cach trinh bay nghe nhin,
mirc d6 tuong tic va cach tiép can ban hang déu c6 anh huong dang ké dén hanh vi
tuong tac va y dinh mua cta ngudi tiéu dung trong méi trudng sb (Xiangdong Shen &
Junbin Wang, 2024).

Trong moi trudng thuong mai dién tir va mang xa hoi, video remarketing thuong
dugc dung dé nhic lai san pham da xem, giai thich thém loi ich san pham hoic tao dong
luc quay lai hoan tat giao dich. Hinh thirc ndy dic biét phi hop véi nhém khach hang
tré, nhimg ngudi ¢6 xu hudng phan héi tich cyc véi noi dung ngan, tryc quan va giau
tinh twong tac. Tuy nhién, hi€u qua cua video remarketing khong chi phu thudc vao ndi

dung ma con phu thude vao do dai video, tan suat lap lai, mic d6 ca4 nhan hoa va sy phu
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hop ctia ngit canh hién thi. Néu video bi l3p lai qua thuong xuyén hoic thiéu lién quan,
ngudi tiéu dung co thé hinh thanh cam giac khé chiu va giam thién cam véi thuong hiéu.
Vi vay, doanh nghiép can toi vu dong thoi yéu té sang tao ndi dung va chién luoc phan
phdi dé khai thac hiéu qua hinh thtc nay.

T nhitng phéan tich trén cé thé thay, nim hinh thuc tiép thi lai gdm email
remarketing, display remarketing, social media remarketing, search engine remarketing
va video remarketing phan 4nh ndm céch thtrc chil yéu ma doanh nghiép sir dung dé tai
tiép can khach hang trong mai truong s6. Mic du cuing huéng dén muc tiéu duy tri hién
dién thuong hiéu va gia tang kha niang chuyén d6i, mdi hinh thurc lai c6 co ché tac dong
khac nhau vé nén tang truyén thong, loai dir liéu st dung, mirc d6 ca nhan hoa va trai
nghiém ma nguoi tiéu dung cam nhan. Vi vay, viéc xem xé&t riéng tirng hinh thuc 1a can
thiét dé 1am r6 murc d6 anh hudng khac nhau ciia ching d6i voi hanh vi mua hang, dic
biét trong cac nhom khach hang c6 dic diém thé hé khac nhau. Pong thoi, cdc nghién
ctru déu goi ¥ rang hiéu qua cua remarketing khong chi phu thudc vao viéc “nham lai”
khach hang, ma con phu thudc vao sy phu hop cua ndi dung, thoi diém, tan suat va muc
d6 ton trong quyén riéng tu ctia ngudi ding.

2.2.3. Pdc diém va vai tro ciia remarketing
2.2.3.1. Bdc diém cia remarketing

Remarketing 12 hinh thirc tai tiép can nhimg nguoi tiéu dung di ting twong tac
v6i thuong hiéu nhung chua hoan tat hanh dong muc tiéu, chéng han nhu mua hang,
dang ky tai khoan hodc dé lai thong tin. Diém khac biét cdt 161 ciia remarketing so véi
quang cao dai tra nam & viéc hinh thuc nay dua trén dit liéu hanh vi trudc d6 cia nguoi
dung, nhu lich st truy cap website, luot xem san phém, hanh vi tim kiém hodc tuong tac
v6i ndi dung sb, dé phan phdi lai cac thong diép quang cao phu hop hon véi timg ca
nhan hodc nhom nguoi dung. Vi vay, remarketing dugc xem 1a mot hinh thirc quang céo
c6 tinh ca nhan hoa cao va gan chit véi logic tiép thi dua trén dir liéu (Alexander Bleier
& Maik Eisenbeiss, 2015; Anja Lambrecht & Catherine Tucker, 2013b; Zhenling Jiang
va cong sy, 2021).

Mot dic diém quan trong khac ciia remarketing 1a kha niang theo ddi va phan tng
theo giai doan trong hanh trinh mua hang. Khong phai moi nguoi dung déu ¢ cing mot
muc do san sang mua, nén hiéu qua cua remarketing phu thudc vao viéc doanh nghiép

lya chon ding ndi dung, ding thoi diém va ding mac d6 chi tiét cua thong tin quang
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c40. Nghién ciru ciia Lambrecht va Tucker (2013) cho thdy quang c4o tai tiép can khong
phai lic nao cling cang cu thé cang tdt; murc do dic hiéu cua thong tin can phu hop véi
trang thai ra quyét dinh cta ngudi tiéu dung (Anja Lambrecht & Catherine Tucker,
2013b). Tuong tu, Bleier va Eisenbeiss (2015) ciing chi ra rang hiéu qua ctia quang cdo
retargeting chiu anh hudng boi d6 sau va d6 rong cua ca nhan hoa, dong thoi bi didu tiét
boi muc do tin cady ma nguoi tiéu dung danh cho nha ban 1¢ (Alexander Bleier & Maik
Eisenbeiss, 2015b).

Bén canh tinh ¢4 nhan hoa, remarketing con mang dac trung da kénh va linh hoat
vé hinh thirc trién khai. Trong méi truong sd, remarketing c¢6 thé duoc thyc hién qua
email, quang céo hién thi, mang xa hdi, cong cu tim kiém hoic video, tuy thudc vao nén
tang ma nguoi dung di timg tuong tic va muc tiéu truyén thong ctiia doanh nghiép. Tinh
da kénh nay cho phép doanh nghiép duy tri sy hién dién thwong hiéu xuyén subt cac
diém cham sb, déng thoi tang muac do 1ap lai va cung cd ghi nh¢ thuong hi¢u trong tdm
tri khach hang (Lanlan Cao & Li Li, 2018).

Tuy nhién, remarketing ciing ¢ dic diém 14 dé tao ra phan tng tiéu cuc néu bi
trién khai quéa muc hodc thiéu minh bach. Do hinh thurc nay dua trén viéc thu thap va su
dung dir liéu hanh vi, nguoi tiéu dung c6 thé cam thay bi theo ddi, bi xAm pham quyén
riéng tu hodc bi 1am phién néu quang cdo lap lai v6i tan suat qua cao hodc bam qua sat
s& thich c4 nhan. Cac nghién ciru cho thiy remarketing c6 thé lam gia ting phan tng
chéng ddi, lo ngai vé quyén riéng tu va cam giac bi thao ting, dic biét khi nguoi tiéu
dung khong du tin tudng thwong hiéu hoidc nhan thay quang cdo “qua hiéu minh” theo
cach khong mong mudn (Avi Goldfarb & Catherine E. Tucker, 2011; Steven M.
Edwards va cong su, 2002).

Tur d6 co thé théy, remarketing mang bon dic diém nodi bat: (1) dua trén dir liéu
hanh vi, (2) c6 mirc @6 ca nhan héa cao, (3) trién khai linh hoat trén nhiéu kénh, va (4)
hiéu qua nhung nhay cam vé&i van dé quyén riéng tu va cam nhan phién nhiéu cta nguoi
tiéu dung. Nhimng dic diém nay khién remarketing trd thanh mot cong cu manh trong
marketing s6, nhung dong thoi doi héi doanh nghiép phai quan tri noi dung, thoi diém
va tan suét tiép can mdt cach can trong.
2.2.3.2. Vai tro cua remarketing

Truée hét, remarketing gilt vai trd quan trong trong vi¢c duy tri nhan di¢n va

nhic nhé thuong hiéu. Trong méi trudng truc tuyén, ngudi tiéu dung thudng tiép xuc
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v6i s6 lwong 16n thong tin va rat d& roi bo website ma chua thyc hién giao dich. Viéc tai
xuét hién cta quang céo remarketing gitip thuong hiéu tiép tuc hién dién trong tam tri
nguoi dung sau 1an truy cdp dau tién, tir d6 1am tang kha ning khach hang quay lai va
tiép tuc can nhéc san phém. Theo nghién clru ciia Mariana Petrova va cong su (2026),
remarketing gitp duy tri tuong tac v6i khach hang sau lan tiép xuc ban dau, dong thoi
tang kha ning ghi nhé thuong hiéu va khuyén khich hanh vi mua lap lai (Mariana
Petrova va cong su, 2026).

Th hai, remarketing c6 vai tro dang ké trong viéc thic ddy chuyén d6i mua hang.
Do nham dén nhiing nguoi da ting thé hién sy quan tdm, remarketing thuong tiép can
nhom khach hang c¢6 xac sudt mua cao hon so v6i quang cao nhim muc tiéu rong. Nghién
ctru ciia Tanya Mark va cong sur (2024) cho thiy retargeting c6 lién hé tich cuc véi kha
nang phat sinh mua hang, dac biét qua cac kénh web va dién thoai, du tdc dong ctia n6
c6 thé thay d6i khi két hop vé6i cac cong cu khic nhu email (Tanya Mark va cong su,
2024). Nghién ciru cia Zhenling Jiang va cong su (2021) ciing cho thay doanh nghiép
c6 thé sir dung dir liéu tim kiém va hanh vi tryc tuyén dé tai tiép can nhiing nguoi dung
da tim kiém nhung chwa mua, tir 6 cai thién hiéu qua chuyén ddi (Zhenling Jiang va
cong sy, 2021).

Thit ba, remarketing dong vai tro t6i wu hoa hiéu qua chi tiéu quang céo. Thay vi
phan phdi quang cdo dén mot tap nguoi dung rong nhung thiéu quan tdm, remarketing
tap trung ngudn lyc vao nhitng dbi tugng da c6 tin hi¢u hanh vi lién quan dén thuong
hiéu hodc san pham. Céch tiép can nay gitp doanh nghiép ning cao d6 chinh xac trong
nhim muc tiéu, cai thién mtc do lién quan cua thong di€p va tang xac suét tao ra gia tri
tir ngan sach quang cao (Alexander Bleier & Maik Eisenbeiss, 2015b). Tong quan ctia
Mariana Petrova va cdng sy (2026) xac dinh nang cao hi¢u qua cua cac hoat dong
marketing 12 mot trong nhiing loi ich trung tAm ctia quang c4o tiép thi lai trong marketing
$6 (Mariana Petrova va cong sy, 2026).

Thir tu, remarketing c¢6 vai trd hd trg c4 nhan héa trai nghiém khach hang. Khi
ndi dung quang cao duoc diéu chinh dya trén hanh vi, s& thich hodc giai doan mua hang
trude do, nguoi tiéu dung c6 xu hudng nhan dugce nhiing thong di¢p phu hop hon véi
nhu cau hién tai ciia ho. Néu duoc trién khai diing murc, remarketing c6 thé nang cao
tinh hitu ich ctia quang céo, gitp ngudi ding tim lai san pham d3 xem, tiép tuc qué trinh

mua sam con dang d¢ va cdm nhan dugc sy thuan tién hon trong trai nghiém so6. Tuy
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nhién, vai tro tich cuc nay chi phat huy khi doanh nghiép kiém soat hop 1y muc do ca
nhan hoéa, béi quang cao qua chi tiét hodc qua lip lai co thé giy tac dung nguoc
(Alexander Bleier & Maik Eisenbeiss, 2015a; Anja Lambrecht & Catherine Tucker,
2013b).

Cubi cung, remarketing con giit vai trd két ndi dir liéu v6i quyét dinh marketing.
Hinh thirc nay khong chi 1a cong cu quang cdo, ma con phan anh cach doanh nghiép
khai thac dit liéu hanh vi dé hiéu khach hang, phan doan ddi tugng va diéu chinh chién
luoc truyén thong theo thoi gian thyc. Theo Zhenling Jiang va cong sy (2021), viéc
phan tich hanh vi tim kiém va twong tac truc tuyén gitip doanh nghiép suy luan t6t hon
vé so thich va tién trinh tim kiém thong tin ctia nguoi tiéu dung, tir d6 dua ra quyét dinh
tai tiép can hiéu qua hon (Zhenling Jiang va cong sy, 2021). Piéu nay cho thiy
remarketing khong chi co gia tri & cip do chién dich, ma con gbp phan nang cao ning
luc marketing dya trén dir liéu ctia doanh nghiép.

Nhin chung, remarketing cé vai trd quan trong trong viéc nhac nhé thuong hiéu,
gia ting chuyén doi, t6i wu hoa chi phi quang céo, ca nhan héa trai nghiém khach hang
va hd tro ra quyét dinh marketing dua trén dit liéu. Tuy nhién, hiéu qua cua né khong
mang tinh ty dong ma phu thude vao sy phu hop gitra ndi dung, thoi diém, tan suét, do
tin cdy cua thuong hiéu va mirc d6 ton trong quyén riéng tu ctia ngudi tiéu diung
(Alexander Bleier & Maik Eisenbeiss, 2015a; Mariana Petrova va cong su, 2026)

2.3. Thure trang vé hoat ddng thwong mai dién tir va digital marketing tai thi
truong Pa Ning
2.3.1. Thuee trang vé hoat dong thwong mai dién tir tai thi truong Pa Ning

Theo Béo Pa Nang, chi trong quy 1/2026, thanh phd di cap méi 1.818 doanh
nghiép véi tong von dang ky gan 7.000 ty dong, ting gan 59% vé s lugng doanh nghiép
va hon 94% vé vbn ding ky so vé6i cing ky nam 2025. Day khong phai 1a mirc ting
truong thong thudng ma 1a mirc ting dot bién. Trong phan tich kinh té dia phuwong, mirc
tang truong trén 20% thudng dugc xem 13 ting trudng cao; do d6 mirc ting 59% vé s6
doanh nghiép va gan gip ddi vé von dang ky cho thdy niém tin cta nha dau tu d6i véi
mai truong kinh doanh Pa Nang dang phuc hoi rat manh.

Tir goc d9 canh tranh thi truong, nam 2025 hién tuong s6 doanh nghiép thanh 1ap
mo&i ting nhanh dong thoi vdi s doanh nghiép roi bo thi truong cling ting phan anh qua

trinh dao thai ctia nén kinh té. Nhiing doanh nghiép c6 kha ning thich tng véi xu hudng
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s6 hoa, thuwong mai dién tr va marketing s6 s& c6 nhiéu co hoi ton tai va phat trién hon.
Sy phat trién cua thuong mai dién tir tai Pa Nang khong con chi thé hién ¢ sé luong
doanh nghiép tham gia ma dugc phan anh rd nét qua tdc do ting truong doanh thu va
mirc do dong gop vao nén kinh té dia phuong. Theo bao Cong Thuong, hién nay doanh
thu thuong mai dién tir B2C tai Pa Nang dang duy tri téc d6 ting trudng binh quén trén
20% mdi ndm va chiém gan 10% tong mirc ban 1é hang hoa cia toan thanh phd. Pay 1a
mot ty 16 rat dang chi y bai n6 cho thiy thwong mai dién tir da vuot qua giai doan thir
nghiém dé tro thanh mot cdu phan quan trong trong hoat dong thuong mai dia phuong.

Néu xét dudi goc dd hanh vi nguoi tiéu dung, sy ting truong nay phan anh xu
hudng dich chuyén tir mua sam truyén thong sang mua sam truc tuyén dang dién ra ngay
cang ro rét. Nguoi tiéu ding ngdy nay wu tién cac yéu té nhu su tién loi, téc do, kha
nang so sanh gia va trai nghiém da nén tang. Piéu nay budc doanh nghiép phai hién dién
trén moi trudng s6 néu mudn duy tri kha nang canh tranh.

Bén canh tdc d6 ting truong doanh thu, vi thé cia Pa Néng trén ban do thuong
mai dién tir qudc gia ciing cho thay ning lyc phét trién vuot trdi clia dia phuong. Theo
B4o cao Chi s6 Thuong mai dién tir Viét Nam (EBI) nim 2026, Pa Nang xép thir ba
toan qudc, chi sau Ha Noi va Thanh phd HO Chi Minh. Pay 14 minh chimg cho thiy
thanh phd di xay dung duoc nén tang tuong dbi dong bo vé ha tang sb, logistics, thanh
toan dién tir va moi trudng kinh doanh sd.

Pic biét, viéc trién khai cac du 4n ha tang cong nghé quy mé 16n vao nam 2025
nhu Trung tAm dit liéu AIDC DeCenter v6i tong vn dau tu 200 triéu USD cho thdy Pa
Néng dang chuan bi nén tang dir liéu cho giai doan phat trién kinh té s6 tiép theo. Diéu
nay khong chi phuc vu hoat dong thuong mai dién tir ma con tao diéu kién cho doanh
nghiép tng dung tri tu¢ nhan tao, dir li€u 16n va tu dong hda marketing trong tuong lai.

Tur goc do chién lugc, viéc thanh phd dat muc tiéu dén nam 2030 c6 trén 75%
doanh nghiép tmg dung thuong mai dién ttr va 80% dan sé truong thanh tham gia mua
sam truc tuyén cho th?iy thuong mai dién tir da duoc xéc dinh la mdt trong nhitng dong
lyc ting truong dai han ciia nén kinh té dia phuong. Pong thoi, dinh huéng phat trién
"thuong mai dién tir xanh" ciing thé hién tu duy phat trién bén viing khi thanh phd khong
chi theo dudi ting truong doanh thu ma con chu trong dén cac yéu té moi trudng va

trach nhiém xa hoi.
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Mic du xu hudng chuyén d6i s6 dién ra trén pham vi toan thanh phd, mirc d6 tmg
dung Digital Marketing va thwong mai dién tir giira cac nganh nghé lai c6 su khéc biét
dang ké do dic diém khach hang va mo hinh kinh doanh ctia timg linh vuc.

- Pbi v6i nganh ban 1&, ap luc canh tranh ngdy cang 16n cing voi sy thay doi
hanh vi mua sam khién cac doanh nghiép budc phai tich hgp mé hinh ban hang da kénh.
Viéc trién khai mo hinh "Cho 4.0" tai chg Han, cho Con hay cho dau méi Hoa Cudng
cho thdy chuyén d6i s6 khong con gidi han & cac doanh nghiép hién dai ma da lan rong
dén ca tiéu thuong truyén thong. Piéu nay gép phan mé rong kha ning tiép can khach
hang, tang tinh minh bach va thic day thanh toan khong ding tién mit trong cong dong.

- Dbi véi nganh du lich — khach san, chuyén doi sd mang tinh chit bat budc hon
1a lya chon. Véi dac thu khach hang thuong tim kiém thong tin, danh gia va dat dich vu
tryc tuyén trude khi dua ra quyét dinh, cac doanh nghiép du lich gan nhu phai hién dién
trén cac nén tang sb dé ton tai. Viéc img dung video ngin, VR Tour, quang cdo tim kiém
va quan tri danh gia truc tuyén khong chi gitip doanh nghiép tiép can khach hang qubc
té ma con nang cao trai nghiém trudc khi mua dich vu.

- Trong linh vuc F&B va giai tri, vong doi xu hudng tiéu dung rat ngan va muc
dd canh tranh rat cao. Do d6, su hién dién trén Google Maps, Facebook, TikTok hay cac
nén tang danh gia tryc tuyén da tré thanh diéu kién tdi thiéu dé duy tri kha ning canh
tranh. Nhitng doanh nghi€p khong lién tuc ddi méi noi dung, tao tuwong tac hodc tan
dung xu hudng mang xa hoi rat dé bi thay thé boi cac ddi thi nang dong hon.

- P6i v6i nganh san xuat va xuat khau, thuong mai dién tir dang déng vai tro
nhu mot cong cu mo rong thi trudng qudc té voi chi phi thap hon dang ké so véi cac
hinh thtc xtc tién thuong mai truyén théng. Viéc nhiéu doanh nghiép dia phwong tham
gia Alibaba, Amazon va két ndi thanh coéng v6i cac dbi tac tai chau Au, Nam M¥ cho
thdy thuong mai dién tir xuyén bién gidi dang tao ra co hdi 16n cho doanh nghiép san
xut tai Pa Nang. Pong thoi, sy hinh thanh Khu thuong mai ty do (FTZ) két hop véi ha
tang logistics va cong nghé sé sé& tiép tuc tao dong luc thuc day xuat khau truc tuyén
trong thoi gian toi.

Tur nhitng phan tich trén c6 thé thy rang, sy gia ting nhanh chong vé sb lugng
doanh nghiép cing véi ap lyc canh tranh ngdy cang 16n di thuc diy doanh nghiép Pa
Néng chuyén dich manh sang mé hinh kinh doanh sd. Thuong mai dién tir hién khong

chi 1a mot kénh ban hang ma da try thanh dong lyc tang trudng quan trong ctia nén kinh
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té dia phuong. Pong thoi, mirc do ung dung Digital Marketing va thuong mai dién tix
dang lan toa rong khap tir ban 1é, du lich, F&B cho dén san xuat xuat khau. V&i nén tang
ha ting s6, chinh sach hd trg va tim nhin phat trién rd rang dén nam 2030, Da Néng
dang timg budc khang dinh vai trd 14 trung tim kinh té s6 va thuong mai dién tir hang
dau khu vue mién Trung.
2.3.2. Thuee trang vé hoat djng digital marketing tai thi trwong Viét Nam va Da
Ning

Vé quy mo thi truong, nganh digital marketing Viét Nam udc dat 1,64 ty USD niam
2024 va dugc du bao ting trudng voi toe do kép (CAGR) 12,26% dé dat 4,65 ty USD vao
nam 2033, duoc thac déy bdi sy mo rong cua thuong mai dién tir, marketing qua mang xa

hdi va xu huong img dung tri tu¢ nhan tao trong quang cédo (IMARC, 2024).

Ty I& doanh nghiép Viét Nam (ng dyng tirng cong cu digital marketing (%)
PPC / Quang céo tra phi 46%

SEO 58%

Content marketing 63%

Email marketing

o
3
X

Mang x& hoi 92%

(=}
‘\‘ ‘
o
I

100%

® 112 ung dyng ® Ngudn: Nguyén & Tran (2024); VECOM (2024)
Hinh 2.1. Biéu do thé hi¢n ty Ié doanh nghiép Vigt Nam teng dung tirng cong cu digital
marketing

Nguon: Nguyen Thi Xuan Trang & Tran Thanh Tung (2024), VECOM (2024)

Nhin chung, cac doanh nghiép Viét Nam dang trién khai digital marketing theo

xu huéng da dang hoa cong cu, trong d6 nén ting mang xa hoi giit vi tri chién luoc tng
dung rong rai nhat. Theo khao sat trén cac doanh nghiép Viét Nam ciia Nguyen Thi
Xuan Trang & Tran Thanh Tung (2024), 92% doanh nghiép d trién khai hoat dong tiép
thi qua mang xa hdi, trong khi email marketing dugc ap dung boi 64%, SEO dat 58%
va quang cdo tra phi theo lugt nhip (PPC) dat 46%. Két qua nay duoc bo tro boi dit liéu
ctia VECOM (2024), ghi nhan rang trong nhém doanh nghiép s& hiru website hoic tmg

dung di dong, 54% st dung cac nén tang mang xa hoi nhu Facebook, Instagram va Zalo
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dé quang ba kénh truc tuyén, phan anh sy chuyén dich manh mé sang cac hinh thuc tiép
thi k¥ thuat s6 c6 tinh tuong tac cao.

- Mang x4 hoi (Social Media Marketing) tiép tuc 13 truc cot 15i trong chién lugc
tiép thi ctia phan 16n doanh nghiép tai Viét Nam. Khong con 1a kénh bo trg, mang xa
hoi di tro thanh moi truong chinh dé doanh nghiép tuwong tac, xay dyng thuong hiéu va
thiic day chuyén d6i. Bao cao Vietnam Digital Landscape 2023 ciia RMIT Vietnam va
Adtima, dya trén khao sat 959 ngudi dung Internet Viét Nam két hop phong van chuyén
gia, cho thdy mang xi hoi dang giit vai tro ngay cang quan trong trong hanh trinh kham
pha va tuong tac voi thuong hiéu cia nguoi tiéu dung, dac biét thong qua ndi dung video
ngan trén TikTok va Facebook Reels. Ty 1& 92% doanh nghiép tmg dung social media
marketing cho thdy ddy 1a cong cu c6 mirc d6 pho cap cao nhit trong hé sinh thai digital
marketing tai Viét Nam (Nguyen Thi Xuan Trang & Tran Thanh Tung, 2024).

- T6i wu hoa cong cy tim kiém (SEO) dang chuyén minh tir mot ky thuat bo trg
sang thanh t6 cdt 18i trong chién lugce marketing dai han ciia doanh nghiép. Khoang 58%
doanh nghiép Viét Nam dau tu vao SEO nham ning cao kha ning xuat hién trén Google
va cac cong cu tim kiém khiac (Nguyen Thi Xuan Trang & Tran Thanh Tung, 2024).
Mic du ty 18 nay thap hon dang ké so voi mang xa hoi, diéu d6 phan anh thyc té rang
SEO doi hoi dau tu k¥ thuat chuyén sau hon va chu ky sinh lgi dai hon, khién nhiéu
doanh nghiép vira va nho chua san sang cam két ngudn luc 6n dinh. Khi nguoi tiéu dung
ngay cang bat dau hanh trinh mua sam bang céac tir khoa tim kiém, SEO s& tiép tuc tro
nén quan trong hon trong bt tranh tong thé.

- Quang cdo tra phi theo lugt nhip (PPC) dugc 46% doanh nghiép trong khao sat
ap dung nhu cong cu thic ddy luu lugng truy cép va gia ting ty 1¢ chuyén doi (Nguyen
Thi Xuan Trang & Tran Thanh Tung, 2024). Mic du ty 1& nay thap hon so v6i mang x4
hoi hay email marketing, xu huéng nay phan anh sy dich chuyén sang hinh thic
marketing c6 thé do luong hiéu qua theo thoi gian thuc. Nhan dinh nay phu hop véi tong
quan ctia Aryoga Wiweko va Adi Wahyu Anggara (2025) cho thdy doanh nghiép vira
va nho thudng gip han ché tai chinh khién viéc dau tu vao quang cdo tra phi, cong cu
phéan tich chuyén sau hodc nhéan su c6 chuyén mon tr¢ nén kho khan day l1a nhiing rao
can khién nhiéu doanh nghiép vira va nhé van con dé dat trong viéc trién khai PPC &

quy mo 16n (Aryoga Wiweko & Adi Wahyu Anggara, 2025).
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- Content Marketing ngay cang dugc doanh nghi€p Viét Nam coi trong nhu
phuong tién xdy dung thuong hiéu va tao dung 1ong tin bén vimng véi khach hang. Theo
Nguyen Thi Xuan Trang & Tran Thanh Tung (2024), 63% doanh nghi¢p xac dinh
content marketing 14 hudng tiép can wu tién, trong khi 61% da xdy dung chién luoc noi
dung c6 hé thong thay vi chi san xuat noi dung roi rac. Xu huéng nay phan anh su trudng
thanh dan trong tu duy marketing ctia doanh nghiép Viét Nam: tir viéc chii trong quang
bé san pham thudn tiy sang cung cap gia tri thuc su cho khach hang myc tiéu thong qua
n6i dung co6 chiéu sau va chit luong.

- Email Marketing du thuong dugc xem 1a hinh thirc truyén théng, van duy tri
stc hut nho tinh cd nhan hoa va hi¢u qua chi phi vuot trdi. Tai Viét Nam, 64% doanh
nghiép trién khai cac chién dich email marketing va 58% da tich hop cong cu niy vao
ké hoach chién lugc dai han (Nguyen Thi Xuan Trang & Tran Thanh Tung, 2024). Day
1a minh ching cho thay email marketing van 1a kénh giao tiép co gié tri trong qué trinh
chinh phuc khéch hang tiém nang va duy tri quan hé voi khach hang hién tai, dac biét
khi dugc két hop voi dit liéu hanh vi dé ca nhan héa noi dung.

Trong bdi canh chung cua Viét Nam, thanh phd Pa Ning duoc xem 14 mot trong
nhing dia phuong c6 nhiéu diéu kién thuan loi dé thuc day tng dung digital marketing,
nho dinh hudng phat trién kinh t& s va qué trinh chuyén doi sd tich cuc cua doanh
nghiép. Theo Quyét dinh 1287/QD-TTg (2023), Pa Néang véi vai tro 13 trung tdm kinh
té, du lich va dich vu ctia mién Trung nén c6 nhiéu diéu kién thuan loi dé mo rong tng
dung Digital Marketing, dac biét trong nhom doanh nghi€p du lich, khach san, F&B va
ban 1é. Pang chi1 ¥, bdo cdo e-Conomy SEA 2024 ghi nhan Pa Néng 1a mt trong hai
d6 thi dan dau ca nude vé muc do quan tam dén tri tué nhan tao, trong do linh vuc
marketing duoc xac dinh 1a mét trong nhiing nganh c6 luong tim kiém Al cao - cho thay
cac doanh nghiép va marketer tai ddy dang tich cuc tiép can cac cong nghé marketing
mai (Google, Temasek, & Bain & Company, 2024).

Pbi voi cac doanh nghiép tai Pa Nang, viéc tmg dung digital marketing c6 xu
hudng tap trung vao nhitng cong cu c6 kha ning trién khai nhanh va pht hop véi ngudn
luc ciia doanh nghiép vira va nho, dién hinh 1a mang xa hoi va content marketing. Tuy
nhién, so voi cac trung tam kinh té 16n nhu Ha Noi va TP. Hd Chi Minh, qua trinh trién
khai digital marketing tai Da Nang van d6i mat v6i nhitng thach thirc dic thu lién quan

dén nguén luc tai chinh, nhan sy chuyén mon va kha nang khai thac dir liéu khach hang.
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Nghién ctru vé chuyén dbi s6 trong doanh nghiép vira va nhé Viét Nam chi ra rang thai
dd cua lanh dao, nang luc nhan sy va ha tﬁng cong ngh¢ 1a nhiing yéu td quyét dinh dén
tién d6 ap dung céc chién lugc digital marketing - nhitng yéu t6 nay dic biét c6 ¥ nghia
v6i doanh nghiép & cac thi truong cap hai nhu Pa Nang (Nguyen Thi Xuan Trang &
Tran Thanh Tung, 2024). Piéu nay cho thdy mic du nhan thtc vé vai tro cua digital
marketing d3 dugc ning cao, viéc chuyén doi tir sir dung cong cu don 1é sang xay dung
chién lugc digital marketing tong thé van 13 yéu cau quan trong va cap thiét trong giai
doan tiép theo ddi véi doanh nghiép tai dia phuong.

2.4. Tong quan vé hanh vi mua sim ngiu hing

2.4.1. Dinh nghia hanh vi mua sim ngéu hirng

Hanh vi khach hang bao gém toan bo hoat dong va quyét dinh ma ngudi tiéu
dung dua ra trong qua trinh mua mot san pham hodc dich vy (Philip Kotler & Gary M.
Armstrong, 2017). Bennett (1995) cho rang hanh vi mua sim ctia khach hang 1a cac
hanh dong va qua trinh ra quyét dinh cia nhitng ngudi mua hang héa va dich vu cho
muc dich ti€éu dung ca nhan (Peter D. Bennett, 1995).

Déi voi hanh vi mua sidm ngau htmg, Stern (1962) dinh nghia hanh vi mua sim
ngau hing 1a bat ky quyét dinh mua hang nao dugc dua ra ma khong c6 ké hoach trude
(Hawkins Stern, 1962a). Hanh vi nay thudng xuét hién khi ngudi tiéu dung bi thoi thic
manh mé& va tirc thoi dé mua hang ngay 1ap tic, di kém véi cam giac hing thu va doi
khi mau thudn véi 1y tri. Khai niém nay da tré thanh nén tang cho nhiéu nghién ctru sau
nay. Céc hoc gia tiép tuc mé rong cach hiéu vé mua hang ngau himg bang cach nhan
manh yéu t6 cam xtc va sy thoi thuc trong quyét dinh. Rook (1987) cho ring mua hang
ngau hing xay ra khi ngudi tiéu dung bi chi phdi bai mot su thiic ddy bat ngd, manh mé
va kho cudng lai, din dén hanh dong mua ngay lap tic (Dennis W. Rook, 1987a). Su
thoi thiic nay gan lién voi trang thai cam xtic phire tap va doi khi mang tinh xung dot noi
tai, ddng thoi ngudi tiéu dung c6 xu hudng it can nhic hiu qua cua quyét dinh d6. Pong
thoi Piron (1991) ciing cho rang mua sam ngau hing 13 hanh vi mua khong c6 ké hoach
trude, 1a két qua ctia viée tiép xic véi mot tac nhan kich thich va dugc quyét dinh ngay
tai thoi diém do (Francis Piron, 1991a). Nhitng ddc trung co ban cua hanh vi mua sam
ngau hing bao gdm: khong c6 su chuan bi trudc, phat sinh khi c6 tac nhan kich thich va

chiu anh hudéng manh cua cam xuc hon 1a 1y tri.
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Ban dau, hanh vi mua ngiu himg cha yéu xdy ra trong méi trudng ban 1é truyén
thong. Tuy nhién, su phat trién cta internet va thwong mai dién tir 4@ mo rong dang keé
bbi canh nghién ctru vé hanh vi mua ngau hing sang méi truong tryc tuyén (Artem
Redine va cong su, 2023). Trong moi trudong thwong mai dién tir, hanh vi mua ngau
htng truc tuyén dugc thic day boi kha niang tiép can thong tin nhanh chéng, giao dich
khong ma sat va mutrc do tiép xtc cao voi quang cédo duge ca nhan hoa va cac tin hiéu
anh hudéng xa hoi (Gopalkrishnan R. Iyer va cong su, 2020). Bang ching tir phan tich
tong hop 231 miu nghién ctru trén hon 75.000 ngudi tiéu dung xac nhan rang cac kich
thich marketing va tinh hudng 1a nhitng yéu t6 dy bao hang dau ciia hanh vi mua ngau
htng, voi hé s6 hiéu tng vuot trdi so véi cac dic diém ca nhan (Gopalkrishnan R. Iyer
va cong su, 2020). Hay Kem Zhang va cong su (2018) chi ra rang nhan xét ctia nguoi
ding c6 thé kich thich hanh vi duyét web va thic day sy boc dong, tir d6 lam gia ting
xu huéng mua sam ngdu hing (Kem Zhang va cong su, 2018). Ngoai ra, Sheng-Wei
Lin & Louis Yi-Shih Lo (2016) 4p dung Iy thuyét hai nhan t6 dé xac dinh rang cac kich
thich khuyén mai dong vai trd nhan té thuc day hanh vi mua ngau himg truc tuyén, trong
khi cac yéu t6 thiét ké cira hang truc tuyén dong vai trd duy tri diéu kién dé hanh vi d6
xday ra (Sheng-Wei Lin & Louis Yi-Shih Lo, 2016).

Trong thuong mai dién tr, sy ti€n lgi va kha nang thao tac nhanh chéng tré thanh
nhirng yéu té thiic ddy manh mé& hanh vi mua ngiu htmg. Ngudi tiéu dung c6 thé mua
sam & bat ky thoi diém va dia diém nao chi voi thao tac don gian ma khong can dén cira
hang tryc tiép (Tibert Verhagen & Willemijn van Dolen, 2011). Ngoai ra, cac k¥ thuat
nhu hién thi lai san pham d3 xem thudng duoc st dung trong tiép thi lai nén co thé kich
hoat sy quan tam trd lai va tao ra su thoi thuc cam xuc, 1am tang kha nang mua hang tirc
thoi. Khi san pham xuét hién 13p lai trén nhiéu nén tang, khach hang dé bi tac dong hon,
dic biét khi ho cam thay rang minh c6 thé “bo 16” mot co hdi mua sam hap dan.

2.4.2. Cdc yéu t6 anh hwong dén hanh vi mua sim ngdu hirng

Céc yéu t6 anh huong dén hanh vi ctia ngudi tiéu dung rat quan trong dbi véi cac
doanh nghiép dé xac dinh s thich va nhu ciu mua hang cua d6i twgng muc tiéu. Khach
hang dua ra quyét dinh mua hang ngiu himg vi mot s6 1y do va bj anh hudng boi vo sb
bién sd bén trong va bén ngoai (Philip Kotler va cong sy, 2014). Nghién ctru hanh vi
khach hang truyén thong nhin manh sy can thiét ciia cac quy trinh ra quyét dinh hop 1y.

Tuy nhién, doi véi hanh vi mua sam ngau hing, thanh phan cam xtc cé tac dong ndi
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bat, bdi hanh vi nay thuong xdy ra khi nguoi tiéu dung trai nghiém cam xuc tich cuc va
théi thic bat chot. Ngoai ra, cac yéu td van hoa, xa hoi, ca nhan, xa hoi truc tuyén va
tam 1y anh huong dén hanh vi mua sim ngau htng, khién no tré nén phtc tap va da
chiéu hon nhiéu.

2.4.2.1. Yéu t6 van héa

Trong bdi canh mua sdm ngiu himg, cac yéu t6 vin hoa tao ra y nghia biéu tuong
gin lién v6i san pham va kich hoat cam xtc tich cuc thuc ddy quyét dinh mua ngoai ké
hoach; ngudi tiéu dung c¢6 xu huéng mua sim ngau hing khi san pham phu hop véi gia
tri hodc ban sic vin hoa cua ho (Jacqueline J. Kacen & Julie Anne Lee, 2002). Mdi san
pham déu c6 thé mang ¥ nghia biéu twong trong van hoa, va sy phut hop giita hinh dnh
san pham véi ban than nguoi tiéu dung 13 yéu té thiic ddy hanh vi mua sim ngiu hing
(M. Joseph Sirgy, 1982).

Tang 16p xa hoi dé cap dén to chic phan cap co cu tric cua cong dong dya trén
cac bién s6 nhu trinh d6 hoc véan, thu nhép tiém niang va nghé nghiép. Cac ca nhan trong
cac tng 16p xa hoi khac nhau c6 16i sdng, so thich, thoi quen chi tiéu riéng, va cac thanh
vién trong cung mot tang 16p thudng c6 md hinh mua sam tuong ty. Trong mua sim
ngau hing, ting 16p x3 hoi anh huong dén su nhay cam véi cac san pham mang tinh
biéu tugng hodc sang trong, tir d6 thuc ddy cam xuc tich cyc khi mua hang.

Tiéu vin hoa dé cap dén cac nhém nhé hon trong xa hoi lon, chéng han cac nhom
dan toc hodc ton gido vdi cac gia tri va tdp quan ri€ng. Nguoi tiéu dung thuong 1a mot
phan cua ca vin hoa chinh va tiéu van hoa cia ho (Ayhan Erdem, 2006). Tiéu van hoa
hinh thanh trong cac x4 hoi da dang c6 thé tac dong dén thoi quen, xu hudng va cac hanh
vi mua sim bdc dong thong qua gia tri va tin hiéu x4 hoi ma nhom do truyén tai (Miige
Elden va cong su, 2017). Hiéu cac nén van héa phu Ia diéu quan trong dé cac nha tiép
thi nhdm dung d6i twong va tao ra céac kich thich méi trudng thuc ddy hanh vi mua sam
ngau himg.
2.4.2.2. Yéu t6 xd hoi

Céc yéu t6 x4 hoi anh huéng manh mé dén hanh vi mua sam ngiu hing va co thé
dugc nhoém thanh nhoém tham chiéu, gia dinh, dia vi va vai tro.

Nguoi tiéu dung thuong dua vao nhém tham chiéu cta ho, chéng han nhu ban bé
va ngudi quen, dé duoc tu van hodc c6 cam giac yén tim khi mua san pham va dich vu

(Kotler & Keller, 2012). Cac nhom tham chiéu déng vai tro 1a tac nhan xa hdi quan trong,
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tao ra ap lyc chuan muc va kich thich cam xuc tich cuc, qua d6 thuc ddy xu hudng mua
sam ngau himg (Rook & Fisher, 1995a; William O. Bearden & Michael J. Etzel, 1982)

Cac nhom tham chiéu c6 kha nang khoi goi cam xuc tich cyc va thuc ddy hanh
vi mua sim bbc dong, tir 46 khién nguoi tiéu dung dé dua ra quyét dinh mua hang ngoai
ké hoach (Shrestha, 2025).

bong luc gia dinh bao g@)m cac gia tri, niém tin va thai do chung, dong vai tro
trong viéc dinh hinh hanh vi mua sam ngiu himg. Ciu tric va quy md gia dinh anh
hudng dén cac danh muc san pham ma ngudi tiéu dung d& mua ngiu himg, dic biét khi
lién quan dén tré em va nhu cau tic thoi ctia ho gia dinh (Kotler & Keller, 2012).

Pia vi va vai trd trong x4 hoi ciing tac dong déng ké boi ngudi tiéu dung thudng
bi thoi thiic mua cac san phém phu hop voi dia vi va vai tro nhan thirc cia ho. Vi dy, su
phu hop giita hinh anh san pham, dic biét 1a hang xa xi v6i hinh anh ban than cta ngudi
tiéu ding c6 thé tao ra cam xtc tich cuc va thuc day quyét dinh mua ngoai ké hoach (M.
Joseph Sirgy, 1982).
2.4.2.3. Yéu t6 ca nhan

Tudi tac, thu nhap, nghé nghiép, trinh do hoc van va tinh cach anh huong dang
ké dén hanh vi mua sam ngiu htng. Tudi tac va 16i séng c4 nhan anh huong dang ké
dén loai san pham va bdi canh ma nguoi tiéu dung c6 xu hudng mua sim ngiu hing
(Beatty & Elizabeth Ferrell, 1998).

Tinh cach lién quan chit ché dén xu huéng mua sim ngau himg; nhitng ngudi c6
tinh cach thich kham ph4, tim kiém trai nghiém méi thuong dé bi thoi thuc mua hang.
Hiéu cac khia canh c4 nhan gitip cac nha tiép thi thiét ké chién dich nham kich thich cam
xuc tich cuc va théi thic mua hang ngay 1ap tic (Ayhan Erdem, 2006).
2.4.2.4. Yéu t6 cam xiic va tam Iy

Pong lyc, nhan thirc va chién lugce hoc tp dong vai trd quan trong trong viéc
thic day hanh vi mua sim ngiu himg théng qua cam xuc tich cuc.

Pong luc thuc ddy ngudi tiéu dung mua hang tiy thudc vao mong mudn va nhu
cau ca nhan (A. H. Maslow, 1943). Cac yéu t6 bén trong nhu niém tin, muc tiéu ca nhan
va bén ngoai nhu quang cao hay tac dong xa hoi co thé kich thich thoi thuc boc dong,

khién nguoi tiéu dung quyét dinh mua hang ngay 1ap tirc (Kotler & Keller, 2012).
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Nhén thirc vé san phém, thuong hiéu hodc trai nghiém trudc dé cling anh hudng
dén hanh vi mua ngiu htng, khi ngudi tiéu dung lién két san pham véi cam xic tich cuc
va trai nghi¢ém hai long (Ayhan Erdem, 2006).

Chién lugc hoc tip bao gdm hoc tap quan sat theo Ly thuyét xa hoi ciia Bandura
(1977), cho phép nguoi tiéu ding lién két san pham vai trai nghiém tich cuc trudc dé
(Albert Bandura, 1977), c6 thé khién nguoi tiéu dung hinh thanh lién tuéng thuan lgi
v6i san pham hodc thuong hi¢u, tir d6 1am gia tang xu huéng mua hang boc phat trong
cac 1an mua sam tiép theo (Rook & Gardner, 1993; Verplanken & Herabadi, 2001)
2.4.2.5. Yéu t6 xa héi truc tuyén

Vi su phat trién khong ngirng cua Internet di dong, dac bi¢t 1a trong giai doan
dai dich COVID-19, mang xa hoi (vi du: Facebook va YouTube) da bao g@)m mot pham
vi rong 16n cac nén tang truc tuyén, tao diéu kién thuén loi cho giao tiép, tuong tac va
trao ddi noi dung gitra nguoi dung (Kim & Johnson, 2016; Wang va cdng su, 2020).
Bén canh chirc ning tuong tac xa hoi, cac nén tang mang xa hoi ngay cang tich hop thém
cac tinh ning mua sam va giao dich tryc tuyén, qua d6 hinh thanh mgt mé hinh thuong
mai dién tor moi duoc goi 1a thuong mai xa hoi (Hajli, 2015). Vi dy, mang xa hdi cung
cap nén tang dé cac doanh nghiép thu hut nguoi tiéu ding va quang ba san pham, dong
thoi cho phép nguoi ti€u dung nhan goi y va chia sé kinh nghiém (Leong va cong su,
2017). Thong qua cac phwong thirc tiép thi mdi nhu tiép thi truyén miéng, tiép thi thuong
hiéu va tiép thi nguoi anh hudng, mang xa hoi da thay ddi 16n cac chién luge tiép thi
kinh doanh va quy trinh ra quyét dinh mua hang cua ngudi tiéu dung (A. J. Kim &
Johnson, 2016). Mot s6 nghién ctru da chimg minh rang mang xa hdi anh huong dang
ké dén hanh vi ngudi tiéu ding (Akram va cong su, 2021; A. J. Kim & Johnson, 2016;
Zafar & Younis, 2020).

Mot sb hoc gia da chu yéu tap trung vao mdi quan hé truc tiép gitra viéc sir dung
mang x3 hoi va hanh vi mua sam ngau htng (Lahath va cong sy, 2021; Leong va cong
su, 2017; Pellegrino va cong su, 2022) da tim théy mbi quan hé tryc tiép gitra cuong do
sir dung mang xa hoi va hanh vi tiéu dung ngau hing. Tuong tu, nghién cru cua Lahath
va cong su (2021) cling x4c nhan tdc dong truc tiép tich cuc cua viéc st dung mang xa
hoi 1én hanh vi mua sam ngiu htng trong thoi ky dai dich COVID-19 (Lahath va cong

su, 2021). Leong va cong sy (2017) da diéu tra anh huong cia cuong do st dung
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Facebook ddi v&i hanh vi mua sdm ngau hung trén F-commerce (thuong mai dién tix
qua Facebook) va vai tro trung gian cua sy thoi thic mua hang (Leong va cong su, 2017).

Trong mdi trudng mua sam online, cic yéu t6 xa hoi khong chi gisi han & gia
dinh hay nhom tham chiéu truyén théng ma con bao gém twong tac va anh hudng tir
mang xa hoi, cac danh gia san pham, binh luan va chia sé cta ngudi dung khac. Cu thé,
néu ngudi tiéu dung nhan thic binh luan 1a dang tin cdy, hitu ich ho s& chap nhan thong
tin, tao ra cam gidc an tdm, phan khich va hing thu, tir 6 lam tang kha ning mua hang
bbc dong (Sussman & Siegal, 2003). Pong thoi, khi thay ban bé, ngudi than hozc nhimng
influencer chia s¢ trai nghi¢m mua sam tich cuc, nguoi tiéu dung co thé bi thoi thuc hanh
vi mua sim bdc dong dé bat kip xu hudng hodc trai nghiém twong tu (Hennig-Thurau
va cong su, 2004).

Nhu vy, hanh vi mua sim ngu himg ctia nguoi tiéu dung 13 két qua cta sy
tac dong tong hoa tir nhiéu nhém yéu té khac nhau, bao gdbm vin héa, xa hoi, c4 nhén,
yéu t6 x4 hoi truc tuyén va dic biét 1a cac yéu té tim 1y x4 hoi trong bdi canh thuong
mai di¢n tr hi¢n nay.

2.4.3. Phan loai hanh vi mua sim ngdu hitng

Mot trong nhitng cach phan loai ¢6 anh hudng 16n va dugc st dung rong rai nhat
1a cta Stern, hanh vi mua sdm ngiu hing dugc chia thanh bén loai co ban, bao gém:
mua ngau himg thuan tiy, mua ngiu himg goi ¥, mua ngau htng nhic nhd va mua ngiu
htng c6 ké hoach (Hawkins Stern, 1962). Cach phan loai nay cho thidy mua hang ngiu
htng khong chi don thuan 13 viéc mua hang mot cach boc ddng, ma con phan anh nhiéu
mirc d6 khac nhau cua sy tic dong tir kich thich bén ngoai dén qua trinh ra quyét dinh
ctia nguoi ti€u dung.

- Mua ngau hing thuan tay 14 hinh thic thé hién rd nhat ban chat boc dong cua
hanh vi mua sim ngiu himg. Loai hanh vi nay xdy ra khi nguoi tiéu dung bat ngd tiép
xic v6i mot san pham hodc tinh huéng mua sim hap dan va dua ra quyét dinh mua ngay
lap tirc ma khong c6 ké hoach hay nhu cau 16 rang tir truéc (Hawkins Stern, 1962).
Quyét dinh mua thuong khong tuan theo tién trinh ra quyét dinh hop 1y thong thuong
ma chil yéu duoc thuc ddy bdi cac phan Gmg cam xuc tirc thoi nhu sy himg thi, to mo
hoic strc hdp din cua san pham. Do chiu anh hudng manh bai yéu t6 cam xuc, day duoc

xem 1a dang dién hinh nhét ctia hanh vi mua sim ngau htimng (Hawkins Stern, 1962).

Trang 34



Nghién ctru khoa hoc Pai hgoc Duy Tan

- Mua ngiu htg goi ¥ xay ra khi nguoi tiéu dung nhin thdy mot san pham va
nhan ra r?mg san phém d6 co thé dap trng mdt nhu cau tiém 4n cta ban than, mic du
trudc d6 ho chua c6 y dinh mua cy thé (Hawkins Stern, 1962). Khac véi mua ngau hing
thuan tay, loai hanh vi nay khong hoan toan xuét phat tir cam xtic tire thdi ma cé sy tham
gia clia qua trinh nhan thirc va danh gia cong dung ciia san pham. Quyét dinh mua duoc
hinh thanh tir sy két hop giira kich thich bén ngoai va nhan thuc tirc thoi vé tinh hitu ich
cua san phém. Vi vy, du van 13 hanh vi mua khong duoc chuan bi truée, mua ngau
hing goi ¥ mang tinh 1y tri cao hon so véi mua ngau himg thuan tay (Hawkins Stern,
1962).

- Mua ngéu himg nhic nho xay ra khi ngudi tiéu dung nhin thiy mot san pham
da biét hoac da tung s dung va dugc goi nhd vé mot nhu cau chua dugc dap ung
(Hawkins Stern, 1962).San pham trong truong hop nay dong vai trd nhu mot tin hiéu
kich hoat ky trc, 1am phat sinh quyét dinh mua ngay tai thoi diém tiép xtic. Khac voi
mua ngau himg thuan tay hay goi ¥, hanh vi nay dugc hinh thanh chu yéu tir sy hoi
tuong nhanh chong vé nhu cau hodc trai nghiém trude d6. Vi vdy, mua ngiu himg nhic
nhd mang tinh quen thudc cao hon va phan énh vai tro cta kinh nghiém tiéu dung trong
qua trinh ra quyét dinh mua hang (Hawkins Stern, 1962).

- Mua ngdu himg c6 ké hoach xay ra khi ngudi tiéu ding da c6 dinh huéng mua
sam tir truéc nhung chua xac dinh cu thé san pham, thoi diém hoic dja diém mua. Quyét
dinh mua duoc kich hoat khi xuit hién cac diéu kién thuan logi trong moi truong mua
sam nhu giam gia, khuyén mai, vu dai gidi han hodc trung bay hip din (Hawkins Stern,
1962a). Khac véi cac loai mua ngau hirng khac, ngudi tiéu dung trong truong hop nay
van tdn tai nhu cau tir trudc, nhung su lya chon cy thé chi dugc dua ra tai thoi diém tiép
xuc vé6i kich thich mua sam. Vi vay, diy duoc xem 13 loai hanh vi nim ¢ ranh gi6i giita
mua c6 ké hoach va mua ngiu himg, dong thoi thuong xuat hién trong méi truong ban
1¢ hi¢n dai va thuong mai dién tor (Hawkins Stern, 1962).

Viéc phan loai hanh vi mua sdm ngau himg theo Stern (1962) cho thdy hanh vi
nay khong chi 1 phan timg boc phat do cam xic ma con c6 thé duge hinh thanh tir nhiéu
co ché khac nhau nhu cam xuc, ky trc, nhan thac tuc thoi vé nhu ciu va tac dong cua
cac diéu kién mua sam (Hawkins Stern, 1962). Ngoai ra thi Francis Piron (1991) cho
rang su khéac biét giita cac dang mua hang ngiu himg khong chi xuat phat tir dic diém

cua kich thich - chang han san pham mdi, san pham quen thudc hay khuyén mai - ma
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con tir loai phan tng di kém, c6 thé 1a phan (mg nhén thirc, phan tng cam xtc hoic ca
hai.

Ttr goc 6 nghién ciru hién dai, cach phan loai cia Hawkins Stern (1962) van giir
nguyén gia tri 1y thuyét vi gitp giai thich cac co ché tim 1y khac nhau dan dén quyét
dinh mua ngoai ké hoach. Trong bdi canh thuong mai dién tir, cac kich thich nhu quang
c4o s0, remarketing, ndi dung c4 nhan héa hay flash sale c6 thé kich hoat nhitng dang
mua hang ngau hing khac nhau, qua d6 tac dong dang ké dén quyét dinh mua cta ngudi
tiéu dung.

2.4.4. Moi quan hé giita qudng cdo so va hanh vi mua sim ngdu hirng

Nhiéu bang chimg hoc thuat va thyc nghiém cho thiy quang cao s6 dong vai tro
nhu mot tac nhan kich thich manh mé d6i véi hanh vi mua sam ngau hing, phu hop voi
khuon kho 1y thuyét S—O—R (Stimulus—Organism—Response). Trudc hét, Trong bdi canh
mua sim qua truyén hinh tai Viét Nam, Hd Nam Khanh Giao & Nguyén Thi Hong Mo
(2017) chimg minh rang cac yéu té truyén thong nhu mirc do hap dan ctia chuong trinh,
hoat dong chiéu thi va thoi lugng tiép xtic quang co co tac dong thudn chiéu déng ké
dén sy thoi thiic mua ngay - tién dé truc tiép cuia hanh vi mua sam ngau himg. Trong
moi trudng livestream thwong mai, cac kich thich nhu sire hit ctia nguoi dan chuong
trinh, hinh anh tryc quan hap dan va tuong tac thoi gian thyc 1am ting cam xuc tich cuc
va cam nhan tinh hitu ich ctia nguoi xem, tir d6 thuc day hanh vi mua hang khong c6 ké
hoach (Apiradee Wongkitrungrueng & Nuttapol Assarut, 2020). Cac yéu t6 quang cao
tryc quan tai diém ban - bao gdm trung bay san pham va bién quang céo khuyén mai 13
mot trong nhitng yéu t6 du bao manh nhét ctia hanh vi mua sam ngau hing, c6 kha ning
rat ngin dang ké thoi gian ra quyét dinh va lam ting xac suat mua ngoai ké hoach Clinton
Amos va cong sy (2014)Song song véi cac nghién ciru trong nude, cac tai lidu qudc té
mo rong ciing khang dinh vai trd cta quang céo sd trong viéc kich hoat tim 1y mua
nhanh, dic biét thong qua cac yéu td hap dan hinh anh va cam xac. Hongsuchon va
cong su (2025) chi ra rang noi dung tir influencer c6 thé tao ra trang thai “dong chay”
va hung phén, qua 6 din dén hanh vi mua ngiu himg (Hongsuchon va cong sy, 2025).
Tuong tu, Aslam va cong su (2021) cho thdy quang cdo dugc ca nhan hoa trén mang x4
hoi 1am tang dang ké xac sudt mua ngau hing do nguoi tiéu dung cam thiy san pham

phu hop véi nhu cau tirc thoi (Aslam va cong su, 2021).
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Tong hop céac két qua trén cho thdy quang céo sd khong chi truyén tai thong tin
ma con dinh hinh manh mé bdi canh cam xtic va nhan thirc ciia ngudi tiéu dung, qua do
tr& thanh mot trong nhiing yéu té quan trong nhat dan dén hanh vi mua sam ngiu himg
trong moi truong thuong mai hién dai.

2.5. Mt s6 nghién ciru thue nghiém vé ing dung remarketing thiic day hanh vi

mua sim ngiu hirng

2.5.1. “Tdi dinh hinh tiép can ky thudt sé: Khai thic Remarketing va Retargeting -
Dao dikc, higu qud va cdc thwe hanh téi wu trén Facebook va Google” ciia Rishul

Ghosh va cong suw (2023)

Nghién ctru cta Rishul Ghosh va cong su (2023) dugc thyc hién tai An Do, mot
thi truong thwong mai dién tir phat trién nhanh véi mic d6 st dung cao cac nén tang
quang céo tryc tuyén nhu Facebook va Google. Trong bdi canh nguoi tiéu dung thudng
xuyén tim kiém, xem san pham nhung chua dua ra quyét dinh mua ngay, Remarketing
va Retargeting tr¢ thanh nhitng cong cu quan trong gitp doanh nghi¢p khai thac dir li¢u
hanh vi dé tiép can lai khach hang tiém nang.

Pé phan tich hiéu qua ctia cac hoat dong nay, nghién ctru ap dung mé hinh thuc
tién toi wu (best practices model), tap trung vao cach doanh nghiép thu thap va st dung
dir liéu khach hang nham xay dung cac chién dich quang cdo ca nhan hoa, déng thoi
xem xét van dé dao duc trong qué trinh trién khai. Trong linh vuc thuong mai di¢n tu
da nganh, nhom tac gia dé xuat hai k¥ thuat chinh gdm nham muyc tiéu lai dya trén ma
theo doi hanh vi (pixel-based retargeting) thong qua Facebook Pixel hodc Google Tag
dé theo ddi hanh vi truy cdp website va nham muc tiéu lai dya trén danh sach khach
hang (list-based retargeting) dua trén nguodn dir liéu khach hang c6 sin. Bén canh do,
nghién ctru cling nhan manh vai trd ciia viéc lya chon thoi diém tiép can phu hop, chang
han tri hodn quang c4o sau lan twong tac dau tién nham nang cao kha ning chuyén doi.

Nhitng phét hién trén co ¥ nghia thuc tién d6i voi cac SME Pa Ning trong linh
vuc du lich, khach san, nha hang va ban 1¢ - nhém doanh nghiép da trién khai Digital
Marketing nhung chua khai thac hi€u qua cac cong cu nhu Facebook Pixel hay Google
Ads Remarketing. Viéc img dung Retargeting dua trén dit liéu hanh vi c6 thé giup doanh
nghiép tiép can lai nhom khach hang di timg xem tour, phong luu tra hodc dich vu

nhung chua hoan tat giao dich. Két hop vdi ndi dung quang cao ca nhan hoa va wu dai
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dung thoi diém, phuong phap nay cé thé gbp phan gia ting kha ning chuyén d6i, dic
biét ddi v6i nhoém khach hang tré thuong xuyén twong tac trén nén tang so.

2.5.2. “Tdc déng ciia mua siam truc tiép qua TikTok Live dén hanh vi mua sim

ngdu hirng ciia thé h¢ Y va Z: Trwong hop tai Indonesia” ciia Ayla-Kamila Anindita
va cong sw (2025)

Ayla-Kamila Anindita va cong sy (2025) tién hanh nghién ctru tai Indonesia, mot
trong nhitng thi truong thuong mai dién tir phat trién niang dong & Pong Nam A voi ty
1€ sir dung TikTok va cac nén tang Social Media & mic cao, ddc biét trong nhdm nguoi
tiéu dung tré. Sy phat trién manh mé cta TikTok Shop va TikTok Live da tao ra nhiing
thay doi dang ké trong hanh vi mua sam tryc tuyén khi quyét dinh mua hang khong chi
xuat phat tir nhu cau thyc té ma con chiu anh huong bodi cam xuc va trai nghiém trong
qua trinh tuong tac.

Nham giai thich co ché hinh thanh hanh vi mua sim ngiu himg trong maéi truong
livestream, nghién ctu van dung mo hinh S-O-R (Stimulus — Organism — Response).
Theo d6, cac yéu t6 nhu cach trinh bay san pham, mirc d6 tuong tac giita nguoi ban va
khéch hang, chuong trinh vu dai gidi han thoi gian hay flash sale dugc xem la nhiing
kich thich tir méi trudng bén ngoai. Cac yéu td niy tic dong dén trang thai cam xtc cua
nguoi xem, tao cam gidc hing thi va hung phan, tir d6 1am gia ting kha nang phat sinh
hanh vi mua sim ngiu himg. Nghién ctru cha yéu tip trung vao cac nganh hang pho bién
trén TikTok Shop nhur thoi trang, m§ pham, san pham chiam soc ca nhan va do gia dung.

Vi dic diém ngudi tiéu dung tré ngay cang danh nhiéu thoi gian trén TikTok va
cac nén tang Social Media, nhimng két qua nay cling mang gia tri tham khao dang ké dbi
véi cac doanh nghiép tai Da Ning. Cac doanh nghiép trong linh vuc F&B, thoi trang,
dic san dia phuong va du lich c6 thé khai thac TikTok Live nhu mot cong cu tao trai
nghiém thay vi chi don thuan gi6i thiéu san pham. Viéc két hop trinh dién san pham
thuc té, twong tac truc tiép voi nguoi xem cung cac chuong trinh vu dai ngan han c6 thé
g6p phan thuc ddy quyét dinh mua hang va nang cao hiéu qua ban hang truc tuyén.
2.5.3. “Nghién civu vé 1§ trinh chién dich Retargeting cho cdc doanh nghiép vira va
nho” cua Niloofar Fallahi Daryakenari va cong sw (2024)

Nghién ctru ctia Niloofar Fallahi Daryakenari va cong su (2024)dugc thuc hién
tai Iran trong bdi canh cac SME chiém ty trong 16n trong nén kinh té nhung thudng gap

kho khin vé ngan sach, nhan luc va kha ning trién khai Digital Marketing chuyén sau.
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Trudc nhitng han ché nay, Retargeting dugc xem 1a mot giai phap phu hop vi cho phép
doanh nghiép t6i wu ngudn luc bang cach tap trung vao nhom khach hang da ting quan
tam dén san phém hoac dich vu.

Dua trén dit liéu thuc té tir cac doanh nghiép, nghién ctru dé xuit mé hinh 16 trinh
trién khai Retargeting gdbm ba giai doan chinh. Giai doan dau 1a chuan bi, bao gom xac
dinh muc tiéu chién dich, phan loai nhém khach hang, thiét 1ap pixel va cac cong cu theo
ddi hanh vi. Tiép theo, doanh nghiép xay dung ndi dung quang céo c4 nhan hoa dya trén
tirng nhom khach hang va lya chon nén tang truyén thong phu hop. Cudi cung, chién
dich duoc trién khai, do luong va tdi wu lién tuc thong qua cac chi s6 nhu CTR va CVR.
Trong linh vuc quang cdo ky thuat sé cho SME, nghién ctru cho thiy Retargeting gitp
nang cao kha ning tiép can lai khach hang tiém ning va cai thién hiéu qua chuyén doi
so voi cac hinh thirc quang céo dai tra.

Trong diéu kién ctia Pa Ning, mé hinh nay dic biét phu hop voi cac SME hoat
dong trong linh vuc du lich, khach san, nha hang va ban 1é. Pay l1a nhiing nganh c6 lugng
khach hang tim kiém thong tin truc tuyén 16n nhung khong phai tat ca déu dua ra quyét
dinh mua ngay trong lan tiép xuc dau tién. Viéc ap dung quy trinh retargeting c6 hé
thong gitip doanh nghiép tiép can lai khach hang da timg truy cap website, xem dich vu
hodc san pham, tir 46 t6i wu ngan sach Marketing va gia ting kha ning chuyén ddi trong
cac chién dich Digital Marketing.

2.5.4. “Tdc déng ciia quing cdo mang xa hoi dwec cd nhin héa dén hanh vi mua
sdm nglu hieng trwee tuyén” ciia Huzaifa Aslam va cong sw (2021)

Nghién ctru ciia Huzaifa Aslam va cong su (2021) dugc thuc hién tai Pakistan,
mot thi truong dang phat trién voi dan sb tré va téc do ting truong nhanh cta thuong
mai dién tir cling nhu Social Media. Trong bbi canh ngudi tiéu dung tiép xuc véi lugng
16n n6i dung quang cao mdi ngay, c nhan hoa quang cao tré thanh yéu td quan trong
gitip thuong hiéu thu hat su chi ¥ va tac dong dén quyét dinh mua hang truc tuyén.

Nham phan tich mbi quan hé nay, nghién ciru xdy dung mé hinh xem xét tac dong
clia quang c4o ca nhan héa dén hanh vi mua sim ngau hing thong qua ba yéu td trung
gian g@)m su lién quan cam nhan, tinh moi la cdm nhan va sy thuén ti¢n trong thanh toan
tryc tuyén. Pong thoi, nghién ctru ciing xem xét vai tro ctia lo ngai vé quyén riéng tu

(privacy concerns) trong qué trinh nguoi tiéu dung tiép nhan quang cdo. Két qua cho
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thdy quang co hiéu qua khong chi can hién thi dung san pham khach hang quan tim ma
con phai tao dugc sy mdi mé va thuan tién trong qua trinh mua hang.

Nghién ctru nay cling mang lai ham y quan trong cho cac doanh nghiép trong linh
vuc thoi trang, my pham, cong nghé va dich vu khi trién khai Remarketing tai Da Nang.
Thay vi chi lip lai cing mot ndi dung quang céo, doanh nghiép can khai thac dir liéu
hanh vi dé xdy dung thong diép ca nhan héa hon nhu dé xuat wu dai phu hop, hién thi
danh gia tir khach hang hodc goi ¥ san pham lién quan. Ngoai ra, viéc tich hop céc
phuong thirc thanh toan nhanh nh MoMo, ZaloPay hay VNPay ciing gop phan rit ngan
qua trinh ra quyét dinh va thic day hanh vi mua sim ngau hing.

2.5.5. “Khdm phd tic dpng tién dé ciia quing cdo mang xa hi dwoc cd nhin héa
dén xu hwéng mua hang ngéu hirng trwe tuyén” ciia Naa Amponsah Dodoo &
Linwan Wu (2019)

Naa Amponsah Dodoo & Linwan Wu (2019) thuc hién nghién ctru tai Hoa Ky,
mot trong nhitng thi trudng co6 muc do phat trién cao vé cong nghé sb va quang céo truc
tuyén. Trong bdi canh ngudi tiéu dung thudng xuyén tiép xac voi luong 16n ndi dung
quang co trén cac nén tang Social Media, cdc doanh nghiép ngay cang chu trong dén
viéc c4 nhan hoa thong diép nham nang cao kha nang thu hit va thuyét phuc khach hang.

Trén nén tang 6, nhom tac gia xdy dung mo hinh dudng dan (path model) nham
kiém dinh mdi quan hé gitta quang cdo c4 nhan hoa va xu huéng mua hang ngiu himg
tryc tuyén thong qua ba yéu t6 trung gian gdm su lién quan cam nhan, gi4 tri quang céo
cam nhén va tinh méi la cam nhan. Két qua nghién ciru chi ra rang su lién quan cam
nhan 13 yéu t6 ¢6 anh huéng manh nhat dén xu huéng mua hang ngau hing. Piéu nay
cho thay nguoi tiéu dung c¢6 xu hudng phan ung tich cuc hon khi quang cdo phan anh
dung nhu cau, s thich hodc mbi quan tim cua ho tai timg thoi diém.

Tir goc do thuc tién, nhitng két qua nay c6 thé duoc van dung trong hoat dong
Remarketing ctia cac doanh nghiép tai Da Nﬁng, dac biét trong linh vuc du lich, nha
hang, spa va dich vu trdi nghiém. Thay vi chi hién thi lai san phém hoac dich vu ma
khach hang timg xem, doanh nghiép c6 thé diéu chinh ndi dung quang cdo theo timg
giai doan trong hanh trinh khach hang, chang han két hop danh gia tir ngudi dung trude,
vu ddi c4 nhan hoa hodc cac goi ¥ pht hgp hon véi nhu cau hién tai. Cach tiép can nay
khong chi 1am tang mirc d6 lién quan ctia quang cdo ma con gop phan cai thién kha nang

chuyén doi.
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2.5.6. “Tdam Iy hoc mua sim trwe tuyén: Cach Digital Marketing kich hoat hanh vi
mua sam ngdu hieng” ciia N.N Aliyev (2024)

N.N Aliyev (2024) thuc hién nghién ctru tai Azerbaijan trong bdi canh thuong
mai dién tir phét trién manh va hanh vi mua sim truc tuyén ngay cang trd nén pho bién.
Nghién ciru xuat phat tir thuc té rang quyét dinh mua hang ctia ngudi tiéu dung khong
hoan toan dya trén nhu cau thyc té ma con chiu tac dong dang ké tir cac yéu té tam 1y
duogc kich hoat trong moi trudng sd.

Khac véi nhiéu nghién ctru dinh luong trude do, nghién ctru nay tiép can theo
hudng tong hop cac co ché tam 1y nham giai thich hanh vi mua sidm ngiu hing trén nén
tang truc tuyén. Céac yéu t dugce dé cip bao gdm FOMO - tam 1y lo s¢ bo 15 co hoi khi
xut hién cac chuong trinh wu dai gidi han thoi gian; su thoa mén tic thi thong qua giao
hang nhanh va thanh toan thuan tién; cac kich thich cam xtc tir hinh anh, mau sic va
thong diép quang cdo; cung voi bang ching xa hoi nhu danh gia, lwot mua hodc phan
hoi ctia ngudi dung khac. Trén co s¢ d6, tac gia dé xuat doanh nghiép két hop ca nhan
hoa quang cao bang AI/ML, Retargeting Ads va cac yéu tb tao cam giac cip bach dé
nang cao hiéu qua tiép can khach hang.

Céc két qua trén dic biét phu hop v6i nhém SME hoat dong trong linh vuc du
lich, F&B, thoi trang va 1am dep tai Pa Nang. Khi trién khai Remarketing, doanh nghiép
c6 thé tan dung cac thong diép wu dai giéi han nham kich hoat FOMO, két hop phan hoi
thuc té tir khach hang hodc cic ndi dung mang tinh trai nghiém dé gia ting do tin cdy.
Viéc khai thac hop 1y cac yéu té tam 1y nay c6 thé gop phan thic day hanh vi mua hang
va nang cao hiéu qua cia cac chién dich Digital Marketing.

2.5.7. “Nghién civu vé hanh vi mua hang boc dong ciia ngwoi tiéu dung niv tai
Panchayath Wandoor, Malappuram, Kerala” ciia Mohammed Naseer C.T. (2023)

Mohammed Naseer C. T. (2023)thuc hi¢n nghién ctu tai Kerala, An D6 nham
tim hiéu céc yéu t6 anh huong dén hanh vi mua sim ngau htng ctia nguoi tiéu dung nit.
Trong boi canh hanh vi mua sim ngay cang chiu tac dong boi cam xuc va trai nghiém,
nghién ciru tap trung lam rd vai tro clia cac yéu to tim 1y trong qua trinh ra quyét dinh
mua hang.

Nhim danh gia mac d6 anh hudng cua cac yéu td nay, nghién ctru sir dung mé
hinh SEM (Structural Equation Modeling) két hop v&i phan tich EFA/CFA. Cac bién

dugc xem xét bao gom kich thich tir mdi truong mua sam, trdi nghi¢ém mua hang, muc
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d6 quan tim dén san pham, tAm trang tich cyc va y dinh mua. Két qua cho thdy cam xtc
tich cyc cung céc kich thich tir méi truong mua sam 14 nhiing yéu t6 c6 tac dong dang
ké dén hanh vi mua sam ngu hting. Mic du nghién ctru duoc thuc hién trong bdi canh
ban 1¢ truyén théng, cac phat hién van c6 gia tri tham khao dbi vi méi truong Digital
Marketing khi doanh nghiép c6 thé tai tao cac kich thich twong tu théng qua ndi dung
va trai nghiém tryc tuyén.

Tur nhiing két qua dat dugc, cac doanh nghiép tai Pa Ning c6 thé cht trong hon
dén viéc xay dung ndi dung quang cdo mang tinh cam xtic khi trién khai Remarketing.
Thay vi chi nhac lai san pham ma khach hiang di xem truéc d6, doanh nghiép nén két
hop hinh anh hap dan, théng diép gan giii va phan héi tich cyc tir khach hang dé tao su
két ndi cam xuc. Piéu nay khong chi gitp gia ting mirc d6 quan tim ma con gop phan
thic day quyét dinh mua hang trén cc nén tang sb.

2.6. M hinh nghién ciru ly thuyét va thye tién
2.6.1. M6 hinh nghién civu ly thuyét

Trong bdi canh thuong mai dién tir va truyén thong sd, hanh vi mua sim ngau
hing cua nguoi tiéu dung khong chi bi tac dong bdi cac kich thich tr méi truong ma
con chiu anh huéng bdi cac trang thai tam 1y va nhan thirc bén trong. Dé giai thich co
ché nay, nghién ctru lua chon mé hinh Kich thich — Chal thé — Phan tmg (Stimulus —
Organism — Response, SOR) lam khung 1y thuyét trung tdm. Theo d6, cac hinh thirc
remarketing dugc xem 1a yéu t6 kich thich tir mdi truong sd; cam xuic va nhan thirc cia
nguoi tiéu dung 1a trang thai bén trong ciia chu thé; con hanh vi mua sam ngau himg
tryc tuyén 1 phan tng hanh vi.

Trén nén tang SOR, nghién ciru tiép tuc van dung mot sb 1y thuyét bd trg nham
1am 18 cac thanh phan trong mo hinh. Cu thé, mé hinh PAD duoc st dung dé 1y giai cdu
tric cam xuc ciia nguoi tiéu ding thong qua ba trang thai gdm su hai long, sy hung phan
va cam nhan kiém so4t. Ly thuyét Quy trinh kép (Dual Process Theory) dugc van dung
dé giai thich co ché nhan thuc, dic biét 1a sy dé chiu trong nhan thire, sy giam nd luc
nhan thirc va do troi chay trong xir Iy thong tin khi nguoi tiéu dung tiép xuc voi
remarketing. Bén canh d6, 1y thuyét FOMO duoc str dung dé giai thich vai tro diéu tiét
ctia ndi so bo 15 trong mdi quan hé gitra trang thai tim 1y bén trong va hanh vi mua sam
ngau himg. Nhu vay, cac Iy thuyét duge tich hop theo hudng bo tro cho nhau, trong d6

SOR gitr vai tro khung nén tang xuyén sudt cua nghién ctru.
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2.6.1.1. Mé hinh Kich thich — Chii thé - Phan veng (Stimulus — Organism — Response —
SOR)

Ly thuyét mo hinh SOR dugc phat trién boi Mehrabian & Russell (1974) 1a mot
trong nhimg khung 1y thuyét nén tang giai thich cach méi truong tic dong dén cam xuc
va chi phéi hanh vi ctia con nguoi (Mehrabian & Russell, 1974). Trong mé hinh S-O-R,
cac tac nhan kich thich (S) trinh bay nhiing tac nhan tir méi truong anh huong dén ca
nhan. Qua trinh trung gian bén trong (O) phan anh tam ly va trang thai nhan thure noi tai
ctia cha thé chiu kich thich. Tiép dén (R) chinh 1a két qua duoc biéu hién ra bén ngoai
nhu hanh vi cia cac ¢4 nhan d6i véi quyét dinh mua hang.

Trong nghién ciru nay, 1y thuyét SOR duoc ap dung dé 1am khung nén tang giai
thich tac dong cua hoat dong tiép thi lai dén hanh vi mua sdm cua khach hang. Cu thé,

mo hinh nghién ctru duogc dién giai theo khung SOR theo hinh 2.2 nhu sau:

. . | . |
| Stimulus (S) : | Organism (O) : | Response (R) :
Environmental Emotional states Approach or
stimuli »| * Pleasure > avoidance
e Arousal
e Dominance

Hinh 2.2. M6 hinh Iy thuyét SOR

Trong nghién ctru nay, 1y thuyét SOR dugc dp dung dé giai thich tic dong cua tiép
thi lai &én hanh vi mua sim cta khach hang. Yéu t6 kich thich (Stimulus - S): Chinh 13
5 hinh thirc remarketing (bao gdbm: email remarketing, display remarketing, social media
remarketing, search engine remarketing va video remarketing) dugc doanh nghiép thuc
hién thong qua cac thong diép goi nhic lap di lap lai dua trén hanh vi trude d6 ciia khach
hang. Yéu t chu thé (Organism - O): La cac phan (mg tam 1y dugc nay sinh bén trong
clia nguoi tidu dung boi két qua tir cac kich thich remarketing bén ngoai. Trong nghién
ctru nay, yéu t6 cha thé (O) chinh 1a cam xuc (su hai long, su hung phan, cam nhan kiém
soat) va nhan thtrc (su dé chiu trong nhan thirc, su giam nd luc nhan thirc, do troi chay
trong xur 1y thong tin). Yéu t6 phan hoi (Response - R): La két qua thé hién ra bén ngoai
thong qua quyét dinh cudi cing cta khach hang sau khi trai qua qué trinh xir 1y kich
thich va thay doi trang thai tim 1y bén trong. Trong bdi canh nghién ctru nay, phan hoi
(R) chinh 14 hanh vi mua sim ngau htng truc tuyén (online impulse buying).

Mo hinh SOR di va dang duoc ap dung rong rai trong cac nghién ctru vé hanh vi

mua sdm ngau htng trén cac nén tang truc tuyén & Viét Nam va trén thé gidi (Chan va
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cong sy, 2017). Van dung mo hinh S-O-R vao trong nghién ctru nay giup kiém tra va
giai thich mot cach logic co ché: cac hoat dong tiép thi lai (S) tac dong nhu thé nao dén
trang thai cam x(ic va nhan thirc (0), dé tir 46 lam co sd thic ddy hanh vi mua sim ngiu
hing (R) cia khach hang.

2.6.1.2. Ly thuyét quy trinh kép (Dual Process Theory)

Ly thuyét Quy trinh kép (Dual Process Theory — DPT), do D. Kahneman (2011)
va Evans & Stanovich (2013) phat trién, cung cap khung 1y thuyét phu hop dé giai thich
qué trinh nhan thire nay khi nguoi tiéu ding phan tng véi cac thong diép tiép thi (D.
Kahneman, 2011; Evans & Stanovich, 2013).

Theo DPT, hé théng 1 dai dién cho tu duy truc giac, nhanh, tu dong va it ti€u tén
tai nguyén nhan thac. Trong hoat dong remarketing, khi khach hang nhin théy lai mot
san pham da timg xem, hé thong 1 duoc kich hoat thong qua cam giac quen thudc, cac
kich thich cam xuc, hodc tin hi€u thi gidc manh (nhu mau sdc, hinh anh, giam gid).
Nghién ctru cia Mukherjee & Banerjee (2019) cho thiy nguoi tiéu dung c6 xu hudng
dua ra quyét dinh nhanh chong khi quang céo khoi goi dugc tin hiéu nhan dién quen
thudc — mot thanh phan ct 16i ma remarketing khai thac (Mukherjee & Banerjee, 2019).
biéu nay cho théy hé théng 1 hd trg manh mé& trong viéc kich hoat lai sy chu y va cam
xuc ctia khach hang khi ho tiép xtic véi quang céo lap lai.

Tuy nhién, viéc ra quyét dinh mua hang khong chi dwa vao truc giac. Hé thong
2, theo Evans & Stanovich (2013), 1 h¢ théng tu duy phan tich, cham va c6 tinh kiém
soat y thirc (Evans & Stanovich, 2013). Trong bdi canh remarketing, hé thong 2 duoc
huy dong khi khach hang bit dau can nhic cac yéu to nhu gia ca, danh gia nguoi dung,
tinh ning san pham hodc so sanh voi cac lya chon thay thé. Nghién ctru ctia Bright &
Daugherty (2012) cho thiy kha ning phén tich thong tin dugc cung cip trong quang cdo
remarketing (nhu vu d3i c6 thoi han, thong tin k§ thuat hodc danh gia) gop phan thuc
day khach hang dua ra quyét dinh mua hang c6 1y tinh hon (Laura F. Bright & Terry
Daugherty, 2012).

DPT ciing giai thich r& cach remarketing tdn dung su chuyén d6i giita hai hé
thong tu duy. Quang cao remarketing thudng bat dau bang viéc kich hoat hé théng 1
thong qua cac yéu to truc quan dé thu hat sy chal y nhanh chong, sau d6 cung cap thong
tin bo tro cho hé théng 2, nhu bé‘mg chung xa hoi, thong s6 hodc muc gia uu dai nham

ctng c6 quyét dinh. Sy két hop nay phu hop véi phét hién cia Baek & Morimoto (2012),
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cho rang cac thong diép tiép thi hiéu qua nhat 1a nhimng thong diép dong thoi thoa man
ca nhu cau cam x{ic va nhu cau phan tich cia ngudi tiéu dung (Baek & Morimoto, 2012).

Mot s6 sai léch nhan thic (cognitive biases) lién quan dén DPT ciing thuong xuét
hién trong hanh vi truc tuyén va dugc remarketing khai thac. Vi duy, 16i tit tu duy dua
trén tinh sin c6 (availability heuristic) khién khach hang danh gia san pham quen thudc
(dugc xem lai nhiéu lan) 13 t6t hon; hay hi¢u ing khan hiém (scarcity effect) tang gia tri
cam nhan khi quang cao nhdn manh yéu té “sap hét hang” hoic “wu dai giéi han”. Nhiing
thién kién nay van hanh chi yéu qua hé théng 1 va c6 thé ddn dén quyét dinh mua hang
nhanh hon, nhung khi duoc két hop véi thong tin co cin cir, hé thong 2 s& cung c¢b quyét
dinh d6 theo huéng nhat quan va hop 1y hon (Tversky & Kahneman, 1974).

Tuong ty nhu viéc ngudi hoc chuyén tir tu duy phan tng (hé thong 1) sang tu
duy phan tich (hé théng 2) dé xay dung 1ap ludn chit ché, khach hang ciing chuyén dich
tir cdm xuc ban dau sang can nhéc 1y tinh trude khi quyét dinh mua. Remarketing hiéu
qua 1a chién lugc biét kich hoat diing hé thdng tu duy vao dung thoi diém, tir d6 t6i vu
hanh vi ngudi tiéu dung.

Nhu vay, DPT khong chi cung cép nén tang 1y thuyét vé qua trinh xir 1y thong tin
ciia ngudi tiéu ding ma con 1a co sé gitp doanh nghiép thiét ké cac chién dich
remarketing dap tmg dong thoi hai cap d6 tu duy: gay cha y va kich thich cam xuc (hé
thong 1), dong thoi cung cap bang chimg, giai thich va lgi ich cy thé dé khach hang tu
tin ra quyét dinh (hé thong 2).
2.6.1.3. Ly thuyét néi so b6 16 (Fear of missing out - FOMO)

Khai niém FOMO lan dau dugc Dan Herman dé cap vao nam 2000, ge“in vO1 cam
giac lo s¢ khi bo 16 co hoi, dac biét trong bdi canh mua sdm (Herman, 2000). Pén nam
2004, Patrick J. McGinnis 14 nguoi dau tién dat tén cho thuat ngit viét tit "FOMO" trong
mot bai binh luan trén The Harbus - tap chi sinh vién Truong Kinh doanh Harvard
(McGinnis, 2004). FOMO khién con nguoi cam thay bat an khi ching kién cudc song
ctia nguoi khac qua mang x3 hoi, tir 6 thuc ddy ho duy tri két ndi lién tuc dé tranh cam
giac bi bé quén. Theo Przybylski va cong su (2013), FOMO dugc dinh nghia 1a trang
thai lo lang lan tran rang ngudi khac dang co nhimng trai nghiém thii vi ma ban than
khong duoc tham gia, tir d6 ddn dén mong mudn duy tri két ndi lién tuc dé theo doi

nhiing gi nguoi khac dang lam (Przybylski va cong su, 2013).
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FOMO khong chi anh hudng dén viéc sir dung mang x3 hoi ma con tac dong dén
quyét dinh tiéu dung, cu thé 1a lam giam xu hudng 13p lai trai nghiém hién tai do lo s¢
b6 1& diéu gi d6 t6t hon (Ceren Hayran va cong su, 2020). Nghién ciru cia Japutra va
cong su (2024) chi ra raing FOMO két hop v&i dam mé thuong hiéu 4m anh c¢6 thé thic
day hanh vi mua sam cudng birc, tré thanh mot van dé xa hoi ngay cang dang lo ngai,
dac bi¢t & nguoi tiéu dung tré (Arnold Japutra va cong sy, 2025). Bén canh do6, nghién
ctru cua Asyida & Ahmadi (2025) chi ra rang FOMO c¢6 anh hudong manh dén hanh vi
mua ngau hing (Asyida & Ahmadi, 2025). Nhitng ngudi c6 micc FOMO cao thudng nd
luc cap nhat lién tuc cac xu hudng madi. Khi miare d6 FOMO gia tang, ndi lo khong theo
kip nhitng dién bién hién tai ciing tang theo, tir 46 1am xuat hién nhiéu hanh vi mua
khong co ké hoach vi s¢ bi “tut lai phia sau”. Widodo (2024) cling khéng dinh réng ca
nhan c6 mic FOMO cang 16n thi xu huéng mua siam ngiu hing cang cao (Widodo,
2024).

Vi véy, trong mé hinh nghién ctru ndy, 1y thuyét FOMO duoc van dung dé giai
thich vai tro diéu tiét ciia bién “FOMO” trong mbi quan hé gitta “nhan thirc” va “cam
xac” di v6i “hanh vi mua saim ngiu himg” ctia nguoi tiéu dung.
2.6.1.4. Mo hinh P-A-D (Pleasure — Arousal — Dominance)

M6 hinh S—O-R (Stimulus—Organism—Response) do Mehrabian va Russell
(1974) dé xuat cho rang hanh vi mua hang dugc hinh thanh tir cac kich thich ctia moi
truong, két hop véi nhitng phan tmg cam xtic va nhan thirc bén trong ca nhan (chang
han nhu htng tha hay FOMO), tir ¢6 dan dén cac phan Gng hanh vi, bao gdm hanh vi
mua sim ngau hing (Mehrabian & Russell, 1974). Theo d6, mé hinh P-A-D sir dung ba
trang thai tim 1y gém su hai 1ong (Pleasure), su hung phan (Arousal) va cam nhan kiém
soat (Dominance), thuong dugc goi chung 1a mo hinh dugc st dung dé do luong trang
thai cam xiic ctia ngudi tidu dung trong thanh phan chu thé (organism) ciia khung SOR
(Donovan & Rossiter, 1982). Ké thira khung SOR, Eroglu va cong sy (2001) di van
dung mo hinh P-A-D dé do luong trang thai cam xdc cia ngudi mua sam tryc tuyén
trong vai tro yéu t cha thé (Organism), 1am cau ndi giita kich thich khong khi cira hang
tryc tuyén (S) va cac két qua hanh vi nhu tiép cdn/né tranh san pham, thoi gian va mirc
dod chi tiéu (R) (Eroglu va cong sy, 2001). Trong md hinh P-A-D, hai long phan anh
cam xuc tich cyc ctia khach hang d6i véi méi trudng xung quanh va duge mé ta 1a mic

d0 mot ca nhan cam théy dé chiu, vui vé hay hanh phiic trong mot bdi canh nhét dinh
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(Eroglu va cong su, 2003). Sy hung phan (Arousal) dé cip dén mutc d6 ma ngudi tiéu
dung cam thay chu dong, phan khich hodc bi to mo (Eroglu va cong su, 2003). Con cam
nhan kiém soat (Dominance) thé hién mirc d6 khach hang cam nhan rang ho c6 quyén
kiém soét tinh huéng hodc c6 kha ning tac dong dén moi trudng xung quanh. Chi khi
nguoi tiéu ding cam thdy nim quyén chi dong thi ho méi trai nghiém duoc trang thai
chiém wu thé.

Tir d6, dé do ludng rd hon vai trd trung gian ctia cam xuc trong qua trinh khach
hang phan tng véi cac kich thich, nghién ciru nay sir dung mé hinh PAD nham danh gia
ba thanh phén cam xuc bao gém: su hai long, sy kich thich va mac d¢ chi phéi. Nhiéu
nghién ctru da chi ra rang khi cam xuc ting 1én theo chiéu hudng tich cuc, nguoi tiéu
dung c6 xu hudng tiép can nhiéu hon, & lai lau hon va dé dua ra quyét dinh mua hang
(Babin va cong su, 1994; Donovan & Rossiter, 1982). Do vay, trang thai cam xuc tich
cuc ludn c6 mdi quan hé thuan chiéu voi y dinh mua sam (Donovan & Rossiter, 1982).
Trong linh vyc hanh vi tiéu ding, cam xtc tich cyc thuong duoc xem nhu yéu td then
chét dan dén sy hai long, muc do gan két va dic biét 1a cac hanh vi phan g nhanh nhu
mua hang ngau hing.

Viéc tich hgp mé hinh PAD vio nghién ciru gitip 1am 16 hon co ché tam 1y ctia nguoi
tiéu dung trong bbi canh s6 hoa. Nhiing kich thich trén nén tang truc tuyén c6 thé tao ra cac
trang thai cam xc tich cyc 1am tang mic do kich thich va thic day hanh vi mua sam boc
dong. Nho vy, mé hinh giai thich mot cach thuyét phuc hon vai tro trung gian ctia cam xtc
trong moi trudng kich thich va hanh vi mua ngau hig ctia ngudi tiéu dung.

2.6.2. M6 hinh nghién civu thuc tién

2.6.2.1. Nghién ciru “Téc dong ciia hinh thirc trinh bay va loai san pham dén quyét
dinh mua hang ngau himg triee tuyén” (The impact of presentation mode and product
type on online impulse buying decisions)

Nghién ctru cua Liao va cong su (2016) dugc thuc hi¢n nham phan tich tac dong
ctia cach thuc trinh bay san pham va loai san pham dén quyét dinh mua hang ngu himg
tryc tuyén cta ngudi tidu dung (Liao va cong su, 2016). Nghién ctru dya trén nén tang
Iy thuyét mé hinh Kich thich — Chi thé — Phan g (Stimulus—Organism—Response, S-
O-R), trong d6 nhan manh vai trd cta yéu t6 cam xac trong viéc thuc day hanh vi mua
hang. Nghién ciru sir dung phan mém SmartPLS véi dbi twong nghién ciru 13 sinh vién

tai mot trudng dai hoc & Pai Loan, voi tong s6 mau 1a 120 nguoi, duoc phan b ngau
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nhién vao cac nhoém thi nghi¢m. Dt liéu duoc thu thdp thong qua phuong phéap thuc
nghiém trong méi truong mo phong mua sam tryc tuyén.

Mo hinh nghién ctru tap trung vao mdi quan hé giira cac yéu td kich thich va hanh
vi mua sim ngau htng. Cu thé, cac bién doc 1ap bao gom: hinh thirc trinh bay san pham
(trai nghiém san pham 4o va hinh anh tinh) va loai san pham (san pham huong thy va
san pham chtic nang). Cac yéu t6 ndy tac dong dén bién trung gian 1a trang thai cam xtic
cua nguoi ti€u dung, dugc do luong thong qua hai khia canh 1a cdm xtc hai long va mirc
d6 hung phan. Tir d6, cac trang thai cam xuc nay anh hudng dén bién phu thudc 13 thoi
thiic mua hang ngiu himg. Ngoai ra, nghién ctru con xem xét vai tro diéu tiét cia muc

dd quan tdm san pham va xu hudéng mua ngau hiing ca nhan trong cac moi quan h¢ trén.

Trang 48



Nghién ctru khoa hoc Pai hgoc Duy Tan

tdm san pham

Stimulus Organism Response

[ R R R I S (DS S L [ [ (R L [ [ ([ (L L L (L ([ L - 1
1
MANOVA !
|
Hinh thirc trinh bay san pham I
- 1
Trai nghiém san pham 4o .

Hinh anh tinh Hl(a&b) Trang thai cam xtGc | | Théi thuc

s i H5(a&b) .

Su hai long T » mua hang

1
N , N N N 2 H3(a&b) J< 1 T X hi
Hinh thtrc trinh bay san pham Su hung phan I ngau hung
. o i H6(a&eb)
X Loai san pham ' |
H4(a&b) .
H2(a&b) i | Xu huéng mua
1
Loai san pham * cj‘é’& i ngau hing

) s I
San pham hudng thu < i
San pham chiic ning Mtrc do quan i
I
1
1

Hinh 2.3. M hinh nghién citu Tdc dong ciia hinh thice trinh bay va loai san pham dén
quyét dinh mua hang ngdu hirng trwc tuyén ciia Liao va cong sw (2016)
Nguon: Liao va céng sie (2016)

Két qua nghién ciru cho thay hinh thirc trinh bay san pham c6 anh huéng dang ké
dén trang thai cam xiic ciia ngudi tiéu dung, trong d6 trai nghiém san pham 4o tao ra
mirc do cam xtic hai long va hung phan cao hon so v6i hinh anh tinh. Pong thoi, san
pham hudng thu c6 kha ning khoi goi cam xtic manh m& hon so véi san pham chirc
nang. Cac trang thai cam xuc, dac biét 1a cdm xtc hai long va sy hung phén, c6 tac dong
tich cuc dén xu huéng mua hang ngau hing. Bén canh d6, két qua ciing chi ra rang céc
yéu t6 diéu tiét dong vai tro quan trong. Cuy thé, mtc do lién quan san pham 1am thay
d6i tac dong cua cach trinh bay va loai san pham dén cam xtc, trong khi xu huéng mua
ngau htng c4 nhan anh huong dén mbi quan hé giita cam xuc va hanh vi mua. Diéu nay
cho thay hanh vi mua ngiu himg khong chi chiu anh huéng tir yéu té méi truong ma
con phu thude vao dac diém c4 nhéan cua nguoi tiéu dung.

Tuy vy, nghién ciru con mot s6 han ché ddng chi y. Thir nhat, mau khao sat chii
yéu 1a sinh vién va co ty 1é nir cao, do d6 kha ning khai quat hoa két qua cho cac nhom
nguoi tiéu dung khac con han ché. Tht hai, nghién ctru st dung “thdi thuc mua ngau
himg” thay cho hanh vi mua thyc té, nén chua phan anh day du quyét dinh mua trong
bdi canh thyuc té. Thir ba, cic san phém duoc lua chon dé dai dién cho nhom san phém

hudng thu va chirc nang con han ché, chua bao quat toan bd cac loai san pham trén thi
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truong. Cudi cung, nghién ctru chua xem xét yéu t6 danh gia san pham - mot yéu t6 quan
trong trong moi truong mua sam truc tuyén hién nay. Vi vy, cac nghién ciru trong tuong
lai nén mé rong doi tuong khao sat, do luong hanh vi mua thyc té, da dang hoa loai san
pham va bo sung cac yéu td nhu danh gia san pham dé nang cao do tin cdy va tinh tng
dung cua két qua nghién ctu.
2.6.2.2. Nghién ciru “FOMO, chii nghia vt chdt va hanh vi mua sam cia thé hé Z: Tac
déng dén hanh vi mua sam ngdu himg truc tuyén va sw héi tiéc sau mua (dwdi géc dé
gioi tinh)”( FOMO, Materialism and the Gen Z Shopping Behavior: The Impact on
Online Impulse Buying and Post-Purchase Regret (With a Gender Perspective))
Nghién ctu cua Clivyne Eugenia Charles va Dewi Mustikasari Immanuel (2025)
duoc thuc hién tai Indonesia nham tim hiéu céac yéu td tam Iy anh hudng dén hanh vi
mua sam truc tuyén boc dong cta thé hé Z, ciing nhu muc d6 tac dong ctia hanh vi nay
dén su bat hoa sau mua (Charles & Immanuel, 2025). Nghién ctru st dung phuong phap
dinh lugng véi ki thuat SEM-PLS thong qua phan mém SmartPLS véi ddi tuong khao
sat 1a nguoi tiéu dung thudc thé hé Z sir dung nén tang Shopee, trong d6 phan 16n 14 ni
gidi va c6 do tudi tir 13 dén 28 tudi. MAu nghién ctru gdm 444 nguoi thudc thé hé Z tai
Surabaya (Indonesia), dugc lua chon bang phuong phap chon mau c¢é chu dich, chil yéu
13 ngudi ¢6 trai nghiém mua sdm trén Shopee. Dir liéu dugc thu thap thong qua khao sat
tryc tuyén bang Google Forms. Nghién ctru duoc xay dung trén nén tang 1y thuyét SOR
(Stimulus — Organism — Response), trong d6 cac yéu t6 kich thich bén ngoai va tam ly
nguoi tidu dung dugc xem 1 tac nhan din dén hanh vi mua sam bdc ddng va cam giac
héi tiéc sau mua. Mo hinh nghién ctru tip trung phan tich anh hudng cua cac yéu tb doc
1ap gdom FOMO va chil nghia vat chat dén yéu té trung gian 13 hanh vi mua sim ngiu
hing truc tuyén, tur d6 tac dong dén yéu to phu thudc 1a su hdi tiéc sau mua. Ngoai ra,
nghién ciru ciing xem xét gidi tinh nhu mot bién diéu tiét dé danh gia sy khac biét trong

hanh vi gittra nam va nir.
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Hinh 2.4. M6 hinh nghién cieu FOMO, chii nghia vit chit va hanh vi mua sim ciia thé
hé Z: Tic dpng dén hanh vi mua sim ngdu hieng triee tuyén va sw hoi tiéc sau mua (dwéi
goc dp gioi tinh) cua Clivyne Eugenia Charles va Dewi Mustikasari Immanuel (2025)

Nguon: Clivyne Eugenia Charles va Dewi Mustikasari Immanuel (2025)

Két qua phan tich mé hinh cho thdy FOMO 14 yéu té ¢6 tic dong manh nhat dén
mua sim truc tuyén ngiu himg, cho thiy nguoi tiéu dung thé hé Z c6 xu hudng dé bi
anh hudng boi tam 1y sg bo 15 cac chuong trinh khuyén mai, xu huéng san pham hodc
thong tin tir mang xa hoi. Bén canh d0, chi nghia duy chét ciing c6 anh hudng tich cuc
dén hanh vi mua ngiu htng, cho thiy nhitng ngudi dé cao gia tri vat chat thuong dé phat
sinh quyét dinh mua hang khong c6 ké hoach. Nghién ctru ciing chi ra rang ca FOMO
va chu nghia duy chét déu tac dong tich cuc dén sy hi tiéc sau mua, nghia 13 sau khi
thyc hién hanh vi mua sim ngau hing, ngudi tidu ding dé xuat hién cam giac hoi tiée,
nghi ngod hoic khong hai 1ong véi quyét dinh mua hang ciia minh. Dong thoi, hanh vi
mua sam ngau himg dong vai tro trung gian quan trong trong mdi quan hé gitra cac yéu
t tdm 1y va su bat hoa sau mua, cho thay déy 1a co ché chinh din dén cam giac hdi tiéc
sau khi mua hang.

Tuy nhién, két qua nghién ctru cho thay gidi tinh khong co tac dong diéu tiét dang
ké trong mo hinh. Nhiing phat hién nay cung cap cai nhin siu sac vé hanh vi tiéu dung
tryc tuyén ciia thé hé Z, dong thoi 14 co so quan trong cho cac doanh nghiép thuong mai
dién tir trong viéc xdy dung chién luoc marketing pht hop va nang cao trai nghiém sau

mua cho khach hang. Han ché ctia nghién ciru 1a khong kham pha thém cac yéu té khéc
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c6 thé lam giam mdi quan hé, chang han nhu cac khia canh vin hoa hodc trai nghiém
mua sam ca nhan. Nghién ctru nay ciing tap trung vao mot nén tang thuong mai dién tir
1a Shopee, vi vy két qua co thé khong khai quat duoc dbi voi cac nén tang khéac c6 dic
diém va chién lugc tiép thi khac nhau. Ngoai ra, mau nghién ctru han ché cia GenZ &
Surabaya c6 thé han ché su lién quan ctia két qua di v6i mot nhém dan s rong 16n hon
v6i nén tang dia Iy va van hoa da dang. Mot diém yéu khéc 1a nghién ciru ndy hoan toan
dua trén dr liéu dinh lugng thong qua cac cude khao sat, khong cod bét ky phéan tich dinh
tinh ndo c6 thé cung cip cai nhin sau sic hon vé dong co tim 1y dang sau hanh vi mua
sam boc dong. Nhom tac gia cling goi y rang cac nghién ciru tiép theo nén mo rong
pham vi khao sat sang cac qudc gia khac va xem xét thém cac bién nhu thu nhap, mic
dd st dung mang xa hoi hoac anh hudéng cua nguoi ndi tiéng.

2.6.2.3. Nghién civu “Chién hegc remarketing ting toc ciia cdc startup thwong mai dién
tie: Chuyén doi gié hang bi bé roi thanh giao dich mua hang” (Turbo Remarketing by
E-Commerce Start-ups: Converting Abandoned Carts into Sales)

Nghién ctru cua Naveen Kumar Ranganathan va cdng su (2024) dugc thyc hién
tai khu vie Nam An D9 nham phan tich hiéu qua cua céc chién lugc remarketing trong
viéc chuyén doi khach hang tir trang thai bo gi6 hang sang hoan tit mua hang trong cac
doanh nghiép thuong mai dién tir khoi nghi¢p (Naveen Kumar Ranganathan va cong su,
2024). Nghién ctru tap trung vao nhom khach hang da ting trai nghiém hanh vi bo gio
hang trén cac nén tang thuong mai dién tir méi, qua d6 danh gia vai tro ciia cac cong cu
tiép thi sd trong viéc tai thu hat khach hang. Nghién ctru sir dung phuong phap chon
mAu thuan tién két hop véi chon mau tuyét lan, véi dir liéu gdm 386 quan sat hop 18,
dugc khao sat trong khoang thoi gian tir thang 1 dén thang 4 nam 2024 thong qua bang
hoi truc tuyén.

Mo hinh nghién ciru dugc xay dung dya trén mbi quan hé giita cac chién lugc
remarketing va hanh vi khach hang, trong d6 cac bién doc lap bao goém: email
remarketing, display remarketing, search engine remarketing, social media remarketing,
video remarketing. Cac yéu td nay tac dong dén bién trung gian 13 su gin két thuong

hiéu, tir 46 anh huong dén bién phy thudc 1a khoi phuc gié hang bi bo roi

Email Remarketing . —
Display Remarketing Su gan két
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thuong hi¢u hang bi bé roi
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Hinh 2.5. M6 hinh nghién citu “Chién lugc remarketing tiing téc cia cdc startup thuwong
mai dién ti: Chuyén déi gié hang bi bé roi thanh giao dich mua hang” ciia Naveen
Kumar R va cong su (2024)

Nguén: Naveen Kumar R va cong sw (2024)

Két qua phan tich cho thay tat ca cac chién lugc remarketing déu co tac dong tich
cuc va c6 y nghia thong ké dén su gan két thuong hiéu, giai thich 86,2% su bién thién
ciia bién nay. Trong d6, cac hinh thitc nhu email remarketing va social media
remarketing dong vai tro ndi bat trong vi¢c tao sy két ndi cam xtc vai thuong hicu.
Pdng thoi, sy gan két thuong hiéu c6 anh hudng tich cuc dén kha ning khoi phuc gio
hang bi bo roi voi mire giai thich dat 38,4%. Ngoai ra, két qua ciing chi ra rang cac chién
lugc remarketing nhu display remarketing, video remarketing, search engine
remarketing déu gop phan gia ting kha ning quay lai mua hang cta khach hang thong
qua viéc nhic nhd va c4 nhan hoa théng diép. Nhitng chién lugc nay khong chi cai thién
ty 16 chuyén d6i ma con ning cao hiéu qua hoat dong kinh doanh trong méi trudong sé.
Vé mit ¥ nghia thuc tién, nghién cru nhdn manh vai trd quan trong cia cac cong cu
remarketing trong viéc xay dung mdi quan hé cam xtc gitta khach hang va thuong hiéu,
tir 46 giam ty 1& bo gié hang - mot van dé pho bién trong thuong mai dién tir. Pong thoi,
nghién ctru ciing chi ra mot s6 nguyén nhan dan dén hanh vi bo gié hang nhu chi phi
van chuyén cao, quy trinh thanh toan phirc tap va cac van dé ky thuat, tir d6 goi y doanh
nghiép can tdi vu trai nghiém nguoi dung va ca nhan hoa chién luoc tiép thi.

Tuy nhién, han ché cia nghién ctru 1a pham vi khao sat chi tap trung tai Nam An
Do va str dung phuong phap chon mau phi xac suét, do d6 kha niang khai quat hoa chua
cao. Nghién ciru dé xuit mé rong pham vi khao sat sang cac khu vuc khac va ap dung
cac phuong phap chon mau dai dién hon trong twong lai.
2.6.2.4. Nghién ciru “Tdc dong cua digital remarketing giita cdc thé hé: Nghién citu
hanh vi mua hang ciia thé hé Z va thé hé Y (Cross-Generational Impacts of Digital
Remarketing: An Examination of Purchasing Behaviours among Generation Z and
Generation Y)

Nghién ctru cua Israfilzade va Guliyeva (2023) duoc thuc hién nham phan tich
tac dong cua cac chién lugc remarketing k¥ thuat sd dén hanh vi mua hang cta hai thé
hé nguoi ti€u dung 1a Gen Y va Gen Z (Israfilzade & Guliyeva, 2023). Nghién ctru tap

trung vao viéc so sanh sy khac bi¢t trong phan ing cua hai nhom thé h¢ nay doi véi céac
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cong cu remarketing trong bbi canh méi truong sé dang phat trién nhanh chéng. Poi
tuong nghién ciru 1a nhitng ngudi thudc hai thé hé Gen Y va Gen Z dén tir cac qudc gia
Poéng Au va khu vic Kavkaz nhu Lithuania, Ukraine, Georgia va Azerbaijan. Tong s6
mau nghién ctru 1a 316 ngudi, trong d6 Gen Y chiém 46,5% va Gen Z chiém 53,5%. Dit
liéu dugc thu thap thong qua khdo sat tryc tuyén bang bang hoi, sir dung phuong phap
chon mau thuan tién két hop mau tuyét lin va duoc phan tich bang ca phuong phap dinh
tinh va dinh lugng.

M4 hinh nghién ctru tép trung vao viéc phan tich su khac biét trong hanh vi mua
hang gitta hai thé hé théng qua nim coéng cu remarketing chinh, bao gém: email
remarketing, display remarketing, social media remarketing, search engine remarketing
va video remarketing. Cac gia thuyét nghién ctru dugc xay dyng nham kiém dinh su

khac biét c6 y nghia thong ké giita Gen Y va Gen Z dbi voi ting kénh remarketing nay.

Social Media
Remarketing

Display
Remarketing

Email Hanh vi
Remarketing mua hang

A 4

Search Engine

Remarketing

Video Remarketing

Remarketing

Hinh 2.6. M6 hinh nghién citu Tdc dong ciia digital remarketing giiva cdc thé hé:
Nghién citu hanh vi mua hang ciia thé hé Z va thé hé Y ciia Israfilzade va Guliyeva
(2023)
Nguon: Israfilzade va Guliyeva (2023)
Két qua nghién ciru cho thiy c6 su khac biét dang ké giira hai thé hé trong phan

g d6i véi cac chién lugc remarketing. Cu thé, mdi nhém thé hé c6 hanh vi va murc do
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phan hoi khac nhau ddi véi ting kénh tiép thi, phan anh sy khac biét vé dic diém cong
nghg, thoi quen tiéu dung va tam 1y mua saim. Gen Y ¢6 xu hudng bi anh huéng bai cac
yéu t6 nhu danh gia tryc tuyén va uy tin thuong hiéu, trong khi Gen Z nhay cam hon véi
cong ngh¢ moai, su ti€n loi va cac ndi dung mang tinh truc quan nhu video va mang xa
héi. Nghién curu tiét 10 hiéu qua cua cac chién lugc remarketing cu thé bao gém email,
search engine, social media, display va video. Ttr goc d0 hoc thuat, nghién ctiru nay lam
phong pht thém kién thirc vé cac k¥ thuat tiép thi lai va anh hudng ctia ching ddi véi
mo hinh mua hang, Nhiing chién thuat nay 1a thinh phan khong thé thiéu ctia danh muc
tiép thi kinh doanh duong dai va dugc chung minh la tac dong dén hanh vi mua hang
ctia cac thé hé duoc nghién ctru. Ngoai ra, nghién ctru ciing nhan manh rang mic du ca
hai thé hé déu c6 mic do tiép can cong nghé cao, nhung su khéac biét vé hanh vi tiéu
dung doi hoi doanh nghiép can thiét ké cac chién lugc remarketing phu hop riéng cho
timg nhom. Piéu nay dic biét quan trong trong bdi canh canh tranh cao cua thi truong
s0, noi ma c4 nhan hoa trai nghiém khach hang déng vai tro then chot trong viéc nang
cao hiéu qua tiép thi va ty 1& chuyén doi.

Tuy nhién, nghién ctru van ton tai mot sb han ché vé nhan khau hoc, thoi gian,
pham vi khao sat chi tip trung vao mot sd qudc gia cu thé va sir dung phuong phap chon
mau phi x4c suat, do d6 kha ning khai quat hoa chua cao. Vi viy, cac nghién ciru trong
trong lai nén mo rong pham vi dia 1y va st dung cac phuwong phap chon mau dai dién
hon dé nang cao d9 tin cay cua két qua; dong thoi, bai bao chi ra cac co hoi cho nghién
ctru trong twong lai dé nang cao hiéu biét vé tac dong cua tiép thi lai dbi v6i cac hanh
trinh khéc nhau ctua khach hang, qua nhiéu thé hé, nganh khac nhau va mot loat cac
chién thuat rong hon.
2.6.2.5. Nghién citu “Anh hwong cia sw da dang san pham dén hanh vi mua sam ngau
hitng ciia nguoi tiéu ding trong méi trwong mua sam tryc tuyén” (The Influence of
Product Diversity on Consumers’ Impulsive Purchase in Online Shopping Environment)

Nghién ctru cia Wu, Chen va Wang (2019) dugc thuc hién trong bdi canh thuong
mai dién ttr phat trién manh nham phan tich anh huéng cta sy da dang san pham dén xu
huéng mua hang ngiu himg tryc tuyén cua ngudi tiéu ding (Wu va cong sy, 2019).
Nghién ctru tip trung vao hanh vi mua sam truc tuyén, dic biét 1a viéc nguoi tiéu dung
phai ddi mat v6i nhiéu lya chon san phém khac nhau va cach diéu nay anh hudng dén

quyét dinh mua hang tirc thoi. Poi twong nghién ctru cha yéu 1a nhom nguoi tiéu dung
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tré tudi c6 kinh nghiém mua sam truc tuyén, phan 16n 1a sinh vién trong d6 tudi tir 18
dén 30. Dir liéu duoc thu thap thong qua phuong phap thuc nghiém két hop khao sat
bang hoi trong moi trudng moé phong mua sam tryc tuyén.

Mo hinh nghién ctru tap trung vao mdi quan hé gitta sy da dang san pham va y
dinh mua hang ngau hing tryc tuyén. Trong do, bién doc lap 1a sy da dang san pham,
bién trung gian 1a d6 tréi chay trong xir 1y thong tin va bién phu thudc 1a hanh vi mua
sam ngau himg truc tuyén. Ngoai ra, nghién ctru con xem xét vai tro diéu tiét cia dbi
tuong mua sam, bao gdm mua cho ban than va mua cho nguoi than thiét, trong mdi quan

hé gitra sy da dang san pham va hanh vi mua.

Do trdi chay trong
xt ly thong tin

Su da dang cua Hanh vi mua sam

san pham A

ngau himg truc
tuyén

A

boi tuong mua
sam

Hinh 2.7. M hinh nghién citu Anh hwéng ciia sw da dang sin phiam dén hanh vi mua
sdm ngdu hieng ciia ngwoi tiéu ding trong méi truomg mua sim trwe tuyén ciia W,
Chen va Wang (2019)

Nguon: Wu, Chen va Wang (2019)

Két qua nghién ctru cho thdy su da dang san pham c6 tac dong tiéu cuc dén hanh

vi mua sim ngiu himg truc tuyén, nghia 1a khi sb lugng lwa chon san pham cang nhiéu,
nguoi tiéu dung cang cd xu hudng giam y dinh mua ngay 1ap tirc do gép kho khan trong
viéc xu 1y thong tin va so sanh lya chon. Nguoc lai, khi mirc 0 da dang san phém théip,
ngudi tiéu dung dé dang xir Iy thong tin hon, tir d6 gia ting cam xuc tich cyc va thuc
day hanh vi mua ngiu himg. Bén canh d6, bién trung gian 1a do troéi chay trong xir Iy
thong tin dong vai tro trung gian mot phan trong mdi quan hé nay, cho thay viéc dé dang

xur ly thong tin gitp ting kha nang phat sinh hanh vi mua ngiu himg. Ngoai ra, két qua
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cling chi ra rang d6i twong mua sam c6 vai tro diéu tiét quan trong. Cu thé, khi nguoi
tiéu dung mua san phém cho ban than, sy da dang san phém c6 tac dong ti€u cuc 1o rét
dén y dinh mua ngiu hing. Trong khi d6, khi mua cho nguoi than hodc ban bé, anh
hudng nay tré nén khong dang ké, do ngudi tiéu dung c6 xu hudéng don gian hoéa qua
trinh ra quyét dinh va tap trung vao mot sd tiéu chi chinh.

Nghién ciru con ton tai mot sé han ché nhu pham vi mau chu yéu tap trung vao
nhom sinh vién tré, mau san phém thtr nghiém chua dai dién déy du cho toan bd san
pham tryc tuyén; chi xem xét y dinh mua ngau himg ma chua phan anh hanh vi thyc té;
va chua bao quat hét cac yéu t6 anh huong dén mua sim online. Ngoai ra, méi truong
nghién ciru mang tinh mo phong nén c6 thé gay sai léch so véi thuc té. Vi vay, cac
nghién ctru trong twong lai nén mé rong dbi tugng khao sat va ap dung trong bdi canh
thuc té da dang hon dé ting d tin cdy va tinh tng dung cua két qua nghién ctru.
2.6.2.6. Nghién ciru “Xu hudng mua sam ngau hisng: Vai tro ciia cdc yéu t6 nhan thike,
ddc diém tinh cdach va cam xiic”(Impulsive Buying Tendency: The Role of Cognitive
Factors, Personality Traits and Affect)

Nghién ctru ctia Hatice Kafadar va Selin Yilmaz (2022) dugc thuc hién nhim
phan tich cac yéu tb tam 1y anh hudng dén xu hudéng mua sam ngau hing ciia nguoi tiéu
dung (Kafadar & Yilmaz, 2022). Nghién ctru dugc tién hanh tai Thé Nhi Ky v6i ¢d mau
la 300 sinh vién dai hoc, dir liéu dugc thu thap thong qua khao sat bang héi. D li¢u
dugc phan tich bang cach st dung thir nghiém t-test va SEM mau doc 1ap; phén tich
SEM dugc thuc hién thong qua chuong trinh AMOS 23.0. Vé nén tang 1y thuyét, nghién
ctru dua trén 1y thuyét hanh vi nguoi tiéu dung va cdc mo hinh tim 1y hoc lién quan,
trong do nhan manh vai trd ctia nhén thire, dic diém ca nhan va cam xtc trong qua trinh
ra quyét dinh mua hang.

Mo hinh nghién ciru bao gdm céc bién doc lap 1a yéu t6 nhan thirc, dic diém tinh
cach va cam xic tac dong dén bién phy thudc 1a xu huéng mua sam ngau himg. Trong
d6, yéu td nhan thirc phan anh kha nang xur 1y théng tin va mirc do suy nghi trudc khi
mua, dic diém tinh cach thé hién xu hudng ca nhan nhu sy boc déng, tim kiém cam giac
méi hodc murc do tu kiém soat, con cam xuc thé hién trang thai tam 1y tuc thoi nhu vui
vé, hung phan hodc cang thang. M6 hinh nghién ctru cho thay cac yéu té nay khong ton

tai doc 1ap ma cé su twong tac véi nhau, dac biét cam xuc dong vai tro trung gian quan
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trong trong viéc chuyén hoa cac dac diém cé nhan va nhan thirc thanh hanh vi mua sam

thuc té.

bong luc

bic diém

Tim kiém niém vui |«

tinh cach

Phan tmg v&i phin
thudng

Cam xuc tich

A y

\4

cuc

Cam xuc tiéu

Cam xiuc |«

cuc

C6 ké hoach

Phong céch suy xét

Phong céch tiép
can né tranh

Ty tin giai quyét
vén dé

Giam sat nhan
thtrc

Linh hoat nhan
thtrc

Xu hudng
mua sim
ngau hiing

A 4 A

Yéu td
nhan thirc

AN

Théi thiic mua hang
khong thé cudng lai

Diéu chinh tAm trang

Xung d6t cam xtc

Cam x10ic mua sam
tich cuc

Can nhic nhan thac

Xem nhe hau qua
tuong lai va mua
khéng ké hoach

Hinh 2.8. Mé hinh nghién ciru Xu hwéng mua hang ngdu hieng: Vai tro ciia cdc yéu to

nhan thikc, dic diém tinh cdch va cam xic cia Hatice Kafadar va Selin Yimaz (2022)

Nguon: Hatice Kafadar va Selin Yilmaz (2022)

Két qua nghién ciru cho thdy cam xtic 1a yéu t6 ¢6 anh huéng manh nhat, chimg

t6 nguoi tiéu dung dé dua ra quyét dinh mua hang khi bi chi phéi bai trang thai cam xic.

Bén canh do, dac diém tinh céach cling c6 tac dong dang ké, dac biét nhitng nguoi ¢ xu

huéng tim kiém cam gidc méi hodc thiéu kiém soat ban than dé phat sinh hanh vi mua

sam khong c6 ké hoach. Yéu t6 nhan thirc khong anh huéng dang ké dén xu huéng mua

sam ngau hung do d6 gia thuyét lién quan bi bac bo va bién nay khong duge duy tri

trong mo hinh nghién ctru. Piéu nay cho thay hanh vi mua boc déng chi yéu bi chi phdi

boi cam xuc va dac diém tinh cach hon la qua trinh xtr 1y nhan thire. Mac du yéu t6 nhan
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thirc d4 bi loai khéi mo hinh nhung xét trén sy khac biét vé thoi gian va bbi canh nghién
ctru, nhom tac gia van xem xét dua bién nay vao mo hinh nghién ciru dé xuat nham tiép
tuc kiém dinh va danh gia vai trd cta n6 trong diéu kién nghién ctru méi.

Ngoai ra, nghién ciru van tdn tai mot sd han ché. Cu thé, nghién ctru dugc thuc
hién trén ddi tuong 1a sinh vién dai hoc, do d6 lam han ché kha nang khai quat hoa két
qua. Vi vay, can ¢ thém céc nghién cuu dugc tién hanh trén cic nhom d6i tuong voi do
tudi va trinh d6 hoc van da dang hon dé nang cao tinh dai dién. Pong thoi nghién ciru
chi xem xét mot s6 lugng bién han ché. Do d6, cac nghién ctru trong twong lai nén mo
rong pham vi bién nghién ctru, dac biét trén cac nhém doi tuong khéac nhau, nham doéng
gdp sau sic hon cho hé thdng 1y thuyét hién co.

2.7. Tong hop va danh gia cac nghién ciru di truée

2.7.1. Téng hop cdc tai liéu nghién civu di triede
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tac gia phan meém
Bién doc 1ap: Su hdp din cua | MAu nghién ciru chi tap trung vao gidi tré
Dat Ngoc FOMO and the Khao sat dinh nguodi livestream, chét Iuvong | Viét Nam nén tinh dai dién chua cao. M6
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mart ‘ ‘ N . x
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Bién doc lap: Tinh bit 6n cam | MAu nghién ctru con gioi han vé pham vi
xuc, kha nang tu kiém soat, xu | dia Iy va méi tap trung vao yéu td ca
Tich hop nhiéu nén huéng mua bbe ddng - yéu té | nhan. Do do, cac nghién ctu tiép theo
The Determinants of , L . . . :
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The Effects of . L .
) phén tich phuong | goi chién dich xa hoi nén tinh ing dung thuc
Processing Fluency N ) \ y ) ) . ,
) ) ) . o Hoa Ky ; 311 mau sai (ANOVA) dé Bién trung gian: Cam giac té con han ché. M6 hinh con hep va chua
Yaeeun Kim va in Prosocial Ly thuyét vai tro diéu , R
o ) ., ) (nghién cuu 1), kiém tra twong tac; | khong thodi mai xem xét day du cac phan trng hanh vi tiéu
11 Yaeri Kim Campaigns: Effort tiét cua sy troi chay o ) VR . R .. .
197 mau (nghién phan tich trung Bién dicu tiét: Su troi chay dung. Can mé rong boi canh nghién ctru
(2020) for Self-Benefit trong xu ly thong tin ) s . . » .
ctru 2), SPSS gian dé kiém tra trong xu ly thong tin va bo sung thém bién trong cac nghién
Produces Unpleasant ) _, ) . ~
) vai tro cia cam Bién phu thudc: Thai do doi cuu ticp theo..
Feelings . . o
giac kho chiu v01i chién dich
Bién doc 1ap: Email Nghién cru con han ché vé tinh khai
) remarketing, video quét do chu yeu tap trung vao gidi phap
. L Khao sat dinh . . . . o
Turbo Remarketing Céc ly thuyét ve hanh remarketing, social media remarketing cho startup thuong mai dién
) o luong thong qua ) ) ) . . .
by E-Commerce vi ngudi tiéu dung, su B remarketing, display tur trong boi canh gié hang bi bé quén. Vi
Naveen Kumar ., . . bang hdi truc A
Start-ups: gdn ket thuong hiéu, Mién Nam An D9¢; . remarketing, search engine vay, cac nghién cuu tiep theo nén md
12 Ranganathan va N tuyén; phuong ,
Converting va c6 ap dung do 386 mau hop 1¢ L remarketing. rong dit liu thuc nghiém va kiém dinh
cong sir (2024) . ) phép lay mau thuan y . . . ) "
Abandoned Carts luong hi¢u suat qua ) L Bién trung gian: Su gan két hi¢u qua remarketing trén nhiéu nhom
) tién va lay mau qua . ;
into Sales mo hinh REAN thuong hiéu khach hang, nganh hang va tinh hudng

clu tuyét; SEM

Bién phu thudc: Khéi phuc gio

hang bi bo roi

mua sam khac nhau.
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Impulsive Buying
and Compulsive
Buying in Social

Commerce: An

Ly thuyét nhéan thirc -

Viét Nam; 512

Bién doc lap: Gia tri thong tin,
gia tri tro choi hoa, gia tri d6 tin
cdy, gia tri xa hoi, gia tri chirc
nang, gia tri c nhan hda, gia tri

kinh té

Nghién ciru con han ché vé tinh dai dién
méu do chi yéu sir dung méu thudn tién
va dit liéu ty bao cdo, dong thoi thiét ké
c4t ngang lam han ché kha ning danh gi4

quan hé nhin qua va sy thay di hanh vi

Tri Quan Dang nguoi tham gia ,
Integrated Analysis cam xuc - hanh vi , . Nghién ctu dinh | Bién trung gian: Gia tri cam | theo thoi gian. Ngoai ra, tdc dong cia cac
13 va cong su i . . mua sam trén nén . x
using the Cognitive- (CAB); thuyet Gia tri luong nhan , phan tmg cam xuc, mua | céng nghé mdi nhu AR va VR van chua
(2025) . . ) tang thuong mai xa . N R .
AffectiveBehavior Ti€u dung sam ngau hiing duogc xem xét day du. Vi vay, cac nghién
hoi; SmartPLS 4.0 p , , _, N A
Model and Theory of Bién phu thudc: Mua sam boc | cuu tiép theo nén mé rong mau, ket hop
Consumption Values dong, mua sam cudng che dir liéu hanh vi thyc t€ va nghién ctru theo
with PLS-SEM chiéu doc dé tang tinh khai quat va d¢ tin
cay cua ket qua.
The Effect of Bién doc lap: Bau khong khi | Mau nghién ctru con han ché khi chi tap
) Quan ca phé theo 5
Thematic Store R cura hang theo chu de trung vao khach hang cua cac quéan ca
, chu dé tai thanh , .
o Atmosphere on Ly thuyét hanh vi mua . Bién trung gian: Xu hudng | phé chu dé tai Malang. Do do, cac nghién
V.N. Palilingan , N pho Malang, , R B N
Impulse Buying sam ngau hung, ly ) PLS-SEM; mua sam ngau hing, cam xuc | cuu tiép theo nén mé rong c& mau, khio
14 va cong su , Indonesia; 200 . .
Behavior Mediated thuyét xu huéng mua N SmartPLS 3.0. tich cuc sat truc tiép dé tang do tin cdy, dong thoi
(2022) ) I mau hop 1¢; 9 i . . » .
by Affection and sam boc dong Bién phu thudc: Hanh vi mua | b6 sung hodc thay thé cac bién trung gian
SmartPLS 3.0 , N X ,
Impulse Buying sam ngau hing de lam rd hon tadc dong dén hanh vi mua
Tendency sam ngau hing.
Bién doc 1ap: Yéu to nhan thie, | Nghién ctru con han ché khi chi thyc hién
) ) dac diém tinh cach, cam xtc trén sinh vién, gioéi han kha nang khai
Impulsive Buying B . , B
) Ly thuyét hanh vi Tho Nhi Ky, 300 ) ) Bién trung gian: Cam xuc quét hoa, va chi xem xét mot so luong
Hatice Kafadar Tendency: The Role o . . Nghién ctru dinh y y i . .
nguoi tiéu dung va cac | sinh vién, phan tich Bién phu thugc: Xu huéng mua | bién han cheé. Nghién ctru twong lai nén
15 va Selin Yilmaz | of Cognitive Factors, luong; khao sat

(2022)

Personality Traits
and Affect

mo hinh tdm Iy hoc

lién quan

SEM théng qua
AMOS 23.0

bang hoi

sim nghu himg

mé rong déi twong da dang vé& do tudi,
trinh d6 hoc van va mé rong pham vi bién
dé tang tinh dai dién va dong gop cho ly

thuyét hién co.
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Analysing How E- Bién doc 1ap: Email Chi tdp trung vao khach hang &
Commerce remarketing, social media Bangalore nén khong thé khai quét hoa,
Entrepreneurs ) . remarketing, display va chi gi6i han & 4 chién lugc tiép thi lai
DPinh lugng, lay ) ) ,
Employ B N remarketing, search engine cu thé
(Naveen Kumar ) Nam An Dg; 386 mau thuan tién, )
Remar>60keting N remarketing.
16 R va cong su M6 hinh REAN mau hop 1¢; khao sat truc , ,
Strategies to Impact , Bién trung gian: Sy gan bd voi
(2025) SEM/ANOVA. tuyén, T-test, )
Consumer Brand thuong hiéu
] ANOVA, SEM p ) )
Affinity, Cart Bién phu thudc: Khoi phuc gioé
Abandonment, and hang bi bo roi
Purchase Behaviour.
Al-Curated Virtual Bién doc lap: Méi truong a0 do | Thiét ké cit ngang han ché suy luéin nhan
Environments and Al quén ly qua; bdi canh chi & An Do; dua trén tu
Sridhar Manohar, Impulse Purchase Dinh lugng, thiét | Bién trung gian: Tinh trdi chiy | bao cao. Can nghién ctru doc va dinh tinh
Syed Ahmed Behavior: The Thuyét dong chay; . 5 ké khao sat trong | trong quyét dinh trong tuong lai.
o . An Dg; 1.200 mau; . VN .
17 Salman, Dr. Mediating Role of thuyét tai trong nhén SmartPLS 4.0 quan, lay mau theo | Bién dicu tict: Tai trong nhan
ma .0.
Babasaheb Decision Fluency thirc; mo6 hinh S-O-R. han ngach, PLS- thirc
Jadhav (2025) and the Moderating SEM. Bién phy thudc: Hanh vi mua
Influence of ngiu hiing
Cognitive Load.
Research on the Bién doc lap: Bong co tiép thi, | Kho phan tich sy thay ddi cam xuc phuc
influence of Dinh lugng, khdo | quang cao tap chi qua bang cau hoi; chu yéu tap
) ) marketing incentives MBS hinh S-O-R; mo , sat tric tuyén, Bién trung gian: Cam xuc | trung vdo quang cdo ma chua do luong
Sihan Ding, . . Trung Quoc; 524 , o ) V.
18 R on the online hinh PAD; thuyét trién N phan tich nhan t0 | nguoi tiéu dung (Su hai long, | céc kich thich tiép thi khac.
Haijun Lu (2024) | . . . mau; SPSS 25. N .
impulsive purchasing vong kham pha, héi quy | su hung phan)
intention of tuyén tinh. Bién phu thudc: Mua sdm ngéu
consumer. hung
o Thyc nghiém theo Bién doc lap: Cung cép dich | Kich béan gia dinh tao it sy tham gia hon
An examination of . . .
. .. . kich ban (2x2 va vu, muc dg trdi chdy trong xur | thyuc t¢; chi tap trung vao nganh khach
corporate social Dau hiéu siéu nhan I . .
Lu Zhang, Anna o . . My; 152 mau (lan 2x3), phan tich ly thong tin san va khia canh tir thién cua CSR; chua
19 ] responsibility and thirc; thién kicn tiéu I . . PR . 2 R
S. Mattila (2015) . . 1); 203 mau (lan 2) | hi¢p phuong sai da | Bién kiém soat: Cam xuc xét dén dac diém ca nhan (nhu cau nhan
processing fluency in cuc » » . L )
] bién Bién phu thudc: Thai d9, y dinh | thuc).
a service context. _
(MANCOVA). hanh vi
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Analysis of the effect Bién doc 1ap: FOMO, st dung | MO hinh chi giai thich dugc 20% hanh vi,
of Fear of Missing vi trd sau 80% do céc bién khac ngoai md hinh;
Muhammad . . » 5 N . . . .
Out (FOMO) and the Dbinh lugng, lay Bién phu thudc: mua ngau | mau nghién ctru hep (chi sinh vién tai
Ikhsan Harahap, Medan N i
) ) use of paylater ) mau c6 chu dich, | hung FEBI UIN SU).
20 Andri Soemitra, L TAM (Indonesia); 100
. application on . N khdo sét, phan tich
Zuhrinal M . . sinh vién; PLS
. impulse buying PLS-SEM.
Nawawi (2023) ) i
behavior (review of
Maqashid Syariah).
FOMO, Materialism, Bién doc lap: FOMO; chu | Bien gidi tinh khong c6 y nghia diéu tiét;
and the Gen Z o . nghia duy vat khong kham pha vai tro dicu tiet cia mua
. . . . M0 hinh S-O-R; thuyét 2 . . x .
Clivyne Eugenia | Shopping Behavior: PN B Surabaya Bién trung gian: Hanh vi mua | ngau hung (chi xét trung gian); chi
) mua boc dong; thuyet ) 5 . \ 2
Charles, Dewi The Impact on L N ; (Indonesia); 444 ngau hiing nghién citu nén tang Shopee va thi¢u
21 ) . ) bat hoa nhan thtc; o SEM - PLS . I .
Mustikasari Online Impulse L. . mau (GenZ); Bién phu thudc: Su hoi tiéc sau | phan tich dinh tinh.
. thuyéet hanh vi c6 ke
Immanuel (2025) Buying and Post- hoach SmartPLS. mua
oach. s
Purchase Bién diéu tiét: Gidi tinh
Dissonance.
Fear of missing out N Bién doc lap: Khat vong thudc | Tap trung vao sinh vién tai TP.HCM lam
N Phuong phép hon \ » . . .
(FOMO) and TP.HCM (Viét hop (phd . ve (Nhay cam danh tiéng, sy | giam tinh khai quat; thiét ké cat ngang
ong van Lz . .
impulsive buying on Nam); 30 phong Olfhp ’tgd'nh ket noi, 101 khen, sy lo &u bi c6 | han ché suy luan nhan qud; thicu phan
, N 4o sat di . 2
Truong Hong- TikTok shop: A M0 hinh S-O-R, Thap | van; 330 mau khao L = 1ap, bi xa lanh, bi phot 10, tut | tang theo danh muc san pham.
22 . . N luong), lay mau
Ngoc (2025) study using the nhu cau Maslow sat; 45 mau do : N ) hau)
. . . . ngau nhién phan 2 .
stimulus-organism- mat; NVivo 14, R Bién trung gian: FOMO
tang, SEM, do y .
response (SOR) AMOS 20, SPSS. . . Bién phu thudc: mua ngau
luong mat
model. hing
Bién doc 1ap: Mua sam chéo | Chi nghién ctu tai Y, véi mot loai san
Why do consumers B ) R ) , 5 .
. . . B kénh (rui ro cdm nhén, tu hiéu | pham (giay cao cap); mau chu yéeu la nir
Costanza Nosi, free ride? Dinh luong, lay , ox . Lz A A
o ) X N o .| qua, sy hap dan cua hang, khac | (81.9%); chi s0 R-square cia cac bién ndi
Lamberto Zollo, Investigating the Italia; 518 mau; mau thuén tién phi o . .
. L . MO hinh Push-Pull- B biét cam nhan) sinh thap.
23 Riccardo Rialti, effects of cognitive SPSS PROCESS xac suat, CB-SEM,

Cristiano Ciappei
(2022)

effort on
postpurchase

dissonance.

Mooring (PPM), TPB

macro; AMOS 25.

phan tich trung
gian bootstrapping.

Bién trung gian: N3 lyc nhan
thirc
Bién phy thudc : Bit hoa nhan

thirc sau mua
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Ramadania R.,

Ratnawati R.,

Impulse buying and

Pontianak

Bién doc lap: Gi tri mua sim
khoai lac, mdi truong cura

hang, giam gia

Khao sat bi giéi han ¢ hai ctra hang
(Matahari va Transmart); cAn md réng so

sanh thém nhiéu dia diém va chiéu kich

Juniwati J., Nur | hedonic behaviour: a | Ly thuyét tiép thi ban ) y . i
24 (Indonesia); 100 PLS-SEM Bién trung gian: Cam xuc tich | trong tuong lai,.
Afifah, Heriyadi mediation effect of 1é N
mau; SmartPLS. cuc
H., Dio Caisar D positive emotions. _, N
Bién phu thudc: mua ngau
(2022)
hung
Bién dgc lap: Muc d tuong tdic | Mau khdo sat chu yéu tdp trung tai
. cam nhén, rui ro cam nhan, sttc | Malaysia va st dung phuong phéap chon
Cognitive and . N ]
hap dan thi giac mau thudn tién; chi tdp trung vao mot
affective factors in » . . . X
Bién trung gian: Trang thai | nguoi anh hudng do Al cu thé nén chua
Al virtual influencer Nghién ctru dinh . \ i
) cam xuc (sy hai long, sy hung | phan anh day du céc loai hinh nhan vat
marketing: A . lwong; khéo sat . L .
Gan, Chin Lay va ) ) Mo hinh SOR, md Malaysia; 248 , phan va cam nhén kiém soat), | 4o khac trén thi truong. Vi viy, cac
25 stimulus-organism- - truc tuyén; chon » . .
cong su (2025) hinh PAD mau; SmartPLS N ) dong co hudng thy, sy thich | nghién ctru trong tuong lai nén mé rong
response and mau thuan tién; ) B
thi, sy théa mén pham vi khédo sat sang nhiéu khu vuc va
pleasurearousal- PLS-SEM _, . - . . )
Bién phu thudc: Y dinh san | nhom d6i tuwong khac nhau, dong thoi
dominance model o , .
sang mua hang xem x¢t thém nhiéu nhan vat 4o va boi
approach , .
canh san pham da dang hon d€ nang cao
do tin cdy va tinh ung dung cua két qua.
Bién doc lap: Su hung phan, | Han ch¢ khi st dung y dinh str dung thay
The Impact of y . L2 "
) cam nhan kiém soat cho hanh vi thyc té, két qua dua nhiéu
Emotions on y . . . A
) Bién trung gian: Sy hai long, | vao su hinh dung ctia nguoi tra 101 vé xe
Consumer Attitude , ) ) . ] L
) ) thai d6 doi véi xe tu lai tur 1ai, nén c6 thé khac véi thye t€ khi san
Kevin Elliott, Towards a Self- Nghién ctru dinh y . \ . )
M6 hinh PAD; mé Hoa Ky; 1050 Bién phu thudc: Y dinh st | pham dugc thuong mai hoa. Ngoai ra,
Mark Hall , Juan Driving Vehicle: . . ~ . luong; khdo sat . - .
26 ) ) hinh thai d¢ va y dinh mau; Qualtrics; . ) dung xe tu lai mau khéo sat dua trén ty nguyén tham gia
Gloria Meng Using the PAD bang bang hoi; . o _
st dung cong ngh¢ SEM nén cd thé ton tai sai Iéch chon mau.
(2020) (Pleasure, Arousal, SEM

Dominance)
Paradigm to Predict

Intention to Use

Nghién ctru twong lai nén mo rong trén
nhiéu nhom vin hoa, bdi canh sir dung va
do ludong hanh vi thyc t& dé tang do tin

cay.
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Hari Govind,
Mishra , Piyush

Kumar Sinha,

Buying Impulsive

Trait: An Effective

M6 hinh PAD; mé
hinh SOR; 1y thuyét

Jammu (An Do);

Nghién ctru dinh

luong; khao sat

Bién doc lap: Trang thai cam
xlic mua sim (su hung phén, su
hai long, cam nhan kiém soét),
rui ro cam nhan

Bién diéu tiét: Pic tinh mua

Mau khdo sat chi tip trung vao ngudi
mua sim tai Jammu, déi tuong khao sat
phﬁn 16n 1a sinh vién tré, chua dai dién
cho toan bd nhom ngudi tiu dung. Vi

vay, cac nghién ctru trong tuong lai nén

27 Moderator for N P N N L
Surabhi Koul, ) ) rui ro cam nhén va 380 mau; SPSS truc tiep; chon mau | hang ngau hing mé rong pham vi dia ly, da dang nhom
) ) Shopping Emotions o . » . . e
Sarabjot Singh ngau hung thuan tién Bién phu thudc: Y dinh mua | d0i tugng va xem xét thém cac yéu to
and Perceived Risk N ) N . . 5
(2014) ngau hung, hanh vi mua ngau | khac anh hudng dén hanh vi mua ngau
hung hting d€ nang cao d¢ tin cay va tinh Gng
dung cua két qua.
Bién doc 1ap: Danh gia dién t¢ | Mau khdo sat chi tip trung vao sinh vién,
The Effect of Live . . . . . .
) (E-review), livestream, FOMO | chi nghién ctru tai Indonesia va mdi xem
Ni Komang Streaming and E- ) L . . .
] ) ) Nghién ctru dinh Bién diéu tict: FOMO xét mot sO bién nhur livestream, e-review
Nanda Aryanita, reviews in the FOMO; SOR; Iy ) » . )
i N Indonesia; 260 luong; khao sat Bién phu thudc: Hanh vi mua | va FOMO. Vi vay, cac nghién ctu trong
28 Lalu Adi Marketplaces on thuyét mua hang ngau o , , - ) . .
] ) ) mau; SmartPLS 3 truc tuyén; PLS- sam ngau hing tuong lai nén mod rong doi tugng khao
Permadi (2025) Impulsive Buying hing

Moderated by
FOMO

SEM

sat, pham vi dia 1y va bd sung thém cac
yéu khac dé ning cao do tin cdy va tinh

tmg dung cua két qua.

Bing 2.1. Tong hop cdc nghién ciru di trude

Nguon: Nhéom tdc gid tong hop
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2.7.2. Ma trdn téng hop cdc nghién civu di trudc

Bing 2.2. Bing ma trdn tong hop cdc bién nghién civu di truéce

Yéu tb 1123456789101 12[13|14]15]16]17]18]19]20]21[22[23 2425262728

Video remarketing

Email Remarketing X

Display Remarketing

Social Media Remarketing

I I I

Search Engine Remarketing

IR T T B W
T T T e

Su gan két thuong hiéu

Mbi trudng 4o X

Murc d6 troi chay trong xur ly X |1 X X X
thong tin
Tai nhan thirc X

e

Quang cao X
Su hai long X | X |X X
Su hung phan X[X|X X X
Cam nhan kiém soat X| XX
Nhén thic XX X

>~
>~
>~
>~

>~
>~
>~

Trach nhiém xa hoi cua doanh X
nghiép
Cam xtc X | X XXX X X X
Thai do X
FOMO X X | X | X X

Str dung vi tra sau X

Chu nghia vat chat X
Mua hang ngau hing X X | X X X

Trang 69



Nghién ctru khoa hoc

Dai hoc Duy Tan

Yeéu to

B |

10

11

12

13

14

15

16

17

18

19

20

21

22

23

24 | 25|26 | 27 | 28

Gidi tinh

Khat vong thudc vé

Sy au lo bi c6 lap

Mua sam chéo

NG lyc nhan thuc

Gia tri mua sam khoai lac

Mai truong ctra hang

o

Giam gia

Su hap dan cua ngudi livestream

o

Chat lugng thong tin

o

Tinh trong tac

Tinh bat 6n cam xtc

Tinh hudng ngoai

Cam x1c tiéu cuc

Chii nghia tap thé

ST S

Chat lugng trang web

Niém tin

Ap lyc thoi gian

Ap luc s6 luong

Loi ich kinh té

Anh huong xa hoi

Yéu tb hinh anh

Yéu tb Am thanh

I T I S

Tudi

Thu nhap

Su hién dién
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Yéu tb 1123456789101 12[13]|14]15]16]17]18]19[20]21]22[23 2425262728
Loai hinh kéu goi X

Cam giac khong thoai mai X
Gia tri X
Béu khong khi ctra hang X

Hinh thirc trinh bay san pham X

o

Loai san pham

Mirc d6 quan tim san pham X

Mirc d6 da dang san pham X

Déi tuong mua hang X

Dic diém tinh cach X

Strc hap dan thi giac

bong co hudng thu

Sy thich thu

X R

Su thoa man

Thai d6 d6i véi xe tu 14

>~
>~

Rui ro cdm nhéan

Livestream X

Danh gia dién tir X
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2.7.3. Pdnh gid tinh hinh nghién ciru hién nay va khodng trong nghién ciru

Céc nghién ctru hién nay nhin chung da khang dinh rang tiép thi lai 1d mot cong
cu quan trong trong marketing s6 nhd kha ning tai tiép can nhing ngudi tiéu dung da
timg tuwong tic v6i thuong hiéu nhung chua hoan tat hanh dong muc tiéu, qua d6 gop
phan nang cao hi¢u qua quang cao va kha niang chuyén doi (Anja Lambrecht & Catherine
Tucker, 2013a; Mariana Petrova va cong su, 2026).

O goc d6 hidu qua quang cdo, nhidu nghién ctru cho thay tac dong cua tiép thi lai
khong mang tinh ddng nhat ma phuy thudc vao muac do phu hop gitra ndi dung quang co
va trang thai ra quyét dinh ctia ngudi tiéu dung. Cu thé, Lambrecht va Tucker (2013) chi
ra rang quang cdo tiép thi lai phat huy hiéu qua tt hon khi mitc do cu thé cta thong tin
phu hop véi giai doan can nhac ciia khach hang, thay vi luén c4 nhan hoa & mic cao
nhat (Anja Lambrecht & Catherine Tucker, 2013b). Tuong tu, Bleier va Eisenbeiss
(2015) nhan manh rang hiéu qua ctia quang co ca nhan hoa con phu thudc vao niém tin
clia ngudi tiéu dung doi voi nha ban 1¢; néu thiéu niém tin, quang céo ca nhan hoa co
thé tao ra phan mg nguoc (Alexander Bleier & Maik Eisenbeiss, 2015a).

O goc do hanh vi tim kiém va mua hang, cac nghién ctru gan diy da ma rong tiép
thi lai tir quang céo hién thi truyén théng sang cac hinh thirc dya trén hanh vi tryc tuyén.
Zhenling Jiang va cong su (2021) cho thay dit liéu tim kiém c6 thé dugc sir dung dé tai
tiép can nhitng nguoi tiéu dung di tim kiém nhung chua mua, va viéc tai tiép can nay
c6 thé cai thién xac suat mua hang khi thong diép phu hop véi tin hiéu nhu cau cua ho.
Két qua ndy cho thiy tiép thi lai khong chi 1 hoat dong nhac nhé thuong hiéu ma con
1a co ché khai thac dit liéu hanh vi nham tac dong dén quyét dinh mua hang trong méi
truong sb (Zhenling Jiang va cong su, 2021).

Bén canh d6, cac nghién ctru vé truyén thong sd ciing cho thdy nhimng twong tac
trén moi trudng truc myén, dic biét 1a trén nén tang mang xa hoi, c¢d lién hé tich cuc voi
¥ dinh mua va mic d6 gan két hanh vi cia ngudi tiéu dung. Piéu ndy tao co sé quan
trong dé xem tiép thi lai trén mang xa hoi 1a mot hinh thire tai tiép can co kha nang anh
huéng manh dén hanh vi nguoi tiéu dung trong hanh trinh mua sam truc tuyén (Hu &
Zhu, 2022; Shien va cong su, 2023).

Tuy nhién, méc du cac nghién ctru trén da xac nhan hi¢u qua cua tiép thi lai, phﬁn
16n tai lidu hién c6 van tap trung chil yéu vao cac két qua marketing truyén thong nhu

ty 16 chuyén doi, kha niang phat sinh mua hang, phan tng v&i thuong hiéu hodc khoi
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phuc gi6 hang bi bé quén, thay vi xem hanh vi mua sam ngau himg 14 bién phu thudc
trung tam (Mariana Petrova va cong su, 2026; Zhenling Jiang va cong su, 2021). Diéu
nay tao ra mot khoang trong nghién ciru dang ké, bai trong bdi canh thuong mai dién tir,
tiép thi lai khong chi hd tro chuyén doi co ké hoach ma con ¢ thé kich hoat cac quyét
dinh mua ttrc thoi, cam tinh va it cAn nhéc trudce (Anja Lambrecht & Catherine Tucker,
2013b).

Mot khoang tréng khac 1a phan 16n nghién ctru trude day xem xét tiép thi lai nhu
mot khai niém tuong ddi téng quat hoac chi tap trung vao mot hinh thuc riéng 1¢, dac
biét 14 tiép thi lai hién thi. Cac nghién ctru tich hop dong thdi nhidu hinh thire tiép thi lai
theo kénh trién khai, nhu tiép thi lai qua email, tiép thi lai hién thi, tiép thi lai trén mang
x3 hoi, tiép thi lai trén cong cu tim kiém va tiép thi lai bang video, van con han ché trong
tai liéu hién c6 (Mariana Petrova va cong su, 2026). Vi vay, van thiéu mot khung nghién
ctru cho phép danh gia va so sanh vai tro twong dbi ciia cac hinh thiec tiép thi lai khac
nhau trong cung mot m6 hinh hanh vi.

Bén canh d6, nhiéu cong trinh trudce chi yéu do ludng tac dong tryc tiép cua tiép
thi lai 1én hanh vi hodc két qua mua hang, trong khi co ché trung gian bén trong nguoi
tiéu dung chua dugc lam rd day du. Cu thé, cac nghién ciru hién c6 thuong nghiéng vé
mot trong hai huéng: hodc nhan manh phan tmg cam xuc trudc quang cio ca nhan hoa,
hodc nhdn manh qua trinh xr 1y théng tin va mirc do phu hop cua thong diép, nhung
hiém khi tich hop dong thoi ca yéu td cam xuc va yéu to nhan thie trong ciing mot mo
hinh gidi thich (Alexander Bleier & Maik Eisenbeiss, 2015b; Anja Lambrecht &
Catherine Tucker, 2013a). Do d6, van con thiéu bang ching thuc nghiém vé viéc tiép
thi lai déng thoi tdc dong nhu thé nao dén cam xuc tich cuc va sy thuan loi trong xu 1y
nhan thire, tir d6 dan dén hanh vi mua sam ngiu himg.

Ngoai ra, cac nghién ctru hién tai cling chua xem xét ddy du vai tro cta nhimng
bién diéu kién c6 kha ning khuéch dai hodc 1am suy yéu tic dong cta cam xtic va nhan
thirc 1én hanh vi mua. Trong bdi canh tiéu dung s, hoi chimg so bi bo 1§ (FOMO) ngay
cang dugc xem 1a mot co ché tam 1y quan trong vi né 1am gia ting mirc d6 nhay cam
clia ngudi tiéu diing trudc co hoi, tinh khan hiém va ap luc bo 15. Tuy nhién, trong dong
nghién ctru vé tiép thi lai, vai tro diéu tiét cia FOMO trong mdi quan hé giita cam xc,
nhan thie va hanh vi mua sim ngau himg van chua dugc kiém chimg mét cach day du

(Mariana Petrova va cong su, 2026; Przybylski va cong su, 2013).
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T céc phén tich trén c6 thé két luan rang dong nghién ctru hién nay di cung cap
nén tang hoc thuat trong dbi viing chac dé khang dinh tiép thi lai 1a mot kich thich quan
trong trong mdi trudng marketing s6, nhung van con ba han ché 16n. Thir nhét, con thiéu
cac nghién ctru 1y hanh vi mua sim ngau himg 1am bién phu thudc trung tim. Thr hai,
con thiéu cdc md hinh tich hop dong thoi nam hinh thuc tiép thi lai trong cling mot
khung phan tich. Thtt ba, con thiéu bang chimg vé co ché tac dong kép thong qua cam
xtc va nhan thte, ciing nhu vai tro diéu tiét cia FOMO (Anja Lambrecht & Catherine
Tucker, 2013b; Zhenling Jiang va cong su, 2021).

Chinh tir khoang trong d6, mé hinh nghién ctru duogc dé xuat trong dé tai nay co
co s& 16 rang: xem tiép thi lai 1 nhém kich thich tir moi truong sd; xem cam xic va
nhén thuc 12 hai trang thai trung gian bén trong ctia nguoi tiéu dung; xem hanh vi mua
sam ngau hung 13 phan tng hanh vi; va xem FOMO 13 bién diéu tiét 1am thay d6i cuong
d06 tac dong tir trang thai tdm 1y sang hanh vi mua hang. Cach tiép can nay khong chi ké
thira cac két qua thyc nghiém trude d6 ma con mé rong ching theo huéng phit hop hon
v6i bdi canh thuong mai dién tir va hanh vi tiéu dung hién dai (Mariana Petrova va cong
su, 2026; Zhenling Jiang va cong su, 2021).

2.8. Phit trién céc gia thuyét va mo hinh nghién ciru dé xuat
2.8.1. Phdt trién cdc gia thuyét nghién ciru

Duya trén mo hinh SOR, nghién ciru gia dinh rang remarketing déng vai tro 1a kich
thich tir moi truong sd, ¢6 kha ning tac dong truc tiép dén hanh vi mua sam ngau hing
tryc tuyén, dong thoi anh huong dén céc trang thai bén trong cta nguoi tiéu ding, bao
gdm cam xuc va nhan thic. Trong nghién ciru ndy, remarketing dugc khai niém hoa nhu
mot cdu trac gdm ndm hinh thie chinh: email remarketing, display remarketing, social
media remarketing, search engine remarketing va video remarketing.
2.8.1.1. Nhém gia thuyét vé tic dong ciia Remarketing

Trong moi truong thuong mai dién tir, nguoi ti€u dung thuong truy cap website,
xem san pham, tim kiém thong tin hodc thém hang vao gié nhung chua hoan tat giao
dich ngay trong lan twong tac dau tién. Chinh dic diém nay lam cho remarketing trd
thanh mot cong cu quan trong trong chién lugc marketing s6, bai né cho phép doanh
nghiép tai tiép can nhimng nguoi tidu dung da boc 16 sy quan tim trude d6 bang cac thong
di€p quang cdo c6 muc do li€n quan cao hon so vdi quang cdo dai tra. Remarketing vi

vay khong chi don thuan 1a hoat dong “nhéc lai” thong tin sin pham, ma con la co ché

Trang 74



Nghién ctru khoa hoc Pai hgc Duy Tan

khai thac dir liéu hanh vi nham dwa thong diép quay trd lai dung d6i tuong, ding thoi
diém va trong dung bdi canh ra quyét dinh cta ngudi tiéu dung. Viéc tai tiép can nay
giup doanh nghi¢p duy tri va tai kich hoat sy quan tdm da dugc hinh thanh tir cac tuong
tac trudc do cuia nguoi ti€éu dung (Jing Li va cong su, 2021; Zhenling Jiang va cOng su,
2021).

Vé ban chat, hiéu quéa ciia remarketing xuat phat tir kha ning gia tang sy quen
thudc va tinh lién quan cua thong tin. Khi ngudi tiéu dung lién tyc tiép xtc voi nhiing
ndi dung di timg quan tim, kha ning ghi nhd thuong hiéu va san pham c6 xu hudng
tang 1én, dong thoi khoang cach tir giai doan can nhic dén giai doan ra quyét dinh co
thé duoc rat ngan dang ké. Cac nghién cru gan day cho thdy hoat dong retargeting co
thé tac dong dén tién trinh ra quyét dinh cta nguoi tiéu dung thong qua viée tai tuong
tdc voi nhiing nguodi da tung thé hién su quan tam ddi véi san phém hoac dich vu. Cu
thé, Jing Li va cong sy (2021) chi ra ring quang cdo retargeting duoc phan phdi ding
thoi diém, khong qua sém sau khi ngudi dung bo gié hang c6 thé tao ra tic dong gia
tang tich cuc ddi voi quyét dinh mua cta khach hang. Nghién ctru nay ciing cho thiy
retargeting dua trén lich st gio hang bo dé co6 hi€u qua cao hon so vdi retargeting ¢ giai
doan dau phéu mua hang. Pong thoi, dir liéu hanh vi tryc tuyén, dac biét 1a dir liéu lién
quan dén lich sir tim kiém va hanh vi twong tac trude d6 ctia nguoi ding, ¢ thé duoc
su dung dé thiét ké cac chién lugc tai tiép can hi¢u qua hon, qua do cai thién ty 1¢ chuyén
d6i ctia nguoi tiéu dung (Jing Li va cong sy, 2021; Zhenling Jiang va cong su, 2021).
Trén co s d6, c6 thé 1ap luan rang remarketing c6 kha nang tic dong truc tiép dén hanh
vi mua sam ngdu himg, boi né lam cho quyét dinh mua tré nén nhanh hon, it can nhac
hon va dé bi kich hoat boi cac tin hiéu quen thudc tir mdi trudng sb (Jing Li va cong sy,
2021; Zhenling Jiang va cong su, 2021).

Bén canh tac dong truc tiép dén hanh vi, remarketing con c6 kha nang anh huong
dén phan tng cam xuc ctia ngudi tiéu dung. Trong moi trudng truc tuyén, phan Gmg cia
nguoi tidu dung ddi véi quang cao khong chi phu thudc vao ndi dung thong tin ma con
chiu anh huong boi mire d6 phu hop gitta ndi dung quang céo va nhu cau ca nhan cia
ho. Khi quang céo hién thi lai dung san pham, dich vu hodc ndi dung ma ngudi tiéu ding
da ting quan tam, ho thuong c6 xu hudng cam nhan quang cdo phu hop hon véi nhu
cau hién tai ciia minh. Mtrc do pht hop d6 6 thé tao ra phan ung tich cuc d6i véi quang

cao va thuong hi¢u boi nguoi tiu dung thuong danh gia cao nhirng thong tin ma ho cam
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thdy c6 lién quan truc tiép dén ban than. Nghién ctru cia De Keyzer va cong su (2021)
cho thay nhan thirc vé tinh ca nhan hoa cta quang cdo c6 thé cai thién thai do d6i véi
thwong hiéu va y dinh tuong tac thong qua viéc gia ting cam nhan vé tinh lién quan ca
nhan (Freya De Keyzer va cong sy, 2021). Piéu nay cho thay khi nguoi tiéu dung cam
nhan ndi dung quang co phu hop véi nhu cau va sé thich cia minh, ho ¢6 xu hudng
phan hdi tich cuc hon ddi véi quang céo va thuong hiéu.

Xét sau hon, remarketing c6 thé tac dong dén phan tng cam xic clia ngudi tidu
dung thong qua ba co ché chinh. Trudc hét, tinh quen thudc cta ndi dung quang co
gitip ngudi tiéu ding cam thay thoai mai hon va giam murc d6 khang cy trong qué trinh
tiép nhan thong tin, tir d6 1am gia tang su hai long. Tiép theo, tinh ca nhan héa va tinh
lién quan cta quang cdo c6 thé thu hut su chil y va tao ra phan tmg tich cuc ddi véi noi
dung quang céo, tir 46 lam ting sy hung phan. Cubi ciing, khi quang cdo xuat hién dung
thoi diém va pht hop v6i nhu cau dang hinh thanh ctia nguoi tiéu dung, ho c6 thé cam
nhan rang minh duoc hd trg tot hon trong qué trinh ra quyét dinh, qua d6 lam gia ting
cam nhén kiém soat. Vi vay, vé phuong dién cam xtic, remarketing dugc ky vong co tac
dong tich cuc dén sy hai long, su hung phén va cam nhén kiém soat ctia nguoi tiéu dung
tré¢ (Freya De Keyzer va cong su, 2021).

Khong chi anh huéng dén cam xic, remarketing con c6 kha ning lam thay doi
qua trinh xtr 1y thong tin va phan ung nhén thirc ctia nguoi tiéu dung. Mgt trong nhiing
diém manh cua remarketing 1a cung cap lai cho ngudi tiéu dung nhiing thong tin ma ho
d3 ting tiép xtic, nhd d6 lam cho qua trinh nhan dién, hiéu va danh gia thong tin trd nén
dé dang hon. Khi thong tin quang cdo quen thudc, c6 lién quan va xuét hién dung ngir
canh, nguoi tiéu ding thuong khong can phai bat dau lai toan bo qua trinh tim kiém va
xur ly thong tin tu dau. biéu nay co thé lam tang su dé chiu trong nhan thurc, giam nd luc
nhén thirc va gia tang do troéi chdy trong xur ly thong tin (Angela Y. Lee va cong su,
2010).

Cu thé, su d& chiu trong nhan thuc xuét hién khi nguoi tiéu dung cam théy viéc
tiép nhan va xir 1y thong tin dién ra mot cach tu nhién, it trd ngai va it phai suy nghi qua
nhiéu. Theo Schwarz va cong sy (2021), qué trinh tu duy ludn di kém véi nhiing trai
nghiém siéu nhan thic vé sy dé dang hodc khé khin, va con nguoi thudng khai thac
nhiing trai nghiém nay nhu mot ngudn thong tin b trg cho viéc danh gia va ra quyét

dinh, trai nghiém xir Iy thong tin dé dang c6 thé lam ting nhan thirc vé tinh pho bién, sy
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tin cdy va tinh chan thyc ctia thong tin dugce trinh bay. Khi thong tin dugc xtr Iy dé dang
hon, ngudi tiéu dung c6 xu hudng hinh thanh danh gia thuan loi hon d6i voi thong tin
dé (Norbert Schwarz va cong su, 2021).

Pong thoi, remarketing con c6 kha nang lam giam nd lyc nhan thic boi viée xir
Iy nhitng thong tin d& quen thudc thudng doi hoi it ngudn lyc nhan thirc hon so véi viée
xur 1y nhiing théng tin hoan toan méi. Thay vi phai lap lai toan bo qua trinh tim kiém, so
sanh va danh gia thong tin tir diu, ngudi tiéu dung co thé tiép tuc qua trinh danh gia dua
trén nhitng thong tin da timg dugc tiép xtc trude d6. Ngoai ra, sy phu hop gitra ndi dung
quang c4o va nhu cau ctia ngudi tiéu dung con c6 thé 1am gia ting gia tri cam nhan cia
thong di€p quang cdo. Theo Lee va cong su (2010), su phu hop gitta muc ti€u ciia nguoi
tiéu dung va mic do cu thé cua thong diép c6 thé lam ting hiéu qua thuyét phuc cia
thong diép. Piéu nay cho thdy khi ndi dung quang céo phi hop véi ciu trac nhéan thirc
hién tai clia nguoi tiéu dung, qua trinh xir Iy thong tin ¢ thé dién ra nhanh hon, thusn
loi hon va it gdy ma sat nhan thirc hon (Angela Y. Lee va cong su, 2010; Norbert
Schwarz va cdng su, 2021).

Tong hop cac 1ap luan trén cho thay remarketing c6 thé tic dong dén nguoi tiu
dung theo ba huéng quan trong. Thir nhat, remarketing c6 thé tac dong truc tiép dén
hanh vi mua sam ngau htng thong qua viéc tai kich hoat sy quan tdm va hd tro qué trinh
chuyén d6i tir giai doan can nhac sang quyét dinh mua hang. Thi hai, remarketing c6
thé tao ra cac phan ing cam xac tich cyc thong qua tinh ¢4 nhan hoéa, tinh lién quan va
tinh dng thoi diém ciia quang cao. Thir ba, remarketing ¢ thé 1am thay d6i qué trinh
xtr Iy thong tin theo hudng thuan loi hon thong qua viéc gia ting sy dé chiu trong nhan
thire, giam nd lyc nhan thirc va ting do trdi chdy trong xir Iy thong tin.

Céc gia thuyét nghién ctru duoc dé xuat:

HI: Remarketing cé tac dong tich cue dén hanh vi mua sam ngdu hing.

H?2: Remarketing c6 tac dong tich cue dén cam xiic ciia ngueoi tiéu dimg tré (sw
hai long, sw hung phdn, cam nhdn kiém sodt)

H3: Remarketing co tdac dong tich cuc dén nhdn thirc su dé chiu trong nhan thuec,

sw gidm né e nhan thire, do tréi chdy trong xit Iy thong tin.
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2.8.1.2. Nhém gia thuyét vé tic dong cia cdc dang cam xiic va nhan thirc dén hanh vi
mua sam ngau himg

Trong nghién ciru hanh vi tiéu ding, hanh vi mua sim ngiu hing thuong khong
dugc xem 13 két qua cia mot qua trinh ra quyét dinh hoan toan 1y tri, ma 13 phan tng
phat sinh nhanh chong dudi tdc dong cua cac trang thai tdm ly bén trong nguoi ti€u dung.
Theo Rook (1987), mua hang ngau himg gin véi mot thoi thiic mua xudt hién bat ngo,
manh me va thuong di kém xu hudng hanh dong tirc thoi. Beatty va Ferrell (1998) ciing
cho rang hanh vi mua ngau himg chiu anh hudng boi nhidu tién dé tam 1y va tinh hudng
trong qua trinh mua sim. Trong bdi canh tric tuyén, cach tiép can nay phu hop véi mo
hinh Kich thich — Chu thé — Phan tng (S—O-R), theo d6 céc kich thich tir méi truong
mua sam hodc quang cao trudc hét tic dong dén trang thai ndi tai cuia nguoi tiéu dung,
bao gdm phan tmg cam xuc va phan tng nhan thirc, sau d6 mdi dan dén phan Gng hanh
vi nhu mua hang ngiu himg. Trong cic nghién ciu gan day vé mua hang ngiu htng
tryc tuyén va thuong mai xa hoi phan (mg cam xtc va phan Gmg nhan thirc tiép tuc duoc
xem 13 hai co ché quan trong giai thich cach cac kich thich s6 chuyén hoa thanh hanh vi
mua hang tirc thoi (Elmira Djafarova & Tamar Bowes, 2021; Salman Kimiagari & Neda
Sharifi Asadi Malafe, 2021).

Trong céc nghién ctu trudc day, cam xuc thuong duge xem 1a mot trong nhiing
tién dé quan trong ctia hanh vi mua sam ngiu himg. Ban chét ctia hanh vi mua sim ngiu
hing 14 quyét dinh mua duoc hinh thanh nhanh chéng, it chuan bi trudc va thuong chiu
anh huong manh tir trang thai tim 1y tirc thoi hon 1a tir qua trinh can nhac 1y tri kéo dai.
Khi ngudi tiéu dung trai nghiém cac cam xuc tich cyuc trong qué trinh mua sim, ho c6
xu huéng phan tmg thuan loi hon véi cac kich thich tir méi truong mua sam, tir d6 lam
tang kha nang hinh thanh thoi thiic mua hang tirc thoi. Cac bang chimg thuc nghiém gan
day trong bdi canh truc tuyén ciing cung ¢ 1ap luan nay khi cho thay phan img cam xtc
dic biét 1a sy hai long va sy hung phan c6 thé thiic ddy hanh vi mua sam ngiu htng
(Salman Kimiagari & Neda Sharifi Asadi Malafe, 2021; Y. Xu va cong su, 2023).

Tir goc d6 1y thuyét, moé hinh Pleasure — Arousal — Dominance (PAD) cho ring
phan mg cam xtic clia ca nhan ddi véi moi trudng c6 thé dugc biéu hién qua ba chiéu
co ban, gdm sy hai 10ng (pleasure), sy hung phan (arousal )va cam nhan kiém soat
(dominance). Trong bdi canh hanh vi tiéu dung, cac trang thai cam xtc nay co thé thic

day hanh vi ti€p can, lam gia ting muc dd tham gia vao moi truong mua sam va tao dieu
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kién cho cic quyét dinh mua dién ra nhanh hon. N6i cach khéc, khi ngudi tiéu ding cam
thidy méi truong mua sam hodc théng diép quang céo tao ra trai nghiém dé chiu, kich
thich va gitip ho cam thay chi dong trong qua trinh ra quyét dinh, ho c6 thé dé hinh
thanh phan tng mua hang tirc thoi hon.

Cu thé, sy hai long (pleasure) phan anh trang thai cam xuc tich cuc, thoai mai va
d& tiép nhan ma nguoi tiéu dung trai nghiém khi tuong tac véi moi truong mua sim hodc
thong diép quang cdo. Khi nguoi tiéu dung cam thay dé chiu, ho ¢6 xu hudng danh gia
trai nghiém mua sam theo huéng tich cuc hon, duy tri su cht ¥ 1au hon va phan tng
thuan loi hon véi cac tin hiéu thuong mai. Trong méi trudng truc tuyén, trang thai nay
c6 thé dugc gia ting boi thiét ké giao dién hap dan, ndi dung phu hop, hinh anh truc
quan, su thuan tién trong qua trinh twong tac va cac ndi dung truyén thong xa hoi co kha
ning truyén cam htng. Do d6, su hai 10ng khong chi lam tang danh gia tich cuc ddi véi
trai nghiém mua sam, ma con c6 thé lam giam rao can tam 1y khi nguoi tiéu dung chuyén
tur trang thai xem xét sang hanh dong mua tirc thoi (Salman Kimiagari & Neda Sharifi
Asadi Malafe, 2021; Y. Xu va cong su, 2023). Vi vay, su hai long duogc ky vong c6 tac
dong tich cuc dén hanh vi mua sam ngau himg.

Tiép theo, sy hung phan (arousal) 14 trang thai cam xuc thé hién mirc do kich
thich, phan khich va tinh tdo tim 1y cia ngudi tiéu dung trudc cac tac nhan tir moi truong
mua sam. Khi ngudi tiéu ding roi vao trang thai hung phan, ho co thé cha y nhiéu hon
dén cac tin hiéu nhu vu dai, hinh anh ndi bat, thong di€p khan hiém, thoi han khuyén
mai, danh gia x4 hoi hodc ndi dung quang céo hiap dan. Trang thai hung phéan vi vay co
thé lam gia ting cudng d6 thdi thuc mua hang, dic biét trong mdi trudng thuong mai
dién ti, noi cac quyét dinh c6 thé duogc thuc hién nhanh chong chi béng mot vai thao
tac. Y. Xu va cong sy (2023)cho thay sy hai long va sy hung phéan ciia nguoi tiéu dung
déu c6 anh huong tich cuc dén impulse buying trong bdi canh mua theo nhom truc tuyén;
d6ng thoi, cac yéu to tinh hudng nhu khuyén mai, moi truong mua sam va diéu kién tiép
can cling duoc ghi nhan 13 ¢6 lién quan dén thoi thiic mua va hanh vi mua ngau hing
(Anant Jyoti Badgaiyan & Anshul Verma, 2015). Do d6, su hung phan duogc ky vong
c6 tac dong tich cuc dén hanh vi mua sim ngiu hing.

Bén canh d6, cam nhan kiém soat (dominance) phan anh mtc d6 ma ngudi tidu
dung cam thay minh chu dong, lam chii tinh hudng va c6 kha niang kiém soat qua trinh

tuong tac voi moi truong mua sam. Trong boi canh tryc tuyén, cdm nhén kiém soat cod
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thé duogc cung ¢d khi thong tin 10 rang, giao dién dé su dung, Iya chon dugc trinh bay
minh bach va qua trinh mua hang dién ra thuan tién. Khi nguoi tiéu dung cam thay ho
hiéu thong tin, nam duoc tinh huéng va co thé tu quyét dinh hanh vi ctia minh, ho c6 thé
phan tng tich cyc hon véi moi trudng mua sim. Tuy nhién, tic dong cia cam nhan kiém
soat dén mua hang ngiu htng nén duoc dién giai theo huéng cam nhén kiém soat gitp
giam rui ro cam nhan giam su bat dinh va giam rao can chuyén di tir quan tim sang
hanh dong, thay vi hiéu rang ngudi tiéu ding mat kiém soat hoan toan trong qua trinh
mua. Vi vdy, cdm nhan kiém soat duogc ky vong co6 tac dong tich cuc dén hanh vi mua
sam ngiu himg.

Tong hop cac 1ap luan trén cho thiy cam xuc dong vai trd quan trong trong viéc
giai thich hanh vi mua sim ngiu htmg. Céc trang thai cam x{ic nhu cam giac sy hai long,
su hung phan va cam nhan kiém so4t ¢ thé lam gia ting muc d¢ tiép can, sy tham gia
va phan ng thuan loi ciia nguoi tiéu dung ddi v6i cac kich thich mua sam. Pic biét
trong moi truong truc tuyén va thuong mai xa hoi noi cac tin hiéu thuong mai duoc trinh
bay lién tuc va quyét dinh mua c6 thé duoc thuc hién nhanh chéng, phan Gng cam xuc
tich cuc co thé 1am ting kha nang ngudi tiéu dung chuyén tir tiép nhan kich thich sang
hanh dong mua ngau hing (Elmira Djafarova & Tamar Bowes, 2021; Komal Shamim
va cdng su, 2024; Salman Kimiagari & Neda Sharifi Asadi Malafe, 2021).

Bén canh cam xtic, nhan thic cling 1a mét co ché quan trong anh hudng dén hanh
vi mua sim ngiu himg dic biét trong méi trudng mua sam truc tuyén noi ngudi tiéu
dung thudng xuyén phai xir 1y khbi lwong 16n thong tin trong thoi gian ngan. Tir goc do
tam 1y hoc tiéu dung, qua trinh ra quyét dinh khéng chi phu thudc vao ndi dung thong
tin, ma con phu thudc vao muc d6 dé hay khé khi xtr Iy thong tin. Baba Shiv va
Alexander Fedorikhin (1999) cho thay khi ngudn luc nhan thtic bi han ché, phan tng
cam xtc co thé chi phdi Iya chon tiéu ding manh hon so véi khi ngudn lyc nhén thirc
doi dao. Didu nay cho thiy trong nhiing bbi canh ma ngudi tiéu dung xir 1y thong tin
nhanh, it cdn nhic hodc chiu tic dong cua kich thich tirc thoi, hanh vi mua ngiu hing
c6 thé dé xay ra hon.

Mot trong nhitng khai niém quan trong trong hudng tiép can nay 1a do troi chay
trong xur Iy thong tin (processing fluency). Khai ni¢m nay phan &nh muc d¢ ma cé nhan
cam thay viéc tiép nhan, hiéu va dénh gia thong tin dién ra dé dang hay khé khan. N,

Schwarz (2004) cho rang cac d6i tugng dugc xir 1y troi chay hon thuong tao ra phan tng
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danh gia tich cuc hon, boi sy dé xtr 1y ¢6 thé trd thanh mot tin hiéu tdm 1y anh hudng
dén cam nhan cua ca nhan. Norbert Schwarz va cong sy (2021) ciing nhdn manh rang
trai nghiém dé& hodc kho trong qua trinh xir 1y thong tin c6 thé anh huong dén cac phan
doan tiéu ding nhu niém tin, raii ro cdm nhan, d6 pho bién, tinh xac thyc va su hap din.
Trong bdi canh mua sam tryc tuyén, didu ndy dic biét quan trong vi cac quyét dinh mua
ngau himg thuong nay sinh khi nguoi tiéu dung khong danh nhiéu thoi gian cho viée so
sanh lya chon hoac xem xét hau qua cua quyét dinh. Vi vay, khi d6 tr6i chay trong xur
ly thong tin ting 1én kha ning hinh thanh phan tmg mua hang tirc thoi ciing c6 thé ting
theo (N. Schwarz, 2004; Norbert Schwarz va cong su, 2021).

Lién quan dén 6, su giam nd lyc nhan thirc ( reduced cognitive effort) phan anh
viéc nguoi tidu dung can it tai nguyén tu duy hon dé hiéu, danh gia va dua ra quyét dinh.
Khi nguoi tiéu dung phai dau tu nhiéu cong sirc vao viéc so sanh thong tin, phan tich
thudc tinh san phém hodc can nhic céc lya chon thay thé, ho c6 xu hudng théan trong
hon va it mua hang theo cdm hung hon. Nguoc lai, khi qué trinh xtr Iy thong tin tré nén
don gian, rd rang va it ton cong stc, ngudi tiéu ding c6 thé chuyén tir trang thai can
nhic sang hanh dong nhanh hon. Stephen J. Hoch & George F. Loewenstein (1991) lap
luan rang cac hanh vi tiéu ding bc ddng c6 thé duoc hiéu nhu két qua cia sy xung dot
giita ham muén ttrc thoi va ¥ chi kiém soat. Khi ham muén dugc kich hoat trong khi kha
nang kiém soat nhan thirc khong ¢ manh, nguoi tiéu dung ¢ thé dua ra quyét dinh mua
vuot qua su can nhic 1y tri thong thudng. Vi vay, trong méi truong truc tuyén, viée giam
nd luc nhéan thic ¢6 thé 1am giam do phic tap cam nhan cta quyét dinh mua qua d6 tao
diéu kién cho hanh vi mua sam ngau htng phat sinh.

Bén canh do, su dé chiu trong nhan thirc (cognitive ease) 1a trang thai trong do6
nguoi tidu ding cam thay viéc xir Iy thong tin dién ra ty nhién, trdi chdy va khong gap
nhiéu tré ngai. Khac véi trang thai nhan thuc cang théng, su dé chiu trong nhan thuc
khién ca nhan cam thay thong tin quen thudc, dé hiéu va dé chap nhan hon. N. Schwarz
(2004) cho rang cac trai nghiém siéu nhan thirc, chang han cam giac dé hay khé trong
qua trinh xr 1y thong tin, c6 thé anh huong dén phan doan va quyét dinh cta nguoi tiéu
dung. Trong bdi canh mua sam tryc tuyén, trang thai nay c6 thé khién ngudi tiéu dung
phan tng nhanh hon véi thong tin san pham hodc quang céo, nhét 1a khi thong tin dugc
trinh bay rd rang, quen thudc va pht hgp vi mdi quan tdm hién tai. Noi cach khac, sy

dé chiu trong nhan thirc c6 thé 1am cho quyét dinh mua tré nén nhe vé mit tu duy hon,
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tir 46 lam ting kha nang nguoi tiéu dung dua ra quyét dinh mua nhanh va it can nhic
hon (N. Schwarz, 2004; Norbert Schwarz va cong su, 2021; Rolf Reber va cong su,
2004)

Nhu vay, tr goc d6 nhan thirc, hanh vi mua sam ngau hing khong nhét thiét chi
xuét hién do cam xuc manh, ma con co thé hinh thanh khi ngudi tiéu dung cam thiy
thong tin dé xur 1y, d& hiéu va it ton cong sirc. Trong moi trudng tryc tuyén, noi cac quyét
dinh mua thuong dién ra nhanh va lién tuc, trang thai nhan thirc thuan loi co thé lam
giam d6 phuc tap cam nhén cia qué trinh ra quyét dinh, tir d6 tao diéu kién cho cac
quyét dinh mua hang tirc thoi. Diém quan trong 1a phan tng nhéan thirc khong thay thé
phan g cam xuc, ma ciing v6i cam xuc tao thanh hai co ché tam 1y bo sung: cam xuc
lam tang stc h?ip dan va thoi thuc mua, trong khi nhan thirc thuan lgi lam giam ma sét
va rao can xu ly thong tin. Su két hop nay giup giai thich vi sao ngudi tiéu ding trong
moi trudng truc tuyén co thé nhanh chong chuyén tir tiép xtic véi kich thich mua sim
sang hanh vi mua sam ngiu himg (Baba Shiv & Alexander Fedorikhin, 1999; Salman
Kimiagari & Neda Sharifi Asadi Malafe, 2021)

Tir cac lap lun trén, nghién ctru dé xuat cac gia thuyét sau:

H4: Trang thdi cam xiic ¢é tac déng tich cue dén hanh vi mua sam ngau hirng.

HS5: Nhdn thirc c6 tdc dong tich cwe dén hanh vi mua sam ngau hing.
2.8.1.3. Nhém gid thuyét tac déng gidn tiép ciia cac hinh thire remarketing dén hanh vi
mua sam ngau himg thong qua co ché cam xiic va nhan thire

Trong bdi canh thuwong mai dién tir, cac hinh thirc remarketing nhu email
remarketing, social media remarketing, video remarketing, search engine remarketing
va display remarketing khong chi c6 kha nang tac dong truc tiép dén hanh vi mua hang
clia nguoi tiéu ding, ma con co thé tao ra anh hudng gian tiép thong qua cac co ché tim
Iy bén trong. Céach tiép can nay pht hgp v6i mo hinh Kich thich - Chu thé - Phan tng,
trong d6 cac kich thich tir méi truong marketing trude hét tac dong dén trang thai ndi tai
clia ca nhan, sau d6 méi dan dén phan mg hanh vi bén ngoai. Trong nghién ctru ny,
cac hinh thtrc remarketing dugc xem la kich thich, phan {rng cam xtic va phan rng nhan
thirc duge xem 13 trang thai trung gian, con hanh vi mua sam ngau hing 13 phan tng
cubi cing ciia ngudi tidu dung. Cach 1ap luan nay phu hop voi cac nghién ciru gan day

vé mua hang ngau htng truc tuyén, trong d6 phan tmg cam xuc va phan tmg nhan thirc

Trang 82



Nghién ctru khoa hoc Pai hgc Duy Tan

dong vai tro trung gian giira kich thich tir méi trudng truc tuyén va hanh vi mua sim
ngau hing (Salman Kimiagari & Neda Sharifi Asadi Malafe, 2021).

Trén phuong dién cam xtc, remarketing c6 thé tao ra cac phan Gmg thuan loi nho
mirc d¢ lién quan cao, tinh ca nhan hoa va kha nang xuat hién dang thoi diém trong hanh
trinh khach hang. Khi ngudi tiéu dung lién tuc nhin thiy lai nhitng san pham hodc dich
vu ma ho ting quan tam, thong di€p quang cdo c6 xu hudéng dugc cam nhan 1a quen
thudc, gan v6i nhu cdu ca nhan va dé tiép nhan hon. Cac nghién ctru vé quang cio ca
nhan hoa va quang cao hanh vi tryc tuyén cho thiy ca nhan hoa c6 thé lam ting hiéu qua
quang cdo, dac bi¢t khi thong diép dugc cam nhén 1a lién quan, hiru ich va phu hop véi
bdi canh tiép nhan (Alexander Bleier & Maik Eisenbeiss, 2015a; Simone Aiolfi va cong
su, 2021; Tien Ee Dominic Yeo va cong su, 2025). Do d6, remarketing c6 thé kich hoat
phan tmg cam xuc thuan loi, nhung tic dong nay can duoc hiéu 1a ¢ diéu kién: quang
cao phai dugc nguoi tiéu dung cam nhan 1a phu hop, cé ich va khong vuot qua ngudng
gay xam pham hodc phién nhiéu.

Trong bbi canh md hinh nghién ctru nay, phan (mg cam xuc dugc thé hién thong
qua ba trang thai chinh, bao gém sy hai 10ng - pleasure, su hung phan - arousal va cam
nhan kiém soét - dominance. Su hai 1ong c6 thé xuat hién khi ngudi tiéu ding cam thay
quang cao quen thudc, pht hop va khong gy kho chiu trong qua trinh tiép nhan. Sy
hung phén c6 thé duoc kich hoat khi quang c4o ca nhan hoa goi lai nhu cau, mong mudn
hoic sy quan tim dang t6n tai cia ngudi tiéu ding. Cam nhan kiém soat c6 thé gia ting
khi quang cdo cung cap thong tin diing lac, hd trg ngudi tiéu ding tiép ndi qua trinh ra
quyét dinh di bit dau trude d6 va giap ho cam thdy chi dong hon trong viée danh gia
lwa chon. Cac trang thai cam xtic nay c6 thé 1am gia ting khuynh huéng phan tng nhanh
v6i kich thich mua sam, tir d6 thuc ddy hanh vi mua saim ngiu himg trong méi trudng
tryc tuyén (Salman Kimiagari & Neda Sharifi Asadi Malafe, 2021).

Bén canh co ché cam xuc, remarketing con c6 thé tao ra tic dong gian tiép thong
qua co ché nhan thtrc. Cuy thé, khi ngudi tiéu dung duoc tiép xuc lai v6i cac ndi dung
quen thudc, phu hop va dé hiéu, ho c6 thé cam thay qua trinh xir Iy thong tin tré nén dé
dang hon, it tén cong strc hon va dién ra tréi chay hon. Trong 1y thuyét vé trai nghiém
siéu nhan thtrc, cam giac dé hodc kho khi xir Iy thong tin c6 thé trd thanh mot tin hiéu
anh huong dén phan doan va lya chon ciia ngudi tiéu dung. Vi vay, trong bdi canh

remarketing, vi€c tai hién thi thong tin dya trén hanh vi trudc do co thé 1am gia tang su
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dé chiu trong nhan thirc, giam nd lyc nhan thic va ting do troi chay trong xtr 1y thong
tin (N. Schwarz, 2004).

Cu thé hon, sy dé chiu trong nhan thirc - cognitive ease phan anh cam giac rang
thong tin quang cao d& tiép nhan, dé hiéu va khong giy tré ngai trong qua trinh xtr 1y.
Khi remarketing hién thi lai nhitng san pham ngudi tiéu dung da timg xem hoic timg
tim kiém, thong tin quang céo co thé trd nén quen thudc hon va dé duoc xur Iy hon. Sy
giam nd lyc nhan thirc - reduced cognitive effort thé hién & viéc nguoi tiéu dung khong
can bat du lai toan bo qua trinh tim kiém, so sanh va danh gia san pham tir ddu, ma co
thé tiép ndi qua trinh ra quyét dinh da duoc hinh thanh trude d6. Do troi chdy trong xir
1y thong tin - processing fluency phan anh muare do thong tin dugc xur Iy nhanh, mugt ma
va it gy ma sat nhan thirc. Khi thong diép quang cdo phu hop vi méi quan tim hién
tai cia nguoi tiéu dung, do troi chay trong xir 1y thong tin 6 thé ting 1én, tir d6 1am cho
quyét dinh mua dién ra nhanh hon.

Tir gbc nhin hanh vi tiéu ding truc tuyén, phan tmg nhan thirc thuan lgi c6 thé
g6p phan thuc ddy mua hang ngiu himg vi n6 lam giam rao can trong qua trinh ra quyét
dinh. Khi nguoi tiéu dung cam thay thong tin dé hiéu, quen thudc va it ton cong sirc xir
1y, ho ¢co thé it tri hodn hon, it can tim kiém thém thong tin hon va dé chuyén tu trang
thai can nhic sang hanh dong mua hon. Tuy nhién, can dién dat than trong ré“mg
remarketing khong tyr dong lam ngudi tidu dung mua ngiu hting trong moi truong hop;
tac dong gian tiép chi c6 co sé khi remarketing tao ra trang thai nhan thirc thuén lgi va
trang thai nay lam gidm d6 phuc tap cam nhan cila qua trinh ra quyét dinh. Lap luan nay
phu hop véi cac nghién ctru vé vai trd cta phan tng nhan thirc trong mua hang ngau
hing tryc tuyén theo khung S—O-R (Salman Kimiagari & Neda Sharifi Asadi Malafe,
2021).

Tu nhitng l4p luan trén c6 thé thay rang cac hinh thirc remarketing khong chi thic
day hanh vi mua sim ngau hing thong qua tac dong truc tiép, ma con c6 kha nang anh
hudng gian tiép thong qua hai con duong trung gian quan trong 1a cam xuc va nhén thirc.
Trong d6, co ché cam xtic phan anh viéc remarketing khoi goi su hai 1ong, sy hung phan
va cam nhan kiém soat, con co ché nhan thirc phan anh viéc remarketing lam cho thong
tin trd nén dé tiép nhan hon, it ton cong strc hon va troi chay hon trong qué trinh xtr 1y.

Hai co ché nay déu c6 kha nang lam gia tang xu huéng ra quyét dinh nhanh chéng, giam
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d6 phirc tap cam nhan trong qua trinh lira chon va tir 6 dan dén hanh vi mua sam ngiu
htng. Trén co sé d6, nghién ctru dé xuét cac gia thuyét sau:
HS8: Remarketing tic dong gidn tiép tich cwe dén hanh vi mua sim ngdau hirng
théng qua cac phan teng cam xiic gom sie hai long, sw hwng phdn va cam nhdn kiém sodt.
HY: Remarketing tic dong gidn tiép tich cwe dén hanh vi mua sim ngdau hirng
théng qua cdc phdan g nhdn thirc gom sw dé chiu trong nhdn thire, sy giam né lyc
nhan thure va do troi chay trong xur ly thong tin.
2.8.1.4. Vai tro diéu tiét cia FOMO trong méi quan hé giita cdc dang cam xiic, nhdn
thirc va hanh vi mua sam ngau hirng

Hanh vi mua sim ngiu himg dugc xem 1a hanh vi mua sim mang tinh boc phat,
khong dugc 1én ké hoach trude va thudng xuat hién sau khi nguoi tiéu dung tiép xic voi
cac kich thich tir mdi truong mua sam (Shirin Istikhara Djamhari va cong su, 2024).
Qua trinh nay dién ra khi cdc phan tng cam xuc tic thdi chi phdi manh hanh vi tiéu
dung, trong khi kha ning kiém soat nhan thirc va danh gia 1y tri bi suy giam dang ké
(Shirin Istikhara Djamhari va cong su, 2024). Nhiing quyét dinh mua sam boc dong
thuong duge thiic day boi nhu cau tim kiém su thich tha, cai thién tam trang hodc giai
toa cac trang thai cam xtuc hién tai cua ca nhan (Hong Ngoc, 2025).

Trong bdi canh d6, hoi chung s¢ bi bo 16 (FOMO) dugc xem la mot trang thai
tam 1y ddc trung bdi cam giac lo au khi ¢4 nhan cho rang minh c6 thé bo 1& nhiing trai
nghiém, xu hudéng hodc co hoi c6 gid tri ma nguoi khac dang tham gia (Hong Ngoc,
2025). FOMO khong chi 1a mot phan img cam xuc don thuin ma con 13 mot dang thién
kién nhan thire c6 kha ning 1am thay d6i cach c4 nhén tiép nhan va xir 1y cac kich thich
tir moi truong. Cu thé, trang thai nay c6 thé 1am suy giam kha nang kiém soat trc ché va
khién nguoi tiéu dung phan ing manh hon trudc céc tin hiéu mang tinh xa hoi hodc céap
bach (Mehdi Akbari va cong su, 2021).

Pong thoi, FOMO con thiic day cac phan tmg cam xtic c6 anh hudng truc tiép
dén quyét dinh mua sim ctia ngudi tiéu dung (Shirin Istikhara Djamhari va cong su,
2024). Khong chi vy, FOMO con c6 kha nang khuéch dai phan tng cam xuc ctia nguoi
tiéu dung va thiic ¢y hanh vi mua sim ngau himg nhu mét cach tranh cam giac bi bo
16 co hoi (Good & Hyman, 2020).

Vi vay, khi miac ¢ FOMO gia tang, cam giac lo au vé viéc bi tut lai phia sau s¢&

két hop vdi cac trang thai cam xtic hién tai ctia nguoi ti€u dung va lam gia tdng xu hudéng
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hanh dong theo cam xtic. Trong truong hop ndy, sy chi phdi cam xiuc do FOMO tao ra
c6 thé 14n at qua trinh cAn nhic lgi ich — chi phi hodc cac danh gia 1y tri thong thuong,
khién nguoi tiéu dung nhanh chéng dua ra quyét dinh mua hang ngiu hing nham cai
thién tAm trang, tim kiém niém vui hoic giam bét cam giac lo lang (Hong Ngoc, 2025).
Diéu nay cho thiy FOMO déng vai trd nhu mét co ché khuéch dai, 1am ting cuong tac
dong ciia cam xtic 1én hanh vi mua sdm ngiu himg.

Bén canh d6, theo nghién ctru ctia Tandon va cong sy, mdi cd nhan chi s hiru
maot ngudn lyc nhan thie hitu han dé xur 1y thong tin trong méi truong k¥ thuat sb. Khi
nguoi tiéu dung lién tyc tiép xac véi luong 10n thong tin, thong bao va cac tin hiéu xa
hoi trén nén tang s, ngudn lyc nhan thirc ctia ho s& dan trd nén qua tai. Pi véi nhiing
c4 nhan c¢6 mic FOMO cao, ho thuong phai danh nhiéu niang luong nhan thirc hon dé
lién tuc theo ddi, cap nhat va xt 1y thong tin nham tranh cam giac bi bo 15 cac xu hudng
hodc trai nghiém quan trong (Anushree Tandon va cong sy, 2022). Sy duy tri trang thai
két ndi lién tuc nay co thé dan dén su can kiét ca vé mit nhan thic 1an cam xtc (Fauzia
Jabeen va cong su, 2023).

Song song d6, nghién ciru ciia Akbari va cong su cho rang cac hanh vi thiéu
kiém soat xuét hién do sy twong tac giita phan ing nhan thirc trude cac kich thich va sy
suy giam cua cac chuc nang thyc thi nhan thire (Mehdi Akbari va cdng su, 2021). Khi
ngudn lyc nhan thire bi tiéu hao boi trang thai FOMO kéo dai, két hop voi sy suy giam
kha ning kiém soat {rc ché, nguoi tiéu dung s& kho duy tri kha nang danh gia hop 1y
trude cac kich thich mua sam. Diéu nay khién kha ning kiém soat nhan thuc dbi véi
hanh vi mua hang bi ha thap dang ké va lam ting xu hudng hanh dong theo phan tng
tire thoi (Shirin Istikhara Djamhari va cong su 2024). Dong thoi, moi truong sb véi cac
thuat toan lién tuc cap nhat xu hudng, ndi dung ca nhan hda va cac yéu td mang tinh cép
bach lam rat ngan thoi gian can nhac clia nguoi tiéu dung va thic day ho dua ra quyét
dinh dua trén sy bdc dong thay vi danh gia 1y tri (Hong Ngoc, 2025). Do d6, khi mitrc
do FOMO cao, trang thai nay khong chi lam suy gidm néng luc xur Iy nhan thirc ma con
day nhanh qua trinh chuyén hoéa tir nhan thirc vé kich thich sang hanh vi mua sam ngau
hing.

H6: FOMO diéu tiét moi quan hé giiva cam xiic va hanh vi mua sam ngau hirng,

theo do murc do tac dong sé manh hon khi FOMO cao.
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H7 : FOMO diéu tiét méi quan hé giita nhdn thire va hanh vi mua sam ngdu
hung, theo do mirc do tac dong sé manh hon khi FOMO cao.
2.8.2 Mé hinh nghién ciru dé xudt
Trén co so tong quan 1y thuyét va cac nghién ciru thyc nghiém trude, nghién ciru
dé xuat md hinh trong d6 remarketing 1a bién doc 1ap, hanh vi mua sam ngau htng truc
tuyén 1a bién phu thude, cdm xuc va nhan thue 1a hai bién trung gian, con FOMO la bién
diéu tiét. Cu thé, remarketing 1a mot cu triic bac cao mang tinh céu tao, dugc hinh thanh
tr nim thanh phin gém email remarketing, display remarketing, social media
remarketing, search engine remarketing va video remarketing. Twong tu , bién cam xuc
12 mot cdu trac bac cao mang tinh cAu tao, dugc hinh thanh tir ba thanh phén g@)m su hai
long, sy hung phén va cam nhan kiém soat. Nhan thirc duge xem 13 mét ciu trac bac
cao mang tinh ciu tao, dugc hinh thanh tir ba thanh phan gdm ba thanh phan 1a su dé
chiu trong nhan thuc, sy giam nd luc nhan thtrc va do troi chay trong xu ly thong tin.
Trén nén tang d6, mo hinh nghién ctru kiém dinh ca tic dong truc tiép cia remarketing
dén hanh vi mua sim ngiu hing, tac dong gian tiép théng qua cam xtic va nhan thuc,
cling nhu vai tro diéu tiét cia FOMO trong mdi quan hé giita cac trang thai bén trong va

hanh vi mua sdm ngau htng truc tuyén.
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Hinh 2.9. M6 hinh nghién ciru dé xudt
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TOM TAT CHUONG 2

Chuong 2 da hé thng héa céc co so 1y thuyét nén tang vé quang cdo sb, 5 hinh
thirc remarketing (Email, Display, Social Media, Search Engine, Video) va phan tich
cac dang hanh vi mua sdm ngiu htng,,. Nghién ctru d van dung linh hoat mé hinh Kich
thich - Chu thé - Phan ung (S-O-R) lam khung 1y thuyét trong tam, két hop ciung Ly
thuyét Quy trinh kép (DPT), mé hinh cam xtc P-A-D va Iy thuyét Ndi s bi bo 1§
(FOMO) d¢é giai thich co ché tac dong tam ly. Thong qua viéc tong hop, 1ap ma tran va
danh gi4 cac nghién ctru di trude, nhoém tac gia da chi ra nhiing khoang trong hoc thuat
quan trong. Tl d6, chuong 2 da phét trién 9 gia thuyét nghién ctiru va dé xuat mé hinh
nghién ciru 1y thuyét hoan chinh nham 1am rd tac dong cta remarketing dén hanh vi mua

sam bdc ddng thong qua ling kinh cam xuc, nhan thirc va sy diéu tiét cia FOMO.
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CHUONG 3 : PHUONG PHAP NGHIEN CUU

Trong chuong 3 sé& trinh bay cic thong tin nhu cach thuc thiét ké nghién ctu,
phuong phap nghién ctru sir dung, quy trinh nghién ctru va xay dung cac thang do bang
hoi nghién ctru, cling nhur dua ra cc co so kiém dinh cac chi s6 va ngudng kiém dinh,
cong thuc tinh gop phan h tro 1y giai két qua dir liéu tir phan mém & chuong 4.

3.1. Thiét ké nghién ciru
3.1.1. Phwong phap nghién ciru

Nghién ctru nay st dung phuong phap hén hop, bao gdm nghién ciru dinh tinh
va nghién ctru dinh lugng, nham kiém dinh tac dong cua remarketing s6 dén hanh vi
mua sim ngau himg tryc tuyén ctia ngudi tiéu dung tré tai thanh phd Pa Nang dudi goc
nhin cam xtc va nhan thirc. Cach tiép can hon hop duoc lya chon nham vira bao dam
co s& kham pha va hiéu chinh thang do & giai doan dau, vira cho phép kiém dinh mé
hinh 1y thuyét va cac gia thuyét nghién ctru bang dit liéu khao st & giai doan sau. Phan
dinh tinh dugc st dung dé ra soat mirc d6 phit hop ctia mé hinh, hiéu chinh thang do va
hoan thién bang hoi; phan dinh lugng dugc st dung dé do ludng cac bién nghién ciru va
kiém dinh cac mbi quan hé trong mo hinh dé xut.

Trong nghién ciru nay, d6i tuong khao sat 13 nguoi tré sinh sdng va lam viéc tai
thanh phd Pa Nang. Dir liéu dinh luong duoc thu thap thong qua bang hoi bang hai hinh
thirc: khao sat tryc tuyén bang Google Form va khao sét truc tiép bang bang hoi gidy.
Trén co s¢ dir li€u thu thap dugc, nghién ciru tién hanh cac bude 1lam sach dit liéu, danh
gia thang do, kiém dinh mé hinh do luong va mé hinh cau triic bang phin mém
SmartPLS 4.1.1.8; dong thoi st dung SPSS cho cac budc thong ké mo ta va hd tro 1am
sach dir liéu trudc khi phan tich moé hinh.

Dit liéu cudi cung sau d6 duoc xur 1y va phan tich bang cac phan mém SmartPLS
4.1.1.8 dé kiém dinh mé hinh nghién ciru va céc gia thuyét dat ra.

Bdng 3.1. Phuong phap nghién ciru

Bude Dang | Phwong phap| KY¥ thuat dugc ap dung Thoi gian

Thao luan nhom
Budéc 1 | Sobd Dinh tinh Diéu chinh bang cau héi | Thang 7/2025

Phong van ddi tuong

Xu 1y va phan thich dir licu

Budc 2 | Phan tich | Dinh lugng .
bang SPSS, Smart PLS4.

Thang 3/2026

Nguon : Dé xuat tr nhom tac gia
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3.1.2. Thiét ké nghién ciru so bé
3.1.2.1. Thiét ké nghién ciru dinh tinh

Nghién ctru dinh tinh dugc thuc hi¢n nham xay dung va hi¢u chinh thang do phu
hop v6i bdi canh nghién ctru vé tac dong ciia remarketing sé dén hanh vi mua sam ngiu
htng thong qua cam xuc va nhan thic cia ngudi tiéu dung tré tai thanh phd Pa Ning.
O giai doan nay, nhém tac gia tién hanh cac budi thao ludn va phong van truc tiép véi
20 nguoi tré sinh séng va lam viéc tai dia ban nghién ctru. Noi dung thdo ludn dugc xay
dung dua trén co s 1y thuyét, cdc bién nghién ciru va cac bién quan sat da tong hop &
Chuong 2, nham kham pha murc d6 phit hop cia cac phat biéu do ludng trong bdi canh
thuc té.

Trong qua trinh théo luan, ngudi tham gia dugc khuyén khich chia sé cam nhan
vé viéc tiép xtic voi remarketing trén cac nén tang s, mirc d6 dé hiéu cta cac phat biéu
trong bang hoi, ciing nhur gép ¥ vé ngon ngir dién dat. Thong tin thu dugce tir nghién ctru
dinh tinh dugc st dung dé diéu chinh cau chit, loai bo cac dién dat kho hiéu hodc chua
phu hop, dong thoi ting tinh bdi canh hoa cho thang do nghién ciru. Két qua dinh tinh
cho thidy mo hinh nghién ctru dé xuat van phu hop, tuy nhién mot sé phét biéu do ludong
can duoc hiéu chinh vé tir ngir dé phit hop hon véi nguoi tré tai Pa Nang.
3.1.2.2. Két qua nghién cieu dinh tinh

Sau khi hoan thién ban nhap bang hoi tir nghién ciru dinh tinh, nhém tac gia tiép
tuc tién hanh khao sat thir véi 20 nguoi tré tai thanh phd Da Nang nham kiém tra tinh ro
rang, tinh logic va mirc d6 dé hiéu ctia bang héi trudc khi trién khai khao sat chinh thirc.
Két qua khao sat thir cho phép nhom téc gia tiép tuc ra soat cac cau hoi co kha ning giy
hiéu sai, déng thoi diéu chinh cach dién dat cia mét s6 muc hoi dé bao dam nguoi tra
10i ¢6 thé hiéu thong nhét ndi dung can do ludong. Bang hoi sau khi higu chinh duogc sir

dung lam cong cu thu thap dir li¢u cho nghién ctru chinh thirc.
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3.1.3. Quy trinh nghién ciru
Quy trinh nghién ctru gdm céc giai doan va mdi giai doan sé& thuc hién cu thé theo

quy trinh duoi hinh 3.1 sau day:

| Quy trinh nghién ciru

Cosaly thuyét M hinh v o Diéu chinh md I LA 5
vacienghitn (M fhang dosoby [P W0 MEMBhOm Ll iy s anego [—H| TRomEVA L) thang do chinh
ciru trude day - thire

[ Nehién ciru dinh hrong (a = 842) }4

A 4

M3 hoa va sang Théng ké md t Théng ké l?ién
loc ditlidu = > nghién ciru
( Diénh giz thang do h Cac chi 56 kiém dinh: Outer loading (> 0.7), Outer weight, Cronbach’s Alpha (= 0.7). Composite
do luémg > Reliability (CR >0.7, AVE > 0.5), HTMT <0.85, VIF< 3
\ i J
( ) . . E :
Danh gia m hinh Cac chi 0 kiém dinh: R*va R* Adjust, f*, Q, Path Cofficients, SRMR, NFI, Chi-square va
PLS - SEM céu > d ULS/d_G,IPMA
tric béc2
/ z
f)a’n}: gia ca’c.mbi quan hé tic dc}ng va
két luén kiém dinh cic gia thuyét

Hinh 3.1. Quy trinh nghién cuu
3.1.3.1. Phurong phdp chon mdu va c¢& mau

Nghién ctru str dung phuong phap chon miu thuan tién két hop v6i chon méu co
chu dich, tap trung vao nhom nguoi tré co sir dung mang xa hoi va c6 kha nang tiép xtc
v6i cac hinh thirc remarketing trong bi canh tiéu dung s tai thanh phd Pa Nang. Viéc
lwa chon phuong phap 1y mau nay phu hop véi dic diém cua dbi twong nghién ciu,
d6ng thoi tao diéu kién thuan lgi cho qua trinh tiép can ngudi tra 161 & ca khu vue trung
tAm va ngoai 6 ctia thanh phd.

Vé c¢& méiu, nghién ctru tham khao dong thoi nhiéu co s¢ xac dinh ¢d mau cho
PLS-SEM. Theo Nguyén Pinh Tho (2012) cho rang kich thudc miu cang 16n cang tot
(Nguyén Dinh Tho, 2012). Trong cudn A Primer on Partial Least Squares Structural
Equation Modeling ciia Hair va cong su, (2014) da dé xuat quy tac 10 1an (10 times
rule) dé xac dinh mau téi thiéu trong PLS-SEM. Ngoai ra, Samuel B. Green (1991) cho
rang dé phan tich sy tac dong dat duoc két qua tot nhat thi kich thudc mau phai thoa
man cong thire tinh kich thuéc mau: n >= 50 + 8p. Trong d6 n 1a kich thudc mau tdi

thiéu va p 1a bién doc 1ap trong mé hinh. Péi véi trudng hop quy mé tong thé chua xéac
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dinh hoic khong thé xac dinh chinh xac, kich thudc mau cé thé dugc xac dinh theo cong
thirc cua Taro Yamane (1967) nhu sau:
Hinh 3.2. Cong thirc tinh cé' mdu nghién ciru

Trong do:

n: Kich thudc mau can xéac dinh.

Z: Gia tri tra bang phan phéi Z dua vao do tin cdy lua chon. Thong thuong, do
tin cay duoc st dung la 95% tuong ung voi Z = 1.96.

p: Ty 1 udc lugng ¢& mau n thanh céng. Thuong ching ta chon p = 0.5 dé tich
sO p (1-p) 12 16n nhat, diéu ndy dam bao an toan cho mau n udc lugng.

e: Sai s6 cho phép. Thudng ba ty 18 sai s6 hay st dung 1a: £01 (1%), £0.05 (5%),
+0.1 (10%), trong d6 mirc phd bién nhat 14 +0.05.

Pbi v6i thang do trong nghién ctru dé tai nay gém 5 bién doc lap (ERM, DRM,
SMRM, SERM, VRM), 6 bién thanh phan bac 2 (CE, RE, PF, DO, PL, AR), 1 bién diéu
tiét (FOMO) va 1 bién phuy thudc (IBB), tong sd mili tén dudng dan (paths) trong mo
hinh cau trac 13 7. Do d6, kich thuéc mau tbi thiéu theo cong thirc cia Samuel B. Green
(1991) cho PLS-SEM la n = 50 + 8 x 7 = 106 mau. Tuy nhién, dé dam bao do tin cay
thong ké cao hon va phi hop v6i mirc ¥ nghia o = 0.05, nhom tac gia ap dung cong thirc
ctia Taro Yamane (1967) két hop v6i phan tich cong suat (G¥Power), xac dinh ¢& mau
t6i thiéu can thiét 1a 570 mau. Trén co s& d6, nhoém tac gia quyét dinh thu thap 900 bang
khdo sat. Sau qua trinh sang loc, 58 bang tra 161 khong dat yéu cau bi loai, va con lai 842
mau hop 1é duoc dua vao phén tich chinh thirc. Cac trudong hop bi loai bao gdm phiéu
tra 101 khong day du, tra 10 theo duong thang, khong vuot qua ciu hoi sang loc hodc 1a
ngoai 1& da bién theo khoang cach Mahalanobis véi mirc y nghia p < 0.001.
3.1.3.2. Phuong phap thu thdp dir liéu

Dit liéu nghién ctru duoc thu thap bang bang hoi ciu triic thong qua hai hinh
thirc: khao sat truc tuyén bang Google Form va khao sét truc tiép bang bang hoi giay.
Viéc két hop hai hinh thirc niy nham mé rong pham vi tiép can nguoi tra 101, ting s6
luong phan hoéi hop 1¢ va han ché thién 1éch do chi sir dung mot kénh thu thap dir lidu.
Qua trinh thu thap dir liéu dugc thuc hién voi cuing mot bang hoi chinh thirc sau khi da
duoc hi¢u chinh ¢ giai doan nghién ctru so bd.

3.1.3.3. Cach thirc xu ly dir liéu
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Sau khi hoan tt cac budc tién xir Iy dit liéu nhu ma héa, lam sach dir liéu, loai
b6 cac bang hoi khong hop 18 va kiém tra so bo do tin cay cua thang do, nghién ciru tién
hanh phan tich dit liéu bang phin mém SmartPLS 4. Qua trinh phan tich khong chi ding
lai & m6 hinh do ludng bac mot ma con mé rong sang mod hinh cau trac bac hai (higher-
order constructs) nham phan anh day du ban chét da chiéu cta cac khai niém nghién ctru.
Cu thé, trong mo hinh nay, remarketing, cam xtc va nhan thirc dugc xac dinh 1a cac ciu
trac bac hai theo huéng ciu tao (formative). Trong d6, remarketing dwgc hinh thanh tir
nam cau trac bac mot gdm DRM, ERM, SERM, SMRM va VRM; Cam xtc duoc hinh
thanh tir ba thanh phén AR, DOM va PL; con Nhéan thirc duoc hinh thanh tir ba thanh
phén CE, PF va RE. Nguoc lai, IBB va FOMO dugc mo hinh héa theo hudng phan xa
(reflective), v6i cac bién quan sat phan anh truc tiép ndi ham cia timg cau tric.

Trén co s& do, qua trinh phan tich dugc thuc hién theo trinh ty phu hop voi dac
diém cta mo hinh béc hai. Truéc hét, nghién curu danh gia cac cAu tric bac mot phan xa
thong qua céc chi s6 nhu hé sb tai ngoai (outer loadings), Cronbach’s Alpha, rho A, do
tin cay tong hop (Composite Reliability), phuong sai trich trung binh (AVE) va gia tri
phan biét (Fornell-Larcker, HTMT). Sau khi céc cAu trac bac mot dat yéu cau, nghién
ctru tiép tuc danh gia cac cdu trac bac hai theo hudng cau tao bang cach xem xét outer
weights, y nghia thong ké ctia cac trong s, dong thoi kiém tra hién tugng da cong tuyén
gilta cac thanh phan ciu tao thong qua chi sb VIF. Viéc danh gia ndy nhdm xac nhan
rang cac thanh phan bac thip c6 dong gdp phu hop va khong xay ra hién tuong chong
1an nghiém trong khi cling hinh thanh nén céu tric béc cao.

Sau khi m6 hinh do luong dugc xac nhan dat yéu cau, cac cAu tric bac hai duoc
dua vao md hinh cau trac dé kiém dinh cac gia thuyét nghién ctru. O budc nay, nghién
clru xem xét mirc do tac dong ciia Remarketing dén cam xtic, nhan thirc va hanh vi mua
sam ngau himg, dong thoi kiém dinh vai tro trung gian ctia cam xuc va nhan thirc, cling
nhu vai tro diéu tiét cita FOMO trong mbi quan h¢ gitra cdm xuc, nhan thirc va hanh vi
mua sam ngau himg. Cach tiép can nay cho phép mé hinh phan anh diy du ca tac dong
tryc tiép, gian tiép va diéu tiét giita cac bién nghién ctru, qua d6 bao dam tinh chit ché
vé mat ly thuyét cling nhu dd tin cdy trong kiém dinh thuc nghiém. Cu thé, qua trinh
phan tich dugc trién khai qua céac giai doan sau:

Giai doan 1: Lap bang tan so thong ké dé mo ta miu, thong ké bién
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Giai doan nay, tip trung lam rd cic thong tin mau khao sat ty 1& ngudi khdo sat
va phan trim cua ting tiéu chi danh gia véi tong mau 1a 842 ngudi. Panh gia cac bién
nghién ctru nhu céc gia tri Min, Max, Mean, Standard deviation. Tt giai doan 2 tré di
dir liéu dugc chuyén qua phin mém SmartPLS4 dé tién hanh phan tich.

Giai doan 2: Danh gia d¢ tin cay thang do

a. Panh gia chat heong bién quan sit clia cac nhan to thong qua hé so tai
ngoai

Hé s6 tai ngoai (Outer loadings) 1a mot chi s6 dung dé danh gia muc do tac dong
manh va yéu ctia mbi quan hé gitta cac bién quan sat va bién tiém an trong mot mo hinh
nhan t6. Panh gia chat lugng ciia cac bién quan sat gitp xac dinh xem chiing ¢6 ¢ manh
dé giai thich bién tiém an hay khong. Trong cuén "A Primer On Partial Least Squares
Structural Equation Modeling" (2013) ciia Hair va cong sy dé xuat rang gia tri outer
loading dé mot bién quan sat duoc coi 1a c6 ¥ nghia 1a tir 0.7 trd 1én. Cac tc gia ciling
khuyén nghi rang cac bién quan st cé outer loading dudi 0.4 nén duoc loai bo khéi mo
hinh vi chiing khong dtt manh dé giai thich bién tiém an. Pdi véi cac gia tri outer loading
nam trong khoang tir 0.4 dén dudi 0.7 quyét dinh vé viéc loai bo hay giit lai s& phu thudc
vao nha nghién ctru va sy két hop voi cac chi s6 khac nhu d6 tin cy téng hop (composite
reliability) va tinh hoi tu (convergent validity) ctia nhan té twong Gng. Véi kich thudc
mau 13 842 nhom tac gia lwa chon ngudng trén 0.7 dé danh gia hé s6 Outer loading ciia
cac bién quan sat nham dam bao kiém dinh.

Pbi voi cac cu trac bac hai trong nghién ctru nhu remarketing, cam xtc va nhan
thitc do dwoc md hinh hoa theo huéng ciu tao (formative), viéc danh gia mé hinh do
ludong duge thyc hién chi yéu thong qua outer weight va chi sé VIF, thay vi chi dwa vao
outer loading nhur d6i véi thang do phan xa. Trong qua trinh kiém dinh, nghién ciru xem
xét mirc d6 dong gop cua timg thanh phan thong qua outer weight, kiém dinh y nghia
thong ké cta cac trong s6 bang bootstrapping va danh gia da cong tuyén giita cac thanh
phan bang VIF. Trudng hop outer weight chua c6 y nghia théng ké nhung outer loading
van dat mirc chap nhan duoc, thanh phan van co thé duoc gt lai néu c6 y nghia 1y thuyét
va phan anh noi dung quan trong cua cau tric nghién ctru.

b. Panh gia @6 tin ciy thang do bang Cronbach’s Alpha

Cronbach's alpha 1a mot phép do d6 tin cdy ndi bd nhat quan cia mot thang do

hodc bang cau hoi. Phép kiém dinh nay thé hién mirc do tuong quan chit ché giita cac
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bién quan sat trong cting mot nhan t6. N6 cho thdy bién quan sat nio trong nhom da
dong gop vao viée do ludng khai niém nhan t6 va bién nao khong. Theo Nunnally (1978)
mot thang do duge coi 1a t6t khi co do tin cdy Cronbach's Alpha tir 0.7 trd 1én. Theo
Hair va cong sy, (2011) dé xuat rang, mot thang do dam bao tinh don hudng va dat o
tin cay khi c6 Cronbach's Alpha tir 0.7 tr¢ 1€n, nhung trong mdt nghién ctru tién phong,
ngudng Cronbach's Alpha 1a 0.6 cling c6 thé chép nhan dugc (J. Hair va cong sy, 2011).
Hé sé Cronbach's Alpha cang cao, thang do cang dang tin cy.

Hé s6 Cronbach’s Alpha nay dugc phat trién boi Lee J. Cronbach (1951) nham
do luong do tin cdy ndi tai (internal consistency) cua mot thang do, phan anh muc do
nhat quén gitta cac muc trong cung mot khai niém. Gia tri cua h¢ sb nay dao dong tur 0
dén 1, trong d6 gia tri cang cao cho thay thang do cang dang tin cay. Cong thuc tinh

Cronbach’s Alpha nhu sau:

K
K . >oi1 0%
o = — —
K — 1 o2

Trong do:

a: Hé s6 Cronbach’s Alpha

K: S6 luong bién quan sat (s muc trong thang do)

02 Yi: Phuong sai cua timg bién quan sat thir i

02 X: Phuong sai cta tong diém cac bién

Nhiéu nha nghién ciru cling dé xuat rang Cronbach's Alpha tir 0.6 tré 1én c6 thé
sir dung trong trudng hop cac khai niém do luong méi hodc méi ddi voi nguoi tham gia
nghién ctu (Nunnally, 1978; Peterson, 1994; Stanley F. Slater & John C. Narver, 1996).

c. Panh gia dd tin ciy thang do bang h¢ s6 dd tin cdy tong hop (composite
reliability - CR)

Bén canh hé s6 Cronbach’s Alpha, do tin cay tong hop duoc dé xuat boi Fornell
& Larcker (1981) 1a mot thude do dang tin cdy hon dé danh gia d6 tin cay ciu tric trong
phan tich mé hinh cdu trac tuyén tinh (SEM). CR phéan anh muic do céc bién quan sat
thé hién mot cach nhat quan mdt khai niém tiém an (construct). Cong thtrc tinh chi )
CR duoc Fornell & Larcker (1981) dua ra nhu sau:

e S A
[(ZA) +3(0-27)]
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Trong do:

A: hé sb tai (factor loading) ctia cac bién quan sat 1én nhan t tiém an

S'A: 12 tong cac hé so tai chuan hoa

A2: phuong sai trich tir mdi bién quan sat

1- A2: phan sai s6 (error variance) chua giai thich dugc cta ting bién quan sat

Do tin cdy nhat quan noi bo 1a su théng nhat vé viéc do ludng cua cac chi s6 du
bao trong mot thang do. CR duoc danh gia twong ty nhu Cronbach's alpha, v&i hé s6
dao dong tur 0 dén 1. Khi hé s tién gﬁn vé 0, do tin cay cang thép, va tién gén vé 1, do
tin cdy cang cao. Trong nghién ctru kham pha, mic do chip nhan ctia Composite
reliability thuong 1a tir 0.6 dén 0.7, va muc toi vu la tir 0.7 dén 0.9 (Robert M. Thorndike,
1995). Tuy nhién, néu CR vuot qua 0.95, c6 thé c6 dau hiéu ciia viéc tring lap cac bién
quan sat. Néu Composite reliability thap hon 0.6, chi ra rang sy dong nhét va tin cay noi
bd can duge xem xét lai (Hair va cong su, 2014).

Giai doan 3: Danh gia tinh h{i tu va tinh phan biét ciia thang do

a. Panh gia tinh hgi tu

Pé danh gia tinh hoi tu nhom tac gia sir dung chi s6 phuong sai trung binh dugc
trich ra hay con dugc goi la AVE (Average Variance Extracted). AVE do luong muc do
ma mot bién tiém 4n giai thich phuong sai cta cac chi bao (hay bién quan sat) turong
mg. Theo Hock & Ringle (2010) mot thang do duoc coi 1a hoi tu néu AVE dat tir 0.5
try 1én. Gia tri 0.5 (twong dwong véi 50%) nay 4m chi rang bién tiém an me trung binh
s& giai thich it nhat 50% bién thién cua ting bién quan sat con. Trong trudng hop AVE
ctia mot thang do nho hon 0.5 c6 thé loai bo timg bién quan sat c6 outer loading thap
nhat mot cach tuan tuy dé ting AVE. Dé danh gia tinh hoi tu (convergent validity) trong
phan tich mo hinh ciu trac tuyén tinh (SEM), Fornell & Larcker (1981) d3 dua ra cong
thirc tinh AVE nhu sau:

avE = 2P
72

Trong do:

A: hé sd tai chuan hoa cia timg bién quan sat

n: s6 bién quan sat ctia nhan t (construct)

b. Panh gia tinh phan biét ciia thang do

Tinh phan biét ctia thang do c6 lién quan téi mé hinh cau triic (SEM) va cac khai
niém trong mo hinh ciu tric duoc do luong bdi cac bién tiém 4n ma céc bién tiém an lai

phai do luong thong qua cac chi bao. Néu mot hodc nhiéu chi bao cing do luong cho
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hai bién tiém an tré 1én, gia tri clia cac bién tiém an nay cang c6 xu hudéng dao dong
giong nhau. DPanh gi4 tinh phan biét thang do bang chi s6 Heterotrait-monotrait ratio
(HTMT). Theo Henseler va cong su (2015) néu chi sé6 HTMT ctia mot ciap nhan t6 16n
hon 0.9, tinh phan bi¢t cia nhan tb bi vi pham. Néu chi s6 HTMT dudéi 0.85 tinh phan
biét duge dam bao tot. Khi tinh phan biét bi vi pham thi can phai xét mdi twong quan
clia cac bién quan sat clia cac bién tiém an va tién hanh loai bién nao c6 twong quan
manh véi nhau va chay lai mé hinh. Nghién ctru thuc hién kiém dinh mé hinh 1y thuyét

duoc udc lugng ki thuat nhan mau Bootstraping véi 5.000 mau va murc y nghia 5%.

Cor
HTMT, = ———
yCor, xCor,

Trong do:

HTMTij: gia tri HTMT cua cip bién tiém an i va j

Corij: trung binh cong hé s6 twong quan tit ca cac cp bién quan sat ciia bién tiém
aniva j

Cori: trung binh cong hé sb tuong quan céc cip bién quan sat cta bién tiém an i

Corj: trung binh cong hé sb tuong quan cac cip bién quan sat ctia bién tiém an j

Bén canh d6, nghién ctru ciing sir dung tiéu chi Fornell va Larcker (1981) dé kiém
tra thém tinh phan bi¢t cua thang do. Theo ti€u chi nay, can bac hai cia phuong sai trich
trung binh (VAVE) ciia mdi bién tiém 4n phai 16n hon hé sb twong quan giita bién d6
v6i cac bién tiém an con lai trong mo hinh. Diéu nay cho thay bién tiém an giai thich tot
hon cho céac bién quan sat ciia chinh n6 so v6i mdi lién hé véi cac khai niém khac, qua
d6 khang dinh tinh doc 1ap twong ddi giita cac thang do.

Nhu vy, viéc két hop danh gia tinh phan biét thong qua HTMT va tiéu chi
Fornell & Larcker (1981) gitip ting d6 chat ché trong kiém dinh mé hinh do luong, dong
thdi bao dam cac khai niém trong nghién ctru dat dugc sy phan biét can thiét trude khi
tiép tuc phan tich mo hinh cu tric.

Giai doan 4: Panh gia mé hinh céu tric PLS-SEM

a. Panh gia hé s6 VIF

Hé s6 phuong sai phong dai (VIF) duoc sit dung dé kiém tra muc d6 twong quan
giita cac bién doc 1ap trong mot mo hinh ciu tric binh phuong nhoé nhat timg phan (PLS-
SEM). VIF do luong mtc d6 ma phuong sai ciia mot bién doc 1ap duoc giai thich boi

cac bién doc 1ap khac trong mo hinh. Cong thirc tinh chi s6 VIF nhu sau:

Trang 97



Nghién ctru khoa hoc Pai hgc Duy Tan

1
VILE = Tolerance
VIF — A
1 — RZ2

Tolerance 13 mtrc dd mét bién doc 1ap khong bi cac bién khac giai thich. Theo
Hair va cong su (2018) cac ngudng gia tri VIF trong danh gia hién tuong cong tuyén
nhu sau: VIF > 5: kha nang rat cao dang tdn tai cong tuyén, mo hinh bi anh hudng
nghiém trong. < VIF < 5: mé hinh ¢ thé dang c6 cong tuyén. VIF < 3: md hinh khong
gap hién tuong cong tuyén va dam bao cho cac kiém dinh vé sau (J. Hair va cdng su,
2018).

b. Panh gia mirc y nghia thong ké (P value) va hé sé6 dwong din (Path
coefficients)

Pé danh gia mirc ¥ nghia théng ké ctia mot quan hé co thé dua vao sai s6 chuan
dugc tinh thong qua phwong phap Bootstrapping trén SmartPLS 4. Sai sé chuan
Bootstrapping cho phép tinh toan gia tri kiém dinh t va gia tri P-value cho tat ca cac hé
sd duong dan trong mo hinh cau tric. Ngudng ¥ nghia phd bién thuong duoc sir dung
14 5% (0.05). Néu két qua ctia hé s6 duong dan cho thiy gia tri P-value nhé hon 0.05,
tac dong do duoc coi la c6 y nghia théng ké. Nguoc lai, néu gia tri P-value 16n hon 0.05,
tac dong d6 khong duoc coi 1 co ¥ nghia thong ké. Khi quan hé tac dong khong c6 ¥
nghia thong ké, chung ta van giit lai quan hé d6 trong mo hinh va két luan rang khong
c6 ¥ nghia thong ké. Hé s6 dudng hé sb tac dong (O) mang dau duong cho thay tac dong
thuan chiéu (+) va mang ddu 4m cho thay tac dong nghich chiéu (-) (J. Hair va cong su,
2011; J. F. Hair va cong su, 2017; Henseler va cong sy, 2015). Hinh sau ddy minh hoa
mirc ¥ nghia théng ké cua gié tri P-value.

H, = p % 0.5146

2 — 0.005

I
I
I
I
I
I
:
zg =-1.645 ( zs =1.645

Reje(:t H() = O = RQ]G‘(t H()

Z = 1.542
Nguon: Saylordotorg.github.io

S VA
|
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c. Panh gia hé s6 R2 va R2 hiéu chinh

Hé s6 R? (R-square) dugc sir dung dé do ludng mirc do giai thich cia mo hinh,
thé hién ty 1& phan trim bién thién cta bién phu thudc dugc giai thich béi cac bién doc
lap. Hé s6 R2 diéu chinh (Adjusted R?) 1a bién thé cta R2, ¢6 tinh dén sd luong bién doc
1ap va kich thuéc mau trong mo hinh PLS-SEM. Vé co ban, R? = SSR/SST = 1 —
SSE/SST, véi SST 1a tong binh phuong tong, SSR 13 phan dugc giai thich va SSE 1a
phan du thira. R? do luong mirc 6 phu hop (goodness of fit) ctia mé hinh, tuy nhién
Adjusted R? thuong nho hon R? vi ¢6 su diéu chinh cho s bién.

Cong thirc R? higu chinh duoc dé xuat boi cac nha théng ké trong thé ky 20 nham
khic phuc nhugc diém cua chi s6 R2, von ludn ting khi thém bién vao mé hinh hdi quy
ké ca khi bién d6 khong thuc su hiru ich. Mic di khéng ¢6 mot ca nhan cy thé duge ghi
nhan 13 "ngudi phat minh", cong thirc nay di duoc pho bién trong gidi thong ké tir nhiing
nam 1960-1970, dic biét qua cac tai liéu giang day va sach théng ké nhu ctia Draper &
Smith (1966). Adjusted R? trg thanh mot chi s6 tiéu chuan trong phén tich hdi quy nham
gitp danh gia muc d phu hop thuc sy cia mé hinh. Cong thirc tinh R? hi¢u chinh da

duoc dé xuat nhu sau:

Adjusted R* =1 — <(1 —R)n— 1))
n—k—1

Trong do:

R? : mirc d6 bién thién cua bién phu thudc dugc giai thich boi cac bién doc lap

n : s6 lugng mau trong mo hinh

k: S6 lugng bién doc 1ap trong mo hinh.

Theo Hair va cong su (2012) trong cudn A Primer on Partial Least Squares
Structural Equation Modeling (PLS-SEM), viéc dua ra mét tiéu chudn cb dinh dé danh
gid gia tri R? 1a khong phu hgp, boi nd con phu thudc vao do phirc tap ciia moé hinh va dac
thu cta timg linh vye nghién ctru. Cling tai trang 167 cua tai liéu nay, cac tic gia nhan
manh rang khong thé xac dinh mot ngudng ctg nhic cho R? 1a “dat” hay “khong dat”.
Tuy nhién, trong thyc tién, mot s muac tham chiéu trong d6i thuong duogc str dung: gia
tri R> tir 0.75 tr& 1én duoe xem 1a rat tét, tir 0.50 dén dudi 0.75 1a tét, tir 0.25 dén dusi
0.50 1a trung binh, va dudi 0.25 13 yéu. Do d6, du khong c6 tiéu chuan tuyét ddi, nhung
R? tir 0.50 trd Ién thuong dugc xem la mure chép nhén duoc trong nhiéu nghién ctru, dac

biét 1a trong cac linh vuc khoa hoc xa hdi.
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d. Panh gia hé so £2, Q2
Hé s6 2 (f - square) 1a hé s6 danh gia hiéu qua tac dong cua ting bién doc lap
1én bién phu thudc, xem sy tac dong d6 1a manh, trung binh, yéu hay khong c6 tac dong.
Cong thuc tinh 2 dugc Cohen (1988) dua ra nhu sau:
L L
1 — R?

Bén canh cong thirc trén thi Cohen (1988) ciing da dé xuat cac mirc kiém dinh

chi s6 2 dé danh gia tim quan trong ctia cac bién doc 1ap nhu sau:

» fSquare < 0.02: mirc tdc dong la cuc ky nho hodc khong co tac dong.

» 0.02 < f Square < 0.15: muc tac dong nhd.

* 0.15 <f Square < 0.35: muc tac dong trung binh.

 fSquare > 0.35: muc tac dong 16n.

Trong mé hinh PLS-SEM, tirng mé hinh thanh phan s& c6 mot gia tri R2 dai dién
cho muc do giai thich cua cac bién doc 1ap 1én bién phu thudc. Pé do luong dugc kha
ning dy bao cia mo hinh, Stone (1974) va Seymour Geisser (1974) da dé xuat ra chi s6
Q2 (Q?predict) day 1a hé sd danh gia ning luc du bao ngoai miu (out-of sample
predictive power). Q2 duoc 1a mot chi s quan trong nham danh gia kha nang du doan
ngoai miu cia mo hinh PLS-SEM (Tenenhaus, 2008). Néu tit ca cic mo hinh thanh
phan déu c6 Q2 > 0, m6 hinh cau tric tong thé ciia nghién ciru ciing dat chat lugng tong
thé. Cong thirc tinh Q2 nhu sau:

Z ( Yactual — ypredicl ) 2
Z ( Yactual — Ymean )2

Q*=1-

Trong do:

Y actual’ g4 tri thyc té ctia bién phu thudc

Y predict: €14 tri duge mo hinh du doan

Y mean: gi4 tri trung binh ctia bién phu thudc

Theo Hair va cong su (J. Hair va cong su, 2018) dua ra cac mirc do cua Q2 tuong
ung v6i kha ndng du bdo cia mo hinh nhu sau: tr 0 < Q2 < 0.25: mirc d¢ chinh x4c du
bao thép, tr 0.25 <Q2 <0.5: mtrc d¢ chinh xac du bdo trung binh, va Q2 > 0.5: muc do

chinh xac du bao cao.
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Giai doan 5: Phan tich tim quan trong — hiéu suat (IPMA)

Phén tich tAim quan trong — hiéu suat (IPMA) dugc st dung dé mé rong két qua PLS-
SEM truyén théng. Cong cu nay khong chi do ludng tim quan trong (importance) cua
cac bién dén bién phu thudc thong qua hé sd dudng din, ma con xem xét hiéu suat
(performance) ctia timg bién théng qua diém trung binh thanh phan ciia bién tiém an
trén thang 100 diém. Muc dich cia IPMA 1a gitip xac dinh dau 1a yéu t6 can wu tién cai
thién trong thuc té quan tri. Theo Ringle va cdng sy (2015) mirc d¢ importance duogc
tinh dua trén hé sb duong dan chuan hoéa, con performance dya trén gia tri trung binh
ctia diém s6 thanh phan (latent variable scores) theo thang diém chuan hoa tir 0 dén 100.
Céc bién nim & ving c6 mirc do anh hudng cao va hiéu suat thap 13 nhitng muc tiéu wu
tién dé cai thién trong thyc tién quan 1y. Khi két hop hai yéu té nay giup xac dinh cac
yéu td quan trong nhung hiéu suat con thap, tir 46 dua ra nhitng khuyén nghi cai thién
chinh sach, chién lugc hodc hanh vi thuc tién.

Trong phan tich IPMA trén nén tang SmartPLS, tim quan trong (importance) ciia
mot bién duoc do bang téng anh hudng (total effect) ma bién do6 tac dong dén bién phu
thudc trong mo hinh, bao gdm ca anh huéng tryc tiép va gian tiép thong qua cac bién
trung gian. Chi s6 nay phan anh mirc d6 dong gdp cua bién doc 1ap vao viée giai thich
su bién thién cua bién phu thudc, do d6 cho biét yéu td nao co vai tro quyét dinh trong

viéc nang cao két qua dau ra cua mo6 hinh va dugc tinh bang cong thire nhu sau:

Importancey, = Téng anh hudng . .y

Trong do:

X;. bién dyu doan

Y: bién muc tiéu

Tong anh huong = tong cac hé sé duong dan tir X; dén Y (bao gom ca truc tiép va
gian tiép)

Hiéu suit (performance) 1a gia tri trung binh cua diém sb bién tiém an, duoc chuin
hoéa trén thang diém tir 0 dén 100, phan anh muc d¢ dat duoc hién tai ctia bién d6 trong
tap dir liéu. Khi phan tich dong thoi ca tim quan trong va hiéu suat, IPMA cho phép
nhan dién cac bién c6 anh huong 16n nhung hi¢u suét con thép va tir d6 xac dinh nhiing
yéu t6 uu tién can cai thién dé toi da hoa hiéu qua hoat dong cua hé théng danh gia.

Cong thirc tinh hiéu suat nhu sau:
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X; — min(X)

— — x 100
max(X) — min(X)

Performancey, =

Trong do:
Xi: gié tri trung binh diém sé cua bién X;
Sau khi bang xuat hién 1a mot biéu dd IPMA tuong tng véi cac thong tin trong bicu
d6 biéu dién dugc giai thich nhu sau:
- Tryc hoanh (X): TAm quan trong (Tong anh hudng)
- Truc tung (Y): Hiéu suat (Piém sb d3 chuin hoa)

Céc bién s& duoc biéu dién trén ban d6 dua trén hai yéu t6 nay.

- Bién co tim quan trong cao va hi¢u suét thép 1a d6i tuong can wu tién cai thién.
- Bién c6 hiéu suit cao nhung tam quan trong thép nén duoc duy tri 6n dinh, chua
can can thiép.

Céc quyét dinh chién lugc can tip trung vao viéc nang cao hiéu suét cua cac bién co
anh huong 16n nhat dén bién phu thudc, nham tdi wu hoa két qua toan mé hinh. IPMA
c6 gia tri cao trong cac nghién ctru dinh hudng ing dung, dac biét 1a nghién ctru hién tai
tap trung vao linh vyc hanh vi tiéu dung (Hair Jr va cOng su, 2021; Jr. va cong su, 2017).
3.2. Xay dung thang do nghién ciru

Muc tiéu ctia nghién ciru 1 kiém dinh mtc d6 anh huéng tir remarketing dén
hanh vi mua sam ngiu hing, sir dung thang do Likert 7 mtrc d6 véi cac mirc d6 nhu: (1)
Hoan toan khong dong ¥, (2) Khong dong vy, (3) Hoi khong dong v, (4) Trung lap, (5)
Hoi dong v, (6) Pong ¥, (7) Hoan toan dong y.

Viéc st dung thang Likert 7 mirc cho phép phan anh tot hon mirc d6 khac biét
trong thai d6 va cam nhan cua ngudi tra 101, dong thoi phi hop véi cac nghién ctru trude
trong linh vuc hanh vi tiéu dung va PLS-SEM. Bén canh viéc khdo sat cac yéu tb chinh,
nghién ctru cling tién hanh thu thap cac bién nhan khau hoc nhu gidi tinh, do tudi, thu
nhdp va thoi gian sy dung mang xa hoi va sb lugng mua hang truc tuyén/théng nham
phan tich sdu hon cac tac dong khac biét trong nhom ddi twong nghién ciru. Qua d6 gitp
lam 18 mbi quan hé giita cach thirc remarketing s6 dinh hinh hanh vi mua sim ngiu
htng cta ngudi tiéu dung tré tai thanh phd Pa Nang: goc nhin cam xuc - nhan thirc trong

ky nguyén so.
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STT Thang do thanh phin S6 bién quan sat | Mai hoéa bién
1 | Email Remarketing 5 ERM
2 | Display Remarketing 3 DRM
3 | Social Media Remarketing 5 SMRM
4 | Search Engine Remarketing 3 SERM
5 | Video Remarketing 2 VRM
6 | Su dé chiu trong nhan thirc 4 CE
7 | Su giam 1n6 luc nhan thirc 4 RE
8 | B9 troi chay trong xir ly thong tin 4 PF
9 | Sy hai long 4 PL
10 | Sy hung phan 4 AR
11 | C4m nhén kiém sodt 3 DOM
12 | Hanh vi mua sim ngau hing 4 IBB
13 | Noi s¢ bi bo 1& 7 FOMO

Bing 3.2. Gidi thiéu tong qudt thang do chinh thirc nghién civu

Két qua nghién ctru dinh tinh khong lam thay d6i mé hinh da duoc dé xuat trong
chuong 2, cac tir ngit chua rd nghia dugc hiéu chinh lai cho pht hop hon ddi véi ddi
tuong nghién ciru 1a gidi tré sinh song va lam viéc tai TP Pa Nang.

3.2.1. Thang do Email Remarketing (ERM)

Thang do Email Remarketing (ERM) dugc xdy dung nham dinh luong mirc do
phan hoéi va nhan thirc ctia nguoi diung ddi véi cac hoat dong remarketing thong qua
email. Trong bdi canh c4 nhan hoa ndi dung ngay cang phat trién, email remarketing
khong chi dong vai tro cung cap thong tin ma con anh hudng dén hanh vi nhan thirc va
ra quyét dinh ciia nguoi tiéu ding.

Theo Saritas (2019), email remarketing c6 thé thiic ddy sy chii ¥ va twong tac ciia
ngudi dung thong qua viée cung cap cac thong tin phi hop véi nhu cau trude d6 (Saritas,
2019). Tuy nhién, khi nguoi dung lién tuc tiép nhan cac ndi dung ldp lai hodc khong

thuc su can thiét, ho co xu huéng hinh thanh hanh vi phan xa, dan dén viéc nhéip vao
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lién két ma khong c6 sy can nhic k¥ ludng. Pidu nay gop phan gia ting qua tai thong
tin va lam suy giam kha nang danh gia c6 chon loc.

Ngoai ra, Sahni va cong su (2018) chi ra rang ndi dung email mang tinh ca nhan
hoa nhung thiéu gia tri théng tin co thé tao ra su chl ¥ ngin han nhung khong thiic dy
xur 1y thong tin sau, tir d6 1am gia tang xu huéng ra quyét dinh dua trén cam xuc thay vi
phan tich logic (Sahni va cong su, 2018).

Dua trén co so 1y thuyét trén, thang do ERM duoc phat trién v6i 05 bién quan sat
dé phan tich thai d6 cua ngudi tham gia ddi vai cac khia canh khac nhau, bao gdm: nhan
thitc do quang cdo tao ra (ERM1), thoi quen nhap vao quang cio (ERM2), thoi quen
nhap co chu dich (ERM3), mirc do phu hop cta thong diép quang cao (ERM4), va mirc
d6 hiru ich mot phan cua quang céo remarketing (ERMS).

Bdng 3.3. Thang do Email remarketing

Email remarketing (ERM) Nguon

T6i thuong mé va doc ngay email quang cao tiép
ERM1| =, .
thi lai dé cap nhat thong tin.

T6i van nhdp vao cac lién két trong email
ERM2 . . .
remarketing du khong thuc sy can san pham do.

ERM3 T6i chi st dung cac wu dai khi thuc su can san | Saritas (2019), Sahni va
pham do. cong su (2018)

Email remarketing mang lai thong tin httu ich va
ERM4 o
phu hop vdi toi.

Email remarketing kha hitu ich nhung van can
ERMS5 o
duoc cai thién thém.

3.2.2. Thang do Display remarketing (DRM)

Thang do Display remarketing duoc xay dung nham do luong nhan thirc cia
ngudi dung ddi voi cac quang céo hién thi lién quan dén nhitng san pham ma ho di timg
tiép can trudc d6. Hinh thirc nay tan dung kha ning ghi nhé va nhan dién hinh 4nh nham
tang cuong sy chu y va tac dong dén hanh vi tiéu dung.

Theo Voss va cong su (2003), cac yéu td mang tinh cam xtc va chiic ning trong

quang cao dong vai tro quan trong trong viéc hinh thanh thai d cua nguoi ti€u dung (Voss
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va cong su, 2003). Cac quang céo hién thi lai nhitng san pham da xem trudc d6 cé thé tao
cam giac quen thudc, tir d6 gia ting murc d thu hut va nhan thirc vé tinh can thiét cta san
pham.

Tuy nhién, viéc lap lai lién tuc cac ndi dung quang céo co thé dan dén hién tuong
bdo hoa thong tin, khién ngudi dung xir 1y thong tin theo hudng tu dong thay vi phan
tich. Khi sy chu y dugc kich hoat chu yéu bai yéu t5 hinh anh va sy quen thudc, nguoi
ding c6 xu huéng dua ra danh gia nhanh chong ma thiéu di su can nhic sau, tir d6 thiic
day hanh vi mua sim ngiu himg cta ngudi tiéu ding

Duya trén nén tang 1y thuyét nay, thang do DRM gom 03 bién quan sat, tap trung
vao mirc d6 thu hat (DRM1), tinh can thiét (DRM2) va tinh thuc tién (DRM3) cia quang
c4o hién thi lai, qua d6 phan anh cach ngudi dung tiép nhan va danh gia loai hinh quang
c40 nay.

Bdng 3.4. Thang do Display remarketing (DRM)

Display remarketing (DRM) Nguon

DRMI Céc quang c4o vé san pham ma toi da timg xem trong danh

muc nay rat thu hut su cha y. Voss va cong

Céc quang c4o vé san pham ma toi da timg xem trong danh su (2003)
DRM?2 .
muc nay la can thiét doi vdi toi.

DRM3 Céc quang c4o vé san pham ma toi da timg xem trong danh
muc ndy mang tinh hitu ich, thiét thyc.

3.2.3. Thang do Social Media Remarketing (SMRM)

Thang do Social Media Remarketing (SMRM) duogc xdy dung nham danh gia
phan tng ctia nguoi dung ddi véi cac quang cdo remarketing trén nén tang mang xa hoi.
Theo Yildirir (2021), quang cao remarketing trén mang xa hdi thuong dugc ca nhan hoa
dya trén hanh vi trude d6, tir d6 lam giam cam giac bi 1am phién va taing muc do tin
tuong ctia nguoi dung (Yildirir, 2021). Khi ndi dung quang cao phit hop véi nhu ciu va
s& thich, ngudi ding c6 xu hudng chip nhan va tuong tac nhiéu hon.

Tuy nhién, viéc Idp lai cac san phrflm dd xem co thé lam md ranh gidi gitta nhu
cau thyc va kich thich tir méi truong sb. Khi nguoi dung lién tuc tiép xtc voi cting mot
ndi dung trong bdi canh x3 hoi hoa, ho d& bi anh huong boi cam x1c tie thoi va tin hi¢u

x3 hoi, tir 46 dua ra quyét dinh mua hang ma khong trai qua qua trinh danh gia toan dién.
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Thang do SMRM goém 05 bién quan sat, tdp trung vao mirc do chdp nhan
remarketing (SMRM1), d0 tin cay cua thong di¢p quang cdo (SMRM2), tinh 1ap lai cua
quang c4o trén mang xa hoi (SMRM3), kha ning clia quang céo trong viéc thuc diy mua
hang (SMRM4), va tac dong tich cuc clia quang cio dén hinh anh thuong hiéu (SMRMS).
Bdng 3.5. Thang do Social Media Remarketing (SMRM)

Social Media Remarketing (SMRM) Ngudn

T6i khong cam thay bi 1am phién boi cac quang cao tiép thi
SMRM1 | s .
lai trén mang xa hoi.

SMRM?2 | Téi tin twdng cac quang cao tiép thi lai trén mang xa hdi.

To61 khong thay kho chiu khi mgt san pham t6i da xem duogc
SMRM3 | . Yildinir
hién thi lai duéi dang quang céo.

(2021)

T6i di timg mua san pham do bi anh huéng bdi quang céo
SMRM4 .
trén mang xa hoi.

Sau khi xem quang céo trén mang xa hdi, mic do tin tudng
SMRM5 L L X
cua to1 doi véi thuong hidu tang 1én.

3.2.4. Thang do Search engine remarketing(SERM)

Thang do Search engine remarketing (SERM) duoc xdy dung nhim do luong
mitc d6 phan hdi ctia nguoi dung ddi voi cac quang céo remarketing xuét hién trén cong
cu tim kiém. DAy 14 hinh thirc quang c4o gin lién v6i hanh vi tim kiém thong tin, do d6
c6 murc do lién quan cao dén nhu cau thuc té cia nguoi dung.

Theo Demir (2016), quang cdo trén cong cu tim kiém déng vai trd nhu mot co
ché nhic nhé, giup nguoi dung quay lai v6i nhitng san phdm ma ho di ting quan tim
(Aydin Demir, 2016). Khi quang cao xuat hién dung thoi diém va dang ngir canh, nd co
thé thiic ddy hanh vi tim kiém thong tin sau hon.

Tuy nhién, Ghose va Yang (2009) cho rang viéc t6i uu hoa quang cao dua trén
hanh vi tim kiém c6 thé dan dén su lap lai thong tin, khién ngudi dung hinh thanh xu
huéng Iya chon dya trén sy quen thudc thay vi danh gia da chiéu (Ghose & Yang, 2009).

Duya trén co sO ndy, thang do SERM gom 03 bién quan sat, tip trung vao viéc

nhic nhd (SERM1), cung cap thong tin (SERM2), va dinh huéng nhu cau (SERM3) anh
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hudéng dén hanh vi mua hang cua nhitng ngudi tham gia da quen thudc v6i san pham
hoac dich vu.

Bdng 3.6. Thang do Search engine remarketing (SERM)

Search engine remarketing (SERM) Ngudn

Quang c4o tiép thi lai trén cong cu tim kiém giup
SERM1 . . .
nhac t6i nh¢ ve san pham/dich vu.

T6i nhip vao quang cdo tiép thi lai trén cong cy | Aydin Demir (2016),

SERM?2 L, . .
tim kiém dé tim thém thong tin vé san pham. Ghose & Yang (2009)

T6i chi nhap vao quang cdo tiép thi lai khi toi thuc
SERM3 . ,
su can san pham do.

3.2.5. Thang do Video remarketing (VRM)

Thang do Video remarketing (VRM) duoc xay dung nham danh gia tic dong cia
cac quang cao video hién thi lai d6i v6i nhiing san pham ma nguoi dung di timg quan
tam. Trong moi trudong truyén thong da phuong ti€n, video dugc xem la dinh dang c6
kha nang truyén tai thong tin va kich thich cam xic manh mé.

Theo Voss va cong su (2003), ndi dung quang céo co thé tac dong dong thoi dén
ca khia canh nhan thic va cam xtc cia ngudi ti€u dung (Voss va cong su, 2003). Dac
biét, khi quang cdo duoc trinh bay dudi dang video, n6 khong chi cung cép thong tin ma
con tao ra trai nghi¢m tryc quan, tur do gia tdng kha nang ghi nhd.

Bén canh d6, Goodrich va cong sy (2015) chi ra rang cac yéu to nhu tinh thong tin
va mirc d6 hap din cua video c6 thé anh hudng truc tiép dén thai do va y dinh mua cua
ngudi xem (Goodrich va cong sy, 2015). Tuy nhién, khi ngudi ding tiép xuc thudng
xuyén voi quang cdo video trong qua trinh gidi tri, ho c6 thé hinh thanh phan tmg cam xuc
tire thoi, dan dén viée ra quyét dinh ma khong trai qua qué trinh danh gia 1y tri day du.

Thang do VRM gdm 02 bién quan sat dya trén thong tin (VRM1) va dya trén
cam hing (VRM2), qua d6 phan anh tac dong kép gitra nhan thirc va cdm xuc trong moi

truong video remarketing
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Bdng 3.7. Thang do Video remarketing (VRM)
Video remarketing (VRM) Ngudn

Céac quang céo video cung cap cho toi thong

VRML| Voss va cong su (2003),
tin vé nhiing san pham ma t6i da tirng xem.
Goodrich va cong sy (2015)

Quang cao xuat hi¢n khi xem video khién t6i
VRM2 , ] . o
muon mua san pham ma t6i da timng xem.

3.2.6. Thang do Cim nhdn kiém sodt (DOM)

Thang do cam nhan kiém soat (Dominance — DOM) dugc xdy dung nhim do
ludng mirc d6 ma nguoi tiéu dung cam thidy minh 1am chu, kiém soat dugc trai nghiém
khi tiép xtic v&i cac quang cdo tiép thi lai trong moi truong tryc tuyén. Trong mo hinh
PAD cua Mehrabian va Russell (1974), cam nhéan kiém soat phan anh muc do ca nhan
cam thay c6 quyén kiém soat tinh hudng, chii dong trong hanh vi va khong bi méi truong
chi phdi qua mic (Mehrabian & Russell, 1974). Trong bdi canh nghién ctru ndy, cam
nhan kiém soat gitip phan anh liéu ngudi tiéu dung c¢6 cam thiy thoai mai va chi dong
khi tiép nhan quang céo tiép thi lai hay khong, tir 46 gop phan giai thich vai tro cia phan
mg cam xuc trong hanh vi mua sam ngiu hing.

Ngoai ra, trong cac nghién ciru vé moi truong mua sim va hanh vi ngudi tiéu
dung, cam nhan kiém soat thuong dugc xem 1a mdt thanh phén cam xtc thé hién muc
d6 1am chu tinh hudng khi ca nhan twong tic voi méi trudng xung quanh. Khi nguoi tiéu
ding cam thiy ho c6 thé ty quyét dinh, tu diéu huéng va khong bi ap luc bdi céc tac
dong bén ngoai, muc do cam nhan kiém soat s& cao hon. Trén co s& do, thang do Cam
nhan kiém soat (DOM) duoc phat trién voi 3 bién quan sat dé phan anh trang thai cam

xuc ndy khi nguoi ti€u dung ti€p xtc véi quang cdo tiep thi lai.
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Bing 3.8. Thang do Cim nhan kiém sodt
Cam nhén kiém soat (DOM) Ngudn

T6i cam thdy minh hoan toan chu dong khi xem cac
DOM1 S
quang cao ti€p thi lai.

DOM2 T6i cam thidy minh cé thé kiém soat cach ban than Mehrabian&
phan tng vdi cac quang céo tiép thi lai. Russell (1974)

Khi xem quang céo tiép thi lai, t6i van cam théy minh
DOM3 ' . . ,
la nguoi quyéet dinh hanh vi mua sam cua minh.

3.2.7. Thang do Sw hai long (PL)

Trong nghién ctru tdm ly va hanh vi nguoi tiéu dung, su hai long (pleasure) dugc
xem la trang thai cam xuc tich cyc phan anh mirc d6 ma ca nhan cam thay hai 10ng, thoai
mai va dé chiu khi twong tac vi moi truong, tir d6 phén tich vai tro cia yéu td cam xac
trong viéc hinh thanh hanh vi mua sim ngiu htng trong mdi trudng tryc tuyén. Theo
Albert Mehrabian va James A. Russell (1974), sy hai long 1a mot thanh phan quan trong
trong mo6 hinh PAD (Pleasure—Arousal-Dominance), dai di¢n cho murc d§ cam xtc tich
cuc clia ca nhan trong mot tinh hudng cy thé (Mehrabian & Russell, 1974).

Trong bdi canh mua sam truc tuyén, cic yéu td ciia méi trudng cd thé anh hudng
tryc tiép dén trang thai cam xtic cia ngudi tiéu dung. Nghién ciru cia Sevgin A. Eroglu,
Karen A. Machleit va Linda M. Davis (2001; 2003) cho thidy méi truong mua sam truc
tuyén co thé kich thich phan mg cam xuc tich cuc ciia nguoi tiéu ding, trong dé sy hai
1ong déng vai trd quan trong trong viéc hinh thanh phan tmg hanh vi mua sam (Eroglu
va cong su, 2001b, 2003).

Dua trén cac nghién cuu trén, thang do su hai long (PL) dugc st dung nham do
luong mirc d§ cam xuc tich cuc ma nguoi tiéu dung trai nghiém trong qué trinh mua

sam tryc tuyén, bao gom cac cam xuc nhu hai long va de€ chiu.
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Bdng 3.9. Thang do Su hai long (PL)
Sw hai long (PL) Ngudn

. Khi nhin thdy cic quang céo tiép thi lai, toi cam thay
PL
vui vé.

Khi nhan duoc cic quang céo tiép thi lai phi hop vei | Mehrabian & Russell

PL2 (1974); Eroglu va cong

su (2003) va Shu-Hao

nhu cau cua minh, t6i cam thay hai long.

PL3 Khi cac quang cdo ti€p thi lai goi y dung san pham Chang cing cong su

toi quan tam, toi cim thay thoa man. (2014)

Khi tiép xtic vdi cac quang cao tiep thi lai, t61 cam
PL4| ,
thay c6 ky vong tich cuc vao vi¢c mua sam.

3.2.8. Thang do Sw hung phin (AR)

Trong nghién ciru hanh vi ngudi tiéu dung, sy hung phan (Arousal) duoc hiéu la
muc d0 ma ca nhan cam théy hirng thu, s61 dong hoac duoc kich hoat vé mat tim 1y khi
tiép xic véi mot moi truong hodc kich thich cu thé, tir 46 phan tich vai tro ciia yéu tb
cam xtic trong viéc hinh thanh hanh vi mua sam ngau himg trong méi trudng tryc tuyén.
Theo Albert Mehrabian va James A. Russell (1974), su httng thi phan anh trang thai
hoat hoa cua hé théng cam x(c, thé hién mac do ma c4 nhan chuyén tur trang thai binh
thudng sang trang thai hung phan hodc chii ¥ cao hon (Mehrabian & Russell, 1974). Do
d6, khai niém nay khong chi lién quan dén cam xuc tich cuc ma con phan anh cuong do
phan tng tam ly cta ca nhan trudc cac kich thich tir moéi truong.

Trong méi trudng mua sam truc tuyén, cac yéu to nhu hinh anh san pham nbi bat,
thong tin cap nhat lién tuc hodc cac chuong trinh khuyén mai c6 thé 1am gia tang murc
d6 cha ¥ va kich thich ctia nguoi tiéu dung trong qua trinh mua sim. Nghién ciru cta
Sevgin A. Eroglu va cong sur (2003) cho thdy méi truong mua sam truc tuyén co thé tao
ra cac phan ung cam xtc mang tinh kich hoat, tir 6 lam tdng mtrc 46 tham gia va phan
ung cua khach hang ddi voi hoat dong mua sam (Eroglu va cong sy, 2003). Khi muc do
kich thich cam xuc tang 1&€n, ngudi ti€u dung thudong cé xu hudng phan tng nhanh hon
v6i cac thong tin hodc tin hi¢u tir méi truong mua sam.

Duya trén co so d6, thang do su hung phin (AR) dugc sir dung nham danh gia

mirc d6 ma ngudi tidu dung cam thay bi kich thich hodc duoc khoi ddy vé mat tim 1y
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trong qué trinh mua sam tryc tuyén. Thang do nay tap trung vao trang thai niang dong
va muc do chi y cua nguoi tiéu dung, qua do giup gidi thich sy khac biét trong phan
mg hanh vi giita cac ca nhan trong moi truong mua sam.

Bing 3.10. Thang do Sw hung phén (AR)
Sw hung phin (AR) Ngudn

Khi ti€p xtc véi cac quang cdo ti€p thi lai, toi cam

AR1 | | )
thay phan khich.

Khi nhin thiy cc quang cdo tiép thi lai san pham phu Mehrabian & Russell

ARz (1974); Eroglu va cong

su (2003) va Shu-Hao

hop v6i minh, t6i cam thay tran day ning luong.

AR Khi cac quang céo tiep thi lai goi y dung san pham Chang ciing cong su

t6i quan tam, t6i cam thiy himg thu. (2014)

AR4 Khi thay lai cac san pham d3 xem trudc d6 qua quang
c4o tiép thi lai, t6i cam thay hung phén.

3.2.9. Thang do Sw dé chiu trong nhén thirc (CE)

Thang do Sy dé chiu trong nhan thtrc (CE) dugc xdy dung nham danh gia murc
d6 nguoi dung cam nhén sy dé dang vé mit nhan thtc khi tiép nhan va xir 1y thong tin
tir cac quang cdo tiép thi lai.

Theo Davis (1989), nhan thire vé tinh dé& sur dung la yéu t6 cbt 161 anh huong dén
viéc chap nhan va tuong tac véi hé thong thong tin (Davis, 1989). Khi 4p dung vao bdi
canh remarketing, cic quang céo dugc c4 nhan hoa va t6i vu hoa ndi dung co thé lam
giam dg phuec tap trong qua trinh xur 1y thong tin, tr d6 giup nguoi dung nhanh chong
hiéu va tiép can ndi dung ma khong can nhiéu nd lyc nhan thic.

Tuy nhién, khi thong tin dugc trinh bay qua dé hiéu va thuan tién, nguoi dung c6
xu hudng dua vao cam nhan dé dang nhu mét tin hiéu thay thé cho viéc danh gia noi
dung mot cach sau sic. Dya trén co s& 1y thuyét ndy, thang do CE gdm 04 bién quan sat,
tap trung vao mic do dé hiéu, kha ning tiép nhan thong tin nhanh chéng va muc d hd

trg ra quyét dinh cia quang céo tiép thi lai.
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Bing 3.11. Thang do sw dé chiu trong nhén thirc (CE)

Sw dé chiu trong nhén thirc (CE) Ngudn

CE1 | Cac quang cdo tiép thi lai gitip t6i dé dang hiéu san pham

CEo T6i nhanh chong nam bat duoc nhitng thong tin chinh trong quang
céo tiép thi lai.
Davis

Tbi thiy viée tiép can thong tin théng qua quang céo tiép thi lai la
ce3 | y p g g qua quang p (1989)
de dang.

CE4 Cac quang cao tiép thi lai giup toi dua ra quyét dinh mua hang
mot cach dé dang.

3.2.10. Thang do Gidm né lwc nhén thirc (RE)

Thang do giam nd lyc nhéan thire (RE) dugc xay dyng nham do luong mirc 46 ma
cac quang cdo tiép thi lai gitip ngudi ding giam bét nd lyc nhan thire trong qua trinh tim
kiém, so sanh va ra quyét dinh. Trong méi truong thong tin phire tap, viéc giam tai nhan
thirc dong vai tro quan trong trong viéc dinh hinh hanh vi xur 1y thong tin cua cé nhan.

Theo Sweller (1988), 1y thuyét tai nhan thirc cho rang khi khéi lugng thong tin
vuot qua kha nang xir 1y, c4 nhin s& tim cach t6i uvu hoa bang cach giam thiéu nd luc
nhan thtc, cic quang cao duoc ca nhan hoa ¢ thé cung cip thong tin da dugc loc sin,
gitlp nguoi dung tiét kiém thoi gian va cong sic trong viée tim kiém va danh gia lya
chon (Sweller, 1988). Tuy nhién, viéc phu thudc vao cac ngudn thong tin gitip giam nd
luc nhan thirc ¢6 thé khién nguoi dung kho trong viée suy nghi sau hon, khi quyét dinh
duoc dua ra dya trén sy thuén tién thay vi can nhéc ky ludng c4 nhan c6 xu hudng tiép
nhén va xu ly thong tin theo cach don gian hon.

Thang do RE gom 04 bién quan sat tap trung vao kha nang tiét kiém thoi gian,
giam cong sirc tim kiém, giam bét cong strc khi so sanh céc lya chon va mirc d6 don

gian héa qua trinh ra quyét dinh nho quang céo tiép thi lai.
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Bing 3.12. Thang do gidm né luc nhén thirc (RE)

Giam nd luc nhan thirc (RE) Ngudn
Céc quang cdo tiép thi lai giup toi tiét kiém thoi gian khi tim kiém
REL thong tin.
Nho ¢6 quang céo tiép thi lai, toi khong can suy nghi quéa nhiéu
RE2 trudc khi mua hang. Sweller
Céc quang céo tiép thi lai giup toi giam bot cong strc khi so sanh (1988)
RES cac lya chon.
Céc quang cao tiép thi lai khién viéc ra quyét dinh mua hang tré
REA nén nhe nhang vé mit tinh than.

3.2.11. Thang do D¢ troi chdy trong xuw ly thong tin (PF)

Thang do D9 trdi chay trong xir Iy théng tin (PF) duoc xdy dung nham danh gia
mirc do troi chay trong qua trinh xir Iy thong tin ctia ngudi dung khi tiép xic voi cac
quang cao tiép thi lai. Day 1a mdt khai niém nhan thirc quan trong, phan anh trai nghiém
cht quan cta ca nhan vé su dé dang khi tiép nhan va hiéu thong tin.

Theo Reber va cong su (2004) d6 troi chay trong xir Iy thong tin dé cap dén mirc
do dé dang ma thong tin dugc xir 1y trong d6 cac thong tin dé xir 1y thudng duoc danh
gia tich cuc hon (Rolf Reber va cong su, 2004). Alter va Oppenheimer (2009) ciing cho
rang sy troi chay trong xir 1y thong tin ¢6 thé anh huéng dén phan doan va ra quyét dinh
khi ngudi ding c6 xu hudng coi nhiing thong tin dé hiéu 1a dang tin cay hon ngay ca khi
khong c6 du co sé phan tich (Daniel M. Oppenheimer & Adam L. Alter, 2009).

Schwarz (2004) b6 sung rang trai nghiém siéu nhan thirc nhu cam giac dé hiéu
hay troi chay c6 thé dong vai tro nhu mdt tin hiéu thay thé cho viéc danh gia ndi dung,
tir 46 1am giam nhu cau xr 1y thong tin sau (Schwarz, 2004). Cac quang co dugc thiét
ké t6i vu vé hinh thirc va ndi dung c6 thé lam gia ting mic do trdi chay trong xir 1y
thong tin nhung dong thoi ciing c6 thé dan dén viéc ngudi ding chip nhan théng tin mot
cach thu dong.

Thang do D9 troi chay trong xir 1y thong tin (PF) duoc phat trién voi 04 bién quan
st tAp trung vao cac khia canh nhu ndi dung dugc trinh bay mét cach rd rang, tiép nhan
va xtr Iy cac thong diép trong quang céo remarketing mot cach rat nhanh chéng, mirc do

dé hiéu va dé theo ddi va trai nghiém xtr 1y thong tin mugt ma.
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Bdng 3.13. Thang do D¢ tréi chdy trong x ly thong tin (PF)

Do tréi chay trong xir ly thong tin (PF) Nguon

PE Noi dung ctia quang cdo tiép thi lai duoc trinh bay mot cach

10 rang. Norbert Schwarz

T6i tiép nhan va xur 1y cac thong diép trong quang cdo tiép (2004); Alter &
Pr2 thi lai mot cach rat nhanh chong. Oppenheimer
PF3 | T6i cam thiy quang cao tiép thi lai dé hiéu va dé theo ddi. (2009); Reber va

Quang céo tiép thi lai mang lai trai nghiém xu 1y thong tin cong su (2004),
Pra muot ma.

3.2.12. Thang do Néi s bi bé 16 (FOMO)

Thang do FOMO dugc phat trién nham dinh lugng mirc d¢ anh hudng cua trang
thai lo 4u tdm 1y khi bi vang mit trong cac trai nghiém tuong thudng ctia nguoi khac
dén hanh vi mua hang ngiu nhién trong bdi canh tiéu dung hién dai. Nghién ctru cia
Good va Hyman (2020) chi ra raing FOMO khong chi 1a mét ddc tinh c4 nhan ma con 1a
mot dang lo au dic thu theo ngit canh, xuét phat tir khao khat duy tri két ndi lién tuc véi
hoat dong cia ban be (Good & Hyman, 2020). Trang thai am anh nay thuc déy cac quyét
dinh mua sim ngiu hirng nham giai téa cam giac lo u tirc thoi vé viée bi bo 16 1am suy
giam sy thoa méan ngay lap tirc va gia tang kha nang din dén sy héi tiéc sau khi mua.

Bén canh do, nghién ctru con chiing minh FOMO kich hoat cac phan tmg cam
xuc ky vong manh m€ nhu sy hung khoi dy va su ghen ti du kién tir nguoi khac, lam
mo ranh gidi gitta nhu cu thyc tién va khao khat nang cao hinh anh ban than thong qua
trai nghiém cua nguoi khac. Hi¢u ing nay dac biét rod rét trong cac dich vy mang tinh
hudng thu khi ndi 1o au vé viée bo 1& mot sy kién duogc ban bé trén mang xa hoi thao
luan sé& tao ra dong lyc bao vé, dan dén viéc tu dong hoda hanh vi mua hang nhu mét bién
phap phong vé nham tranh né sy héi tiéc do khong hanh dong.

Duya trén co so 1y thuyét viing chic tir Good & Hyman (2020) thang do FOMO
duogc phat trién voi 07 bién quan sat. Thang do khong chi do ludng muc do lo 4u ma con
phan anh xac suat din dén hanh vi mua hang, cung cap co sé dinh luong dé kiém dinh
gia thuyét: FOMO 1a yéu t6 trung gian trong mdi quan hé giita tic dong cta truyén thong
mang x3 hoi va hanh vi mua hang ngiu nhién, thong qua cac co ché ky vong cam xtc

tich cuc, ap luc vi thé xa hdi va no luc né tranh sy hoi tiéc
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Bing 3.14. Thang do Néi s¢ bi bé 16 (FOMO)
Ndi s¢ bi bo 16 (FOMO) Ngudn

To6i s¢ rang sau nay minh s& cam thay hoi tiéc néu khong
FOMOI1 .
mua nhitng gi nguoi khac dang mua.

FOMO?2 | T6i lo ldng vé viéc bo 15 nhitng co hdi mua hang tot.

T6i lo lang rang ngudi khac dang nhan dugc nhitng vu dai
FOMO3 | |,
tot hon toi.

. 0 - —1 Good, M. C,,
To6i s€ ban tdm rang nguodi khac dang c6 nhitng san pham
FOMO4 & Hyman,

ma t6i khong co.

. M. R.
T6i s€ cam thay bi bo lai vi da khong cung ban bé mua
FOMO5 . ' (2020).
nhiing san pham dang thinh hanh.

To61 cam thay tiéc nudi khi bo 16 mét co hoi mua hang cung

ban bé.

FOMOG6

T6i cam thay ay ndy khi bo 1& cac uu dii trong thoi gian gidi
FOMO7 .
han v&i ban bé.

3.2.13. Thang do Hanh vi mua sim ngéu hirng (IBB)

Thang do hanh vi mua sam ngiu hing dugc phat trién nham dinh luong muc do
tac dong ciia dic diém tinh cach bdc dong dudi anh huong cua cac kich thich tiéu ding
dén qua trinh ra quyét dinh mua sam thiéu can nhac va cac hé qua tiéu ding mang tinh
phi 1y tri trong béi canh thuwong mai hién dai. Nghién ciru ciia Rook va Fisher (1995) cho
théy hanh vi mua sdm mang tinh ty phat, tirc thoi va chiu chi phéi boi dong luc noi tai
phan 4nh mot dang tu duy thién can lam gia ting xu huéng tim kiém sy théa mén tirc
thi dong thoi suy giam kha ning danh gia hé qua dai han (Rook & Fisher, 1995). Biéu
nay dan dén su suy yéu trong ning luc ty kiém soat va 1am gian doan qua trinh xtr 1y thong
tin theo hudng 1y tri — nhitng biéu hién nhan thirc ¢t 18i ctia hanh vi mua ngiu himg.

Tuong tu, Beatty va Ferrell (1998) chi ra rang céac kich thich trong méi trudng
mua sam c6 kha ning kich hoat trang thai cam xtc tich cuc va tao ra mong mubn mua
saim manh mé&, qua d6 1am mo ranh gi6i gitta nhu cu thuc t& va mong mudn s¢ hitu
mang tinh boc phat (Beatty & Elizabeth Ferrell, 1998). Hé qua la cac yéu t6 cam xuc
lan at qué trinh suy luan 1y tri, lam suy giam dang ké kha nang danh gia can trong trudc

khi ra quyét dinh. Hiéu ng nay trd nén rd nét hon trong truong hop ngudi tiéu dung
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vbn c6 khuynh hudng mua ngiu htng hodc khi cic chuan muc danh gia chii quan khong
doéng vai tro kiém soat ma nguoc lai, tao diéu kién thuan loi cho hanh vi phat sinh.

Duya trén nén tang 1y thuyét tir Rook va Fisher (1995) cung Beatty va Ferrell
(1998), thang do IBB dugc xay dung véi 04 bién quan sat, phan anh cac chiéu kich tim
1y — nhan thiic trong yéu bao gdm: xu huéng hanh dong theo cam tinh nhét thoi, thoi
quen mua sam thiéu cAn nhac va mirc d6 chap nhan rui ro trong chi tiéu. Thang do khong
chi cho phép do ludng mirc d6 bc ddng ca nhan trong tiéu ding ma con phan anh sy
suy giam cta nang lyc tu duy phan tu trong qua trinh ra quyét dinh.

Bing 3.15. Thang do Hanh mua hang ngéu hirng (IBB)

Hanh vi mua sim ngiu hing (IBB) Nguon
BRI Tb6i thudng c6 xu huéng mua hang mot cach ngau
himg khi mua tryc tuyén.
Rook, D. W., &
IBR 2 Phén 16n cac san pham t6i mua truc tuyén 1a nhitng Fisher, R. J. (1995)
quyét dinh khong dugc 1én ké hoach trude. Mehrabian. A.. &
BB 3 T6i dd timg mua hang tryc tuyén mic du ban dau Russell, J. A. (1974)
khong c6 y dinh mua. Beatty, S. E., &
Ferrell, M. E. (1998)
Poi khi t6i khong thé cudng lai mong mudn mua
IBB 4 ,
hang tryc tuyén.
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TOM TAT CHUONG 3

Chuong 3 da trinh bay chi tiét thiét ké va phuong phap nghién ctru dugc ap dung
dé kiém dinh mo hinh dé xuat. Nghién ctru sir dung phuong phap hdn hop, bat dau bang
nghién ctru dinh tinh thong qua phong van va thao luan véi 20 nguoi tré tai Pa Ning
nham kham pha, hiéu chinh va bbi canh hoa thang do,. Tiép theo, nghién ctru dinh luong
duoc thuc hi¢n thong qua khao sat truc tiép va truc tuyén, thu veé kich thudc mau g6m
842 quan sat hop 18,. Chuong ndy ciing néu rd quy trinh xt 1y dir liéu bang phan mém
SPSS 27 va SmartPLS 4 nham danh gia mé hinh do ludng, kiém dinh mé hinh cau trac
tuyén tinh (PLS-SEM) cho cac ciu tric bac 1 va bac 2, ciing nhu thuc hién phén tich
Ban d6 TAm quan trong — Hi¢u suét (IPMA),,. Cubi cung, chuong 3 da xay dung va trinh
bay hé thong thang do Likert 7 murc d6 chinh thirc cho tat ca cac bién trong mo hinh
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CHUONG 4: KET QUA NGHIEN CUU

Chuong 4 trinh bay két qua phan tich dit liéu va kiém dinh mé hinh nghién ciru
trén co so bo dit liéu khao sat chinh thic sau khi di duoc 1am sach va sang loc, nhim
bao dam mtrc do tin cdy va tinh phu hop cho cac phan tich dinh luong. Trén nén tang
khung 1y thuyét, mo hinh nghién ctru va céc gia thuyét da duoc xay dung & cac chuong
trude, chuong nay tap trung cung cap bang ching thuc nghiém dé danh gia mirc do phu
hop ctia mé hinh dé xuit, déng thoi kiém dinh cac mdi quan hé giita cac ciu triic nghién
ctru trong bdi canh hanh vi mua sam ngau hing ciia ngudi tré sinh song va lam viéc tai
thanh ph6 Da Ning.

Trudc hét, chuong tién hanh mé ta dic diém miu nghién ciru nham khai quat bic
tranh tong thé vé d6i twong khao sat theo cac tiéu chi nhan khau hoc va hanh vi co ban.
Viéc phan tich thong ké mo ta khong chi giup nhan dién dic trung ciia mau ma con tao
co s& ban dau dé xem xét tinh dai dién va mic d6 phu hop cua dir liéu ddi voi muc tiéu
nghién ciru. Trén co s do, nghién ciru tiép tuc danh gia moé hinh do ludng thong qua
cac tiéu chi vé do tin cdy va gia tri cia thang do, bao g6m hé sd tai ngoai, Cronbach’s
Alpha, rtho_ A, d6 tin cdy tong hop, phuong sai trich trung binh, tiéu chi Fornell-Larcker
va chi s6 HTMT. Pay 1a budc ¢ ¥ nghia quan trong nham khang dinh céc cau tric trong
mo hinh dugc do luong mot cach nhét quan, co gia tri hdi tu va gia tri phan biét dat yéu
cau.

Sau khi m6 hinh do luong duoc xac nhan, chuong 4 tiép tuc kiém dinh mé hinh
c4u tric bang phuong phap PLS-SEM véi su hd tro ctia phan mém SmartPLS. No6i dung
phan tich ¢ giai doan nay tap trung vao viéc danh gid do phu hop ciia mo hinh, kha nang
giai thich va ning luc du bao cta cic bién noi sinh thong qua céc chi s nhu SRMR,
d ULS, d G, NFI, R?, R? hi¢u chinh, Q* predict, RMSE va MAE. Déng thoi, cac gia
thuyét nghién ciru duoc kiém dinh thong qua hé s6 dudng dan, gia tri théng ké t, khoang
tin cdy bootstrapping va kich thudc anh hudng f2. Két qua nay cho phép xac dinh mirc
d6 va chiéu hudng tac dong giita cac bién trong mé hinh, tir d6 1am rd vai tro cta céac
yéu t6 remarketing, cam xtic, nhan thirc va FOMO d6i voi hanh vi mua sdm ngau htng
tryc tuyén. Bén canh mo hinh tong thé, nghién ctru con tiép tuc xem xét mo hinh cau
tric bac hai nhim danh gia sau hon vai tro cua cac cAu trac bac cao dugc hinh thanh tur
cac thanh phan bac thap. Viéc phan tich mo hinh bac hai khong chi gop phan khai quat
hoa t6t hon ban chét ciia cac khai niém nghién ciru ma con gitp lam 13 co ché tac dong
téng quét gitta cac nhom yéu té trong mo hinh. Pong thoi, chuong nay ciing kiém dinh
vai tro trung gian clia cic bién cam xuc va nhan thuc, ciing nhu vai tro diéu tiét cua

FOMO trong mdi quan hé giita cac cdu trac chinh. Nhitng phan tich nay c6 y nghia quan
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trong trong viéc nhan dién ca tic dong truc tiép 13n gian tiép, qua dé gitp giai thich toan
dién hon co ché hinh thanh hanh vi mua sim ngiu himg trong moi trudng truc tuyén.

Ngoai ra, d bd sung goc nhin thuc tién cho két qua nghién ctru, chuwong 4 con sir
dung phan tich Importance—Performance Map Analysis (IPMA) nham danh gia dong
tho1 mure d§ quan trong va muc do thé hién cua cac cau trac d6i véi bién phu thudc. Két
qua cua phan tich nay 13 co sé hitu ich dé xac dinh nhitng yéu t6 can duoc wu tién cai
thién trong thyc tién quan tri. Nhin chung, chuong 4 giit vai trd 12 phan trung tdm cia
nghién ctru vé mat thuc nghiém, cung cép nén tang khoa hoc cho viéc thdo luan két qua,
dé xuat ham y quan tri va kién nghi dinh huéng nghién ciru tiép theo & chuong sau.
4.1. Két qua thong ké mé ta miu

Bing 4.1. Thong ké tin sudt va ty Ié phén triam ciia cdc bién nghién citu (N = 842)

N = 842 mau

Bién Phan loai Tan suat (N) Phin trim (%)
e Nam 387 46.0
Gioi tinh (GT) Nit 455 540
Tir 18 dén 20 34 4.0
Tu 21 dén 23 214 25.4
g Tir 24 dén 26 188 22.3
Do tudi (DT) Tir 27 dén 30 168 20.0
T 31 d&én 35 238 28.3
Duéi 5 triéu 181 21.5
Tir 5 dén 10 triéu 263 31.2
. Tir 10 dén 15 triéu 202 24.0
Thunhap (IN) 015 4 20 tricu 114 13.5
Trén 20 tri¢u 82 9.7
it hon 1 lan/thang 235 27.9
1-2 lan/thang 214 25.4
Tan suit (TS) 3-5 lan/thang 165 19.6
6-10 lan/thang 153 18.2
Trén 10 lan/thang 75 8.9
Dudi 1 gio/ngay 53 6.3
1-2 gid/ngay 186 22.1
Thoi gian (TG) 2-4 gio/ngay 304 36.1
4-6 gio/ngay 184 21.9
Trén 6 gio/ngay 115 13.7

Nguon: Két qua nghién ciru ciia nhém tac gia
Bang 4.1 trinh bay dic diém mau nghién ctru véi tong s6 842 quan sat hop 18. Vé

giéi tinh, mau nghién ctru duge phan bd turong dbi can bang, trong d6 nam chiém 46.0%
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va nit chiém 54.0% tong s6 ngudi tham gia. Su phan bd ndy gitip han ché sai 1éch mau
lién quan dén gidi tinh trong cac phan tich tiép theo.

Xét theo do tudi, nhém nguoi tham gia tir 31 tudi dén 35 tudi chiém ty 18 cao nhat
v6i 28,3% (238 ngudi), tiép theo 1a nhom tir 21 dén 23 tudi chiém 25,4% (214 ngudi),
nhom tir 24 dén 26 tudi chiém 22,3% (188 nguoi) va nhom tir 27 dén 30 tudi chiém 20,0%
(168 ngudi). Trong khi d6, nhom tudi tir 18 dén 20 chiém ty 18 thip nhit v6i 4,0% (34
nguoi). Co cdu nay cho thidy mau nghién ctru tip trung chil yéu ¢ nhom ngudi tré va
nguoi trudng thanh.

Vé thu nhap, nhém c6 mirc thu nhap tir 5 dén 10 triéu dong chiém ty 1é cao nhat
v6i 31,2% (263 ngudi), tiép theo 1a nhém tir 10 dén 15 triéu dong chiém 24,0% (202
ngudi) va nhom dudi 5 triéu déng chiém 21,5% (181 nguoi). Nhom cé thu nhéap tir 15 dén
20 triéu dong chiém 13,5% (114 ngudi), trong khi nhom trén 20 triéu déng chiém ty 1¢
thap nhat v6i 9,7% (82 nguoi). Phan bd ndy phan anh phan 16n nguoi tham gia c6 mirc
thu nhép trung binh.

Déi v6i tan sudt mua hang, nhém mua sim it hon 1 1an/thang chiém ty 1é cao nhat
v6i 27,9% (235 ngudi), tiép theo 1a nhom 1-2 1an/thang chiém 25,4% (214 ngudi).
Nhém mua 3-5 1an/thang chiém 19,6% (165 nguoi) va nhom 610 1an/thang chiém 18,2%
(153 nguoi). Trong khi d6, nhém mua sam trén 10 1an/thang chiém ty 1¢ thap nhat véi
8,9% (75 ngudi). Piéu nay cho thdy phan 16n nguoi tham gia c6 tan suat mua hang &
mirc thap dén trung binh.

Vé thoi gian sir dung mang x3a hoi, nhém str dung tir 2—4 gio/ngdy chiém ty 18
cao nhét véi 36,1% (304 nguoi), tiép theo 1a nhom 1-2 gid/ngady chiém 22,1% (186
nguoi) va nhom 46 gio/ngay chiém 21,9% (184 nguoi). Nhom sir dung trén 6 gid/ngay
chiém 13,7% (115 nguoi), trong khi nhém dudi 1 gid/ngay chiém ty 1¢ thap nhat véi
6,3% (53 ngudi). Phan bd nay cho thay phan 16n ngudi tham gia ¢6 mic do st dung
mang xa hoi & mic trung binh dén cao.

Nhin chung, dic diém mau nghién ctru phan anh twong ddi rd birc tranh vé nhan
khau hoc, mirc thu nhap, hanh vi mua hang va thoi gian sir dung mang xa hoi ciia nguoi

tham gia, qua d6 tao co sé phi hop cho cac phan tich tiép theo trong nghién ciru.
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4.2. Két qua danh gia md hinh tong thé
4.2.1 Két qua déanh gid thang do mé hinh tong thé
4.2.1.1 Pdanh gia do tin cdy va tinh hoi tu cia thang do tong thé

Két qua danh gia moé hinh do ludng tai bang 4.2 cho thdy phan 16n céac thang do
trong nghién ctru déu dép tng yéu cau vé do tin cy va gia tri hoi tu. Cu thé, hé sb tai
ngoai (outer loadings) ctia hau hét cic bién quan sat déu 16n hon ngudng khuyén nghi
0.70. Tuy nhién, van ton tai bén bién quan sat c6 hé sb tai ngoai thap hon ngudng nay,
gém RE4 (0.463), ERM5 (0.336), SMRMS5 (0.341) va FOMO1 (0.450). Do mtic tai nhan
td ciia bbn bién nay kha thép, chung khong bao dam muc d¢ dai dién tdt cho cau tric
tiém an va can duoc loai khoi mé hinh do ludng. Sau khi loai bé cac bién khong dat yéu
cau, cac thang do con lai déu théa man tiéu chi vé do tin cdy va gia tri hoi tu.

Bén canh d6, cac gia tri VIF cta toan bo bién quan sat déu nho hon 3.0, cho thay
hién tuong da cong tuyén khong anh hudng dang ké dén mé hinh do luong. Két qua nay
ham y rang cac bién quan sat khong co sy twong quan tuyén tinh qua mirc v6i nhau, qua
d6 bao dam tinh on dinh ciia cac u6e lugng trong mo hinh.

Xét vé d0 tin cy noi tai, hé sé Cronbach’s Alpha va rho A cua cac cau trac déu
dat murc chép nhan duoc, voi gia tri dao dong tir 0.699 dén 0.917. D@)ng thoi, hé s6 do
tin cay tong hop (Composite Reliability — CR) ctia tat ca cac thang do déu 1én hon 0.70,
trong do nhiéu cu trac dat trén 0.90, phan 4nh muc do nhat quan ndi tai tdt gilia cac
bién quan sét trong cing mét thang do.

Ngoai ra, gia tri phuong sai trich trung binh (Average Variance Extracted — AVE)
clia tat ca cac cau trac déu 16n hon 0.50, v6i gia tri thap nhat 14 0.655 ¢ thang do FOMO
va cao nhat 13 0.768 & thang do VRM. Diéu nay cho thdy cac bién tiém an giai thich
duoc phﬁn 16n phuong sai cua céac bién quan sat, tir do khéng dinh gié tri hdi tu cla cac
thang do trong mo hinh.

Tong thé, két qua phan tich cho thay sau khi loai bo cac bién quan sat khong dat
yéu cau, mo hinh do ludng dap tng diy du cac tiéu chi vé do tin cy va gia tri hoi tu. Vi
vdy, md hinh du diéu kién dé tiép tuc thuc hién cac budc danh gia mé hinh cau trac
trong phan tich SEM-PLS

Bing 4.2. Két qua danh gid dp tin cdy va gid tri hi tu ciia cdc thang do tong thé
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Tenbién | B0 [ HesO@ll Gip | giha | rho A CR AVE
quan sat ngoal -
ARI1 0.813 1.761
AR2 0.83 1.916
AR 0.849 0.85 0.898 0.689
AR3 0.819 1.868
AR4 0.858 2.13
CE1 0.854 2.207
CE2 0.861 2.25
CE 0.885 0.886 0.921 0.744
CE3 0.88 2.507
CE4 0.854 2.232
DOM1 0.845 1.751
DOM DOM?2 0.862 1.782 0.811 0.813 0.888 0.726
DOM3 0.849 1.794
DRM1 0.851 1.747
DRM DRM2 0.853 1.765 0.798 0.798 0.881 0.712
DRM3 0.828 1.617
ERM1 0.796 1.704
ERM?2 0.837 1.896
ERM 0.846 0.847 0.896 0.684
ERM3 0.835 1.967
ERM4 0.84 1.982
FOMO?2 0.799 2.019
FOMO?3 0.857 2.298
FOMO4 0.849 2.321
FOMO 0.896 0917 0.919 0.655
FOMOS5 0.788 2.025
FOMOG6 0.786 1.894
FOMO7 0.774 2.015
IBB1 0.859 2.269
IBB IBB2 0.861 2.272 0.888 0.888 0.922 0.748
IBB3 0.865 2.329
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IBB4 0.873 2.415
PF1 0.834 1.983
PF2 0.846 2.081

PF 0.866 0.866 0.908 0.713
PF3 0.849 2.102
PF4 0.847 2.059
PL1 0.816 1.844
PL2 0.826 1.836

PL 0.846 0.848 0.897 0.685
PL3 0.849 2.018
PL4 0.818 1.836
RE1 0.871 1.905

RE RE2 0.829 1.648 0.814 0.816 0.89 0.729
RE3 0.861 1.907
SERM 1 0.854 1.809

SERM SERM 2 0.866 1.947 0.824 0.824 0.895 0.74
SERM 3 0.86 1.841
SMRM1 0.808 1.759
SMRM2 0.829 1.876

SMRM 0.84 0.841 0.893 0.675
SMRM3 0.8 1.739
SMRM4 0.85 2.001
VRMI1 0.885 1.405

VRM 0.699 0.701 0.869 0.768
VRM2 0.868 1.405

Nguon: Két qua nghién cuu cua nhom tac gia

Note: Hé sé tdi ngoai (Outer loading) > 0.70 cho thdy cdc bién quan sdt c6 mikc

do dai dién tot cho cau tric tiem an. VIF < 3.0 cho thdy khong ton tai hién tuong da

cong tuyén nghiém trong. Cronbach’s Alpha, rho A va dé tin cdy tong hop (CR) déu

I6m hon 0.70, phdn dnh dg tin cdy ndi tai tot cia cdc thang do. Gid tri phirong sai trich

trung binh (AVE) > 0.50 cho thdy mé hinh do luong dat gid tri hoi tu.

4.2.1.2 Pdénh gid tinh phdn biét ciia thang do tong thé

Tiép theo, tinh phan biét ctia cac thang do trong mo hinh dugce danh gia thong

qua ti€u chi Fornell-Larcker (Fornell & Larcker, 1981) va ty 1€ heterotrait-monotrait
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(HTMT) (Henseler va cong su, 2015). Theo tiéu chi Fornell-Larcker, can bac hai cua
phuong sai trich trung binh (VAVE) ciia mdi c4u trac can 16n hon cac hé s trong quan
giita cdu trac d6 va cac cu trac con lai trong mo hinh.

Két qua trinh bay trong bang 4.3 cho thiy cac gia tri VAVE nam trén dudng chéo
chinh déu 16n hon céc hé sb twong quan tuong tng & cac hang va cot lién quan. Piéu
nay cho thiy tiéu chi Fornell-Larcker duoc thoa min dbi véi tat ca cac cau triic trong
mo hinh, qua d6 cung cip bang ching ban dau vé tinh phan biét cta cac thang do. Bén
canh do, nghién ctru tiép tuc st dung ty 1€ HTMT nham danh gia tinh phan biét mét cach
nghiém ngit hon. Két qua HTMT trong bang 4.3 cho thay phan 16n cac gia tri déu thap
hon ngudng khuyén nghi 0,90.

Trang 124



Nghién ctru khoa hoc Pai hoc Duy Tan
Bing 4.3. Ddnh gid tinh phén bigt ciia thang do tong thé
Thé AR CE [DOM| DRM | ERM [FOMO | IBB | PF | PL | RE |SERM | SMRM | VRM
AR 0.83
CE 0.47 |0.863
DOM 0.596 |0.427 |0.852
DRM 0.417 |0.441 |0.437 |0.844
ERM 0.446 |0.486 |0.432 |0.441 |0.827
FOMO -0.065 |-0.031 [0.022 |-0.011 |-0.016 | 0.809
IBB 0.574 |0.551 [0.59 |0.443 |0.503 |0.149 |0.865
PF 0.427 |0.658 |0.414 | 0.423 |0.469 |-0.001 |0.556 | 0.844
PL 0.607 |0.443 |0.623 |0.389 |0.455 |0.004 |0.588 |0.464 | 0.827
RE 0.417 |0.683 [0.416 |0.429 (042 |0 0.543 | 0.646 | 0.434 | 0.854
SERM 0.461 |0.469 [0.465 | 0.455 |0.455 |0.029 |0.519 | 0.463 | 0.459 | 0.443 | 0.86
SMRM 0.419 |0.462 [0.399 | 0.463 |0.455 |0.034 |0.462 |0.436 |0.437 | 0.434 | 0.465 |0.822
VRM 0.413 |0.434 [0.452 |0.424 |0.451 |-0.005 |0.481 |04 |0.496 |0.408 |0.42 |0421 |0.877
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HTMT

AR

CE 0.541

DOM 0.716 | 0.502

DRM 0.506 |0.524 |0.542

ERM 0.525 ]0.561 |0.521 | 0.536

FOMO 0.081 |0.053 |0.04 |0.035 |0.034

IBB 0.661 |0.622 |0.695 | 0.527 |0.58 0.161

PF 0.497 10.752 |0.492 | 0.509 |0.548 |0.038 |0.634

PL 0.716 |0.511 |0.749 | 0.473 |0.536 |0.044 |0.678 | 0.54

RE 0.501 |0.804 |0.51 |0.531 |0.506 |0.023 |0.638 |0.77 |0.521

SERM 0.549 |0.549 |0.566 |0.56 |0.545 |0.038 |0.607 |0.548 | 0.549 | 0.54

SMRM 0.496 |0.536 |0.482 |0.567 |0.54 0.046 |0.536 | 0.51 |0.517 | 0.524 | 0.559

VRM 0.535 0.551 |0.599 |0.566 |0.586 |0.027 |0.61 |0.513 |0.645 |0.541 |0.552 |0.548

Nguon: Ket qua nghién ciru cua nhom tac gid
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Note: Cdc gid tri trén duwong chéo thé hién cdn bdc hai ciia phwong sai trich
trung binh (NAVE); cdc gid tri ngodi dwrong chéo la hé sé tirong quan giita cdc cdu tric.
Tinh phén biét ciia thang do dwoc dam bdo khi NAVE 16m hon cdc hé sé twong quan va
cdc gia tri HTMT nho hon 0,90.

bpé cung cd két luan, nghién ctru tiép tuc kiém dinh tinh phan biét cua thang do
thong qua HTMT suy luan bang phuwong phap bootstrapping. Két qua cho thay khoang
tin cdy 95% cia tat ca cac cip cau tric déu khong bao gom gié trj 1,0. Do d6, két qua
nay cung cap thém bang ching khang dinh tinh phan biét cia cac thang do trong mo
hinh.

Bing 4.4. Két qua HTMT suy ludn véi khodng tin ciy 95% (Bootstrapping)

Original sample (O) | Sample mean (M) | 2.5% | 97.5%
CE <> AR 0.541 0.541 0.481 | 0.597
DOM <-> AR 0.716 0.716 0.667 | 0.762
DOM <-> CE 0.502 0.502 0.439 | 0.561
DRM <-> AR 0.506 0.506 0.439 | 0.573
DRM <-> CE 0.524 0.524 0.46 | 0.585
DRM <-> DOM 0.542 0.542 0.48 | 0.601
ERM <-> AR 0.525 0.525 0.462 | 0.585
ERM <-> CE 0.561 0.561 0.502 | 0.616
ERM <-> DOM 0.521 0.521 0.456 | 0.585
ERM <-> DRM 0.536 0.536 0.472 | 0.595
FOMO <-> AR 0.081 0.091 0.047 | 0.154
FOMO <-> CE 0.053 0.068 0.041 | 0.115
FOMO <-> DOM 0.04 0.06 0.035 | 0.104
FOMO <-> DRM 0.035 0.059 0.034 | 0.1
FOMO <-> ERM 0.034 0.059 0.036 | 0.102
IBB <-> AR 0.661 0.66 0.612 | 0.704
IBB <> CE 0.622 0.621 0.573 | 0.666
IBB <-> DOM 0.695 0.695 0.649 | 0.739
IBB <-> DRM 0.527 0.526 0.464 | 0.588
IBB <-> ERM 0.58 0.579 0.524 | 0.632
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IBB <-> FOMO 0.161 0.162 0.09 | 0.238
PF <> AR 0.497 0.497 0.433 | 0.559
PF <> CE 0.752 0.752 0.714 | 0.786
PF <->DOM 0.492 0.491 0.426 | 0.552
PF <-> DRM 0.509 0.509 0.442 | 0.572
PF <-> ERM 0.548 0.547 0.486 | 0.603
PF <->FOMO 0.038 0.06 0.037 | 0.097
PF <->IBB 0.634 0.633 0.581 | 0.682
PL <-> AR 0.716 0.716 0.667 | 0.762
PL <->CE 0.511 0.511 0.455 | 0.564
PL <->DOM 0.749 0.748 0.699 | 0.793
PL <->DRM 0.473 0.473 0.407 | 0.533
PL <-> ERM 0.536 0.536 0.477 | 0.594
PL <->FOMO 0.044 0.063 0.039 | 0.095
PL <->1BB 0.678 0.677 0.631| 0.72
PL <-> PF 0.54 0.539 0.48 | 0.595
RE <> AR 0.501 0.5 0.433 | 0.564
RE <->CE 0.804 0.804 0.765 | 0.84
RE <->DOM 0.51 0.509 0.443 | 0.574
RE <-> DRM 0.531 0.531 0.466 | 0.595
RE <-> ERM 0.506 0.505 0.435 | 0.569
RE <->FOMO 0.023 0.051 0.029 | 0.09
RE <> IBB 0.638 0.636 0.585 | 0.686
RE <-> PF 0.77 0.77 0.725 | 0.81
RE <->PL 0.521 0.52 0.457 | 0.582
SERM <-> AR 0.549 0.549 0.486 | 0.609
SERM <-> CE 0.549 0.548 0.484 | 0.609
SERM <-> DOM 0.566 0.567 0.503 | 0.631
SERM <-> DRM 0.56 0.56 0.496 | 0.62
SERM <-> ERM 0.545 0.545 0.48 | 0.606
SERM <-> FOMO 0.038 0.061 0.033 | 0.116
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SERM <-> IBB 0.607 0.606 0.55 | 0.66
SERM <-> PF 0.548 0.547 0.486 | 0.605
SERM <->PL 0.549 0.549 0.486 | 0.61
SERM <->RE 0.54 0.539 0.474 | 0.603
SMRM <-> AR 0.496 0.496 0.436 | 0.555
SMRM <-> CE 0.536 0.535 0.478 | 0.589
SMRM <-> DOM 0.482 0.482 0.414 | 0.546
SMRM <-> DRM 0.567 0.566 0.506 | 0.626
SMRM <-> ERM 0.54 0.54 0.478 | 0.598
SMRM <-> FOMO 0.046 0.064 0.034 | 0.119
SMRM <-> BB 0.536 0.535 0478 | 0.59
SMRM <-> PF 0.51 0.51 0.446 | 0.57
SMRM <->PL 0.517 0.517 0.454 | 0.579
SMRM <->RE 0.524 0.524 0.461 | 0.585
SMRM <-> SERM 0.559 0.559 0.497 | 0.616
VRM <-> AR 0.535 0.535 0.463 | 0.602
VRM <->CE 0.551 0.551 0.483 | 0.617
VRM <->DOM 0.599 0.599 0.531 | 0.664
VRM <-> DRM 0.566 0.567 0.493 | 0.637
VRM <-> ERM 0.586 0.586 0.52 | 0.65
VRM <-> FOMO 0.027 0.056 0.027 | 0.103
VRM <-> BB 0.61 0.61 0.544 | 0.674
VRM <-> PF 0.513 0.513 0.444 | 0.58
VRM <->PL 0.645 0.645 0.578 | 0.708
VRM <->RE 0.541 0.54 0.47 | 0.608
VRM <-> SERM 0.552 0.553 0.483 | 0.62
VRM <-> SMRM 0.548 0.548 0.474 | 0.618

Nguon: Két qua nghién ciru ciia nhém tdc gid

Note: Bang trinh bay két qua HTMT suy ludn dya trén bootstrapping véi khodng

tin cdy 95%. Theo Henseler va cong sw (2015), tinh phédn biét dwoc chdp nhdn khi
khoadng tin cdy HTMT khéng bao gom gid tri 1,0.
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Do d6, dua trén két qua nhat quén tir tiéu chi Fornell-Larcker, phan tich HTMT
theo ngudng, ciing nhu HTMT suy luén bang bootstrapping, c6 thé két luan rang mo
hinh do luong trong nghién ctru nay dat yéu ciu vé tinh phan biét, va cac thang do duoc
xem 1& phu hop dé tiép tuc phan tich mé hinh ciu tric.

4.2.2 Panh gid dp phit hop va khd ning dw bdo ciia mé hinh cdu tric tong thé
4.2.2.1. Panh gid dé phit hop mé hinh cdu triic tong thé

Do phu hop tong thé cia mo hinh nghién ciru dugce dénh gia thong qua céac chi sb
phu hop duoc dé xuat trong PLS-SEM, bao gdm SRMR, d ULS, d_G va NFI. Két qua
trinh bay trong bang 4.5 cho thdy mé hinh dat mirc do phu hop chap nhan dugc trong
bbi canh phan tich remarketing, cim xuc va nhan thirc dén hanh vi mua sim ngiu hing
tryc tuyén ctia ngudi tidu ding tai Viét Nam.

Cu thé, chi s6 SRMR ctia mé hinh bio hoa (saturated model) dat gia tri 0.033,
thiap hon ngudng khuyén nghi 0.08, cho thidy mirc d6 phu hop tt giita ma tran hiép
phuong sai quan sat va ma tran udc luong (Hu & Bentler, 1999). Mac du SRMR ctia mé
hinh wdc lugng (estimated model) dat 0.072, thip hon ngudng dé xut, song trong PLS-
SEM, SRMR chu yéu duoc st dung nhu mét chi bao tham khao va can dugc xem xét
déng thoi véi cace chi sb phu hop khac (Henseler va cong su, 2015). Bén canh do, cac
chi s6 d ULS va d_G cta mo hinh bio hoa lan luot dat 1.314 va 0.607, cho thiy mirc
d6 sai khac gitta ma tran quan sat va ma tran udc luong nam trong pham vi chap nhan
duoc. So voi mo hinh bao hoa, cac gid tri d ULS (6.035) va d_G (0.829) cia mo6 hinh
wdc luong co xu huéng cao hon, phan anh su phire tap gia ting khi mé hinh hoa cac moi
quan hé nhin qua giita cac cdu trac tiém an. Ngoai ra, chi s NFI ctia mo hinh bdo hoa
dat 0.866 va cua mo hinh udc lugng dat 0.833. Mac du cac gia tri nay chua dat ngudng
0.90 thuong dugc str dung trong SEM dya trén hiép phuong sai, nhung theo Henseler
va cong su (2015), trong bdi canh PLS-SEM, céc gia tri NFI dudi 0.90 van c6 thé duoc
chap nhan, dic biét dbi voi cac mo hinh mang tinh kham pha va c6 cau trac phire tap.

Tong hop céc chi sd trén cho thdy mé hinh nghién ciru dat murc do phu hop tong
thé & muc trung binh nhung chép nhan duge, qua d6 hd tro viée st dung mo hinh dé
kiém dinh cic mdi quan hé gia thuyét lién quan dén tic dong remarketing, cam xuc,

nhan thic d6i voi hanh vi mua sam ngau hung.
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Bdng 4.5.Cac thuoc do danh gia mirc dp phu hop ciia mé hinh bédc 1 (Model Fit Indices)

Model Fit Indices | Saturated model | Estimated model
SRMR 0.033 0.072

d ULS 1.314 6.035

d G 0.607 0.829
Chi-square 3082.106 3832.037
NFI 0.866 0.833

Nguon: Két qua nghién ciru ciia nhém téc gid
Note: SRMR = Standardized Root Mean Square Residual; d ULS = squared
Euclidean distance; d_G = geodesic distance; NFI = Normed Fit Index. Theo khuyén
nghi, gid tri SRMR < 0,08 cho thdy mé hinh dat do phit hop chdp nhdn dwoe; gid tri
NFI tiém can hoac lon hon 0,90 phan anh mirc do cai thién cua mo hinh dé xudt so véi
mé hinh co s6. Cdc chi s6 d_ULS va d_G dwoc sir dung nhie thuée do bé tro dé danh
gid mikc dg phit hop tong thé ciia mé hinh trong PLS-SEM.
4.2.2.2. Panh gid khd ndng dir bdo mé hinh cdu triic tong thé
Bang 4.6 trinh bay cac chi s6 danh gia kha niang giai thich va kha ning du béo
ctia md hinh ciu trtc, bao gém hé sb xac dinh R2, R? hiéu chinh, chi sb Q?predict, cung
vé6i cac thude do sai s du bao RMSE va MAE. Két qua cho thdy mé hinh dat nang luc
giai thich va du bao & mirc trung binh dén kha. Cu thé, cac gia tri R? dao dong tir 0.329
dén 0.617, cho thay cac bién doc lap trong md hinh giai thich duoc tir 32.9% dén 61.7%
bién thién cua cac bién noi sinh. Trong d6, cdu trac hanh vi mua sim ngiu hing truc
tuyén (IBB) dat gi4 tri R? cao nhat 13 0.617 (R2 hiéu chinh = 0.611), cho thiy déy 14 bién
duoc giai thich tdt nhat trong mo hinh. Cac cAu trac con lai nhu AR, CE, DOM, PF, PL
va RE c6 gia tri R2 trong khoang tir 0.329 dén 0.380, phan anh mirc d6 giai thich trung
binh. Bén canh do, tit ca cac gia tri Q*predict déu 16n hon 0, dao dong tir 0.319 dén
0.450, cho thay mé hinh c¢6 kha niang dy bao ngoai mau ddi véi cac bién noi sinh. Pang
chu ¥, bién IBB tiép tuc c6 gia tri Q?predict cao nhat 1a 0.450, cho thay nang luc du bao
tdt hon tuong ddi so voi cc clu trac con lai. Ngoai ra, cac chi sb sai s6 du bao RMSE
va MAE déu nam trong khoang tir 0.744 dén 0.827 va tir 0.590 dén 0.659. Trong do,
bién IBB c6 gia tri RMSE = 0.744 va MAE = 0.590, 1a mirc thip nhét trong céc cau tric
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duoc xem xét, qua dé hd trg thém cho nhan dinh ré“mg md hinh dy bao tot nhat ddi véi
bién nay. Nhin chung, dya trén cac gié tri R?, R? hi€u chinh, Q*predict, RMSE va MAE,
c6 thé két luan rang mo hinh ciu tric tong thé dat kha nang giai thich va dy bao phu
hop, dap tmg yéu ciu cho viéce tiép tuc kiém dinh cac mdi quan hé trong nghién ciru.

Bing 4.6. Khd néng gidi thich va duw bdo ciia mé hinh cdu triic bic 1

R? R Q?predict | RMSE MAE
adjusted

AR 0.337 0.333 0.329 0.822 0.652
CE 0.38 0.376 0.371 0.795 0.629
DOM 0.349 0.345 0.341 0.814 0.653
IBB 0.617 0.611 0.45 0.744 0.59
PF 0.349 0.346 0.342 0.814 0.656
PL 0.372 0.369 0.364 0.8 0.644
RE 0.329 0.325 0.319 0.827 0.659

Nguon: Két qua nghién ciru ciia nhém téc gid
Note: R’ phan anh kha nang giai thich cua moé hinh (R*= 0.25: trung binh; R* =
0.50: tot; R?>0.75: manh). Q? predict > 0 cho thdy mé hinh ¢6 kha ning dw bdo

ngodi mdu, voi cdce gid tri trén 0.25 va 0.50 lan lwot phdan dnh mike dw bdo trung binh

va tot. RMSE va MAE 1a cdc chi sé danh gid sai s6 du bdo, trong dé gid tri thdp hon

thé hién do chinh xdc cao hon (Hair va cong su, 2019, Henseler va cong su).
4.2.3. Két qua kiém dinh mé hinh cdu tric tong thé

Két qua phan tich mo hinh ciu tric bang phuong phap PLS-SEM cho thay da sd
cac moi quan hé tac dong truc tiép trong trong mo hinh déu c6 y nghia thong ké, véi
cac hé s duong dan 6n dinh va khoang tin cdy BCaCl 95% khong bao gdm gia tri 0
(Bang 4.7). Piéu nay cho thay cac mbi quan hé duoc dé xuét trong mo hinh nhan duoc
su ung ho dang ké tir dir liéu thuc nghiém. M6 hinh bac mot dugc sir dung dé 1am 6 tac

dong riéng cla ting hinh thirc remarketing dén timg thanh phan cam xtc va nhan thirc.
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Bing 4.7. Két qua kiém dinh cdc gia thuyét trong mé hinh bic 1

Hypothesis and Coefficient | t-stat BCacl 2 Remarks
Path 2.5% |97.5%
DRM -> AR 0.13%** | 3749 | 0.062 | 0.196 | 0.017 | Chép nhan
DRM -> CE 0.132%** | 4.002 | 0.066 | 0.196 | 0.019 | Chép nhan
DRM -> DOM 0.159%** | 4.951 | 0.097 | 0.222 | 0.026 | Chép nhan
DRM -> PF 0.129%** | 3.813 | 0.062 | 0.195 | 0.017 | Chép nhan
DRM -> PL 0058 | 1.845 | -0.006 | 0.118 | 0.003 | Khongchap
nhan
DRM -> RE 0.155%** | 4528 | 0.089 | 0.221 | 0.024 | Chép nhan
ERM -> AR 0.176*** | 5323 | 0.113 | 0.242 | 0.03 | Chép nhan
ERM -> CE 0.208*** | 6.053 | 0.139 | 0.272 | 0.045 | Chép nhan
ERM -> DOM 0.141%** | 4121 | 0.072 | 0.208 | 0.02 | Chép nhan
ERM -> PF 0.208*** | 6.14 | 0.142 | 0272 | 0.043 | Chép nhan
ERM -> PL 0.165%** | 4.992 | 0.100 | 0.230 | 0.028 | Chép nhan
ERM -> RE 0.136%** | 3.848 | 0.069 | 0.205 | 0.018 | Chép nhan
SERM -> AR 0.205%** | 6.187 | 0.137 | 0.267 | 0.071 | Chép nhan
SERM -> CE 0.179%** | 5221 | 0.113 | 0.249 | 0.066 | Chép nhan
SERM ->DOM | 0.207*** | 5825 | 0.136 | 0.278 | 0.091 | Chép nhan
SERM -> PF 0.197*** | 5929 | 0.132 | 0.263 | 0.085 | Chép nhan
SERM -> PL 0.183*** | 5315 | 0.112 | 0.249 | 0.051 | Chép nhan
SERM -> RE 0.178*** | 4916 | 0.106 | 0.249 | 0.02 | Chép nhan
SMRM -> AR 0.124%** | 3782 | 0.058 | 0.188 | 0.013 | Chép nhan
SMRM -> CE 0.164*** | 4917 | 0.097 | 0.229 | 0.053 | Chép nhan
SMRM -> DOM 0.081 | 2.268 | -0.053 | 0.009 | 0.150 Khﬁizhép

Trang 133



Nghién ctru khoa hoc Pai hoc Duy Téan

SMRM -> PF 0.144 | 4183 | -0.002 | 0.075 | 0.210 | XhOng chétp
nhan
SMRM -> PL 0.14%** | 408 | 0.075 | 0.209 | 0.028 | Chép nhan
SMRM -> RE 0.159%** | 4.6 | 0.087 | 0.224 | 0.029 | Chép nhan
VRM > AR 0.141%** | 4.037 | 0.072 | 0.206 | 0.022 | Chép nhan
VRM -> CE 0.14%** | 4.086 | 0.072 | 0.206 | 0.02 | Chép nhan
VRM -> DOM 0.2%** | 6.052 | 0.137 | 0.266 | 0.09 | Chép nhan
VRM -> PF 0108 | 3262 | 001 | 0.042 | 0.172 | Xhong chép
nhan
VRM -> PL 0.261*** | 7.587 | 0.196 | 0.330 | 0.121 | Chép nhan
VRM -> RE 0.14%** | 427 | 0.075 | 0.204 | 0.023 | Chép nhan
AR - IBB 0.182%** | 6337 | 0.126 | 0.238 | 0.045 | Chép nhan
CE -> IBB 0.123%** | 3.884 | 0.059 | 0.183 | 0.017 | Chép nhan
DOM -> IBB 0.202%** | 6.794 | 0.144 | 0.260 | 0.055 | Chép nhan
PF -> IBB 0.145%** | 4.673 | 0.083 | 0.204 | 0.045 | Chép nhan
PL -> IBB 0.18*** | 6.137 | 0.121 | 0.237 | 0.06 | Chép nhan
RE -> IBB 0.136*** | 4316 | 0.075 | 0.198 | 0.028 | Chép nhan

Nguon: Két qua nghién ciru ciia nhém tdc gid

Note: Hé s6 dwong dan dwoc wée liwong bang PLS-SEM;; t-stat va khodng tin cdy

BCa 95% dwoc tinh bang bootstrapping. Gid thuyét dwoc chdp nhan khi khodng tin cdy

khong bao gom 0. ¥¥* ** * frong iing véi p < 0.001, p < 0.01 va p < 0.05; f2 phén dnh
co hiéu ung (0.02: nho, 0.15: trung binh; 0.35: [on).

Két qua phan tich mé hinh cau tric bang phwong phap PLS-SEM tai bang 4.7 cho
thdy phan 16n cac mbi quan hé tac dong truc tiép trong mo hinh déu c6 ¥ nghia théng
ké. Nhin chung, cic hé s6 duong din mang dau duong, tri s t-stat twong dbi cao va
phan 16n khoang tin cidy BCa 95% khong bao gom gia tri 0. Diéu nay cho thay da s cac
gia thuyét nghién ctru dugc dir liéu thyc nghi€ém ung ho.

Xét theo timg nhom bién doc 1ap, két qua cho thdy Email Remarketing (ERM) ¢6

anh huong duong va cd y nghia thong ké dén tat ca cac bién cdm xuc va nhan thirc, bao
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gém AR, CE, DOM, PF, PL va RE. Trong d9, tac dong cia ERM dén CE va PF 1a manh
nhat v6i cing hé s B = 0.208, trong khi cac tac dong con lai dao dong tir f = 0.136 dén
B =0.176. Két qua nay cho thdy Email Remarketing c6 vai trd twong d6i 6n dinh trong
viéc kich thich c4 phan tng cam xtc 1an qua trinh xir Iy nhan thirc ctia nguoi tiéu dung.

Péi voi Display Remarketing (DRM), két qua cho thdy DRM c6 anh huong duong
va ¢ y nghia théng ké dén AR, CE, DOM, PF va RE. Trong do, tic dong manh nhét
dugc ghi nhan d6i véi DOM véi hé s6 p = 0.159. Riéng mbi quan hé¢ DRM -> PL khong
c6 y nghia thong ké v&i B = 0.058 va t = 1.845, do d6 gia thuyét nay khong duogc chip
nhan. Nhu vay, Display Remarketing c6 kha ning tac dong dén phan 16n phan tng cam
xuc va nhan thirc, ngoai trur bién PL.

Tuong tu, Search Engine Remarketing (SERM) cho thay anh hudng duong va c6
¥ nghia théng ké dén tat ca cac bién trung gian gdbm AR, CE, DOM, PF, PL va RE.
Trong nhom nay, tac dong manh nhat 13 SERM -> DOM véi B = 0.207, tiép theo 1a
SERM -> AR v6i p =0.205 va SERM -> PF voi f = 0.197. Két qua nay cho thay Search
Engine Remarketing 1a mot trong nhiing hinh thirc remarketing c6 tac dong twong ddi
manh va déng déu dén ca khia canh cam xuc 1an nhan thic cua nguoi tiéu dung.

Pbi v6i SMRM, phan 16n cac gia thuyét duge chap nhan. Cu thé, SMRM c¢6 anh
hudng tich cuc dén AR (B =0.124,t=3.782), CE (B =0.164, t =4.917), PL (B = 0.144,
t=4.080) va RE (B = 0.159, t = 4.600). Tuy nhién, hai méi quan hé SMRM — DOM va
SMRM — PF khong dat y nghia théng ké theo khoang tin cdy BCa 95% do khoang tin
cdy chira gia tri 0, vi vy hai gia thuyét nay khong dugc chap nhan.

Tuong ty, Video Remarketing (VRM) ciing cho thdy anh huong duong dén céc
bién cam xuc va nhan thuc. Trong do, tac dong manh nhat 13 VRM -> PL véi B=0.261,
tiép theo 13 VRM -> DOM véi B = 0.200. Tuy nhién, mdi quan hé VRM — PF khong
duoc hd trg do khoang tin cidy BCa chira 0.

Dbi voi cac bién trung gian tac dong dén hanh vi mua saim ngau himg truc tuyén
(IBB), két qua cho thay ca nhom bién cam xtic va nhom bién nhan thirc déu c6 anh
hudng duong va c6 ¥ nghia théng ké. Cu thé, trong nhdm cam xuc, cac mobi quan hé AR
->IBB, DOM -> IBB va PL -> IBB déu duoc chip nhén; trong 46 DOM -> IBB 1a manh
nhat v6i p = 0.202. Trong nhém nhan thire, cic mdi quan hé CE -> IBB, PF -> IBB va
RE -> IBB ciing déu duoc chip nhén; trong d6 PF -> IBB c6 hé s6 16n nhat véi p =

0.145. Két qua nay cho thdy ca yéu t6 cam xtc 1an nhan thirc déu gép phan thuc day
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hanh vi mua sam ngiu hing truc tuyén, trong d6 cam nhan kiém soat (DOM) 1a yéu t6
ndi bat nhat trong nhém cam xuc.

Nhu vay két qua mo hinh ciu triic cho thay cac hinh thirc remarketing déu c6 kha
nang kich hoat phan tmg cam xdic va nhan thirc ciia nguoi tiéu dung, tir d6 gép phan
thic day hanh vi mua sim ngiu himg truc tuyén.

4.3. Két qua md hinh ciu tric bac 2

Mo hinh bac hai dugc st dung dé kiém dinh tac dong tong hop cua cau tric
remarketing dén céc ciu tric bac cao 1a cam xuc, nhan thirc va hanh vi mua sim ngau
htrng.
4.3.1. Két qua dinh gid thang do mé hinh ciu triic bic 2
4.3.1.1 Pdanh gia do tin cdy, tinh hoi tu va tinh phan biét ciia thang do bién phan xa

) HE so
i Bieén
Tén bién tai VIF Alpha | rho_A CR AVE
quan sat .
ngoai

IBB 1 0.859 2.269

BR. | IBB2 | 0861 | 2272
0.888 | 0.888 | 0.922 | 0.748

reflective | pp3 0.866 2.329

IBB 4 0.873 2415

FOMO2 | 0.799 2.019

FOMO 3 | 0.857 2.298

FOMO_ | FOMO 4 | 0849 | 2.321
0.896 | 0917 | 0919 | 0.655

reflective | tonO 5 | 0788 2.025

FOMO 6 | 0.786 1.894

FOMO 7 | 0.774 2.015

Bing 4.8. Ddnh gid dp tin cdy va gid tri ctia mé hinh do lwong doi cdc bién phan xa

Nguon: Ket qua nghién ciru cua nhom tac gid

Trang 136



Nghién ctru khoa hoc Pai hoc Duy Téan

Note: Hé sé tai nhdn t6 > 0.70 phan danh do tin cdy cua bién quan sat. Gid tri VIF <
3.00 cho thdy khéng cé hién tuwong da cong tuyén. PJ tin cdy tong hop (CR) > 0.70
dam bdo tinh nhdt quan noi tai. AVE > 0.50 xdc nhdn gid tri hoi tu, trong khi HTMT <
0.90 cho thdy tinh phdn biét cia cdc cdu tric.

Két qua trinh bay tai bang 4.8 cho thdy mo hinh do luong ddi véi cac bién phan
xa trong nghién ciru, gdm hanh vi mua sdm ngiu hing (IBB) va FOMO déu dap tng
yéu cau vé do tin cay va gia tri hoi tu. Cu thé, hé sb tai ngoai cua cac bién quan sat déu
16n hon ngudng khuyén nghi 0.70, dao dong tir 0.774 dén 0.873, cho thiy cac bién quan
sat phan anh t6t cac cdu tric tiém an twong tng. Bén canh d6, cac gia tri VIF déu nho
hon 3.0, véi khoang dao dong tir 1.894 dén 2.415, cho thay khong co hién tuong da cong
tuyén nghiém trong gitra cac bién quan sat trong mo hinh do ludong. Két qua nay gop
phén khéng dinh tinh 6n dinh cua cac uéc lugng. Xét vé d0 tin cay ndi tai, thang do IBB
dat Cronbach’s Alpha =0.888, rho A =0.888 va CR = 0.922; trong khi thang do FOMO
dat Cronbach’s Alpha = 0.896, rho A =0.917 va CR = 0.919. Tét ca cac chi s6 nay déu
vuot ngudng khuyén nghi 0.70, cho thiy cac thang do c6 mirc d6 nhat quan ndi tai tot.
Ngoai ra, gia tri AVE cua thang do IBB dat 0.748 va cia FOMO dat 0.655, déu 16n hon
ngudng 0.50. Diéu nay cho thay cac cau tric tiém an giai thich duoc phan 16n phuong
sai cia cac bién quan sat, qua d6 khang dinh gia tri hoi tu cta céc thang do phan xa trong
mo hinh. Tir cac két qua trén cho thdy mo hinh do lwong dbi voi hai bién phan xa IBB
va FOMO dat diy du céc tiéu chi vé d tin cay va gi tri hoi tu, du diéu kién dé tiép tuc
thuc hién cac budc phan tich tiép theo trong mé hinh ciu tric.

Két qua tai bang 4.9 cho thiy céac gia tri VAVE trén duong chéo ctia ma trin
Fornell-Larcker déu 16n hon hé s6 twong quan ngoai dudng chéo. Cu thé, gia tri VAVE
cia FOMO dat 0.809, cao hon hé s6 twong quan giita FOMO va hanh vi mua sam ngiu
himg (0.149). Tuong tu, gia tri VAVE cta hanh vi mua sim ngiu htng dat 0.865, ciing
16n hon hé sé twong quan vdi FOMO. Két qua nay cho thay hai cdu tric phan xa trong
mo hinh c6 su phan biét 1d rang va dat yéu cau vé gia tri phan biét theo tiéu chi Fornell—
Larcker.Bén canh do, gia tri phan biét tiép tuc dugc xem xét thong qua chi s6 HTMT,
vbn duge xem 1a tidu chi nghiém ngat hon trong danh gia gia tri phan biét clia cac cau
trac phan xa (Henseler va cong sy, 2015). Két qua cho thay gia tri HTMT giita cac cdu
trac déu thap hon ngudng khuyén nghi 0.90, qua d6 tiép tuc khing dinh rang cac cau

triic trong mo hinh c6 sy khac biét khai niém ro rang.
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Bdng 4.9. Danh gia tinh phan biét ciia mé hinh bdc hai theo tiéu chi Fornell-Larcker

Fornell and Lacker FOMO Hanh vi mua sim ngiu hing
FOMO 0.809
Hanh vi mua sam ngau htng 0.149 0.865

Nguon: Két qua nghién ciru ciia nhém téc gid
Note: Cdc gia tri trén duong chéo la can bdc hai cua phwong sai trich trung binh
(NAVE); cdc gid tri ngoadi dwong chéo la hé sé tiwong quan giita cac cau triic. Tinh
phdn biét dwgce dam bao khi NAVE 16n hon cdc hé sé twong quan twong vng.

Bén canh d6, gia tri phan biét tiép tuc dugc xem xét thong qua chi s6 HTMT, vdn
dugc xem 1 tidu chi nghiém ngat hon trong danh gia gia tri phan biét cia cic cau tric
phan xa (Henseler va cong su, 2015). Két qua cho thiy gia tri HTMT giita cac cdu tric
déu thap hon ngudng khuyén nghi 0.90, qua d6 tiép tuc khing dinh rang cac cau trac
trong mo hinh c6 sy khéc biét khai ni¢m rd rang.

Két qua tai bang 4.10 cho thay gia tri HTMT gitta FOMO va hanh vi mua sim ngau
hang dat 0.161, thip hon dang ké so voi ngudng khuyén nghi 0.90. Piéu nay cho thay
hai ciu tric phan xa trong mé hinh dat yéu cau vé gia tri phan biét theo tiéu chi HTMT.

Bing 4.10. Pdnh gid tinh phén biét ciia mé hinh bic hai theo chi s6 HTMT

Hanh vi mua sim | FOMO x FOMO x
HTMT FOMO .
ngau hirng cam xuc nhén thire
FOMO
Hanh vi mua sim
R 0.161

ngau hung
FOMO x Cam xtic 0.12 0.167
FOMO x Nhan thuc | 0.107 0.211 0.598

Nguon: Két qua nghién ciru ciia nhém téc gid
Note: HTMT (Heterotrait-Monotrait ratio) dwgc sir dung dé danh gia tinh phdn biét
ciia thang do. Cdc gid tri HTMT nhé hon 0,90 cho thdy tinh phdn biét dat yéu cau.
Nhin chung, két qua tir ca hai phuong phap danh gia, gom tiéu chi Fornell—

Larcker va chi s6 HTMT, déu nhét quéan trong viéc khang dinh gia tri phan biét cia cac
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bién phan xa trong md hinh. Diéu nay cho thiy cac cau tric tiém an dugc do luong mot
cach doc 1ap va ro rang, tao co so dé tiép tuc thuc hién cac bude kiém dinh mé hinh cau
trac trong phan tich SEM-PLS.

4.3.1.2 Pdnh gid cia thang do bién cdu tao

Sau khi danh gia moé hinh do luong dbi voi cac bién phan xa, nghién ctru tiép tuc
xem xét md hinh do ludng ctia cac bién ciu tao bac cao trong md hinh. Khac véi thang
do phan xa, viéc danh gia thang do cdu tao khong tap trung vao do tin cy ndi tai hay
gia tri hoi tu, ma chu yéu dya trén muc d6 dong gop cia timg thanh phan vao cau trac
béc cao thong qua outer weight, dong thoi kiém tra hién twong da cong tuyén gifta cac
thanh phan thong qua chi s6 VIF. Két qua danh gia dugc trinh bay tai bang 4.11.

Két qua tai bang 4.11 cho théiy cac bién cAu tao bac cao gém Cam xtc, nhan thurc
va remarketing déu dat yéu cau danh gia. Cu thé, tat ca cac thanh phan bac thap déu c6
outer weight duong, cho thay sy dong gop cung chiéu vao cau tric bic cao twong tmg.
Trong cdu trac Cam xtc, PL c6 mic dong gop 10n nhat (0.408); trong cau trac Nhan
thirc, CE dong gdp manh nhét (0.422); con trong cau tric Remarketing, SERM c6 outer
weight cao nhat (0.337). Pong thoi, cac gid tri VIF déu nho hon 3.0, dao dong tir 1.454
dén 2.210, cho thay khong co hién twong da cong tuyén nghiém trong gitta cac thanh
phan cau tao. Nhu vy, cac thang do cdu tao trong md hinh dat yéu cau va du diéu kién
dé tiép tuc phan tich mo hinh cu tric.

Bing 4.11. Két qud ddnh gid thang do ciu tao ciia cdc bién bic cao

Bién bac cao Thanh phin bic thap Outer weight VIF
AR 0.363 1.806

Cam xtic DOM 0.391 1.863
PL 0.408 1.903

CE 0.422 2.210

Nhén thue PF 0.405 2.023
RE 0.307 2.148

DRM 0.196 1.518

ERM 0.299 1.538

Remarketing SERM 0.337 1.533
SMRM 0.219 1.544

VRM 0.285 1.454

Nguon: Ket qua nghién ciru cua nhom tac gid
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Note: Cdc bién bic cao trong mé hinh gom Cam xiic, nhdn thire va remarketing dirgc
mé hinh héa theo hudng cau tao. Do dé, viéc danh gid thang do tdp trung vao outer
weight nham xem xét mirc do déng gdp ciia tieng thanh phdn bdc thdp vdo cdu triic bdc
cao, dong thoi sir dung chi s6 VIF dé kiém tra hién twong da céng tuyén. Gid tri VIF <
3.0 cho thdy khéng c6 hién twong da cong tuyén nghiém trong giita cdc thanh phan
cdu tqo.

4.3.2. Ddnh gida dp phit hop va kha néing dw bdo ciia mé hinh ciu triic bic 2
4.3.2.1. Panh gid @6 phi hop mé hinh cdu triic bic 2
Bing 4.12. Céc thuéc do danh gid mivc dé phit hop ciia mé hinh céu tritc bic 2 (Model

Fit Indices)
Chi s M6 hinh bio hoa M6 hinh wéc lwgng
SRMR 0.03 0.036
d ULS 0.21 0.292
d G 0.085 0.089
Chi-square 405.613 416.827
NFI 0.958 0.957

Nguon: Két qua nghién ciru ciia nhém téc gid

Két qua danh gia do phu hop tong thé ctia mé hinh cau triic bac hai dugc trinh

bay trong bang 4.12 cho théy mo hinh dat mtrc d phu hop chép nhéan dugc. Cu thé, chi
s6 SRMR ciia mé hinh uéc lugng dat 0.036, thap hon ngudng khuyén nghi 0.08, cho
thay muc do sai khac gitra ma trin twong quan quan sat va ma trn turong quan udc luong
1a thap; tir 46 phan 4nh mo hinh c6 muc do phu hop t6t véi dir liéu nghién ciru. Bén canh
d6, chisé d ULS vad G ctia md hinh wéc luong lan lugt dat 0.292 va 0.089. So voi md
hinh bio hoa, cac gia tri trong Gng 14 0.210 va 0.085, cho thidy mirc chénh 1éch khong
16n. Tuy nhién, vé mat phuong phap luan, viéc danh gia hai chi s6 nay can duoc xem
xét than trong va nén két hop véi két qua bootstrap dé dua ra két luan chat ché hon vé
dd phu hop cia mo6 hinh (Henseler va cong sy, 2015). Ngoai ra, chi s6 NFI dat 0.958
d6i v6i mo hinh bao hoa va 0.957 dbi véi mé hinh wdc luong, cho thdy mé hinh ¢6 mirc
d6 phu hop twong ddi cao. Nhin chung, dya trén céc chi s6 SRMR, d ULS, d G va NFI,

c6 thé két luan rang mo hinh cau tric bac hai dat mirc d6 phi hop tong thé chip nhan
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duogc, dap Gmg yéu cau dé tiép tuc phan tich va dién giai cac moi quan hé trong mo hinh
nghién ctru.
4.3.2.2. Panh gid kha ndng dir bdo mé hinh cdu triic bic 2

Két qua danh gia kha ning giai thich va du bdo ciia md hinh cdu tric bac hai
trong bang 4.13 cho thiy m6 hinh dat ning luc giai thich va du bio ¢ mirc trung binh
dén kha ddi v6i cac bién noi sinh. Cu thé, d6i véi bién cam xuc, gia tri R2 = 0.472 va R?
hiéu chinh = 0.471 cho thdy mé hinh giai thich dugc khoang 47.2% bién thién ciia bién
nay. Dong thoi, chi sé Q?predict = 0.469 16n hon 0, cho thdy mé hinh ¢ kha nang du
b4o ngoai mau ddi v4i bién cam xac. Bén canh d6, cac chi s6 RMSE = 0.731 va MAE
=(.588 cho théy sai sO du bao & mirc chép nhan duoc.

Déi voi bién nhan thire, mo hinh dat R = 0.452 va R2 hiéu chinh = 0.451, phan
anh kha nang giai thich & mrc trung binh. Chi s6 Q?predict = 0.448 tiép tuc cho thiy mo
hinh ¢6 kha ning du bao ngoai mau ddi véi bién nay. Pong thoi, cac gia tri RMSE =
0.745 va MAE = 0.592 cho thdy mtic sai s6 du bao khong 16n.

Dbi v6i bién hanh vi mua sam ngau hing, mo hinh dat R = 0.628 va R2 hi¢u
chinh = 0.625, cho thdy kha ning giai thich kha tot; nghia 1a khoang 62.8% bién thién
ctia hanh vi mua sim ngdu himg duoc giai thich boi cac bién trong mé hinh. Chi s6
Q?predict = 0.452 cho thdy md hinh c6 kha ning du bao ngoai mau déi v6i bién phu
thudc nay. Pong thoi, cac chi s6 RMSE = 0.743 va MAE = 0.591 tiép tuc ctng c6 nhan
dinh réng sai sO du bao ciia mé hinh & mirc chép nhan duoc.

Nhin chung, cac gia tri R?, R? hi¢u chinh va Q?*predict cho théy mé hinh céu tric
bac hai ¢ kha ning giai thich tuong d6i tot va co y nghia dy bdo ngoai mau d6i véi cac
bién ndi sinh, dic biét 1a dbi v6i hanh vi mua sam ngiu hing. Céc chi s6 sai s6 du bao
RMSE va MAE ciing hd tro thém cho két luan rang mé hinh c6 nang luc du bao ¢ muic
phu hop, dap ung yéu cau dé tiép tuc dién giai cac quan hé trong mé hinh nghién ciru.

Bing 4.13. Khd nang gidi thich va duw bdo ciia mé hinh céu tricc bic 2

R? | R?adjusted | Q*predict | RMSE | MAE
Cam xtic 0.472 0.471 0.469 0.731 | 0.588
Nhan thirc 0.452 0.451 0.448 0.745 | 0.592
Hanh vi mua sam ngau htng | 0.628 0.625 0.452 0.743 | 0.591

Nguon: Ket qua nghién ciru cua nhom tac gid
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Note: R’ phan dnh kha nang gidi thich cua moé hinh (R?>= 0.25: trung binh; R*= 0.50:
tot; R?>0.75: manh). Q2 predict > 0 cho thdy mé hinh c6 kha néing dw bdo ngodi
mau, véi cdc gid tri trén 0.25 va 0.50 lan lwot phan dnh mikc dw bdo trung binh va tét.
RMSE va MAE la cdc chi sé danh gid sai sé duw bdo, trong dé gid tri thap hon thé hién
do chinh xac cao hon (Hair va cong su, 2019; Henseler va cong su).

4.3.3. Két qua kiém dinh gia thuyét mé hinh céu tricc bic 2
Bing 4.14. Két qud kiém dinh cdc gid thuyét truc tiép trong mé hinh ciu tric bic 2

BCaCl
Hypothesis and Path Coefficient | t-stat f2 Remarks
2.5% | 97.5%

H1: Remarketing -> Hanh vi ,
, X 0.192%#:* 5778 | 0.126 | 0.255 | 0.041 | Chap nhan
mua sam ngau hung

H2: Remarketing -> Cam ,
0.687*** | 38703 | 0.651 | 0.721 | 0.894 | Chap nhan

xac

H3: Remarketing -> Nhan ,
N 0.672*** | 34151 | 0.631 | 0.707 | 0.824 | Chap nhan
thire

H4: Cam xac -> Hanh vi ,
, X 0.402%** | 14727 | 0.350 | 0.456 | 0.219 | Chap nhan
mua sam ngau hung

H5: Nhan thtc -> Hanh vi .
, X 0.275*** 1 9.934 | 0.221 | 0.329 | 0.107 | Chap nhan
mua sam ngau hung

Nguon: Két qua nghién ciru ciia nhém téc gid
Note: Hé so duong dan duoc wéc luong bcing PLS-SEM. Gia tri t-stat va
khodng tin cdy BCa 95% (2.5%-97.5%) dwoc tinh bang phwong phdp bootstrapping.
Gid thuyét dwoc chdp nhan khi khodng tin cdy khéng bao gom gid tri 0. Cdc dau ***,
** % [an liwpt twrong 1mg véi mirc ¥ nghia p < 0.001, p < 0.01 va p < 0.05. Chi s6 f?
phan dnh ¢& hiéu vmg cia timg moi quan hé (0.02: nhd; 0.15: trung binh; 0.35: 16m).
Bang 4.14 trinh bay két qua kiém dinh cac gia thuyét truc tiép trong mo hinh cau
trac bac hai. Két qua cho thay ca nam gia thuyét H1, H2, H3, H4 va H5 déu dugc chap
nhan, do tat ca cac hé sd duong dan déu mang diu duong, c6 gia tri t I6n va khoang tin
cdy BCa 95% déu khong bao gdm gia tri 0. Cu thé, cam xtic ¢o tac dong tich cuc dén

hanh vi mua sam ngiu hing v6i hé s6 dudng din B = 0.402, gia tri t = 14.727 va khoang
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tin cay BCa 95% tir 0.350 dén 0.456. Pong thoi, kich thudc hiéu tng £2=0.219 cho thay
tac dong nay dat mirc trung binh. Bén canh do, nhan thuc cling tdc dong tich cuc dén
hanh vi mua sdm ngau hing véi p = 0.275, t = 9.934, khoang tin cdy BCa 95% tir 0.221
dén 0.329, va kich thuéc hiéu ung 2 = 0.107, phan anh mc anh huong nhd dén trung
binh. Déi véi cac tic dong xuat phat tir remarketing, két qua cho thay remarketing anh
hudng tich cuc va dang ké dén cam xuc (B = 0.687; t = 38.703; BCaCl [0.651; 0.721];
f2 = 0.894) va dén nhan thirc (B = 0.672; t = 34.151; BCaClI [0.631; 0.707]; 2= 0.824).
Véi cac gia tri 2 déu vuot ngudng 0.35, hai mdi quan hé nay co kich thudc hiéu tng
16n, cho thay remarketing déng vai trd quan trong trong viéc kich hoat ca phan img cam
xtc 1an nhan thirc cia ngudi tiéu dung. Ngoai ra, remarketing ciing tac dong truc tiép
dén hanh vi mua sdm ngau himg véi p = 0.192, t = 5.780, khoang tin cdy BCa 95% tir
0.126 dén 0.255, va kich thudc hiéu tng f2 = 0.041. Két qua nay cho thay tac dong truc
tiép la duong va co ¥ nghia thong ké, nhung kich thudc hiéu ing con nho. Piéu nay ham
¥ rang anh hudng ciia remarketing dén hanh vi mua sam ngau himg c6 thé khong chi
dién ra truc tiép ma con duge truyén din théng qua cac bién trung gian nhu cam xic va
nhan thtrc. Toém lai, cac két qua trén cho thdy remarketing 13 yéu t6 dy bao quan trong
trong mo hinh, tac dong manh dén cam xuc va nhan thirc, ddng thoi gop phan thic day
hanh vi mua sim ngau htng.

Bing 4.15. Két qud kiém dinh cdc gid thuyét trung gian trong mé hinh céu triic bic 2

Bcaci
Hypothesis and Path Coefficient | t-stat Remarks
2.5% | 97.5%

HS8: Remarketing -> Cam xtc
-> Hanh vi mua sim ngau 0.276*** | 13.673 | 0.237 | 0.318 | Chip nhan
hirng

H9: Remarketing -> Nhan
thirc-> Hanh vi mua sam ngau | 0.185*** | 9244 | 0.148 | 0.226 | Chap nhan

hirng

Nguon: Két qua nghién ciru ciia nhém téc gid
Note: Hé sé duong dan duoc wéc luong bcing PLS-SEM. Gia tri t-stat va
khodng tin cdy BCa 95% (2.5%-97.5%) dwoc tinh bang phwong phdp bootstrapping.
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Gid thuyét dwoc chdp nhan khi khodng tin cdy khéng bao gom gid tri 0. Cdc dau ***,

** % Jan hegt trong g véi mike y nghia p < 0.001, p < 0.01 va p < 0.05.

Bang 4.15 cho thay hai gia thuyét trung gian H8 va H9 déu dugc chap nhan, do
cac khoang tin cdy BCa 95% déu khong chira gia tri 0. Cu thé, H8 khing dinh
remarketing tac dong gian tiép dén hanh vi mua sam ngau himg thong qua cam xuc (B
=0.276; t = 13.673; BCaCI [0.237; 0.318]). H9 ciing dugc chép nhan khi remarketing
tac dong gian tiép dén hanh vi mua sim ngiu himg théng qua nhan thirc (B = 0.185; t =
9.244; BCaCl [0.148; 0.226]). Trong do, tac dong trung gian thong qua cam xuc manh
hon so v6i nhan thirc. Nhin chung, két qua cho thay cam xiic va nhén thirc déu 1 nhiing
co ché trung gian quan trong trong viéc truyén dan anh hudng cua remarketing dén hanh
vi mua sam ngau htimg. Nhu vay, két qua nay khang dinh nhan thic va cam xic 1a co
ché trung gian quan trong, thong qua d6 remarketing anh hudng dén hanh vi mua sim
ngau htg trong mé hinh nghién ciru. Phat hién nay lam rd con dudng tac dong gian
tiép cua hoat dong remarketing dén hanh vi mua boc dong ctia ngudi mua hang.

Bing 4.16. Két qud kiém dinh cdc gid thuyét diéu tiét trong mé hinh cdu triic bic 2

BCaCl
Hypothesis and Path | Coefficient | t-stat f2 Remarks
2.5% | 97.5%

H6: FOMO x Cam xtc
> Hanh vi mua siam 0.082** 3.254 0.033 0.132 | 0.011 | Chép nhan

ngau hing

H7: FOMO x Nhan thirc
> Hanh vi mua sim | 0.145%%%* 5.896* | 0.098 0.195 | 0.036 Chépnhén

ngau hing

Nguon: Két qua nghién ciru ciia nhém téc gid
Note: Hé so duong dan duoc wéc luong bcing PLS-SEM. Gia tri t-stat va
khodng tin cdy BCa 95% (2.5%-97.5%) dwoc tinh bang phwong phdp bootstrapping.
Gid thuyét dwoc chdp nhan khi khodng tin cdy khéng bao gom gid tri 0. Cdc dau ***,
** % [an liept twong 1mg véi mire ¥ nghia p < 0.001, p < 0.01 va p < 0.05. Chi s6 f?
phan dnh ¢& hiéu vmg ciia timg moi quan hé (0.02: nhd; 0.15: trung binh; 0.35: 16m).
Bang 4.16 trinh bay két qua kiém dinh cac gia thuyét diéu tiét trong mo hinh cu
trac bac hai. Két qua cho thiy ca hai gia thuyét diéu tiét H6 va H7 déu dugc chip nhén,
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do cac hé s6 twong tic déu mang diu duong, co gia tri t dat muc ¥ nghia thong ké va
khoang tin cdy BCa 95% déu khong bao gom gia tri 0.

Cu thé, gia thuyét H6 kiém dinh vai tro diéu tiét cia FOMO trong mdi quan hé
gilta cam xuc va hanh vi mua sidm ngau himg. Két qua phan tich cho thy gia thuyét nay
dugc chap nhan véi hé sd tuong tac p = 0.082, gid tri t = 3.254 va khoang tin cdy BCa
95% tir 0.033 dén 0.132. Hé s tuong tac duong cho thdy FOMO diéu tiét cuing chiéu
mdi quan hé gitra cam xtic va hanh vi mua sam ngau htng, tirc 1a khi mirc 46 FOMO
tang lén thi tac dong ctia cam xtic dén hanh vi mua sim ngau hung ciing ting theo. Két
qua nay dugc thé hién rd hon qua Simple Slopes Plot cia H6. Ca ba dudong hdi quy tai
mirc FOMO thép, trung binh va cao déu c¢6 do doc duong, cho thiy cam xic ludn tac
dong cung chiéu dén hanh vi mua sim ngau himg. Tuy nhién, d6 dbc ctua duong hoi quy
tang dan tir mirc FOMO thap dén mirc FOMO cao, trong d6 dudng tai mirc FOMO cao
dbc nhat, con dudng tai mirc FOMO thap thoai hon. Piéu nay ham ¥ rang ciing mot mirc
gia ting vé cam xuc, nhém c¢6 FOMO cao s& c¢6 xu hudng gia ting hanh vi mua sim
ngiu himg manh hon so v&i nhom c6 FOMO thap. Trén Johnson—Neyman Plot, hiéu
g c6 didu kién ctia cam xuc d6i v6i hanh vi mua sam ngiu hing duy tri theo hudng
dwong trén toan bo mién gia tri quan sat cia FOMO va ving ¥ nghia thong ké bao phu
toan bo dai gia tri FOMO quan sat dugc, cho thiy FOMO c¢6 xu hudng 1am gia ting tac
dong clia cam xuc 1én hanh vi mua sam ngau hing trén toan bo pham vi nghién ctru. Du
vay, khoang cach gitra cac duong doc trong do thi khong qué 16n, phit hop véi chi sb 2
= 0.011, cho thay kich thudc hiéu ing ctia mbi quan hé diéu tiét nay rat yéu, thap hon
ngudng ctiia mirc hiéu ing nho. Ngoai ra, biéu dd phan du cho mé hinh H6 cho thay
phan du phan b kha ngiu nhién quanh dudng 0, dwong LOWESS tuong dbi phang va
chi dao dong nhe; cung vdi d6, md hinh dat R?=0.517 va RMSE = 0.697. Diéu nay cho
thiy mo6 hinh c6 muc giai thich twong dbi kha va khong xuét hién dau hiéu sai léch
nghiém trong trong chan doan phan du, du tac dong diéu tiét ctia H6 vé mit thyc tién

van con han cheé.
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Hinh 4.1. Hinh minh hoa chi tiét hiéu iing diéu tiét ciia FOMO trong méi quan hé giiva

cdam xuc va hanh vi mua sam ngdu hirng

Low FOMO (-1 D)
Nean FOMO
o= High FOMO (+180)

(A) Simple Slopes Plot
AFFECTIVE on [BB at Different FOMO Levels

(B Johnson-Neyman Plot
Conditional Effect Across Moderator
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Déi voi gia thuyét H7, két qua cling cho thay FOMO c6 vai tro diéu tiét tich cuc
trong mbi quan hé giita nhan thirc va hanh vi mua sim ngau htmg. Cu thé, hé sé twong
tac dat B = 0.145, gia tri t = 5.896 va khoang tin cidy BCa 95% tir 0.098 dén 0.195, qua
d6 khang dinh gia thuyét H7 duoc chap nhan. Két qua nay cho thay khi mirc 46 FOMO
tang 1én, anh hudng cia nhan thirc dén hanh vi mua sam ngau hing ciling trd nén manh
hon. Piéu nay dugc minh hoa rat rd trong Simple Slopes Plot ciia H7. Tai mitc FOMO
thap, dudong hoi quy gitta nhan thirc va hanh vi mua sim ngiu himg c6 do doc kha nho,
gan nhu thoai, cho thay khi FOMO thép thi nhan thirc chua tao ra sy gia ting manh trong
hanh vi mua sim ngau himg. Nguoc lai, & mirc FOMO trung binh va dic biét 1a mirc
FOMO cao, d6 doc ctia duong hdi quy ting rd rét, trong d6 dudng tai mirc FOMO cao
1a déc nhat. Mau hinh nay cho thdy FOMO d3 khuéch dai dang ké tic dong cta nhan
thirc 1én hanh vi mua sam ngau hung. Trén Johnson-Neyman Plot, hi¢u tng c6 diéu
kién ctia nhan thirc ting dan theo mitc FOMO va duy tri ¥ nghia thong ké trén phan 16n
pham vi gia tri quan sat dugc, dac biét rd rét & vung FOMO trung binh dén cao. Chi tiét
nay dic biét quan trong, vi nd cho thay vai tro diéu tiét cia FOMO trong H7 khong chi
1a mot hiéu ung tong quat, ma con manh 1én 16 rét khi FOMO dat mirc du cao. So véi
H6, d6 thi H7 thé hién sy tach biét giita cac duong dbc rd hon, qua dé phan anh truc
quan mot tac dong diéu tiét manh hon. Tuy vdy, véi 2 = 0.036, kich thudc hiéu tmg cta
H7 véan chi & mtc nho. Két qua chin doan phan du ctiia mé hinh H7 ciing cho thiy céc

diém dit liéu phan bd tuong ddi tap trung quanh truc 0, di dudng LOWESS ¢6 dao dong
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nhe hon ¢ vung fitted values cao; mo hinh dat R?=0.456 va RMSE = 0.740. Nhin chung,
mo hinh van dat mic phu hop chap nhan dugc, dong thoi cang ¢ thém két luan rang
FOMO diéu tiét mdi quan hé giita nhan thirc va hanh vi mua sam ngau hing theo hudéng
tich cuec.

Hinh 4.2. Hinh minh hoa chi tiét hiéu iing diéu tiét ciia FOMO trong méi quan hé giiva

nhdn thirc va hanh vi mua sam ngdu hirng

(A) Simple Slopes Plot (B) Johnson-Neyman Plot (C) Residual Plot
CONGITIVE on IBB at Different FOMO Levels Conditional Effect Across Moderator Model Diagnostics (OLS)

w0 FOMO (-1 SD) L = Condtional Effect LOWESS smooth
Mean FOMO %0l

= High FOMO (+1 S0} 08 == NoEfect(0)
Observed data

Signficant region

Residuals

Effect of CONGITIVE on IBB

CONGITIVE FOMO (Moderator) Fited Values

So sanh giita hai gia thuyét cho thiy FOMO déu dong vai tro diéu tiét tich cuc
trong ca hai mdi quan h¢, nhung mirc d6 diéu tiét cia FOMO d6i véi mdi quan hé giira
nhan thire va hanh vi mua sim ngau htmg (H7) manh hon so véi méi quan hé giita cam
xtc va hanh vi mua sam ngu hang (H6). Diéu nay duoc thé hién nhat quan qua ca két
qua dinh luong 1an dd thi twong tac: H7 c6 hé sb twong tac 16n hon (B = 0.145 so véi
0.082), gia tri t cao hon (5.896 so voi 3.254), kich thudc hi¢u ung 16n hon (f> = 0.036 so
v6i 0.011), ddng thoi trong dd thi simple slopes, muc do phan ky giita cac duong hoi
quy & H7 ciing rd hon so v6i H6. Bén canh d6, Johnson—Neyman Plot ciia H7 cho thay
y nghia théng ké cua hiéu tmg phu thudc 16 rang vao mirc FOMO, dic biét manh & ving
FOMO trung binh dén cao, trong khi & H6, ving ¥ nghia xuat hién 6n dinh hon nhung
chénh léch cudng do tac dong giita cac miac FOMO khong 16n. Nhu vay, két qua cho
thdy FOMO diéu tiét cing chiéu trong ca hai mdi quan hé. Tuy nhién, mic do diéu tiét
d6i v6i moi quan hé gitta nhan thirc va hanh vi mua saim ngau himg manh hon so véi
mdi quan hé giita cam xuc va hanh vi mua sam ngau htng.

4.4. Két qua phan tich IPMA
Hinh 4.3. Két qud béing hiéu sudt (IPMA) ciia mé hinh cdu triic tong thé
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Results of the Importance-Performance Map Analysis (Constructs)
Dependent variable: Impulse Buying Behavior
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Performance (Index Values)

Data Summary

Importance Performance
(otallEtfects) (ndsxqVaiues)

REMARKETING 0.651 35.589 Maintain
AFFECTIVE 0.399 47.124 Maintain
COGNITIVE 0.274 54.546 Possible Overkill
FOMO 0.132 53.698 Low Priority
Mean 0.364 47.739 —

Reference Lines
Mean Importance (horizontal dashed line): 0.364

Mean Performance (vertical dashed line): 47.739
Quadrant Interpretation
Nguon: Ket qua nghién cvru cua nhom tac gia

Bing 4.17. Két qua bang higu sudt (IPMA)

TAm quan trong Hiéu suat
AR 0.182 47.896
CE 0.123 58.522

DOM 0.202 46.688
DRM 0.122 32.471
ERM 0.164 30.293

FOMO 0.132 53.698
PF 0.145 57.942
PL 0.18 49.767

RE 0.136 56.996

SERM 0.187 38.008

SMRM 0.127 35.878

VRM 0.165 34.16

Nguon: Ket qua nghién cvru cia nhom tac gia

Trang 148



Nghién ctru khoa hoc Pai hoc Duy Téan

O cap do cau tric, Remarketing 13 yéu t6 c6 muc d6 quan trong cao nhét trong
mo hinh IPMA véi tong hiéu Gmg dat 0.651, tiép theo 1a trang thai cam xtc (0.399) va
trang thai nhan thac (0.274), trong khi FOMO c6 mitc d6 quan trong tuong d6i thap
(0.132). Két qua nay cho thay cac hoat dong remarketing dong vai tro trung tdm trong
viéc thuc day hanh vi mua sam ngiu hig ctia nguoi tiéu ding tré, dong thoi anh hudng
thong qua ca co ché cam xtic va nhan thuc.

Xét vé tim quan trong, DOM 14 yéu t6 c6 anh hudng ndi bat nhat dén hanh vi
mua sdm ngau htng voi gia tri 0.202. Xép sau 1a SERM (0.187), AR (0.182), PL (0.180),
VRM (0.165) va ERM (0.164). Piéu nay cho thay trong sb cac yéu té dugc xem xét,
cam nhan kiém soat, su hung phén, su hai long va mot sb hinh thirc remarketing, dic
biét 14 search engine remarketing, dong vai tro dang ké trong viéc thic day hanh vi mua
sam ngau himg cta ngudi tiéu dung.

O khia canh hiéu suét thuc hién, nhoém yéu t6 nhan thire thé hién mtc do ndi troi
hon so v&i cac bién con lai. Cu thé, CE dat muc hiéu suét cao nhat véi gia tri 58.522,
tiép theo 1a PF (57.942) va RE (56.996). Bén canh d6, FOMO ciing dat muc hiéu suat
tuong ddi cao (53.698). Két qua nay cho thay cic yéu t6 nhan thirc ciing nhu FOMO
hién dang duoc duy tri & mirc kha t6t trong mo hinh.

Trai lai, cac hinh thirc remarketing nhin chung c6 mirc hiéu suat thap hon. Trong
nhém nay, ERM 13 yéu t6 c6 hiéu suat thap nhat (30.293), tiép theo 1a DRM (32.471),
VRM (34.160) va SMRM (35.878). Mic du SERM c¢6 hiéu suét cao hon cac hinh thirc
remarketing con lai (38.008), mirc ndy van thap hon dang ké so voi nhom nhan thic.
Diéu d6 cho thay hiéu qua trién khai thuc té cua cac hoat dong remarketing hién nay
chua twong xtmg voi vai trd ma chiing c6 thé tao ra trong viéc thiic diy hanh vi mua sam
ngau himg. Khi xem xét dong thoi gitta mic d6 quan trong va hiéu sudt, nhom
Remarketing va Trang thai cam xtc dugc xép vao ving tap trung cai thién trong ma tran
IPMA. Diéu nay cho thiy day 1a nhimg yéu té c6 tim quan trong cao nhung hiéu suét
con tuong ddi thap va can duoc wu tién cai thién trong thuc tién quan tri. Khi xem xét
ddng thoi giita mic d6 quan trong va hiéu suat, nhom Remarketing va Trang thai cam
xuc duge xép vao ving tap trung cai thién (Concentrate Here) trong ma tran IPMA. Piéu
nay cho thay day 1 nhitng yéu t6 c¢6 tdm quan trong cao nhung hiéu suét con twong ddi
thap, do d6 can duoc wu tién cai thién nham gia ting hiéu qua tic dong dén hanh vi mua
sam ngiu himg.

Néu xem xét dong thoi ca tim quan trong va hiéu suat, SERM nodi 1én nhu mot
yéu td can duoc wu tién cai thién, do vira c6 muc do quan trong cao vua cé hi¢u suét

chua tuong xtng. Tuong tu, DOM ciing 1a mot yéu t6 dang luu ¥ khi c6 mirc d6 quan
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trong cao nhat trong mo hinh nhung hiéu suat chi dat 46.688, thap hon mét s6 bién khac
nhu CE, PF va RE. Ngoai ra, ERM va VRM ciing can dugc cha ¥ nhiéu hon, vi di ¢6
dong gop twong dbi dang ké nhung mirc d6 thé hién hién tai van con han ché.

Trong khi d6, cac bién CE, PF va RE thudc ving ddu tu qud mic can thiét
(Possible Overkill), phan anh tinh trang hiéu suit cao nhung mirc 46 quan trong thap
hon mirc trung binh. Piéu nay cho thiy cac yéu t6 nhan thirc hién dang duoc trién khai
kha t6t va nén dugc duy tri & muc hién tai thay vi tiép tuc gia ting ngudn luc dau tu.
Tuong ty, FOMO ciing thudc viing dau tur qua murc can thiét (Possible Overkill) voi mirc
hiéu suit tuong dbi cao (53.698) nhung mirc d6 quan trong thap (0.132). Piéu nay cho
thdy mac du nguoi tiéu dung c¢6 xu hudng trai nghiém FOMO & mtc twong ddi cao, viée
tiép tuc gia ting cac chién thuat dwa trén FOMO khé c6 thé mang lai thém nhiéu cai
thién dang ké d6i voi hanh vi mua sam ngiu hing.

Nhin chung, két qua IPMA cho thay cac nd luc cai thién nén tap trung vao nhiing
yéu t6 co muc do quan trong cao nhung hiéu suat con thap. O cip do chi bao, cac uu
tién hang dau bao gém Search Engine Remarketing (SERM), Video Remarketing
(VRM), Email Remarketing (ERM) cing cac yéu t6 cam xtc nhu Cam nhén kiém soat
(DOM) va Su hung phin (AR). Pay 1a nhitng yéu t6 dugc ky vong mang lai hiéu qua
cai thién 16n nhat dbi v6i hanh vi mua sim ngau hing. Mic du Display Remarketing
(DRM) va Social Media Remarketing (SMRM) ciing ¢6 muc hiéu suat twong d6i thap,
muc d§ quan trong thép hon cho théy cac yéu td nay chi nén dugc cai thién c6 chon loc
thay vi uu tién truéc SERM, VRM va ERM.
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TOM TAT CHUONG 4

Chuong 4 da trinh bay két qua phan tich dir liéu khao sat va kiém dinh mo hinh
nghién ctru bang phuong phap PLS-SEM trén co sé 842 quan sat hop 18. Trude hét, két
qua thong ké mé ta cho thidy mau nghién ctru ¢ sy phan bd twong d6i da dang theo gidi
tinh, d6 tudi, thu nhap, tin suit mua hang va thoi gian st dung mang xa hoi, tao co s
phu hop cho céc phan tich tiép theo. Két qua ddnh gia mo hinh do luong cho thiy phan
16n céc thang do dat yéu cu vé do tin cdy, gia tri hoi tu va gid tri phan biét sau khi loai
b6 cac bién quan sat khong dat tiéu chuan. P4i vi mé hinh cau trac tong thé, cac chi sb
danh gia cho thdy mo hinh dat mirc do phu hop chip nhan duoc, dong thoi c¢6 kha nang
giai thich va du bdo ¢ mirc twong ddi tot ddi voi cac bién ndi sinh. Két qua kiém dinh
gia thuyét cho thdy phan 16n cic hinh thirc remarketing déu c6 tac dong tich cuc dén cac
phan g cam xtic va nhan thirc cia ngudi tidu ding; tir d6 gép phan thic day hanh vi
mua sam ngiu himg.

O m6 hinh ciu trac bac hai, cac két qua tiép tuc khéng dinh remarketing c6 anh
hudng tich cuc dén cam xuc, nhan thire va hanh vi mua sam ngau htng; dong thoi cam
xuc va nhan thirc déng vai tro trung gian quan trong trong mdi quan hé nay. Bén canh
d6, FOMO dugc xac dinh 1 bién diéu tiét lam gia tang tac dong cua cam xuc va nhan
thirc 1én hanh vi mua sim ngiu hing, di mirc o anh huéng thyc tién con khic nhau
giita cac mdi quan hé. Két qua phan tich IPMA ciing gop phan xac dinh nhimng cau tric
can duoc wu tién cai thién nham nang cao hanh vi mua sim ngau himg trong béi canh
tiéu dung truc tuyén. Nhin chung, cac két qua ctua chuong 4 cung cp co s thuc nghiém
quan trong cho viéc thao luan két qua nghién ciru, dé xuat ham ¥ quan tri va kién nghi

o chuong 5.
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CHUONG 5: KET LUAN VA HAM Y QUAN TRI

Nnhitng néi dung dwoc trinh bay ¢ cdc chwong triwde va két qud nghién civu tai
chwong 4 dd cung cdp nhitng géc nhin thuwc tién va dir liéu dinh heong vé cdch thirc
remarketing s6 tac dong dén hanh vi mua sam ngdu hitng ciia nguoi tiéu ding tré tai
thanh phé Pa Nang, dic biét thong qua vai tro trung gian ciia cam xiic va nhdn thirc
trong boi canh ky nguyén sé. Trén co sé do, chiwong 5 sé trinh bay cdc két lugn chinh
dwoc rit ra tie nghién civu, dong thoi dé xudt nhitng ham ¥ quan tri quan trong nham toi
wu héa hidu qua hoat dong remarketing ciia doanh nghiép va gdp phéan néng cao hiéu
qua dinh huéng hanh vi tiéu ding ciia gidi tré tai thanh phé Pa Nang.
5.1. Két qua thio luin
5.1.1. Cdc méi tic dpng truc tiép

Duya trén két qua phan tich dir liéu thyc nghiém bang mo hinh PLS-SEM, nghién
ctru xac nhan rang ca nam gia thuyét H1-H5 déu c6 tic dong duong va dat y nghia thong
ké, qua d6 cing c¢d viing chic cac gia thuyét da dé xut.
5.1.1.1. Anh huong ciia nhén té remarketing dén hanh vi mua sam ngau hirng

Theo két qua trinh bay & chuong 4 cta luan 4n, Remarketing c6 tac dong thuan
chiéu dén hanh vi mua sim ngiu htng cua nguoi tiéu dung (B = 0.192; t = 5.780; 2 =
0.041). Két qua nay cho thay gia thuyét H1 dugc chap nhén, tuy nhién kich thudc hiéu
mg & mic nho. Két qua nghién ciu ndy tuong déng voi cac nghién ctu trude nhu
Lambrecht va Tucker (2013), Zhenling Jiang va cong sy (2021), khi cho rang
remarketing gitip gia ting kha ning chuyén d6i thong qua viéc nhac nhé va tai kich hoat
nhu cau mua sim cta ngudi tiéu ding (Anja Lambrecht & Catherine Tucker, 2013b;
Zhenling Jiang va cOng sy, 2021).

Két qua nghién ctru cho thdy remarketing c6 kha nang thiic day hanh vi mua sim
ngau himg, tuy nhién mutc do tic dong khong manh. Piéu nay duge cho 1a hop 1y boi
hanh vi mua sim ngau htng 13 két qua cta nhiéu yéu t6 tong hop, dic biét 1a cac yéu td
tam 1y nhu cam xtc va nhan thie. Do d6, remarketing thuong khong tac dong truc tiép
manh mé& dén hanh vi ma chi yéu dong vai tro nhu mét yéu 6 kich thich ban dau.

Trong bdi canh ngudi tidu ding tré tai Pa Nang, véi thoi gian sir dung mang x4
hoi cao va thudng xuyén tiép xic v4i quang cao truc tuyén, remarketing hoat dong nhu
mot co ché nhac nhd, gitip duy tri su cha ¥ va rit ngan qua trinh ra quyét dinh. Tuy

nhién, do nguoi tiéu dung ngay cang c6 kinh nghiém va kha nang nhéan dién quang cao,
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nén ho khong d& bi thuyét phuc ngay 1ap tirc, dan dén mirc d6 tac dong truc tiép cua
remarketing dén hanh vi 1a tuong d6i thap.
5.1.1.2. Anh huong ciia nhén té remarketing dén cam xiic ciia nguwoi tiéu dimg tré tai
Pa Nang

Két qua phan tich dir liéu & chuong 4, Remarketing thé hién tac dong duong rat
manh dén cam xuc ctia nguoi tiéu dung (B = 0.687; t = 38.703; f2 = 0.894). Dua trén mo
hinh PAD, cam xtic duoc cdu thanh bai ba thanh phan gdm su hai 1ong, sy hung phin
va cam nhan kiém soat. Tinh c4 nhan héa cua Remarketing, thong qua vi¢c hién thi lai
cac san pham phu hop voi nhu cau trude do, giup ngudi tiéu ding cam thdy duoc thiu
hiéu, gia ting sy hung thi va duy tri cim giac chu dong trong qua trinh ra quyét dinh.
Két qua nay phu hop véi cac nghién ctru ctia Komiak va Benbasat (2006) ciing nhu
Bleier va Eisenbeiss (2015), cho thay cac thong diép co6 muc do lién quan cao khong chi
]am ting niém tin ma con tao ra trai nghiém cam xac tich cuc, dong thoi giam cam giac
bi lam phién boi quang cdo (Alexander Bleier & Maik Eisenbeiss, 2015a; Komiak &
Benbasat, 20006).
5.1.1.3. Anh huong ciia nhén té remarketing dén nhan thirc ciia nguwoi tiéu ding tré tai
Pa Nang

Két qua phan tich dir liéu & chuong 4, Remarketing ciing c6 tac dong dwong manh
mé& dén nhan thie (B = 0.672; t = 34.151; 2= 0.824). Nhan thiic trong nghién ctru duoc
do ludng thong qua do troi chdy trong xir 1y thong tin, su dé chiu trong nhan thic va
mirc d6 giam nd luc nhan thirc. Trong bdi canh nguoi tiéu dung tré Viét Nam phai ddi
mat voi tinh trang qué tai thong tin trén cac nén tang thuong mai dién tir, Remarketing
dong vai tro nhu mot bd loc thong tin hi¢u qua, cung cép lai nhiing néi dung da duoc
quan tam trudc do, tir do gitip don gidn hda quaé trinh xu 1y thong tin va giam chi phi
nhan thtrc. Phat hién nay cing ¢6 cac 1ap luan cua Trope va cong su (2007) va Lee va
cong su (2010), dong thoi phu hop véi Ly thuyét Quy trinh kép, khi sy quen thudc kich
hoat nhanh chéng hé thong tu duy truc giac, gitip ngudi tiéu dung dua ra quyét dinh
nhanh hon va it tbn cong strc hon (Lee va cong su, 2010; Trope va cong su, 2007).

So sanh muc do tac dong cho thay anh hudng ciia Remarketing dén cam xtic (H2:
B =0.687; 2 = 0.894) vuot troi dang ké so véi tac dong truc tiép dén hanh vi mua sim
ngau himg (H1: B=0.192; £2=0.041). Su chénh léch nay phu hop voi nén tang 1y thuyét
ctia mo hinh Kich thich — Chu thé — Phan tng (S-O-R), theo d6 céc kich thich tir méi
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truong khong tac dong truc tiép dén hanh vi, ma phai thong qua trang thai tim 1y trung
gian ctia chi thé, bao gdm cam xuc va nhan thirc. Két qua nay hoan toan phu hop véi
mo hinh S—-O-R, trong d6 cam xuc dong vai trd 1 bién trung gian quan trong giita kich
thich marketing va hanh vi tiéu ding. Néi cach khac, remarketing trudc hét 1am nguoi
tiéu ding cam thay thich tha, himg tha hodc bi cudn hut, sau d6 nhirng cam xtc ndy méi
thiic ¢y hanh vi mua sim ngiu himg.

5.1.1.4. Anh huong ciia cam xiic dén hanh vi mua sam ngdu hing ciia nguoi tiéu ding
tré tai Pa Ning

Két qua kiém dinh gia thuyét mo hinh ciu tric cho thay cac trang thai cam xuc
c6 tac dong tich cuc va c¢6 ¥ nghia thong ké dén hanh vi mua sim ngiu htng, qua d6
ing ho gia thuyét H4. Cu thé, két qua tir Chuong 4 cho thy cac thanh phan cam xuc
déu c6 anh hudng déng ké dén hanh vi mua sam ngau himg tryc tuyén, bao gébm sy hung
phan (AR) v6i hé s6 B =0.182 (t = 6.337, p < 0.001), sy hai long (PL) véi p = 0.180 (t
=6.137, p <0.001) va cam nhan kiém soat (DOM) véi B = 0.202 (t = 6.794, p < 0.001).
Trong s6 cac moi quan hé ndy, tac dong ctia cam nhan kiém soét 1a manh nhat, cho thay
khi nguoi tiéu dung cam thay co quyén chu dong va kiém soat trong qua trinh mua sam,
ho c6 xu huong thyc hi¢n hanh vi mua nhanh chéng hon.

Két qua nay phu hop véi nhiéu nghién ciru trude day trong linh vyc hanh vi tiéu
dung. Cac nghién ctru ctia Donovan va Rossiter (1982) di chi ra rang cac trang thai cam
xuc tich cyc trong moi truong mua sam c6 thé 1am gia tang hanh vi tiép can va ting kha
nang thyc hién hanh dong mua hang (Donovan & Rossiter, 1982). Tuong tu, Rook va
Gardner (1993) cho rang cam xuc tich cuc c6 thé lam giam muc do kiém soat 1y tri va
thic ddy hanh vi mua mang tinh béc dong (Rook & Gardner, 1993). Ngoai ra, nghién
ctru ctia Eroglu va cong su (2003) trong bdi canh thuong mai dién tir ciing cho thay rang
phan rng cdm xuc cua nguoi tiéu dung dong vai tro trung gian quan trong gitra cac kich
thich marketing va hanh vi mua hang (Eroglu va cong su, 2003).

Tuy nhién, mot phat hién ddng chu y trong nghién ctru nay 14 vai trd noi bat cua
yéu to cam nhan kiém soat so vdi cac trang thai cam xtic khac. Piéu ndy co thé dugc giai
thich boi dac thu ciia moi truong thuwong mai dién tir, noi nguoi ti€u dung thuong dua vao
cam gi4c tu tin va kha ning kiém soat thong tin dé dua ra quyét dinh nhanh chong. Khi
nguoi tiéu dung cam théy ho hiéu 15 san ph'flm va co thé dé dang thyc hién giao dich, ho

it 6 xu hudng tri hodn hanh vi va dé thyuc hién quyét dinh mua ngay lap tirc. Diéu nay
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phan anh rang hanh vi mua sam ngau himg khong chi 13 phan mg cam xtc thuan tiy ma
con lién quan dén cam nhan vé sy chii dong trong qua trinh ra quyét dinh.

Trong bdi canh thuong mai dién tir tai Viét Nam n6i chung ciing nhu Pa Nang, noi
ngudi tiéu dung tré thudng xuyén tiép xtc voi cac nén ting mua sam truc tuyén va cac chién
dich remarketing c4 nhan hoa, cam xuc tich cyc c6 thé dugc kich hoat nhanh chong thong
qua cac yéu t6 nhu giao dién than thién, thong tin rd rang va cic chuong trinh khuyén mai
hap dan. Do d6, két qua nay ciing cb gia dinh cia mé hinh Stimulus — Organism - Response
(SOR), trong d6 cam xtic déng vai trd nhu mot co ché trung gian quan trong trong viéc
chuyén hoéa cac kich thich marketing thanh hanh vi tiéu dung thyc té.
5.1.1.5. Anh huong ciia nhén thire dén hanh vi mua sam ngdu hieng ciia nguoi tiéu
diing tré tai Pa Nang

Két qua nghién ctru ciing cho thay cac yéu té nhan thirc c6 tac dong tich cuc va
c¢6 ¥ nghia thong ké dén hanh vi mua sim ngau himg, qua d6 tng ho gia thuyét H5. Cu
thé, két qua tir Chuong 4 cho thdy tat ca cac thanh phan nhan thirc déu c6 anh huong
dang ké dén hanh vi mua sam ngdu htng truc tuyén, bao gom sy dé chiu trong nhan thirc
(CE) voi hé s6 p=0.123 (t=3.848, p < 0.001), d6 troi chay trong xir Iy thong tin (PF)
voi B=0.145 (t=4.673, p < 0.001) va giam nd lyc nhan thirc (RE) v6i p = 0.136 (t =
4.316, p < 0.001). Trong s6 cac mdi quan hé nay, do tréi chay trong xir 1y thong tin cho
thdy tac dong manh nhat dén hanh vi mua saim ngau himg, cho thay khi nguoi tiéu dung
cam thiy viéc tiép nhan va xir 1y thong tin dién ra mot cach tron tru, ho ¢6 xu hudéng dua
ra quyét dinh mua nhanh chéng hon.

Két qua nay phu hop véi cac nghién ciru trude day trong linh vyc hanh vi tiéu
dung va tam 1y hoc nhén thuc. Vi dy, nghién ctru cua Alter va Oppenheimer (2009) da
chi ra rang do troi chay trong xir 1y thong tin ¢ thé lam gia ting su tin tudng va cam
nhan tich cyc d6i véi san pham, tir d6 thiic day hanh vi mua hang. Ngoai ra, nghién ctru
cia Wu va cong sy (2019) trong bdi canh thuong mai dién tir ciing cho thiy rang su dé
dang trong viéc xir Iy thong tin c6 thé 1am gia ting ¥ dinh mua hang va hanh vi tiéu dung
truc tuyén (Daniel M. Oppenheimer & Adam L. Alter, 2009; Wu va cong su, 2019).

Mot diém dang cha ¥ trong nghién ciru nay 1a mic do tac dong cia cac yéu td
nhan thire twong ddi manh va ¢ thé canh tranh véi vai trd clia cam xuc trong viéc thuc
day hanh vi mua sam ngau htmg. Piéu nay phan anh dic thu ctia méi trudng mua sim

tryc tuyén, noi nguoi tiéu dung thuong phai xir Iy mot lugng 16n thong tin trong thoi
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gian nga‘in va ¢6 xu hudng dua vao céc tin hi€u nhén thirc don gian dé duara quyét dinh.
Khi thong tin dugc trinh bay r6 rang, dé hiéu va quen thudc, ngudi tiéu dung co6 thé cam
thdy qué trinh ra quyét dinh trd nén don gian hon, tir 46 lam ting kha niang thuc hién
hanh vi mua ngay 1ap tuac.

Vi thi truong thuong mai dién tir tai Viét Nam nhu hién nay, noi tbc d0 mua sdm
trie tuyén ngdy cang cao va trai nghiém ngudi ding dong vai trd quan trong, viéc toi uu
hoa trai nghiém thong tin c6 thé tré thanh mot yéu t chién lugce trong viéce thiic day hanh
vi mua sam ngau himg. Do d6, két qua ctia nghién ctru nay khong chi cing c¢d cac bang
chimg trudc day vé vai trd cia nhan thic trong hanh vi tiéu ding ma con mé rong hiéu biét
vé co ché hinh thanh hanh vi mua sim ngau htmg trong méi trudng sd.

5.1.2. Cdc gid thuyét trung gian
5.1.2.1. Anh hudng trung gian ciia cam xiic trong moi quan hé giita remarketing va
hanh vi mua sam ngdu himg

Theo két qua trinh bay ¢ chuong 4, gia thuyét H8 duoc chép nhan. Cu thé,
remarketing co6 tac dong gian tiép thuan chiéu dén hanh vi mua sim ngiu himg thong
qua cam xuc voi hé sd dudng dan p = 0.276, p < 0.001, gia trji t = 13.673, cho thdy mirc
y nghia thong ké rat cao. Két qua nay c6 thé dugc giai thich dya trén dic tinh cta thang
do cam xtic, von duoc cdu thanh tir ba thanh phan goém sy hai 1ong (pleasure), sy hung
phan (arousal) va cam nhén kiém soat (dominance) theo mé hinh PAD. Trong bdi canh
nguoi tiéu ding tré tai Pa Ning c6 thoi gian sir dung mang x3 hoi cao, cha yéu tir 2 dén
4 gio mdi ngay, khi ho lién tuc tiép xuc véi cac quang céo ca nhan hoa xuét hién ding
thoi diém va phi hop véi nhu cdu, trang thai phan khich va cam xuc tich cuc dé dang
duogc kich hoat. Pong thoi, do ndi dung quang cao phan anh dung so thich va nhu cau
tim kiém trude d6, nguoi tiéu dung c6 xu huéng cam nhan rang ban than vin dang chu
dong trong qua trinh mua sam, tir d6 1am giam vai trd cta sy can nhéc 1y tri va gia ting
kha ning dua ra quyét dinh mua mang tinh boc phat. Két qua nghién ctru nay tuong
ddng voi cac nghién ctru cia Liao va cong sy (2016), Thi Thuy An Ngo va cong su
(2024), Mingwei Li va cong su (2022), va Hatice Kafadar va Selin Yilmaz (2022) khi
cung khang dinh cam xuc déng vai tro trung gian cbt 15i trong viée thiic day hanh vi
mua sdm ngﬁu hung (Kafadar & Yilmaz, 2022; Li va cong su, 2022; Liao va cOng su,

2016; Ngo va cong su, 2024).
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Pang chi y, khi so sanh mirc d6 tac dong gitra hai co ché trung gian, con dudng
cam xuc (B = 0.276) c6 muc anh hudéng manh hon ro rét so voi nhan thic (B = 0.185).
Duya trén Ly thuyét Quy trinh kép (Dual Process Theory), két qua nay c6 thé duogc ly
giai boi ban chat ciia hanh vi mua sim ngiu hing 1a mot quyét dinh dién ra nhanh chéng,
mang tinh tryc gidc va chiu sy chi phéi chil yéu ctia Hé thdng 1, tic tu duy cam xic va
tu dong, trong khi vai tro ciia Hé théng 2 — tu duy phan tich va 1y tri — tr& nén han ché
hon trong bdi canh ra quyét dinh tirc thoi. Hon nita, trong méi truong thwong mai trén
mang xa hoi tai Viét Nam, ddc bi¢t vdi sy phat trién manh mé cia cac nén tang video
ngén nhu TikTok va Reels, nguoi tiéu dung tré dé bi tac dong boi cac kich thich truc
quan, yéu to giai tri va tim 1y ¢am dong hon 1a qué trinh phan tich thong tin mot cach
can trong.

Do d6, vé mit hoc thuat, két qua nay tiép tuc cung cb nén tang cia mo hinh S—
O-R, d6ng thoi khang dinh vai trd trung tim cua cam xuc trong viéc chuyén héa cac
kich thich tir mdi trwong sb thanh hanh vi mua sim ngau himg. Vé mit thuc tién, thay
vi chi sir dung remarketing nhu mot cong cu nhac nhé san pham don thuan, doanh nghiép
can cha trong thiét ké ndi dung quang cao c6 kha ning khoi goi cam xuc tich cyc thong
qua hinh anh hap dan, 4m thanh 16i cudn va cac chuong trinh vu dai phu hop, nham gia
tang kha ning thuc day quyét dinh mua hang ngay tai thoi diém tiép xuc.
5.1.2.2. Anh huwong trung gian ciia nhdn thirc trong moi quan hé giiva remarketing va
hanh vi mua sam ngdu himg

Theo két qua trinh bay & chuong 4, gia thuyét H9 ciing dugc chip nhan, cho thay
remarketing tic dong gian tiép theo hudng dwong dén hanh vi mua sam ngau himng thong
qua bién trung gian 13 nhan thirc, voi hé sd dudng dan p=0.185, p <0.001 va gia tri t =
9.244. Két qua nay tiép tuc cung cb sy chap nhan cua gia thuyét, dong thoi khiang dinh
vai tro trung gian cua yéu t6 nhan thirc trong mdi quan hé giira remarketing va hanh vi
mua sam ngiu himg.

Su tac dong nay cod thé duoc giai thich dya trén dac tinh ctia thang do nhan thirc,
bao gém su dé chiu, sy giam nd lyc nhan thirc va do troi chdy trong xir 1y thong tin. Khi
hoat dong remarketing cung cap lai cac thong tin vé san pham ma ngudi tiéu dung da
tung tim kiém hodc c6 murc d6 quen thude nhét dinh, ho khong can phai ton thém nhiéu
thoi gian va cong stc dé tim kiém, so sanh hodc danh gia lai thong tin tir dau. Trong bdi

canh nhip sdng hién dai dién ra nhanh chéng ciing véi tinh trang qué tai thong tin trén
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cac nén tang s, viéc giam thiéu rao can nhan thirc gitip nguoi tidu dung dé dang tiép
nhan thong diép quang céo, nang cao mirc do tin twdng cht quan va rit ngan qua trinh
chuyén di tir y dinh mua sim sang hanh vi mua hang mang tinh boc phat.

Két qua nay twong dong v6i quan diém ctia Wu, Chen va Wang (2019), Manohar,
Salman va Jadhav (2025), va Tran Thi Ai Cam (2023) khi cac nghién ctru nay déu chi
ra rang d6 troi chay trong xtr 1y thong tin c¢6 tic dong tich cyc dén kha ning phat sinh
hanh vi mua sdm ngiu himg trong méi trudng truc tuyén (Cam, 2023; Manohar va cong
su, 2025; Wu va cong su, 2019). Diéu nay cho théy, bén canh yéu td cam xtc, co ché
nhén thuce cling dong vai tro quan trong trong viéc giai thich cach remarketing anh hudng
dén quyét dinh mua ctia ngudi tiéu dung.

Mic di muic do tac dong thong qua nhan thirc thap hon so vdi con dudng cam
xuc, sy hién dién dong thoi cua ca hai co ché trung gian mang lai ¥ nghia hoc thuat déng
cha . Két qua nay gép phan mo rong kha nang giai thich cia moé hinh S—O—R, khi cho
thdy hanh vi mua sam ngau hirg khong hoan toan mang tinh phi 1y tri, ma con chiu 4nh
hudng bdi mic do thudn lgi trong xir 1y thong tin nhéan thirc. No6i cach khéc, khi thong
tin duoc trinh bay rd rang, don gian va dé tiép can, nguoi tiéu dung c6 xu hudng dua ra
quyét dinh nhanh hon, tir 46 1am gia tang kha nang phat sinh hanh vi mua sam ngau
htrng.

Tir goc do thuc tién, két qua nghién ctru ham ¥ rang bén canh viéc thiét ké noi
dung remarketing nham khoi go1 cam xuc, cac doanh nghié¢p tai Viét Nam ciing can chu
trong xay dung trai nghiém nhan thirc thuén tién va dé tiép can, thong qua vi¢c don gian
hoa noi dung quang céo, toi uu hoa giao dién hién thi va rat gon cac budc trong quy
trinh thanh toan. Diéu ndy s& gop phan giam thiéu gian doan trong qua trinh ra quyét
dinh va nang cao kha ning chuyén doi tir y dinh sang hanh vi mua hang ngay tai thoi
diém tiép xuc.

5.1.3. Cdc gid thuyét diéu tiét

Duya trén két qua phan tich & chuong 4 cho thay ca hai gia thuyét diéu tiét H6 va
H7 déu dugc chap nhan do cac hé sd tuong tac déu mang dau duong c6 gia tri t dat mirc
¥ nghia thong ké va khoang tin cidy BCa 95% déu khong bao gdm gia tri 0. Piéu nay
cho thady FOMO c6 vai tro diéu tiét cting chiéu trong mdi quan hé gitta cac yéu t6 tam
1y (cam xtc, nhan thirc) va hanh vi mua sim ngau himg. Tuy nhién, mtc do diéu tiét

khong dong deéu gilra cac moi quan h¢; trong do tdc dong dicu tiét doi véi cam xic co
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kich thudc hiéu ung rat nho, con tac dong diéu tiét ddi v6i nhan thire thé hién rd rang
hon
5.1.3.1. Anh huong ciia FOMO trong méi quan hé giiva cam xiic va hanh vi mua sam
ngau hirng

O khia canh FOMO diéu tiét mdi quan hé gitta cam xtic va hanh vi mua saim ngau
hing. Két qua phan tich cho thay gia thuyét nay duoc chap nhan véi hé sé twong tac p
= 0.082, gid tri t = 3.254 va khoang tin cdy BCa 95% tir 0.033 dén 0.132. Hé sb tuong
tac duong cho thdy FOMO diéu tiét ciing chiéu mdi quan hé giita cam xtic va hanh vi
mua sim ngdu hing, tirc 14 khi mirc 46 FOMO ting 1én thi tic dong cta cam xuc dén
hanh vi mua sam ngau himg ciing tang theo. Mic du hiéu ing diéu tiét dat y nghia thong
ké, kich thudc hiéu timg ciia mbi quan hé nay ¢ mic rat nho (f2=0.011). Do d6, két qua
phan &nh sy hién dién cua vai tro diéu tiét hon 12 mot tac dong manh vé mat thuc tién.
Két qua nay duoc dua ra dua trén thang do FOMO céc trang thai nhu himg th, thich
tht va phan khich khi tiép xic v6i san phdm hoic thong diép tiép thi.Khi nguoi tiéu
dung trai nghiém cac cam xiic ndy, ho c¢6 xu huéng hinh thanh mong muén s& hiru va
dé bi cudn vao qué trinh mua sam. Trong bdi canh d6 khi dong thoi xuét hién cam giac
lo ngai bo 16 co hdi, phan tng cam xuc khong chi dung lai & muc trdi nghi€ém ma con
dugc thic ddy chuyén hoa nhanh chong thanh hanh vi. Xét trong bdi canh thuc tién
nguoi tré tai Pa Ning, nhom dbi twong thudng xuyén st dung cic nén ting mua sim
tryc tuyén khi ho lién tuc tiép xuc cac yéu té nhu ndi dung hap dan hodc wu dai co gidi
han thoi gian khong chi tao ra phan img cam xuc tich cyc ma con lam tang muac do ra
quyét dinh mua hang ma khong can cin nhac nhiéu
5.1.3.2. Anh huong ciia FOMO trong méi quan hé giita nhdn thircc va hanh vi mua sam
ngadu hirng

Két qua nghién ctru cho thiy FOMO dong vai tro diéu tiét tich cuc trong mbi
quan hé gifta nhan thirc va hanh vi mua sim ngau himg, v6i hé sé twong tac p = 0.145,
t =5.896 va khoang tin ciy BCa 95% tir 0.098 dén 0.195, qua d6 khang dinh gia thuyét
H7 dugc chip nhan. Didu nay cho thay khi mirc 46 FOMO gia tang, tac dong clia nhan
thitc dén hanh vi mua sim ngau himg ciing trd nén manh hon. Cu thé, trong bdi canh
nguoi tiéu ding cam nhan thong tin rd rang, dé hiéu va quen thudc — von phan anh mirc
d6 troi chay trong xir Iy nhan thirc — ho c6 xu hudng rat ngin thoi gian danh gia va dua

ra quyét dinh nhanh hon. Khi két hop véi FOMO, xu huéng nay cang dugc khuéch dai,
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béi ngudi tiéu dung khong chi dya vao sy dé dang trong xir 1y thong tin ma con bi chi
phéi bai tam 1y sg bo 1§ co hoi, tir d6 lam giam mirc d6 kiém soat nhan thirc va thic day
hanh vi mua mang tinh turc thoi.

Trong bdi canh ngudi tré hoc tap va 1am viéc tai Pa Nang diéu nay cang tro nén
1& rét. Pay la nhém thudng xuyén tiép xtic voi cac nén tang sd noi ma thong tin dugc
trinh bay 1 rang, dé nam bat va quen thudc Khi cac thong tin nay di kém véi cac tin
hi¢u mang tinh cép bach nhu wu dai c6 thoi han hodc sd lugng gidi han thay vi can nhéc
k¥ ludng vé gia tri hay mac do can thiét cua san pham, ngudi tiéu dung c6 xu hudng tap
trung vao viéc tranh mat di co hoi tir d6 thuc day hanh vi mua hang ngay 1ap tic. Két
qua ctia nghién ctru nay tuong dong véi nghién ciru cua (Ni Komang Nanda Aryanita &
Lalu Adi Permadi, 2025).

Tu két qua bang 4.16 ta thdy dugc mire do diéu tiét cia FOMO d6i v6i mbi quan
hé giita nhan thirc va hanh vi mua sam ngau himg (H7) manh hon so véi mdi quan hé
giita cam xuc va hanh vi mua sam ngau hing (H6). Nhu vay, c6 thé thiy ring FOMO
khuéch dai tac dong ctia nhan thirc 18n hanh vi mua sim ngau hing rd rét hon so véi tac
dong cua cam xuc. Tuy nhién, do kich thudc hiéu ing cua ca hai mbi quan hé déu théip,
dic biét 1a H6, vai tro diéu tiét cia FOMO nén dugc dién giai theo huéng co ¥ nghia
thong ké nhung muc do d4nh hudng thyc tién con han ché.

Vé mit hoc thuat, két qua nghién ciru gép phan 1am rd vai trdo cia FOMO nhu
mot bién diéu tiét quan trong trong hanh vi tiéu ding, dong thoi cho thdy FOMO khong
chi khuéch dai phan timg cam xtic ma con tac dong dang ké dén qua trinh nhan thirc va
cach ca nhan ra quyét dinh. V& mit thyc tién, nghién ciru goi y rang doanh nghiép can
két hop gitra viéc thiét ké thong tin dé tiép nhan va cac yéu t6 tao ap luc thoi gian hodc
giéi han co hoi dé gia ting hiéu qua kich thich hanh vi mua sam ngau himg ¢ nhém
nguoi tiéu dung tré.

5.1.4. Phan tich tam quan trong (IPMA)

Duya trén két qua phan tich Ban d6 Tam quan trong — Hiéu suat (IPMA) tai bang
4.17, v6i bién muc tiéu 1a hanh vi mua sam ngiu htng, nghién ctru cho thay su phan hoa
r0 rét gitra mirc do quan trong va hi¢u suét thuc hién cua céc yéu td trong mo6 hinh. O
cap d6 ciu trac, Remarketing 13 yéu t6 c6 muc do quan trong cao nhat trong mo hinh
IPMA (0.651), tiép theo 1 trang thai cam xuc (0.399) va trang thai nhan thirc (0.274),
trong khi FOMO c¢6 mtic do quan trong thap hon (0.132). Diéu nay cho thiy cac hoat
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dong remarketing dong vai tro trung tim trong viéc thic day hanh vi mua sim ngiu
htng cua nguoi tiéu dung tré. Noi bat trong d6, co ché cam xtic dong vai trd chi phdi
manh mé&, voi Cam nhan kiém soat (DOM) 1a yéu t6 ¢6 tAm quan trong cao nhat (0.202),
tiép theo 12 Sy hung phan (AR - 0.182) va Su hai long (PL - 0.180). O nhém céc cong
cu remarketing, Search engine remarketing (SERM) thé hién vai trd n6i bat véi muc do
quan trong cao (0.187), vuot trdi so voi cac hinh thirc khac.

Tuy nhién, diém dang cha y cua két qua IPMA khong chi ndm ¢ mic do anh
hudng ma con ¢ sy chénh 1€ch gitra tam quan trong va hiéu suat thue hién. Cu thé, céc
yéu t6 nhu Cam nhan kiém soat (DOM), Search Engine Remarketing (SERM), Video
Remarketing (VRM), Email Remarketing (ERM) cung cac trang thai cam xuc nhu Su
hung phén (AR) va Sy hai long (PL) déu c6 mirc do quan trong twong dbi cao nhung
hiéu suat thuc hién chua twong xtmg. Diéu nay cho thiy day 1a nhimg yéu té can duoc
wu tién cai thién nham nang cao hiéu qua tic dong dén hanh vi mua sim ngau htng.

Nguoc lai, cac yéu td thudc co ché nhan thirc nhu Sy d& chiu (CE), b0 tr6i chay
(PF) va Giam nd lyc (RE) thudc ving dau tu vugt mirc can thiét, phan anh tinh trang
hiéu sudt cao nhung mic do quan trong thap hon muc trung binh. Tuong ty, FOMO
cling thudc ving dau tu qua mic can thiét voi mac hiéu suat twong dbi cao (53.698)
nhung muc d6 quan trong thap (0.132). Piéu nay cho thdy mic du nguoi tiéu ding c6
xu hudng trai nghiém FOMO ¢ mirc twong d6i cao, viéc tiép tuc gia ting cac chién thuat
dua trén FOMO kho c6 thé mang lai thém nhiéu cai thién dang ké ddi v6i hanh vi mua
sam ngiu himg.

Vé mit 1y thuyét, vai tro trung tAm ctia Cam nhan kiém soat (DOM) c6 thé dugc
ly giai thong qua mo hinh cam xic PAD (Mehrabian & Russell, 1974). Trong bdi canh
mua sim ngiu htng, vén mang tinh boc phat va it co su can nhic, cam nhan lam cha
quyét dinh dong vai tro then chét trong viéc giam thiéu sy phan khang tam 1y. Khi nguoi
tiéu dung cam théy ho chu dong trong qua trinh lga chon, thay vi bi tdc dong hoac ép
budc bai quang cao remarketing, rao can 1y tri s& giam xudng, tir d6 gia ting kha ning
phat sinh hanh vi mua sam ngau himg.

Déi v6i Search engine remarketing (SERM), mirc d6 quan trong cao xuat phat tir
ban chét chii dong ciia hanh vi tim kiém. Khi nguoi tiéu dung chi dong truy van thong
tin, ho di hinh thanh nhu ciu rd rang; do dé, viéc xuat hién dung lic cua quang cdo

SERM déng vai tro nhu mot tic nhan thuc day quyét dinh tirc thoi. Trong khi d6, Email
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Remarketing (ERM) va Video Remarketing (VRM) tuy chua dat hiéu suit cao, nhung
lai s¢ hiru tiém ning 16n trong viéc c nhan hoa ndi dung va kich thich cam xtc néu
dugc trién khai hiéu qua hon.

Bén canh do, su vuot trdi ciia co ché cam xtc (DOM, AR, PL) so véi co ché nhan
thitc (CE, PF, RE) duogc giai thich théng qua Ly thuyét Quy trinh kép (Dual Process
Theory ). Két qua IPMA cho théiy cac yéu t5 nhan thirc nhu sy dé chiu, do troi chay va
giam nd lyc nhan thirc déu dat mirc hiéu suat twong ddi cao. Piéu nay cho thy ngudi
tiéu dung hién nhin chung danh gia tich cuc ddi v6i kha nang tiép nhan va xu 1y thong
tin tir cac hoat dong remarketing.

Tom lai, Két qua phan tich IPMA cho thay su phan hoa twong ddi rd gitra mirc
d6 quan trong va hiéu suat ctia cac bién trong mé hinh nghién ctru. Piéu nay ham ¥ rang
doanh nghiép khong nén chi dya vao mirc do tac dong thong ké cua ting bién dén hanh
vi mua sim ngiu himg, ma can dong thoi xem xét hiéu sudt thyc thi thuc té dé xac dinh
dung trong tAm cai thién. Theo logic ctia IPMA, cac bién c6 mirc do quan trong cao
nhung hiéu suat thap 1a nhitng yéu té can dugc vu tién cai thién trudc; cac bién c6 mirc
d6 quan trong cao va hiéu suét cao 13 nhitng yéu t6 can tiép tuc duy tri; trong khi céc
bién c6 mirc do quan trong thap nhung hiéu suét cao chua can duoc uu tién dau tu thém
nguon lyc trong ngin han.

Xét tir goc d6 quan tri remarketing da kénh, két qua nay dic biét c6 y nghia vi n6
gitip doanh nghiép xac dinh khong chi yéu t6 ndo c6 anh huong dén hanh vi mua sim
ngau htmg, ma con yéu td ndo can duoc uu tién tdi wu trude dé tao ra hiéu qua cai thién
16n hon. Néu cac yéu t6 thudc nhom cam xuc hodc cac cong cu remarketing cho thay
mirc d6 quan trong cao nhung hi¢u suat con thap, doanh nghiép nén wu tién cai thién
trudc nham toi da hoa hiéu qua tac dong dén hanh vi mua sam ngiu hing. Nguoc lai,
nhing yéu t6 da dat hiéu suat cao va dong thoi co tim quan trong 16n can dugc tiép tuc
duy tri nhu mot niang lyc 16i trong chién lugc remarketing. Két qua IPMA ciing cho thay
doanh nghiép can chuyén tir tu duy trién khai remarketing theo hudng dan trai sang tu
duy wu tién theo tic dong bién. Thay vi phan bd ngudn luc ddng déu cho tat ca cac kénh
va tat ca cac co ché tac dong, doanh nghiép nén tap trung trudc vao nhimg yéu té c6
tiém nang cai thién 16n nhét. Trong bdi canh nghién ciru nay, IPMA gitip tra 10i ba cau
hoi quan tri quan trong: doanh nghiép nén wu tién tdi wu kénh remarketing nao trudc,

nén tap trung vao co ché cam xuc hay nhan thirc, va nén khai thic FOMO & muc d6 nao.
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Tur do, IPMA khong chi c6 vai trd minh hoa két qua mo hinh, ma con la cong cu hod tro
ra quyét dinh trong thyc tién.

5.2. Ham y chinh sach

5.2.1. Ham y déi véi yéu t6 Search Engine Remarketing (SERM)

Tu két qua bang 4.17, [IPMA ctia SERM c6 mirc d§ quan trong 1a 0.187 va hiéu
suat dat 38.008/100, tir 6 c6 thé thdy nhiing yéu t6 c6 mirc d6 quan trong cao nhung
hiéu sudt con thap nén can dugc tap trung cai thién nhiéu hon. Tir bang két qua khao sat
cho thiy cau hoi khao sat “Téi nhdp vao quang cdo tiép thi lai trén cong cu tim kiém dé
tim thém thong tin vé san pham” ¢6 diém trung binh thap nhat (Mean=2.513) so vdi cac
yéu t6 khac, diéu ndy phan anh rang khach hang hién chua thuc sy bi thu hut dé nhap
vao cac quang cao tiép thi lai khi c6 nhu ciu tim hiéu sau hon vé san pham.
5.2.1.1. Péi véi doanh nghiép

Xuat phat tir thuc t& Google hién chiém 89,85% thi phan tim kiém toan cau
(StatCounter, thang 3/2026), ddy 1a nén tang trong tim dé doanh nghiép trién khai cac

giai phap nham kich thich hanh vi nhap vao quang cdo va gia ting ty 1¢ chuyén doi.

StatCounter Global Stats

oogle O by Yahoo YANDEX DuchDuckGo Other (domed

Hinh 5.1. Thi truomg cong cu fim kiém toan cdu nim 2026
Nguon: StatCounter Global Stats (2026)
Xét & cap do tong thé, cac doanh nghiép can wu tién ting cudng trién khai quang
cao PPC (Pay-Per-Click) trén Google Ads theo hudng cd nhan héa va bam sat hanh vi
tim kiém cta nguoi dung. DPbi véi quang cao tim kiém (Search Ads), doanh nghiép nén

uu tién tap trung vao viéc tiép thi lai dua trén cac tir khoa ma khach hang c6 xu hudng
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tim kiém sau khi da ting truy cap website. Vi du, néu khach hang da xem san pham giay
thé thao nhung chua mua, khi ho tiép tuc tim kiém "gidy thé thao chinh hing" hay "giay
chay bo gia tot", quang céo can xuat hién & vi tri ndi bat v6i ndi dung hap dan nhu "Giay
chay bo chinh hing giam 20% hom nay mién phi van chuyén toan qudc" Khi khach hang
nhap vio quang céo duong link can dan tryc tiép dén dung trang san pham thay vi trang
cht website nham rat ngan hanh trinh tim kiém thong tin va tang kha nang chuyén doi.
Déi voi quang cao hién thi (Display Ads), doanh nghiép nén 4p dung remarketing bang
banner hinh anh hoic video ddi v6i nhitng khach hang da ting xem san pham nhung
chua hoan tat giao dich, két hop nut kéu goi hanh dong (CTA) rd rang va ndi bat véi cac
thong diép truc tiép nhu "Xem chi tiét", "Mua ngay" hay "Nhan vu dii hom nay" dé thic
day hanh vi nhap vao quang cio.

Bén canh cac giai phap chung d6, mdi nhom nganh can c6 cach trién khai phu
hop véi dac thu riéng. Trong linh vuc ban 1¢ va thuong mai di¢n tir, dya trén nghién ciu
ctia Ghosh, Verma & Goel (2023) tai An D9 vé khai thac remarketing va retargeting
trén cac nén tang sb, ky thuat pixel-based retargeting théng qua Google Tag cho phép
doanh nghiép theo ddi chinh xac hanh vi cta tig khach hang trén website tir san pham
da xem, thoi gian tuong tac dén cac bude bo do trong quy trinh mua hang, tir d6 hién thi
dung quang cao dén dung ngudi. Pic biét, quang cdo Shopping 1 cong cu phi hop véi
nhom nganh nay vi khach hang c6 thé nhin thdy ngay hinh anh, gia ban va uu dai trudc
khi nhip vao. Doanh nghiép ban 1¢ can dau tu vao hinh anh san pham sic nét, chuyén
nghiép dong thoi hién thi rd muc gia, phan trim giam gia va cac wu ddi nhu "mua 1 ting
1" hay "giam thém 10% cho don dau tién" cach hién thi truc quan nay giup khach hang
dé dang nhap vao quang cdo dé tim hiéu thém va ra quyét dinh mua ngay.

Trong linh vyc du lich, khach san va dich vu trai nghi¢ém, dua trén nghién cuu
cia Fallahi Daryakenari, Jalilvand & Jafari (2024) tai Iran vé 16 trinh chién dich
retargeting cho SME déy 1a nhoém nganh ma khach hang thuong tim kiém thong tin nhiéu
lan trudc khi ra quyét dinh dat tour hay phong luu tra khién Search Engine Remarketing
tr& thanh cong cu dic biét phi hop. Doanh nghiép nén trién khai theo 16 trinh ba giai
doan co hé théng: chuan bi (xé&c dinh myc ti€u, phan nhom khach hang theo hanh vi tim
kiém va thiét 1ap Google Tag), trién khai noi dung quang cao ca nhan hoa theo timg
nhém hanh vi, va do ludng tdi wu lién tuc qua CTR va CVR. Khi khach hang da timg

tim kiém "tour Pa Néng 2 ngay 1 dém" hodc "khach san gan bién My Khé" nhung chua

Trang 164



Nghién ctru khoa hoc Pai hoc Duy Téan

dat, quang cdo Search Ads can xuét hién lai véi thong di€p cu thé nhu "Con 3 phong
view bién cubi tudn nay — dat ngay giam 15%" nham tao ap lyc FOMO nhe va thuc day
quyét dinh nhanh hon. Néu doanh nghiép c6 website hodc img dung mua sim riéng viéc
sir dung deep link dan truc tiép dén san phém, dich vu hodc gidé hang chua hoan tat giao
dich s& giup khach hang tiép tuc qua trinh mua saim mot cach thuan tién hon nang cao
ty 1& chuyén doi dang ké.

Tur phan tich trén, dé cai thién SERM2, doanh nghiép uu tién tap trung xay dung
cac hinh thirc quang céo trén Google theo hudng ca nhan hoa, bam sat hanh vi tim kiém
va nhu cau tim hiéu thong tin cta khach hang, tir d6 thuc day hanh vi mua ngiu himg va
gia ting ty 1& chuyén doi hiéu qua.
5.2.1.2. Péi véi ngueoi tiéu ding tré

Déi v6i ngudi tidu ding tré, mot trong nhimng cach quan trong dé han ché hanh
vi mua sam ngau hing trudc cac quang cao tiép thi lai trén cong cu tim kiém 13 giam
b6t cac cam xtc tich cyc mang tinh tirc thoi do quang céo tao ra chang han nhu cam
gic phan khich hay s¢ bo 15 co hdi mua (FOMO). Thay vi phan img ngay khi nhin thay
quang cdo, ngudi dung nén ap dung chién luge tri hodn quyét dinh mua trong khoang
(24/48h) dé cam xuc hung phan ban dau ling xubng, tir 46 danh gia lai nhu cau thuc té
ctua ban than mot cach 1y tri hon.

Hon nita, nguoi ding nén han ché tiép xtic lién tuc v6i cac tac nhan kich thich
cam xuc nhu banner giam gia, ddng hd dém nguoc hodc thong diép thic ép "mua ngay
hém nay" hay "chi con 2 san pham". Viéc tam thoi roi khoi trang web hodc déng tmg
dung mua sim c6 thé gitip giam b6t cam gidc cap bach va han ché hanh vi mua theo cam
xuc. Khong chi vay, ngudi tiéu dung can chii dong so sanh gia trén nhiéu nén tang nhu
Shopee, Lazada hay website chinh hang dé kiém tra xem mirc vu dai c6 thuc sy hdp din
hay khong vi nhiéu quang cdo tao cam giac deal hoi nhung khi dbi chiéu véi cac kénh
khac thi mirc gia khong chénh 1éch déng ké.

Pang cht y hon, ngudi tiéu dung tré can thay d6i nhan thic thay vi xem quéang
c40 nhu mot tin hiéu cho thay san pham dang "rit ddng mua", hay nhan ra day la chién
lugc tiép thi duoc thiét ké nham kich thich hanh vi nhap va thic ddy y dinh mua hang.
Nguoi ding nén chuyén tir thoi quen tiép nhan thong tin mét chiéu sang cha dong tim
kiém va ddi chiéu thong tin bang cach sir dung Google dé tim thém cac tir khoa nhu

snon nn

"danh gid", "nhugc diém", "c6 nén mua" hodc "so sanh véi san pham khac" trude khi ra
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quyét dinh. Trudc mdi 1an nhép vao quang cdo viéc ty dit cdu hoi "San pham nay co
thuc su can thiét & thoi diém hién tai hay chi 1a mong muén duoc tao ra bdi quang cao?"
s& gitip nguoi tiéu dung duy tri sy tinh tao va han ché dang ké cac quyét dinh mua thiéu
can nhic.

5.2.2. Ham y déi véi yéu té Email remarketing (ERM)

Theo két qua tai bang 4.17, nhan td ERM c6 muc do quan trong dat 0,164 va
hiéu suét dat 30.293/100, c6 thé thdy nhitng yéu t6 c6 muc do quan trong cao nhung
hiéu suét con thap nén dy 1a mot trong nhirng yéu t6 can dugc vu tién cai thién. Két
qua khéo sat cho thdy bién quan sat ERM3 — “T6i chi sir dung cdc wu dai khi thwc siw
can san pham dé” c6 diém trung binh thap nhat (Mean = 2.476) so v&i cac bién con lai
trong cung thang do, cho thiy day 1a ndi dung doanh nghiép cin cha trong cai thién
trong chién lwgc Email Remarketing, phan anh rang khach hang chi phan hoi khi vu dai
xuat hién dung thoi diém phat sinh nhu cau
5.2.2.1. Péi véi doanh nghiép

Trude khi di sau vao timg nganh hang nén tang chung cho moi doanh nghiép 1a
can xdy dung luéng email tw dong dua trén hanh vi ngudi ding thay vi giri email hang
loat khi khach hang thém san pham vio gio hang nhung chua thanh toan, hé théng c6
thé ty dong gui email sau 24 gid voi ndi dung "San pham ban dang quan tdm van con
san — xem lai ngay hom nay" kém duong link truc tiép dén trang san pham; néu sau 48
gio khach hang van chua mua, email tiép theo c6 thé bo sung wru di nhe 5-10%. Thém
vao d6, doanh nghi€p nén ap dung ma gidm gid dong mang tinh c4 nhan hoa cao thay vi
khuyén mai dai tra, két hop dong hoé dém nguoc trong email hodc landing page dé tao
cam giac cap bach, thuc day khach hang ra quyét dinh nhanh hon. Viéc phan khuc khach
hang theo m6 hinh RFM (thoi gian mua gan nhat, tan suat mua va gia tri chi tiéu) ciing
gitip x4c dinh ding thoi diém khach hang c6 kha nang phat sinh nhu ciu dé giri email
nhéc nhd phi hop. Cubi cung, thiét ké hinh anh dinh kém trong email can thé hién san
pham trong bdi canh sir dung cu thé thay vi chi hién thi san pham don 1¢, két hop b cuc
1d rang va thong diép ngan gon dé tao cam giac dé chiu va ting kha ning nhap vao lién
két.

Du vay, hiéu qua trién khai con phu thude vao dac thu tirng nganh hang. Trong
linh vuc my phém va cham sdc ca nhan, dya trén nghién ctu cua Aslam, Rashid &

Chaudhary (2021) tai Pakistan vé tac dong ctia quang cao mang xa hoi ca nhan hoa dén
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hanh vi mua ngiu himg, su thuan tién trong thanh toan va tinh méi la cdm nhan 1a hai
yéu tb trung gian quan trong nhat. Doanh nghiép trong linh vuc nay nén két hop Al va
dir liéu lich st mua hang dé du doan thoi diém khach hang sap hét san pham. Vi dy, néu
khach hang d3 mua kem dudng da v6i chu ky sir dung 30 ngay, email c6 thé duoc gui
vao ngay thir 25 véi ndi dung "Ban c6 thé sap hét san pham — dit lai ngay hom nay kém
wu ddi 10% danh riéng cho ban". Thong diép c4 nhan héa két hop véi nat thanh toan
nhanh qua MoMo hay ZaloPay tich hgp ngay trong email s& gitip riit ngan t6i da hanh
trinh tir nhan email dén hoan tat giao dich, tan dung ding khoanh khic nhu cu xuét
hién dé kich hoat hanh vi mua ngiu himg.

Trong linh vuc du lich va dich vu luu tra, dua trén nghién ctru ciia Dodoo & Wu
(2019) tai Hoa Ky, sy lién quan cam nhén 13 yéu t6 c6 anh huong manh nhét dén xu
huéng mua hang ngau htng truc tuyén. Doanh nghiép du lich tai Pa Ning nén tan dung
diéu nay bang cach giri email remarketing duoc c4 nhan héa sau theo hanh trinh khach
hang. Vi du, khach d4 xem trang tour Ba Na Hills nhung chua dit c6 thé nhan email véi
n6i dung "Chuyén di Ba Na ban dang 1én ké hoach — con 5 suét cudi tudn nay" kém hinh
anh thyuc té hip dan va nit dat tour ngay. Khi email phan anh dung méi quan tim hién
tai cta khach hang, kha niang ho cam thay thong diép co gia tri thuc té va hanh dong
ngay sé& ting 1én dang ké. C6 thé thiy rang, viéc trién khai email ty dong theo hanh vi,
ca nhan héa wu dai, phan khiic khach hang va du bao nhu cau khong chi giup ning cao
hiéu qua email remarketing ma con gia ting hanh vi mua sim ngau hirg mot cach bén
ving.
5.2.2.2. DPéi véi ngueoi tiéu ding tré

Du bién ERM3 phan 4nh xu huéng ngudi tiéu dung chi sir dung wu dai khi thyuc
su ¢6 nhu cau, trong thuc té nhom ngudi tiéu dung tré van dé bi tic dong bdi cac chuong
trinh email remarketing, tir 46 dan dén hanh vi mua sim ngau himg. Pé kiém soat diéu
nay, nguoi tiéu dung can can nhac thiét 1ap nguyén tac tri hodn quyét dinh mua dbi voi
cac san pham khong thiét yéu khi nhan dugc email khuyén mai hap dan, thay vi mua
ngay, hay tri hoan tir 24/48h trudc khi quyét dinh. Trong khoang thoi gian nay, cam xtc
hung phan ban dau sé& ling xudng va ngudi dung c6 thé danh gia lai mac do can thiét
ctia san pham mot cach 1y tri hon.

Viéc xay dung danh sach nhu ciu c4 nhan ciing 1a giai phap hiéu qua, xac dinh

1& nhitng san pham thyc sy can thiét trong tuan hodc thang va chi wu tién mua nhiing
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mat hang nam trong danh sach nay. Khi nhan dugc email wu dai, can dbi chiéu v6i danh
sach d3 1ap; néu san pham khong thudc nhu cau thyc té thi chii dong bo qua. Nguoi tiéu
ding ciing nén giam tan suét tiép xuc v4i email remarketing bang cach hiy dang ky céc
email khong can thiét, tat thong bao khuyén mai tir img dung mua sam hodc thiét 1ap bo
loc dé ty dong chuyén cac email quang cdo vao mot thu muc riéng tranh bi phéan tan su
chu y khi kiém tra hop thu chinh.

Pic biét, nguoi tidu ding can nang cao nhan thirc vé cac chién thuat marketing
nhu giam gid gi6i han thoi gian, wu di doc quyén hay thong diép "chi con hom nay".
Hiéu o day 13 nhimng k¥ thuat kich thich tdm 1y s& giup nguoi dung gitr duoc su tinh tao
hon khi ra quyét dinh. Truéc moi wu dai, hay tu dit cau hoi: "Minh c6 thuc su can san
pham nay hay chi dang bi tic dong boi khuyén mai?" day 1 "bd loc nhan thirc" don gian
nhung hi¢u qua gitp tach bi¢t nhu cau thue sy khoi mong mudn duoc tao ra boi quang
c4o0, tir d6 hinh thanh thoi quen tiéu dung hop 1y va bén vimg hon.

5.2.3. Ham y déi véi yéu té Video remarketing (VRM)

Tur két qua bang 4.17, IPMA ciia VRM (Video Remarketing) c6 mirc d6 quan
trong 13 0.165 va hiéu suat dat 34.160/100, tir d6 c6 thé thdy nhiing yéu t6 c6 muc do
quan trong cao nhung hiéu suat con thip nén can dugc tip trung cai thién nhiéu hon.
Bén canh do, tir bang két qua khao sat cho thdy cau hoi khao sat “Quang cdo xuat hién
khi xem video khién t6i mudn mua san phdm ma toi d3 ting xem” (VRM2) c6 diém
trung binh kha thap (Mean = 2.498), diéu nay phan anh rang khach hang hién chua thuc
su bj thuyét phuc hoic kich thich ¢a manh dé phat sinh mong mudn ra quyét dinh mua
hang ngay lap tic khi quang c4o tiép thi lai chén ngang qué trinh ho dang xem video.
5.2.3.1. Péi véi doanh nghiép

Theo dit liéu bao cao Digital 04/2025 Global Statshot Report, YouTube 13 nén
tang video 16n nhat thé gidi véi hon 2 ty nguoi dung hoat dong mdi ngay. Mdi phut c6
khoang 500 gi¢ video dugc tai 1én va hon 70 ty luot xem hang ngay trén YouTube Shorts.
Nhu hinh 5.2 YouTube chiém thi phan thoi gian sir dung cao nhat, vuot xa cac nén tang
nhu TikTok hay Instagram.

Trén phuong dién chung, cic doanh nghiép can phan khac ddi tugng dua trén
hanh vi twong tac dé t6i vu hoa muc d6 lién quan cua ndi dung. P6i voi nhom di truy
cap trang san pham nhung roi di, ndi dung video nén cung cap thém danh gia chi tiét va

so sanh lya chon; con nhom bo gio hang, thong di€p can giai quyét cac rao can cu theé
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nhu chi phi van chuyén hay chinh sach bao hanh, dong thoi nhac lai wu di c6 thoi han.
Dac biét quan trong, theo Nghi dinh 342/2025/ND-CP (hi¢u luc tir 15/02/2026), quang
c40 video trén mang phai cho phép nguoi ding b qua sau toi da 5 gidy. Do d6 doanh
nghiép trién khai theo hudng xay dung noi dung cé strc hut ngay tir nhiing gidy dau tién,
gidi thiéu duoc diém cbt 18i ctia san pham trong 5 gidy dau hodc tao du stc hip dan dé
giit chan nguoi xem tiép tuc. Thay vi lap lai hinh anh sdn pham mot cach don diéu, nén
tich hop yéu t ké chuyén, 4m thanh hap din va hinh anh tryc quan sinh déng nham kich
thich trang thai cam xuc tich cyc. Cung v6i d0, két hop cac yéu td khan hiém va FOMO
trong thong diép nhu "wu dai gidi han", "sb lugng c6 han" hay "chi con trong hom nay"
dé kich hoat tu duy tryc gidc va thuc ddy quyét dinh nhanh chong.

Dbi v6i timg nhom nganh can cé cach trién khai phu hop. Trong linh vuc thoi
trang, my pham va chim soc ca nhan, dua trén nghién ctru ctia Anindita, Najmaei &
Fuchs (2025) tai Indonesia vé tac dong ciia mua sdm truc tiép qua TikTok Live dén hanh
vi mua ngiu himg ctia thé hé Y va Z, cac yéu t6 nhu cach trinh bay san pham tryc quan,
muc dg tuong tac gitta ngudi ban va nguoi xem, cung cac chuong trinh vu dai gioi han
thoi gian 1a nhimng kich thich manh nhét tao ra trang thai hung phan va dan dén quyét
dinh mua ngiu himg. Doanh nghiép thoi trang va m§ pham tai Pa Nang nén trién khai
video remarketing theo hudng trinh dién san pham thyc té két hop véi dinh dang ngan
nhu YouTube Shorts. Vi dy, video 15-30 giay thé hién hiéu ung "trude va sau khi dung
san phém" hoac cach phéi dd thuc té sé tao ra cam xuc hung phén tirc tho1 manh hon
nhiéu so v6i quang cio banner thong thuong. Flash sale gidi han 24 gio dugc 1ong vao
cubi video kém nit mua ngay sé tin dung dung trang thai cam xtc dang ¢ dinh diém cta
ngudi xem dé chuyén hoa thanh hanh vi mua.

Trong linh vuc F&B va dac san dia phuong, dua trén nghién ctru cia Mohammed
Naseer C.T. (2024) tai Kerala vé anh huéng cta kich thich méi truong mua sim dén
hanh vi mua ngiu htg, cam xuc tich cuc va céac kich thich thi gidc manh tir méi truong
1a hai yéu t6 c6 tac dong déng ké nhat. Doanh nghiép F&B nén dau tu vao chat luong
hinh anh va am thanh trong video remarketing - mot video ngan ghi lai tiéng xéo x&o
clia moén an néng hoi, hinh anh can canh sic mau hap dan cia dic san dia phuong, hay
khong khi s6i dong ciia mot budi t6i & nha hang s& tao ra kich thich cam quan manh va
kich hoat cam giac thém an ttrc thi. Két hop thong diép "Dit ngay - nhén freeship trong

2 gid toi" ngay khi video két thuc sé& tan dung trang thai cam xuc dang cao dé day nhanh
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quyét dinh dat hang. Tom lai, khi noi dung video duoc t6i wu dé kich thich cam xac
dung cach va thong diép xuat hién dung thoi diém, video remarketing s& chuyén tir "gay
phién nhidu" thanh "goi ¥ hitu ich" trong mat nguoi tiéu ding tré.

5.2.3.2. DPéi véi ngueoi tiéu ding tré

Mic du muc do tac dong hién tai ctia video remarketing ddi v6i hanh vi mua ngiu
htng con thap song trong bdi canh doanh nghiép ngiy cang tdi wu hoa chién luoc theo
huéng ca nhan héa sau hon, ngudi tiéu ding tré can cha dong nang cao nhan thirc va
kha ning tu kiém soat hanh vi tiéu dung trén cic nén tang nhu YouTube.

Trude tién, ngudi tidu ding can nang cao hiéu biét vé co ché van hanh cta thuat
toan quang céo, viéc cac video quang cdo xuat hién trang khdp véi san pham da ting
tim kiém khong phai 14 ngdu nhién ma 1a két qua ciia qué trinh thu thap va phan tich dix
liéu hanh vi truc tuyén. Do d6, nguoi dung nén cha dong 4p dung céc bién phap quan ly
quyén riéng tu nhu xo6a cookie, sir dung ché do duyét web an danh hodc diéu chinh cai
dit quang céo trong tai khoan Google dé han ché murc d6 ca nhan héa qua mic.

Cung véi do, can duy tri tu duy 1y tri trude cac kich thich cam xuc va hiéu tmg
FOMO trong mdi trudng video ngan. Pic tinh két hop gitra hinh anh, 4m thanh va nhip
d6 nhanh ctia video dé kich hoat trang thai hung phén tirc thoi, khién ngudi tiéu dung ra
quyét dinh thiéu can nhac. Khi tiép xtic v6i cac thong diép mang tinh khan hiém nhu
flash sale hay ma giam gi4 c6 thoi han nén chu dong dit cau hoi phan bién: "San pham
nay cé thuc su can thiét khong?" hodc "Quyét dinh mua c6 dya trén nhu cau thuc hay
chi 12 ndi so bo 13?". Pang chu ¥, d6i voi cac quang cio c6 thé bo qua ngudi dung nén
thuc hién thao tac "Skip Ads" ngay sau 5 gidy dau tién viéc rat ngan thoi gian tiép xuc
khong chi gitip giam gian doan trai nghiém ma con han ché qua trinh lap lai thong diép
vbn c6 thé vo thie 1am ting muc d6 ghi nhé va anh hudng dén quyét dinh mua. Nhin
chung, su két hop gifta nhan thirc vé co ché quang cdo, kiém soat cam xuc tirc thoi va
cac bién phap k¥ thuat chu dong s& giup ngudi tiéu dung tré duy tri kha ning ra quyét
dinh 1y tri trong moi truong video remarketing ngay cang tinh vi.

5.2.4. Ham y déi véi yéu té Display remarketing (DRM)

Theo két qua tai Bang 4.17, nhan té Display Remarketing (DRM) c6 mirc do
quan trong dat 0,122 va hiéu suat dat 32,471/100. Mic du khéng thudc nhom yéu t6
dugc uu tién cai thién hang dau theo két qua IPMA, mirc hiéu suat thap cho thay hoat

dong display remarketing van chua phat huy hét tiém ning trong viéc tic dong dén hanh
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vi mua sam ngau himg. Do d6, doanh nghiép van can c6 nhimg diéu chinh phi hgp nham
nang cao hiéu qua ctia cong cu nay. Voi két qua khao sat cho thiy bién quan sat DRM2
“Céc quang cdo vé san pham ma t6i dd ting xem trong danh muc nay 1a can thiét dbi
v6i t61” ¢o gia tri trung binh thap nhat trong thang do. Diéu nay phan anh rang ngudi
tiéu dung chua thyc sy cam nhan duoc gia tri cua cac quang cao hién thi khi phﬁn 16n
chi 13p lai san pham da xem ma chua cung cip thém thong tin hodc loi ich méi hd trg
qua trinh ra quyét dinh.

5.2.4.1. Péi véi doanh nghiép

Dé cai thién van dé trén, doanh nghi¢p nén ca nhan héa ndi dung hién thi dua trén
hanh vi va mitrc d6 quan tAm cta ngudi dung thay vi chi dua trén lich st xem san pham.
Thém vao d6, quang céo can dugc 1am méi thong qua cac goi ¥ st dung san pham, danh
gia khach hang, vu dai phu hop hodc san pham lién quan nham giup nguoi ding cam
nhan duoc loi ich thuc té cua quang cdo. Viéc két hop dynamic creative va tdi vu thoi
diém hién thi ciing gitp quang cio trd nén phii hop hon véi nhu cau hién tai ctia khach
hang, tir 46 nang cao kha ning tuong tac va chuyén doi.

Twr goc do nganh nghé, trong linh vuc du lich, khach san va dich vu trai nghi¢m,
nghién ctru cua Fallahi Daryakenari, Jalilvand va Jafari (2024) cho thay retargeting dat
hiéu qua cao hon khi dugc trién khai dya trén dit liéu hanh vi va phan nhém khach hang.
Do d6, doanh nghiép nén hién thi cac ndi dung phu hop véi timg giai doan ra quyét dinh
nhu lich trinh tham khao, danh gia khach hang hoac wu dai danh riéng cho dich vu ma
khéch hang dang quan tam thay vi chi 1ap lai thong tin da xem.

Trong linh vyc ban 1€ va thoi trang, nghién ctru cua Mohammed Naseer C.T.
(2024) cho thay cac kich thich tir méi trudng mua sam c6 thé thuc day hanh vi mua sam
ngau himg. Vi vy, thay vi chi hién thi lai sin pham d3 xem, doanh nghiép nén goi ¥ cac
san pham lién quan hodc bdi canh str dung thuc té nham gitp quang cao trd thanh mot
cong cu tu vin mua sim hitu ich hon.
5.2.4.2. Péi véi ngueoi tiéu ding tré

Déi voi nguoi tiéu dung tré, bién DRM2 c6 gi tri thip cho thiy ho khong xem
quang c4o hién thi 1a "can thiét", nhung trén thuc té vin c6 thé bi anh hudng mét cach
vo thitc néu quang cdo duoc thiét ké hip din hodc xuat hién dung thoi diém. Vi vay,
nguoi tiéu dung cin chi dong xay dung co ché kiém soat dé tranh bi dan dat vao cac

quyét dinh mua ngau himg.
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Trude tién, ngudi ding nén thay doi cach nhin nhan vé display remarketing hiéu
rang viéc san pham lién tuc xuét hién trén cac website hay tmg dung khong phai 1a "goi
¥ ngiu nhién hitu ich" ma 1a két qua truc tiép ctia viéc hé théng theo ddi hanh vi duyét
web trude d6. Tir @6, khi nhin thay banner bat ky, can hinh thanh thoi quen ty héi: "Néu
quang céo nay khong xuat hién, minh c6 chii dong tim mua san phadm nay khong?" cau
hoi nay gitp tach biét nhu cu thyc sy khoi nhu cau bi kich thich tir bén ngoai.

Vé mat k¥ thuat, nguoi dung c6 thé sir dung tién ich chin quang cdo (ad blocker) trén
trinh duyét, xéa cookie va lich st duy¢t web dinh ky hodc chuyén sang ché d6 an danh
khi tim kiém san phém dé tranh bi banner bam dudi lién tuc. Han ché nhép vao banner
mang tinh to mo ciing rat quan trong, vi mdi lan click khién hé thong ghi nhan mirc do
quan tdm cao hon va tu dong ting tan suat hién thi. Thiét lap nguyén tac "khong mua
ngay khi thdy banner, luu lai va kiém tra sau 24 gio" 13 bién phap don gian nhung hiéu
qua dé cam xuc hung phan ban dau ling xudng trudc khi dua ra quyét dinh. Song song
d6, nén so sanh gia va ddnh gia san pham trén nhiéu nén tang thay vi chi dya vao thong
tin tir banner von dugc thiét ké dé toi da hoa sy hap din hon 13 cung cép thong tin day
du. Sau cung, dat ngan sich riéng cho "mua sim ngau himg" mdi thang va tam ding
moi quyét dinh mua phat sinh tir quang céo khi di dat ngudng sé tao ra rao can tai chinh
tu nhién hi¢u qua.

5.2.5. Ham y déi véi yéu té Social media remarketing (SMRM)
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Theo két qua tai Bang 4.17, nhan t6 Social Media Remarketing (SMRM) c¢6 mirc
dd quan trong dat 0,127 va hiéu suat dat 35,878/100. Mic du muc do quan trong khong
qua cao, hiéu sudt con thap cho thiy hoat dong tiép thi lai trén mang x4 hoi vin chua
phat huy hét tiém ning. Két qua khao sat cho thay hai bién quan sat SMRM3 va SMRM4
c6 gié tri trung binh thap nhét trong thang do, phan 4nh rang quang céo lap lai trén mang
x4 hoi van gy cam giac kho chiu cho ngudi dung trong khi kha ning kich thich hanh vi
mua sam ngau himg con han ché.
5.2.5.1. Péi véi doanh nghiép

Xét trén phuong dién tong thé, cac doanh nghiép khi trién khai social media
remarketing déu can kiém soat tan suat hién thi & mic 2—3 lan/ngay/ngudi, dong thoi
thay d6i dinh dang noi dung theo timg giai doan (review — feedback thuc t& — wu di)
dé tranh lip lai gdy phan cam, ddy chinh 13 nguyén nhan cét 16i din dén SMRM3. Pé
cai thién SMRM4, doanh nghiép nén uu tién tap trung vao viéc kich hoat yéu t6 cam
xic va giam nd lyc nhan thire cia ngudi dung théng qua cac chién luge nhu tich hop
yéu t6 FOMO (hién thi sé lugng san phdm con lai, gidi han thoi gian vu dai), toi vu
hanh trinh mua hang theo hudng "mot cham" qua Facebook Shop hodc Instant
Experience, va uu tién tich hgp cac phuong thirc thanh todn nhanh nhu MoMo, ZaloPay,
VNPay dé rat ngén qué trinh ra quyét dinh. Vi¢c uu tién sir dung ndi dung UGC hodc
KOL thay cho quang cao thwong hiéu thuan tay, vi du mot video chia sé trai nghiém that
nhu "minh mua vi thiy quang cdo sudt va cai két..." ciing gitip ting do tin cdy va tinh
thuyét phuc cao hon nhiéu so voi quang cdo truyén thong.

Bén canh céc giai phap chung, viéc trién khai social media remarketing can dugc
diéu chinh theo dic diém cua timg nganh hang. Trong linh vuyc thoi trang va my pham,
nghién ctru ciia Aslam, Rashid va Chaudhary (2021) cho thiy quang céo c4 nhan hoa s&
hiéu qua hon khi duoc 16ng ghép tu nhién vao cic ndi dung mang tinh trai nghiém. Do
d6, doanh nghiép nén uu tién video review, goi ¥ phéi do hodc chia sé trai nghiém thyc
té thay vi cac quang cdo ban hang truc tiép nham giam cam giac bi theo ddi va gia ting
tinh lién quan cam nhan.

Trong linh vuc F&B va dac san dia phuong, nghién ctru cia Anindita, Najmaei
va Fuchs (2025) cho thiy video ngén va livestream c6 kha ning kich thich hanh vi mua

ngau himg hiéu qua. Vi vdy, doanh nghiép nén két hop social media remarketing véi cac
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ndi dung trai nghiém thuyc té, flash sale gii han thoi gian hodc wu dai trong khung gio
cao diém nham tao cam giac himg tha va thiic ddy quyét dinh mua hang nhanh hon.
5.2.5.2. Déi véi ngueoi tiéu ding tré

Déi v6i nguoi tidu dung tré, két qua tir hai bién SMRM3 va SMRM4 cho thay ho
vira dé bi tac dong bdi quang céo trén mang xa hoi, vira co6 xu hudng khé chiu nhung
van bi cudn vao céc kich thich mua sdm. Vi vay, dé han ché hanh vi mua ngau hung do
social media remarketing gy ra ngudi tiéu dung can chi dong xay dung co ché "ty
phong vé" trong moi trudng s6 thay vi phan ing thy dong.

Trude tién, ngudi dung nén nhan dién 1& ban chét ciia quang cdo remarketing
rang viéc mot san pham lién tuc xuat hién khong phai do "phu hop dic biét" ma 1a két
qué ctia thuat toan theo ddi hanh vi. Tir d6, khi thdy quang céo ldp lai, cin hinh thanh
thoi quen ding lai vai gidy dé tu hoi: "Minh c6 thuc su can san pham nay khong, hay
chi dang bi nhic lai qua nhiéu?". Khoang dimg nhan thirc nhé nay co thé gitp giam déng
ké cac quyét dinh mua mang tinh boc dong.

Cung véi d6, ngudi tiéu dung c6 thé chu dong kiém soat trai nghiém quang céo
trén Facebook bang cach sir dung cac cong cu ¢ san nhu an quang cdo (Hide Ad), chon
"khoéng quan tim", hodc diéu chinh phan "Ad Preferences" dé han ché cac nhom san
pham khong mong mudn. Viéc han ché tuong tac vo thic nhu click, xem lau hay tha
cam xuc voi ndi dung quang céo ciing rat quan trong, vi mdi hanh vi nay khién thuat
toan phan phdi quang cao manh hon va thuong xuyén hon. Mot giai phap thiét thuc khéac
1a 4p dung nguyén tic "tri hodn mua" dit quy tic ca nhan nhu "chi mua sau 24 gio ké tir
khi thay quang cao" nham giam tac dong cta cam xuc tirc thoi va FOMO. Trong khoang
thoi gian cho do, nén kiém tra gia trén cac san thuong mai di¢n ti va doc danh gia tr
nhiéu ngudn khac nhau thay vi chi dwa vao noi dung quang céo. Song song d6, thiét lap
ngan sach chi tidu c4 nhan riéng cho "mua sim ngiu hting" mdi thang va theo ddi cac
khoan phat sinh tir mang xa hdi s€ tao ra rao can tai chinh tu nhién, gitip duy tri sy chu
dong trong hanh vi tiéu dung.

5.2.6. Ham y déi véi yéu té cam nhin kiém sodt

Theo két qua tai bang 4.17, nhan t6 DOM ¢6 muc do quan trong dat 0,202 va
hiéu suét dat 46.688/100, c6 thé thdy nhitng yéu t6 c6 muc do quan trong cao nhung
hiéu suit con thap nén day 13 mot trong nhitng yéu té can dugc wu tién cai thién. Pong

thoi, két qua khao sat cho thiy bién quan sat DOM2 — “T6i cam thdy minh c6 thé kiém
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soat cach ban than phan Gmg véi cac quang cdo tiép thi lai” c6 diém trung binh thap nhat
(Mean = 3,78) so v&i cac bién con lai trong cung thang do. Diéu ndy phan 4nh rang
khach hang hién nay chua thuc su cam thidy minh c6 quyén chu dong trong viéc tiép
nhan va phan Gmg véi cac quang cdo tiép thi lai, tir 46 d& phat sinh cam giac bi 1am phién,
bi theo ddi hodc bi tac dong boi quang céo.

5.2.6.1. Péi véi doanh nghiép

Dbi v6i doanh nghiép, can tap trung xay dung chién lugc tiép thi theo hudng trao
quyén cho khach hang (Empowerment Marketing) nham gia ting cam nhan kiém soat
cia nguoi tiéu dung d6i v4i cac hoat dong remarketing. Theo mo hinh P-A-D cia
Mehrabian va Russell, khi khach hang cam thiy minh c6 quyén 1am chi qua trinh twong
tac voi moi trudng tiép thi, ho s& hinh thanh trang thai cam xuc tich cuc hon, tir d6 dé
phat sinh cic quyét dinh mua hang mang tinh tu phat. Vi vy, thay vi gia ting tin suét
quang cao hodc lién tyuc bam dudi ngudi dung trén nhiéu nén tang, doanh nghiép can
chuyén sang céach tiép can cho phép khach hang chii dong liwa chon ndi dung, thoi diém
va muc do tuong tac vdi quang cao.

Phan 16n doanh nghiép nén xay dung hé thong remarketing minh bach va c6 tinh
c4 nhan hoa cao. Cu thé, khach hang can dugc biét ly do quang céo xuét hién, ho c6
quyén diéu chinh hodc tir chbi cac ndi dung khong con phit hgp. Doanh nghiép c6 thé
tich hop cac tily chon nhu “Khéng quan tim”, “An quang céo trong 30 ngay” hoic “Chi
nhan wu dai lién quan dén san pham da xem”. Khong dung lai & d6, cac hoat dong
remarketing nén dugc kich hoat dua trén nhitng tuong tac chu dong cua khach hang nhu
lwu san pham, dang ky nhan thong tin hodc thém san pham véio gié hang thay vi theo
ddi moi hanh vi truy cap. Piéu nay giup giam cam giac bi 1am phién va gia ting mirc 6
chap nhan ddi v6i quang cdo ca nhan hoa.

Trong linh vyc du lich va dich vu luu trt, nghién ctru ciia Dodoo va Wu (2019)
cho thay su lién quan cam nhén 1 yéu t6 c¢6 dnh hudng manh nhat dén xu huéng mua
hang ngau htng tryc tuyén. Do d6, cac doanh nghiép du lich tai Pa Nang nén tip trung
xay dung cac chién dich remarketing cho phép khach hang chu dong tiép tuc hanh trinh
tim kiém caa minh thay vi lién tuc thuc ép dat dich vu. Chéng han, khi khach hang da
tig xem tour Ba Na Hills hoic phong khach san ven bién nhung chua dat, doanh nghiép
c6 thé hién thi thong bao “Ban c6 muén tiép tuc nhan thong tin vé cac chuong trinh uu

dai lién quan dén chuyén di nay khong?”. Khi khach hang cha dong lya chon nhén thong
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tin, quang c4o s€ dugc cadm nhan nhu mdt cong cu ho tro ra quyét dinh thay vi mét hinh
thirc theo dudi ban hang, tir 46 gia ting cam nhan kiém soat va kha nang phat sinh hanh
vi mua hang ngoai ké hoach.

Trong linh vuc thoi trang, my pham va cham soc ca nhan, nghién ciru ctia Aslam,
Rashid va Chaudhary (2021) cho thy nhiing lo ngai vé quyén riéng tu c6 thé lam giam
hiéu qué ctia quang c4o c4 nhan hoa néu khach hang khong hiéu 16 cach dir liéu ctia ho
duoc st dung. Vi vay, cac doanh nghi¢p nén minh bach héa hoat dong remarketing bé‘mg
cach giai thich 16 1y do quang cao xuat hién, cho phép ngudi dung tiy chinh loai san
pham ma ho mudn tiép tuc nhan thong tin. Vi dy, khach hang timg xem san pham dudng
da c6 thé duoc lya chon chi nhan céc vu dai lién quan dén cham soc da thay vi toan bd
danh myc my pham. Khi khach hang cam thay ho c¢6 quyén kiém soat ndi dung quéang
c40 xuat hién, mirc d9 kho chiu s& giam xudng va kha ning tiép nhan cac thong diép tiép
thi cting tich cyc hon.

Pbi véi cac doanh nghiép ban 1é truc tuyén va thuong mai dién tir, nghién ctru
ctia Ghosh, Verma va Goel (2023) nhan manh rang hoat dong remarketing hiéu qua can
duoc trién khai trén co so ton trong quyén lua chon ciia khach hang thay vi chi toi da
hoa s lan tiép xtc quang cao. Theo d6, doanh nghiép c6 thé xay dung trung tdm tiy
chinh quang c4o (Ad Preference Center) cho phép khach hang chu dong lya chon nhém
san pham quan tam, thoi gian nhan thong bao hodc tan suat tiép nhan quang cdo. Hon
nita, cac hinh thirc quing cdo tuong tic nhu khao sat nhu ciu, cong cu goi y san pham
hozc mini game c4 nhan hoa ciing nén duoc ap dung nhim ting mic do tham gia cia
khach hang. Khi ngudi tiéu diing cam thiy minh 14 ngudi chii dong trong qua trinh kham
pha san pham, ho s& hinh thanh cam giac lam chil trai nghiém mua sam, qua d6 gop phan
thiic day cac quyét dinh mua hang ngiu himg.
5.2.6.2. Péi véi ngueoi tiéu ding tré

Déi véi nguoi tiéu dung tré dang sinh séng va lam viée tai Pa Nang noi riéng va
nguoi tiéu dung tré noi chung, giai phap can tap trung vao viéc nang cao nang luc quan
1y trai nghiém s6 va kha ning ty kiém soat phan ng truéc quang cdo tiép thi lai, qua d6
giam thiéu hanh vi mua sam ngau himg. Theo thong ké bang 4.1, nhém ngudi tiéu ding
tré dang sinh song va lam viéc tai Da Nang 1a nhiing nguoi co thoi gian sir dung mang

xa hoi tir 2 dén 4 gio mdi ngay chiém ty 1& cao nhat (36,1%). Pay 1a nhom c6 mirc do
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tiép xtic rat cao v4i internet, mang xa hoi va cac nén tang thuong mai dién tir dong thoi
cling dic biét quan tdm dén quyén riéng tu va ty do ca nhan trong khong gian sb.

Pau tién, nguoi tiéu dung can dugc trang bi kién thirc vé thuét toan va co ché
hoat dong ctia quang cao sd. Ho can hiéu rang mdi 1an nhap vao san pham, mdi luot xem
video hodc thoi gian dung lai trén mdt ndi dung déu tro thanh dix liéu dé hé théng tiép
tuc hién thi quang cao tuong tw. Vi dy, khi mot sinh vién tai Pa Néng tim kiém “tai
nghe Bluetooth” trén Google hodc xem video vé gidy thé thao trén TikTok, hé thong s&
tiép tuc hién thi quang cao lién quan trong nhiing ngay tiép theo. Do d6, néu khong
mudn tiép tuc nhan quang céo va bi kich thich nhu ciu mua sim ngoai ké hoach, nguoi
dung can chi dong chon “dn”, “khéng quan tdm” hoic “bdo cdo” dé diéu chinh thuat
toan.

Mat khac, nguoi ti€u dung dugc khuyén nghi tan dung cac cong cu bao mat va
quyén riéng tu tich hop san nhu App Tracking Transparency trén iPhone, chin cookie
bén thir ba, ché do an danh hodc cac trinh duyét bao mat nhu Brave va Firefox Focus.
Nhitng cong cu nay gitp nguoi dung khong chi cam thay c6 quyén kiém soat ma con
thuc hién hoa quyén kiém soat do béng hanh dong cu thé, tir d6 han ché sy tac dong cua
quang c4o dén hanh vi mua ngiu htng.

Cung v6i d6, ngudi tidu ding tré can hinh thanh tu duy trao d6i gia tri, tirc 1a chi
chap nhan quang céo khi quang cdo d6 mang lai loi ich thuc té nhu uu dai, ma giam gia
hodc thong tin hiru ich. Vi du, mot nhan vién van phong tré tai Pa Nang co thé chap
nhan quang cdo thoi trang néu di kém voucher doc quyén hoic thong béo flash sale diing
nhu ciu. Bén canh do, viée st dung email hodc tai khoan ri€ng cho muc dich mua sdm
cling 1 giai phap hiéu qua dé tach biét khong gian c4 nhan va kiém soat thong tin tiép
thi.

Cubi ciing, nguoi tiéu dung can rén luyén k¥ nang kiém chung thong tin trudc
khi mua hang. Thay vi ra quyét dinh ngay sau khi nhin thdy quang c4o, ho nén chu dong
so sanh gi4 va tham khao danh gia tir cic KOC, hoi nhém chia sé y kién vé san pham
hoic cac phan hdi - feedback tir cac lugt mua hang trude d6 trén cac san thuong mai
dién tir. Piéu nay gitip chuyén phan tng tir cam tinh sang 1y tinh, tir 6 giam hanh vi
mua hang bdc dong dudi tic dong cta quang cio tiép thi lai.

Nhu vay, viéc nang cao hiéu biét vé thuét toan, st dung cong cu bdo mat, tiép

nhan quang cdo c¢6 chon loc va chi dong kiém chimg thong tin 1a nhiing giai phap thiét
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thuc gitip ngudi tiéu ding tré gia ting cam nhan kiém soat va giam hanh vi mua sim
ngau htng trudce tic dong clia quang cao tiép thi lai.
5.2.7. Ham y doi v6i yéu té sw hung phin

Theo két qua tai Bang 4.17, nhan t6 Sy hung phan (AR) ¢6 mic d6 quan trong
dat 0,182 va hiéu suat dat 47,896/100. Pay 1a mét trong nhiing yéu té c6 tim quan trong
cao nhung hiéu suat chua twong xtng, do d6 can duoc wu tién cai thién. Bén canh do,
két qua khao sat cho thdy bién quan sat AR4 — “Khi thay lai cac san pham di xem trudc
d6 qua quang cao tiép thi lai, t6i cam thdy hung phan” c6 diém trung binh thap nhét
(Mean = 3,855). Diéu nay cho thiy cac hoat dong remarketing hién nay chua thyc su
tao duoc cam giac méi mé va hing thu khi khach hang tiép xitic lai voi san pham d timg
quan tam.
5.2.7.1. Péi véi doanh nghiép

Sy hung phan déng vai tro kich hoat trang thai cam xtc va thuc ddy phan tng
hanh vi nhanh hon. Trong bdi canh remarketing k¥ thuat sd, su hung phan c6 thé duoc
tao ra thong qua hinh anh dong, video ngin, livestream, vu ddi gidi han thoi gian, bang
chtng xa hoi, tin hiéu khan hiém va tuong tac thoi gian thuc. Nhitng kich thich nay giup
gia ting su cha ¥, tao cam giac hao hing va thic ddy ngudi tiéu dung hanh dong trudce
khi qua trinh can nhac 1y tri kéo dai.

Vé mit tong thé, cic doanh nghiép nén chu trong thiét ké hoat dong remarketing
theo hudng tao trai nghiém cam xuc thay vi chi nhac lai san phim ma khach hang da
xem trudc d6. Bén canh viéc ca nhan héa noi dung quang cio, doanh nghiép nén két hop
video ngan, ndi dung tuwong tac, bang ching xa hoi, wu dai gidi han thoi gian va thong
diép mang tinh trai nghiém nham duy tri sy hung tha ctiia khach hang trong sudt hanh
trinh mua sdm. Song song v&i d6, ndi dung remarketing can duoc lam moi thudng xuyén
dé tranh tinh trang mét méi quang cao bai su lap lai qua mirc c6 thé lam suy gidm cam
xuc hung phéan va giam hiéu qua chuyén doi.

Tuy nhién, dé phat huy hiéu qua cta cac nguyén tic trén, doanh nghiép can phai
diéu chinh céch trién khai theo dic diém cta tung linh vuc. Trong linh vyc F&B va dac
san dia phuwong, nghién ctru cia Anindita, Najmaei va Fuchs (2025) cho thiy cac yéu to
nhu trinh bay san pham, twong tac thoi gian thuc, flash sale va vu déi gidi han thoi gian
c6 kha nang kich thich manh trang théi cadm xtc cua nguoi ti€u dung trong moi truong

TikTok Live. Do @6, cidc doanh nghiép tai Pa Néng nén khai thac livestream nhu mot
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cong cu tao trai nghiém thay vi chi 1a kénh ban hang. Chang han, nha hang c6 thé
livestream qué trinh ché bién mon an, gidi thiéu combo gidi han trong ngay va tuong
tac truc tiép v6i ngudi xem; cac cira hang dic san c6 thé trinh dién quy trinh déng goi
qua ting hodc trai nghiém thtr san pham trong thoi gian thyc. Khi ngudi xem dugc tham
gia vao khong khi tuong tac tryc tiép, cam giac td mo, hao hing va hung phan s& duoc
kich hoat tir d6 gia ting kha nang phat sinh quyét dinh mua hang ngau hing.

Ddi vé6i linh vuc du lich, spa va cac dich vu trai nghiém, nghién ctru cua Aliyev
(2024) cho thay cac co ché tam Iy nhu FOMO, bang chimg xa hoi, sy théa man tuc thi
va cac thong diép mang tinh cdp bach cé thé kich thich hanh vi mua sim ngau htng
trong moi trudng truc tuyén. Vi vdy, doanh nghiép co thé tich hop vao cac chién dich
remarketing nhitng thong tin nhu sb luong phong con lai, s6 suat uu dai con kha dung,
thoi gian khuyén mai sép két thic hoac sb lugng khach hang da dat dich vu gﬁn day.
Chang han, mot homestay c6 thé hién thi thong diép “Chi con 2 phong cudi tuan nay”
hozc mot spa c6 thé sir dung quang cdo “Uu dai két thuc sau 6 gio nira”. Tuy nhién, céc
tin hiéu khan hiém can phan anh ding tinh trang thyc té nham tranh lam giam niém tin
thuong hiéu. Khi duoc sir dung hop 1y, cac théng diép nay co thé tao cam giac cap bach
vira du dé kich hoat sy hung phan va thuc day quyét dinh mua hang.

Trong linh vyc thoi trang, my pham va lam dep, nghién ciru cia Mohammed
Naseer C.T. (2024) cho thay cam xtc tich cuc va cac kich thich tir méi trudng mua sim
c6 tac dong dang ké dén hanh vi mua sim ngiu hing. Nghién ctru cia Aslam, Rashid
va Chaudhary (2021) nhan manh rang quang cdo c4 nhan hoa can két hop giita tinh lién
quan, tinh méi la va sy thuén ti¢n dé duy tri strc hép dan d6i véi nguoi tiéu dung. Do do,
doanh nghiép nén sir dung video ngan thé hién san pham trong bdi canh st dung thuc
té, két hgp 4m nhac phu hop, mau sac noi bat, danh gia tich cuc tir khach hang va cac
ndi dung hudéng dan 1am dep hodc phdi do. Song song vé&i giai phap trén, ndi dung
remarketing can duoc lam méi dinh ky bang nhiéu phién ban khac nhau thay vi lién tyc
lap lai cing mot quang céo. Cach tiép can nay giup duy tri cam gidc méi la, ting himg
thii va han ché tinh trang mét moi quang c4o, tir d6 nang cao kha ning phat sinh hanh vi
mua sam ngiu himg.
5.2.7.2. Péi véi ngueoi tiéu ding tré

Nguoi tiéu dung can nhan biét rang cam xtc tich cyc, sy hio hirc va cam giac

cap bach trong qua trinh mua sim tryc tuyén c6 thé duge kich hoat c6 chua dich. Cac yéu
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t6 nhu livestream ban hang, flash sale, dong hé dém nguoc, thong bao “sip hét hang”,
“chi con vai suat”, “nhiéu ngudi dang xem” hodc “wu dai két thiic trong vai phat” thuong
dugc sir dung dé 1am tang mire d6 kich thich cam xiic va thiic day quyét dinh mua nhanh.

Twr d6, nguoi ti€u dung can nhéc nhan dién céc tin hiéu tao ap lyc cam xuc trude
khi mua hang. Khi thdy cac thong diép khan hiém hodc wu dai giéi han, nguoi tiéu ding
can tu hoi lidu vu dai dé c6 thyc sy hiém hay chi 1 cach quang céo tao cam gidc cip
bach. Pic biét trong cac phién livestream hoic flash sale, ngudi tiéu dung khong nén dé
binh luan ctia nguoi xem khac, 101 thuc giuc ctia ngudi ban hodc thoi gian dém nguoc
khién minh bo qua budc kiém tra thong tin san pham.

Mot ¥ quan trong khac 12 ngudi tiéu dung can hinh thanh théi quen 1ap ngan sach
mua sam tryuc tuyén trude khi tiép xtic véi cac chuong trinh khuyén mai. Bbi voi nhom
ngudi tiéu ding tré, viéc thudong xuyén tiép xtc véi livestream, TikTok Shop, Facebook
Ads hodc cac san thuong mai dién tir c6 thé lam gia ting cac quyét dinh mua nho 1é
nhung 13p lai nhiéu lan. Do d6, viéc dit gidi han chi tiéu theo ngay, theo tuan hoic theo
thang gitup nguoi tiéu dung kiém soét tot hon hanh vi mua sam ngiu himg.

Mot diém can luu ¥ 14 ngudi tiéu dung dugc khuyén nghi tranh thanh toan ngay
trong trang thai cam xuc cao. Khi dang xem livestream, thay uu dii hap dan hosc bi kich
thich boi khong khi mua saim dong ngudi, nguoi tiéu dung co thé cho san pham vao gio
hang nhung chua nén thanh todn ngay. Vi¢c tach hanh dong “thém vao gi¢” khéi hanh
dong “thanh toan” giup tao ra khoang dimg can thiét dé danh gia lai nhu cau. Néu sau
mot khoang thoi gian nhat dinh ngudi tiéu dung van thay san pham can thiét, quyét dinh
mua khi d6 s€ c6 co s hon.

Nguoi tiéu dung ciing can kiém tra d6 tin cdy cta bang chimg xa hoi. Cac yéu t6
nhu luot mua, danh gia 5 sao, phan hdi tich cuc hoic sé ngudi dang quan tim c6 thé tao
cam gidc an tim va thiic ddy mua hang. Tuy nhién, khong phai moi danh gia déu phan
anh dung chit lugng san phém. Vi vy, viéc doc ca danh gié tich cyc va tiéu cuc, xem
hinh 4nh that tir khach hang, kiém tra thoi gian danh gia va uu tién cac ngudn phan hoi
c6 d6 tin cdy cao hon thay vi chi dya vao nhiing 101 gidi thi€u trong quang cao hodc
livestream.

Ddi véi cac san phém gén v6i cam xtc nhu thoi trang, my phém, dd an, dich vu
lam dep, du lich hodac trai nghiém giai tri, nguoi tiéu dung cang can than trong vi day la

nhitng nhém san pham dé kich hoat mua hang ngau hing. Trude khi mua, ngudi tiéu
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ding can can nhac liéu san pham c¢6 phi hop véi nhu cau dai han hay chi tao cam giac
htng thi tam thoi tai thoi diém xem quang cdo.
5.2.8. Ham y déi véi yéu té sw hai long

Theo két qua tai Bang 4.17, nhan td Su hai long (PL) ¢6 muc do quan trong dat
0,180 va hiéu suit dat 49,767/100. bay 1a mdt trong nhitng yéu td co tim quan trong
cao trong mo hinh nhung hiéu suit van chua dat mirc twong xtng, cho thiy can duoc
tiép tuc cai thién. Két qua khao sat cho thay bién quan sat PL1 — “Khi nhin thiy cac
quang céo tiép thi lai, t6i cam thdy vui vé” c6 gia tri trung binh thap nhét trong thang do.
biéu nay phan anh réng cac hoat dong remarketing hién nay chua thuc sy tao dugc cam
xuc tich cuc cho ngudi dung, tham chi trong mot sé trudong hop con giy cam giac 1ip
lai hodc mang tinh thiic ép, 1am giam thién cam d6i véi quang cao.
5.2.8.1. Péi véi doanh nghiép

Giai phap nay doi hoi doanh nghiép chuyén hudéng remarketing tir muc tiéu
“thuyét phuc mua hang” sang “tao trai nghiém cam xiic tich cuc”. Thay vi lién tyc sir
dung cac thong di€p mang tinh thuc ép nhu “Mua ngay hom nay” hodc “Dung bo 16 co
hoi cubi cing”, doanh nghiép nén wu tién cac thong diép than thién, dong cam va gan
gili hon. Mit khéc, ndi dung remarketing can duoc giai tri hoa thong qua video ngan,
cau chuyén thuong hi€u, hinh anh doi séng thuc té hodc noi dung do ngudi dung tao ra
(User Generated Content — UGC). Cung véi d6, doanh nghiép nén xiy dung chudi
remarketing theo hanh trinh cam xtic thay vi chi st dung mot quang cédo don 1¢ giip cam
xuc tich cyc ciia khach hang duoc nudi dudng dan tir sy thich thd, tin tuéng dén hanh
dong mua hang.

Khi di sau vao tung linh vuc cu thé nhu du lich, spa va dich vu trai nghiém,
nghién ctru ciia Dodoo va Wu (2019) cho thiy su lién quan cam nhdn va gid tri quang
c40 cam nhan 13 nhitng yéu t6 ¢6 anh hudng dang ké dén xu huéng mua hang ngiu himg
tryc tuyén. Do d6, doanh nghiép nén c4 nhan héa ndi dung remarketing theo huéng tao
cam giac dugc quan tdm thay vi tap trung vao khuyén mai. Chang han, thay vi sir dung
thong diép “Pit ngay dé nhan wu d3i”, doanh nghiép c6 thé sir dung nhiing thong diép
nhu “Ching minh nghi ban s€ thich trdi nghiém nay” hodc “Mot goi y danh riéng cho
ky nghi sap téi ctia ban”. Cling vé6i d6, cac video trai nghiém thyc té, hinh anh khach
hang dang tan huong dich vu hodc nhiing cau chuyén chia sé tir khach du lich truéc do

c6 thé gitp nguodi xem hinh dung rd hon vé gia tri cdm xic ma hg s€ nhan dugc. Khi
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quang cao mang lai cam giac gan giii va tich cuc, khach hang s& dé hinh thanh thién cam
v6i thuong hidu va cdi mé hon véi cac quyét dinh mua hang phat sinh ngoai ké hoach.

Trong linh vuc F&B va nha hang, nghién ctru ciia Aliyev (2024) cho thdy nhiing
trai nghiém mang lai cam giac thoa méan tirc thi va bat ngd tich cuc cé kha ning kich
thich hanh vi mua sim ngau htirng manh mé& trong méi truong sb. Vi vdy, doanh nghiép
c6 thé tich hop céac yéu té twong tac vui vé nhu vong quay may mén, vu dai bi mat hoidc
voucher ngau nhién khi khach hang quay lai website hodc tmg dung. Chang han, thay vi
hién thi tryc tiép mirc giam gia, hé théng c6 thé cho phép ngudi ding “md qua hém nay”
dé nhan mot phan thudng bat ngd. Cung v6i d6, quang céo nén st dung hinh d4nh mén
an hap dan, phan hoi tich cyc tir khach hang va cac ndi dung thé hién trai nghiém thudng
thirc thyc té. Nhimg yéu t6 nay khong chi tao cam giac thich thu ma con giup duy tri
trang thai cam xuc tich cyc xuyén sudt hanh trinh mua sam.

Déi v6i linh vuc thoi trang, my pham va lam dep, nghién ciru cia Mohammed
Naseer C.T. (2024) cho thay cam xtc tich cuc va cac kich thich tir méi trudng mua sim
c6 anh huong dang ké dén hanh vi mua sim ngiu himg. Pong thoi, nghién ctru cia
Aslam, Rashid va Chaudhary (2021) nhan manh vai trd cua tinh méi la cam nhén va su
lién quan trong vi¢c nang cao hi€u qua clia quang cao ca nhan hoa. Do d6, doanh nghi¢p
nén tap trung xay dung cac ndi dung remarketing mang tinh truyén cam himg nhu video
phdi @0, huéng dan cham soc da, chia sé bi quyét 1am dep hoic cau chuyén chuyén doi
ctia khach hang thuc té. Thay vi chi hién thi san pham, quang cao nén gitip khach hang
hinh dung vé phién ban tot hon ctia ban than khi sir dung san pham d6. Hon nita, doanh
nghiép can thuong xuyén d6i méi ndi dung va cach thé hién nham duy tri cam giac mai
mé va tranh tinh trang mét moéi quang cao. Khi ngudi tiéu dung cam thay vui vé, dugc
truyén cam himg va tim thiy gia tri cdm xdic trong quang céo, kha ning phat sinh hanh
vi mua saim ngiu himg s& duogc gia ting dang ké.

Tu nhitng phan tich trén, dé nang cao sy hai long ciia nguoi tiéu diung tré, doanh
nghiép nén xem remarketing nhu mgt cong cu tao cam xuc tich cuc thay vi chi 1a hoat
dong nhic nhé san phém. Viéc két hop ndi dung giai tri, trai nghi¢m thuc té, UGC, ca
nhan héa than thién va storytelling khong chi gitip quang céo tré nén dé chiu hon ma
con gop phan hinh thanh thién cam ddi voi thuong hiéu, tir d6 thic day hanh vi mua sam

ngau himg trong mdi trudng so.
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5.2.8.2. Déi véi ngueoi tiéu ding tré

Déi véi ngudi tiéu ding tré, bién PL1 ¢6 gia tri trung binh thap cho thay ho chua
thuc su cam thay vui vé khi tiép xic v6i quang céo remarketing, nhung diéu nay khong
d6ng nghia véi viéc ho khong bi anh huong. Thyc té cho thy, nhiéu quing cdo van
duoc thiét ké dé kich thich cam xuc tich cuc mot cach tinh vi, tir d6 dan dit hanh vi mua
ngau himg ma nguoi dung khong nhan ra. Vi vy, ngudi tiéu dung can chu dong quan
ly "trang thai hai long" ctia minh khi tiép xtic véi quang cao.

Trudc tién, ngudi tiéu dung nén rén luyén kha nang phéan biét gitta "niém vui do
ndi dung quang cao mang lai" va "gia tri thuc cia san pham". Mot video quang cao hai
hudc hay mot mini-game tha vi cd thé tao ra cam xutc tich cuc va thién cam véi san
pham, nhung cam xtic d6 khong phan anh chét lugng hay mirc d6 can thiét ciia san pham.
Vi vy, khi cam thdy "thich" mot quang céo, nén ding lai va ty hoi: "Minh thich san
pham hay chi dang thich cach quang c4o?" cau hoi ndy giup tach cam xuc khoi quyét
dinh mua, giam nguy co mua hang chi vi "vui nhét thoi",

Nguoi tiéu dung can hinh thanh théi quen 4p dung nguyén tic tri hodn cam xuc
tich cuc khong dua ra quyét dinh mua khi dang & trang thai vui vé hodc hung phan ngay
sau khi xem quang cdo. Khi thdy thich mot san pham qua noi dung giai tri hay mini-
game, hay luu lai va quay lai sau vai gio hodc ngay hom sau khi cam xuc da 6n dinh,
quyét dinh s& mang tinh 1y tri hon va it héi tiéc hon. Thém vao do, nén chu dong han
ché tuong tac voi cac ndi dung quang cao hap din vé mit cam xtc nhung khong lién
quan dén nhu ciu thuc té, tranh dé thuat toan day thém noi dung tuong tu tao ra vong
lap cam xtc — mua sam kho thoat ra. Thiét 1ap bo tiéu chi c4 nhan gdm ba cau hoi trudce
mdi quyét dinh sau: (1) San pham nay c6 thuc su can thiét khong? (2) Minh c6 st dung
n6 thudng xuyén khong? (3) C6 lwa chon tot hon & mirc gia twong tu khong? va chi mua
khi dap tmg it nhat 2/3 tiéu chi s& gitip loc hidu qua cac quyét dinh mua chi duva trén cam
xuc nhat thoi. Xét tong thé, trong bdi canh remarketing ngdy cang tap trung vao viéc tao
cam xuc tich cuc, nhan thirc rang "cam thay vui khi xem quang cao" khong phai 1a ddu
hiéu ctia mot quyét dinh mua ding dan s& 13 nén tang gitp ngudi tiéu dung tré duy tri su

chu dong va tranh cac hanh vi tiéu dung thiéu can nhac.
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5.2.9. Ham ¥ déi v6i nhom yéu té Nhin thirc
5.2.9.1. Péi véi doanh nghiép

Két qua nghién ctru cho thdy cac yéu t6 nhan thirc bao gdm su dé chiu trong nhan
thirc (CE), sy giam nd lyc nhan thirc (RE) va do troi chay trong xir Iy thong tin (PF) déu
c6 tac dong tich cyc dén hanh vi mua sam ngiu hting. Tuy nhién, két qua phéan tich
IPMA cho thiy nhém yéu té nay dat mirc hiéu sudt twong d6i cao so véi cac yéu t6 khac
trong mo hinh. Piéu nay cho thdy doanh nghiép hién da dap tmg kha tét nhu cau tiép
nhan va xu 1y théng tin cua khach hang. Vi vdy, doanh nghiép khong can dau tu qua
nhiéu ngudn lyc dé cai thién nhom yéu t ndy ma nén tap trung duy tri va toi vu hoa trai
nghiém nhan thic nham hd tro cac hoat dong remarketing phat huy hi€u qua t6t hon.

Déi voi su dé chiu trong nhan thirc (CE), viéc gitip khach hang tiép nhan thong
tin mot cach don gian va quen thudc can dugc doanh nghiép chu trong. Noi dung quéang
c4o nén dugc thiét ké ngén gon, tap trung vao mot loi ich ndi bat thay vi dua qua nhiéu
thong tin trong cung mot 1an hién thi. Thém vao d6, doanh nghiép nén duy tri tinh nhét
quan giita ndi dung quang cdo, trang dich va san phdm ma khach hang d3 timg xem
trude d6. Khi ngudi ding nhanh chéng nhan ra san pham hosc dich vy minh tig quan
tam, ho s& dé& dang tiép nhan thong tin hon va it gip tré ngai trong qua trinh ra quyét
dinh.

DBdi véi su giam 1nd luc nhan thirc (RE), doanh nghi€p nén uu tién tdp trung don
gian héa hanh trinh mua sim. Quang céo remarketing nén dan khach hang tryc tiép dén
san pham hodc dich vu di timg quan tdm thay vi dwa ho quay lai trang chi hodc danh
muc san pham tong quat. Khong chi vay, cac thong tin quan trong nhu gia ban, vu dai,
danh gia khach hang, chinh sach giao hang va phuong thirc thanh todn can duoc hién thi
1d rang ngay tir ddu. Viéc rut ngin sd bude tim kiém va giam luong thong tin khach
hang phai xir 1y s& giup qua trinh ra quyét dinh dién ra nhanh chéng va thuén loi hon.

Déi voi do troi chay trong xir 1y thong tin (PF), doanh nghiép can chii trong dén
cach trinh bay va sip xép noi dung quang cao. Hinh anh, mau sic, bb cuc va thong diép
can dugc thiét ké theo huéng truc quan, dé doc va dé hiéu. Thay vi ldp lai mot mau
quang cio ¢ dinh, doanh nghiép c6 thé xay dung chudi ndi dung theo ting giai doan
nhu gidi thiéu loi ich san pham, chia sé trai nghiém thuc té ctia khach hang va cudi cing

1a wu di hodc 161 kéu goi hanh dong. Cach truyén tai thong tin theo timg 16p ndi dung
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ngan gon s& gitp khach hang tiép nhan thong tin ty nhién hon va han ché cam giac qua
tai.

Song song v&i d6, doanh nghiép nén tan dung dit liéu hanh vi dé c4 nhan héa noi
dung & murc hop 1y. Viéc hién thi lai cic san pham da xem, goi ¥ cac lua chon lién quan
hoic cung cp thong tin phit hop voi mitc d6 quan tdm cua khach hang s& giup quang
c40 tré nén quen thudc va dé tiép nhan hon. Tuy nhién, hoat dong c4 nhan hoa can hudng
dén viéc hd tro khach hang xur 1y thong tin hiéu qua hon thay vi chi gia ting tan suét
xuat hién cta quang cio.

Xét trén phuong dién chung, nhém yéu td nhan thic dong vai trd tao diéu kién
thuan lgi cho qua trinh tiép nhan thong tin va ra quyét dinh cta khach hang. Do d6, viéc
duy tri cadc nguyén tic truyén tai thong tin rd rang, don gian, tryc quan va thuan tién
nham giam rio can nhén thirc trong qué trinh mua sim. Mic du khong phai 1a nhém yéu
t6 can wu tién cai thién hang dau theo két qua IPMA, viéc tdi vu hoa CE, RE va PF van
g6p phan nang cao hiéu qua chung ciia cac hoat dong remarketing va hd tro thuc day
hanh vi mua sim ngau htng.
5.2.9.2 Poi véi nguoi tiéu ding tré

Pbi voi nguoi tiéu ding tré, cac hoat dong remarketing dugc thiét ké theo hudng
don gian, quen thudc va dé tiép nhan co thé giup tiét kiém thoi gian tim kiém thong tin
va hd tro qua trinh ra quyét dinh trd nén thuan tién hon. Tuy nhién, chinh sy thuén tién
nay ciing c6 thé khién nguoi tiéu dung dua ra quyét dinh mua hang nhanh chéng ma
chua danh gia diy da nhu cau thuc té cta ban than.

Khi tiép xtic véi cac quang céo remarketing, nguoi tiéu dung khong nén danh
ddng cam giac quen thudc véi mirc d6 can thiét ciia san pham. Viéc mot san pham xuat
hién nhiéu 1an hodc duogc trinh bay mot cach rd rang, dé hiéu c6 thé tao cam giac tin
tuong va dé chap nhan hon, nhung diéu d6 khong dong nghia rang san pham thyc su
phu hop hodc can thiét tai thoi diém hién tai. Do d6, mot giai phap phu hop 1a chi dong
xem xét nhu cau str dung thuce té trude khi dua ra quyét dinh mua hang.

Song song v&i giai phap trén, ngudi tiéu dung tré can rén luyén thoi quen dénh
gia thong tin mot cach cé chon loc thay vi chi duya vao nhitng ndi dung dugc trinh bay
ndi bat trong quang co. Trudc khi mua hang, nguoi tiéu dung can danh thoi gian tham
khao thém céc danh gid tir khach hang trudc do, so sanh gitra cac lya chon khéac nhau

hodc tim hiéu thém thong tin tir cic ngudn doc 1ap. Didu nay gitp han ché anh hudng
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clia cac co ché xir Iy thong tin nhanh va giam nguy co dua ra cac quyét dinh mang tinh
bbc dong.

Ngoai ra, ddi v6i nhitng san pham c6 gid tri cao hodc khong thuc su cip thiét,
viéc tao cho minh mét khodng thoi gian can nhéc trude khi mua va tam thoi tri hodn
quyét dinh trong mot khoang thoi gian ngan s& giup giam tac dong cta cam gidc quen
thudc va sy thuan tién ma hoat dong remarketing mang lai tir d6 gitp qua trinh ra quyét
dinh tré nén khach quan va hop 1y hon.

5.2.10. Ham y déi véi nhém yéu to FOMO
5.2.10.1. Poi véi doanh nghiép

Két qua nghién ctru cho thdy hoi chimg so bi bo 16 (FOMO) ¢6 vai trd diéu tiét
tich cuc dbi v6i moi quan hé gitta cam xtc, nhan thic va hanh vi mua sim ngiu hing.
Diéu nay cho thay khi ngudi tiéu ding dong thoi trai nghiém cac cam xuc tich cuc hoic
tiép nhan thong tin mot cach thuan loi, su xut hién cia FOMO c6 thé lam gia ting xu
hudng chuyén hoa céac trang thai tim Iy nay thanh hanh vi mua hang thyc té. Tuy nhién,
két qua phan tich IPMA cho thdy FOMO c6 mirc d6 quan trong turong ddi thap trong khi
hiéu suét thuc hién d3 & muc cao. Vi vay, doanh nghiép khong nén xem FOMO 1a trong
tdm ciia chién lugc remarketing ma chi nén sir dung nhu mét yéu té hd tro nham gia
tang hi€u qua cua cac hoat dong tiép thi hién co.

V& mit téng thé, chién lugc cdt 16i ma cac doanh nghiép co thé hudng dén 1a két
hop céc tin hiéu khan hiém va gi¢i han thoi gian vao cac chién dich remarketing nham
tao dong luc hanh dong cho khach hang. Céc thong diép nhu “Uu dai chi con trong hom
nay”, “Chi con vai san pham cudi cing” hoic “Uu di danh riéng cho ban trong 48 gio
t61” ¢6 thé dugc 16ng ghép vao email remarketing, video remarketing hoic quang cao
trén mang xa hoi dé tao cam giac cap bach vira phai. Tuy nhién, cac thong diép nay can
phan anh dang tinh trang thuc té thay vi tao ra sy khan hiém gia tao, bdi viéc lam dung
FOMO c¢6 thé lam giam long tin ctia khach hang ddi v6i thuong hiéu trong dai han.

Mit khac, doanh nghiép nén két hop FOMO véi cac yéu td cam xuc va nhan thirc
thay vi str dung doc 1ap. Khi khach hang d3 ¢ su quan tim nhat dinh dén san pham hodc
dang trai nghiém cam xuc tich cuc tir quang cdo, cac tin hiéu gi6i han vé thoi gian hodc
sO lwong s& c6 kha ning thuc day hanh dong hiéu qua hon. Ngugc lai, néu chi tap trung
tao ap luc mua hang ma khong mang lai gia tri thuc sy cho khéach hang, hi€u qua cua

hoat dong remarketing sé& bi han ché.

Trang 186



Nghién ctru khoa hoc Pai hoc Duy Téan

5.2.10.2. Poi voi nguweoi tiéu ding tré

Pbi véi ngudi tiéu dung tré, can nhan thic rang cam giac so bo 16 cac chuong
trinh khuyén mai hodc co hoi mua sim thudng chi mang tinh tam thoi va c6 thé anh
hudong dang ké dén chat luong quyét dinh tiéu dung. Khi tiép xuc véi cac thong diép
nhu “chi con hém nay”, “wu dai gidi han” hodc “sap hét hang”, giai phap phu hop 1a
nguoi tiéu dung danh thoi gian ddnh gia lai nhu cau thuc té cua ban than thay vi dua ra
quyét dinh ngay 1ap tirc dudi tac dong cua cam xic hodc ap luc thoi gian.

Hon nita, viéc duy tri théi quen so sanh thong tin gita cic nén tang, tham khao
danh gia tir nhiéu ngudn khac nhau va kiém tra mirc gia thuc té trude khi mua hang c6
thé giup nguoi tiéu dung dua ra lya chon diing dén. Pdi voi nhiing san pham khong thuc
su cap thiét, viéc ap dung nguyén tic tri hodn quyét dinh trong 2448 gid c6 thé gitp
giam tac dong cua FOMO va tao diéu kién dé dua ra lya chon hop 1y hon.Hon nira,
nguoi tiéu dung ciing nén chii dong kiém soat tin suét tiép xtc vdi cac thong bao khuyén
mai hoic quang céo khong can thiét nham han ché sy hinh thanh tim 1y so b6 15 trong
qué trinh mua sam tryc tuyén.

5.3. Han ché cia dé tai

Bén canh nhiing dong gop dat duoc, nghién ciru van ton tai mot sé han ché can
dugc nhin nhan khach quan.

Truée hét, vé pham vi nghién ctru, viéc st dung phuong phap chon miu thuan
tién két hop co chu dich va tap trung cht yéu vao nhom ngudi tiéu dung tré tai Pa Nang
1am han ché tinh dai dién ctia mau. Do d6, kha ning khai quat hoa két qua cho cac nhom
tudi khac hodc cac bdi canh dia 1y khac con bi gidi han.

Tht hai, vé dit liéu va phuong phap, nghién ctru sir dung dit liéu cit ngang thu
thap tai mot thoi diém thong qua bang hoi ty danh gia. Diéu nay han ché kha nang suy
ludn quan hé nhan qua theo thoi gian, dong thoi tiém an sai léch do tinh cht quan cua
nguoi tra 1oi.

Thtr ba, mac du FOMO c¢6 y nghia théng ké, tac dong diéu tiét cua bién ndy van
mang tinh phu thudc bdi canh. Do d6, can xem xét bd sung cac bién khac dé nang cao
kha nang gii thich hanh vi mua sim béc dong.

Cubi cung, két qua IPMA cho thiy cic kénh nhu Email Remarketing va Video

Remarketing c6 vai tro quan trong nhung hiéu suat thyc té con thap. Tuy nhién, nghién
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cru m&i chi ding & viéc nhan dién van dé ma chua di siu phén tich nguyén nhan va
kiém chimg thuc nghiém dé cai thién hiéu qua ciia cac kénh nay.
5.4. Hwéng nghién ctru tiép theo

Trong tuong lai, cic nghién ctru cAn dugc md rong theo bn dinh hudng chinh nham
hoan thién va nang cao kha nang giai thich ciia mé hinh hanh vi ngudi tiéu ding so.

Tht nhat, dé khic phuc han ché vé tinh dai dién ctia mau, cac nghién ctru nén md
rong pham vi khao sat ra quy mé toan qudc hodc thyc hién so sanh giira cic nén van hoa
khac nhau. Dong thoi, viée bo sung cac nhom tudi 16n hon nhu Gen X va Baby Boomers
s& gitp 1am rd sy khac biét giira cac thé hé trong mutc d6 nhay cam cong nghé va phan
g trude cac chién luge marketing s6.

Thir hai, vé phuong phap nghién ciru, can chuyén tir thiét ké cit ngang sang
nghién ctru theo chiéu doc nham theo ddi su thay ddi trong hanh vi va tim 1y ngudi tiéu
dung theo thoi gian. Viéc két hop dir lidu tu bao cdo véi dir liéu hanh vi thuc té tir cac
nén tang thuong mai dién tir s& gitp ting do tin cay va kha ning suy luan quan hé nhan
qua.

Thir ba, nham nang cao ning lyc giai thich ciia md hinh, cdc nghién ciru nén bo
sung cac bién s6 méi nhu yéu td van hoa, dic diém c4 nhan, tai nhan thirc va mic do
hién dién xa hoi. Nhitng yéu t6 ndy c6 thé gitp 1y giai sdu hon cac co ché nhan thirc din
dén hanh vi mua sam mang tinh bdc dong hoic phi 1y tri.

Cudi cung, can ddy manh cac nghién ctru thuc nghiém ¢ cap do vi mé dé tbi uu
hiéu qua cia cac kénh marketing con han ché nhu Email Remarketing va Video
Remarketing. Thong qua viéc thtr nghiém cac dang thong di€p, mic do ca nhan hoa va
tan sut hién thi, cac nghién ciru c6 thé dua ra nhiing goi y thuc tién nham cai thién hiéu

suat chuyén doi va hanh vi mua sam ngau hing.
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TOM TAT CHUONG 5

Chuong 5 d3 tom luoc va thao ludn sdu sic cac két qua nghién ctru dinh luong tir
Chuong 4, xac nhan vai trd quan trong cua céac hinh thirc remarketing sé trong viéc thic
day hanh vi mua sam ngiu hung thong qua hai co ché trung gian 14 cam xtc va nhan
thirc, dong thoi khang dinh sy khuéch dai cta hoi chimg FOMO. Dya trén két qua phan
tich IPMA, chuong nay da dé xudt cac ham ¥ quan tri chién luge thiét thuc cho doanh
nghiép, dic biét nhan manh viéc chuyén tir tiép thi "bam dudi" sang "trao quyén" va tap
trung cai thién cac diém cham co hiéu suat thdp nhu Search Engine, Email va Video
Remarketing. Bén canh do, chuong cling dua ra nhiing 161 khuyén htru ich giap nguoi
tiéu ding tré quan 1y tot trai nghiém ca nhan,. Cudi ciing, nhom tac gia ciing nhin nhan
nhing han ché cuia dé tai va mé ra cac dinh hudng nghién ciru tiép theo day trién vong

trong tuong lai.
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PHU LUC
Phu luc 1: Bang cau héi khao sat
PHAN I: THONG TIN CHUNG
1. Giéi tinh caa anh/chi
O Nam
O N
2. D) tudi cira anh/chi
O Tu 18 dén20
O T2l dén23
O Tir24 dén26
O Tu27dén30
O Tu31dén3s
3. Mirc thu nhép trong thang ciia anh/chi?
O Dudi 5 triéu
O TirSdén 10 tricu
O Tir 10 dén 15 tridu
O Tir 15 dén 20 tridu
O Trén 20 triéu
4. Anh/chi thwong mua hang véi tin suit nhu thé nao?
O ithon I lan/thang
O 1-2 lan/thang
O 3-5 lan/thang
O 6-10 lan/thang
O Trén 10 lan/thang
5. Anh/chi danh bao nhiéu thoi gian mdi ngay dé sir dung mang xa hgi?
O Dudi 1 gio/ngay
O 1-2 gio/ngay
O 24 gio/ngay
O 4-6 gio/ngay
O Trén 6 gio/ngay
PHAN 2: CAU HOI KHAO SAT
Trong phan nay, anh/chi vui long trd 161 méi cdu héi bang cach khoanh chon mét ddp an duy nhdt thé
hién diing nhdt cam nhdn cd nhan. Si trung thiee trong cdu tra 101 sé givip nghién civu dat két qud chinh
xdac va mang lai gia tri thuc tién cao hon.
(1) Hoan toan khéng dong y
(2) Khéng dong y
(3) Hoi khéng dong ¥
(4) Trung ldp



(5) Hoi dong ¥

(6) Pong y
(7) Hoan toan dong y
Vi du:
T6i tin tudng cac quang cao tiép thi lai trén mang xa hoi | (1) | (2) | B) | @) | 5) | (6) | (T)
Théng tin ciu hoi va danh gia theo ca nhén t6 nhwr sau:
Nhin t6 Email Remarketing Panh gia
Tbi thuong mé va doc ngay email quang cdo tiép thi lai dé cap
A M@ G|H|OG)|©)] D
nhét thong tin.
T6i van nhap vao céac lién két trong email remarketing du khong
A e A M@ |H|G)©)] D
thuc sy can san pham do.
Téi chi str dung céc uu dai khi thuc sy can san pham do. MO |I@|G)|®6) ] (D
Email remarketing mang lai thong tin hitru ich va phtuhgp véitéi. | (1) | 2) | 3) | @) | (5) | (6) | (7)
Email remarketing kha hitu ich nhung van can dugc céi thién
R M@ G| BB ©)] D
thém.
Nhin t6 Display Remarketing Panh gia
Céc quang c4o vé san pham ma toi da timg xem trong danh myc
N . - M@ G|H|OG)|©)] D
nay rat thu hat su cha y.
Céc quang c4o vé san pham ma toi da timg xem trong danh myc
e A A X o M@ |H|OG)©)] D
nay la can thiét doi véi toi.
Céc quang c4o vé san pham ma toi da timg xem trong danh myc
\ s M@ G| BB ©)] D
nay mang tinh hiru ich, thiét thuc.
Nhin t6 Social Media Remarketing Panh gia
T6i khong cam thay bi lam phién boi cac quang cao tiép thi lai
. . M@ G|H|OG)|©)] D
trén mang xa hai.
T6i tin tudng cac quang céo tiép thi lai trén mang xa hi. M@ 6] ©) | @)
T6i khong théy khé chiu khi mot san phém t61 da xem dugc hién
o o M@ |H|OG)©)] D
thi lai dudi dang quang céo.
T6i di timg mua san pham do bi anh hudng boi quang céo trén
. M@ G|H|OG)©)] D
mang xa hoi.
Sau khi xem quéng céo trén mang xa hoi, muc do tin tudng cia
N o M@ G|H|OG)|©)] D
to1 doi voi thuong hicu tang 1én.




Nhin t6 Search Engine Remarketing Panh gia
Quang co tiép thi lai trén cong cu tim kiém gitp nhic t6i nhé
A a LA M@ |H|G)©)] D
ve san pham/dich vy.
Tbi nhap vio quang cao tiép thi lai trén cong cu tim kiém dé tim
P S M@ |H|OG)©)] D
thém thong tin vé san pham.
Toi chi nhép vao quang céo tiép thi lai khi t6i thuc sy can san
i M@ G|H|OG)|©)] D
pham do.
Nhin t6 Video Remarketing Panh gia
Céc quang cao video cung cap cho t6i thong tin vé nhimng san
A M@ |H|G)©)] D
phém ma t6i da timg xem.
Quang céo xuat hién khi xem video khién t6i muén mua san
A M@ G|H|OG)©)] D
pham ma t6i da timg xem.
Nhan t6 Cam nhén kiém soat Pénh gia
T6i cam thay minh hoan toan chu dong khi xem cic quing céo
N M@ G|H|OG)|©)] D
tiép thi lai.
T6i cam thay minh c6 thé kiém soat cach ban than phan tmg voi
g M@ |H|OG)©)] D
cac quang cao tiép thi lai.
Khi xem quang céo tiép thi lai, t6i van cam thdy minh 1a ngudi
Ao pa ¢ M@ G|H|OG)©)] D
quyét dinh hanh vi mua sam cua minh.
Nhin t6 Sy hai long Panh gia
Khi nhin thay cac quang céo tiép thi lai, toi cam thay vui vé. MG @G| ®) ]|
Khi nhan duoc cic quang cao tiép thi lai phit hop véi nhu cau
Py SR M@ G| BB ©)] D
cta minh, t61 cam thay hai long.
Khi cac quang céo tiép thi lai goi y ding san pham toi quan tim,
Y S M@ |H|OG)©)] D
to1 cam thay thoa man.
Khi tiép xtic voi cac quang cio tiép thi lai, toi cam thay c6 ky
, - . M@ |H|OG)|©)] D
vong tich cuc vao viéc mua sam.
Nhin t6 Sy hung phin Panh gia
Khi tiép xtic vdi cac quang cao tiép thi lai, toi cam thdy phan
, M@ G|H|OG)|©)] D
khich.
Khi nhin thay cic quang cao tiép thi lai san pham phu hop vai
Y SN M@ |H|OG)©)] D
minh, t6i cdm thay tran day nang luong.




Khi cac quang céo tiép thi lai goi y ding san pham toi quan tim,
Ny . M@ G|H|OG)©)] D
toi cam thay hung thu.
Khi thdy lai cc san pham da xem trudc d6 qua quang cio tiép
AT ) OIGHONEIOIOING
thi lai, t6i cam thay hung phan.
Nhin t6 Sy dé chiu trong nhén thirc Panh gia
Céc quang céo tiép thi lai giup t6i dé dang hiéu san pham M| 3@ 6] © |7
T6i nhanh chong nam bat dwoc nhitng thong tin chinh trong
R Mm@ |6 @] 6| © 0
quang cao tiep thi lai.
T6i thiy viéc tiép can thong tin thong qua quang céo tiép thi lai
X s M@ G|H|OG)|©)] D
la dé dang.
Céc quang céo tiép thi lai gitp t6i dwa ra quyét dinh mua hang
A x M@ G| BB ©)] D
mot cach de dang.
Nhén t6 Gidm nd lyc nhan thic Panh gia
Céc quang céo tiép thi lai giup toi tiét kiém thoi gian khi tim
o OIGHONEIOIOING
kieém thong tin.
Nho ¢6 quang céo tiép thi lai, toi khong can suy nghi qué nhiéu
i . M@ G|H|OG)|©)] D
trude khi mua hang.
Céc quang cao tiép thi lai gitip t6i giam bét cong sire khi so sanh
, Mm@ |6 @] 6| © 0
cac lua chon.
Céc quang céo tiép thi lai khién viéc ra quyét dinh mua hang tro
. U M@ |H|OG)©)] D
nén nhe nhang vé mat tinh than
Nhin t6 D§ tréi chiy trong xir Iy théng tin Panh gia
Noi dung cua quang cao tiép thi lai dugc trinh bay mot cach rod
‘ M@ |H|OG)©)] D
rang.
T6i tiép nhan va xtr 1y cac thong diép trong quang cdo tiép thi lai
N , M@ G|H|OG)|©)] D
mot cach rat nhanh chong.
Quang cao tiép thi lai mang lai trai nghiém xir Iy thong tin muot
. M@ G|H|OG)|©)] D




Nhin t6 FOMO Panh gia
T6i so rang sau nay minh s& cam thay hoi tiéc néu khong mua
i DI B | G|®G]7
nhiig gi nguoi khac dang mua. D@ @3] ©)O)
Toi lo lang vé viéc bo 15 nhitng co hi mua hang tot.
ByevS BN ¢ OMOIGIHOIOIOIG
Téi lo lang rang nguoi khac dang nhan duoc nhing wu dai tot
b R R T T OIOHOIONOITOING
on to1.
T6i s& ban tAm rang nguoi khac dang c6 nhitng san pham ma t6i
e e §eo M S W@ [®|@|6)]© @
ong co.
T6i s& cam thay bi bo lai vi da khong cing ban bé mua nhimng
) : ‘ |2 4
san pham dang thinh hanh. IO OROMONRG)
T6i cam thay tiéc nudi khi bo 16 mot co hdi mua hang cing ban
b ’ T R OO HOHCIOIOING)
T6i cam thiy 4y nay khi bo 18 cac wu dai trong thoi gian gidi han
DI B | G|®G]7
v b bt O @@ | @] 6|0
Nhién t6 Hanh vi mua sim ngiu hirng Panh gia
Tbi thuong ¢ xu huéng mua hang mot cach ngau himg khi mua
. DI B | G|®G]7
e tuyn O @@ | @] 6|0
Phan 16n cac san pham toi mua tryc tuyén 1a nhiing quyét dinh
. | 4 6) | (7
khong dugc 1én ké hoach trudce. M@ &H]G) 6D
T6i da timg mua hang tryc tuyén mic du ban dau khong co §
dioh oA O EIONOIONG
inh mua.
Poi khi t6i khong thé cudng lai mong mudn mua han truc
g ; & mone cHololele|ele o
uyéen.
Phu luc 2: Nhirng két qua kiém dinh mé hinh PLS SEM
Name Mean Median Standard Excess Skewness
deviation kurtosis
ERM1 2.517 3 0.971 -0.131 0.288
ERM2 2.553 3 0.976 -0.21 0.268
ERM3 2.476 2 0.969 -0.36 0.295
ERM4 2.51 2 0.958 -0.24 0.334
ERMS 2.512 2 0.953 -0.452 0.234
DRM1 2514 3 0.95 -0.232 0.254
DRM2 2479 2 0.982 -0.214 0.327
DRM3 2.487 2 0.979 -0.299 0.288
SMRM1 2.607 3 0.937 -0.413 0.109
SMRM2 2.61 3 0.934 -0.478 0.032
SMRM3 2.587 3 0.907 -0.478 0.114
SMRM4 2.587 3 0.921 -0.107 0.224
SMRMS5 2.601 3 0.956 -0.178 0.225
SERM1 2.52 3 0.896 -0.451 0.043
SERM2 2.513 2 0.948 -0.496 0.168
SERM3 2.527 3 0.93 -0.637 0.049
VRM1 2.52 2 0.921 -0.063 0.306




VRM2 2.498 2 0.942 -0.016 0.289
CE1 4.517 5 1.133 -0.081 -0.137
CE2 4.526 4 1.119 0.012 -0.05
CE3 4.513 4 1.095 0.05 -0.099
CE4 4.488 4 1.145 -0.258 -0.059
RE1 4.582 5 1.075 -0.067 -0.035
RE2 4.59 5 1.05 -0.149 0.038
RE3 4.565 5 1.098 -0.368 -0.053
RE4 3.852 4 0.968 0.615 -0.393
PF1 4.495 4 1.158 -0.285 -0.028
PF2 4.477 5 1.137 0.004 -0.204
PF3 4.494 5 1.128 -0.161 -0.1
PF4 4.441 4 1.134 -0.255 -0.029
DOM1 3.823 4 1.119 -0.35 -0.034
DOM2 3.78 4 1.15 -0.351 -0.056
DOM3 3.802 4 1.13 -0.04 0.089
PL1 3.956 4 1.143 0.034 -0.144
PL2 3.993 4 1.15 -0.064 -0.019
PL3 4.007 4 1.157 -0.112 0.028
P14 3.986 4 1.111 -0.256 -0.091
AR1 3.862 4 1.123 -0.095 -0.039
AR2 3.916 4 1.147 -0.321 0.042
AR3 3.863 4 1.148 -0.036 0.118
AR4 3.855 4 1.125 -0.105 0.052
IBB1 3.901 4 1.14 -0.037 0.025
IBB2 3.9 4 1.175 -0.075 0.022
IBB3 3.887 4 1.164 0.003 0.198
IBB4 3.85 4 1.172 -0.085 0.036
FOMO1 3.862 4 0.839 0.768 -0.559
FOMO2 4.228 4 1.096 -0.129 0
FOMO3 4.234 4 1.068 -0.16 -0.02
FOMO4 4.203 4 1.066 0.022 -0.016
FOMOS 4.227 4 1.121 0.091 0.011
FOMOG6 4.24 4 1.091 0.075 -0.046
FOMO7 4.19 4 1.108 0.181 -0.008




Outer loading lin 1:

AR

CE

DOM

DRM

ERM

FOMO

IBB

PF

PL

SERM

SMRM

VRM

AR1

0.813

AR2

0.83

AR3

0.819

AR4

0.858

CE1l

0.854

CE2

0.861

CE3

0.88

CE4

0.854

DOM1

0.845

DOM2

0.862

DOM3

0.849

DRM1

0.851

DRM2

0.853

DRM3

0.828

ERM1

0.796

ERM2

0.831

ERM3

0.829

ERMA4

0.836

ERMS

0.336

FOMO1

0.45

FOMO2

0.798

FOMO3

0.855

FOMO4

0.847

FOMOS

0.787

FOMO6

0.784

FOMO7

0.772

IBB1

0.859

IBB2

0.861

IBB3

0.865

IBB4

0.873

PF1

0.834

PF2

0.846

PF3

0.85

PF4

0.847

PL1

0.816

PL2

0.826

PL3

0.849

PL4

0.818

RE1

0.864

0.819

RE3

0.853

RE4

0.463

SERM1

0.854

SERM2

0.866

SERM3

0.86

SMRM1

0.806

SMRM2

0.825

SMRM3

0.798

SMRM4

0.846

SMRMS5

0.341

VRM1

0.886

VRM2

0.867




Outer loading lin 2:

AR

CE

DOM

DRM

ERM

FOMO

IBB

PF

PL

SERM

SMRM

VRM

AR1

0.813

0.83

0.819

0.858

0.854

0.861

0.88

0.854

0.845

0.862

0.849

0.851

0.853

0.828

0.796

0.837

0.835

0.84

0.799

0.857

0.849

0.788

0.786

0.774

0.859

0.861

0.865

0.873

0.834

0.846

0.849

0.847

0.816

0.826

0.849

0.818

0.871

0.829

0.861

0.854




SERM2 0.866

SERM3 0.86

SMRM1 0.808

SMRM2 0.829

SMRM3 0.8

SMRM4 0.85

VRM1 0.885
VRM2 0.868




